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JOHN GORE 


This 65-year old New England institution is proud of 
its employees now serving in the Armed Forces of our 
country. It is equally proud of its men and women on 
the production line, engaged in the manufacture of items 
that fit into the program of winning the war. 


While concentrating for Victory, we are continuing, 
so far as conditions permit, to supply our wholesalers 
and dealers with popular, profitable — 


The economic and distributive structure of American 
business must be maintained, as far as possible, “until 
the boys come home” to a land where freedom of choice 
and opportunity for profit, where appreciation of fine 
things, can be enjoyed by all. Those are the things for 
which they — and we — are fighting. 
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THE KON-ITE 
FABRIC WATCH STRAP 


WL WITH AUTOMATIC FIT 


(PATENT APPLIED FOR) 
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Attach in usual manner by removing pin-bars and 
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passing them through the open section of strap. 
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The watch, large or small, centers itself in proper 




















































position and stays put! Both pin-bars lie between 


double plies of fabric for extra protection. 











TRADE 


J Made of finest quality gabardine obtainable. 
Has the weight, feel and strength of leather. 
Equipped with Kon-ite molded buckles and 
keepers. The usual Kon-ite Quality, 


of course, which means the finest materials 


A. SAUER & COMPANY 
Cincinnati, Ohio 


and excellent workmanship. J 
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The cover—In jewelry man- 
ufacturing plants, as in war 
industries, women today are 
taking over more and more 
of the work that has been 
exclusively man's province 
in the past. Here is Mary 
Shea, believed to be the 
first woman to work at ring 
carving, fashioning a pal- 
ladium circlet in the shop 
of Blancard & Co., where 
she is regularly employed 
at this highly skilled oper- 
ation. Photo by courtesy 
of Baker & Co., Newark 
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Much of the war-work upon which 
technicians and machines are con 
trating evolves about the produit 
parts for radio equipment ... Ince 2 


tory research and entirely new I 
had to be developed . 


Now it can be told that this c 

kas done a difficult job su 

Production is in full swing. Ai 

the day when one of those mach 
—"We are on the road to Berlin.’ 


FoR May, 1943 
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1—Die-stamped rings are made from rolled, drawn 
and drop forged metals stock. 
aq _ - 2——Stamped metal is more compact, solid and 
: more durable. Boe 





3—Finer Grain and non-porous. 
4—Will not crack in sizing. 

_ 5—More resistant to tarnish. 
6—Security in diamond setting. 


These facts are some of the major reasons why 
die-stamped finding rings are superior, better and pre- 
ferable. Dies produce rings that are precision perfect. 
When you sell die-made rings you are giving your custo- 
‘mers the utmost in value and quality 
thus assuring lasting satisfaction. 










ADVANTAGES of 
K & B Perfect Findings 
—every ring is die-stamped 
—creative styling 
—minimum soldering 
—non-porous metals 
—better finish 

—easy to size 


—— wearing qualities 


Karlan g Bleicher. INC. 


CREATORS and DESIGNERS OF “PERFECT” RING FINDINGS 
ro manoracruners ano wnouesasss 188 WEST FOURTH STREET * NEW YORK CITY 


THE LEADING RING FINDING MANUFACTURERS 


FOR May, 1943 5 











Glamorous ring creations that add new luster 


to the American Beauty tradition of distinction and 


individuality. Skillfully created with the “custom-made” touch 


found in rings of Fifth Avenue jewelry shops. Set 
with colored stones, both genuine and synthetic. 


And destined for a glowing future. 


UNTERMEYER, ROBBINS and COMPANY 
136 West 52nd Street, New York, N. Y. 


* * UTMOST ‘IR RELIABILITY 


SINCE 1865 
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TO MEET THE 


Se Nae eR 





WAR EMERGENCY... 





Because palladium is the only white metal 
remaining for tarnish resistance and deco- 
rative plating, we have devoted a great deal 
of research to obtain the best possible plat- 
ing solution and now offer Baker Palladium 
Plating Solution to meet the emergency. 
Baker Palladium Plating Solution is stable 
and does not decompose during use. 

A flash plate, which requires no polishing, 
is produced in from 15 to 60 seconds. 
Heavy deposits can be made from the same 
solution. 

You can plate directly on base metal or 
silver for tarnish prevention. 

its stability, its uniform performance and 
the results obtained will: justify all our 
claims for it. If you are using some other 
solution now, try Baker Palladium Plating 
Solution and compare results. 

That’s fair, isn’t it? 


BAKER & CO., INC. 
113 Astor St., Newark, N. J. 
NEW YORK SAN FRANCISCO CHICAGO 





















(UR. HOME TOWN 


Fred Cossette...the blizzard of ’88...and World War IT 






*% SOME FIFTY-SIX years ago, a man by the name of 
Fred Cossette came to work for International Silver 
Company at Meriden. 

That was a year before the great blizzard... the 
blizzard of “88 when the railroad station was practi- 
cally snowed under as you can see in the picture. 

Mr. Cossette was an apprentice then and worked on 
1847 Rogers Bros. He’s been a craftsman for many 
years, helping turn out those distinguished patterns 
like “First Love,” “Eternally Yours,” and “Adoration,” 
which were such profit-makers for you before World 


War II came along. 


Today, his skill is directed not towards fine silver- 
plate but towards fine carbine magazines for our armed 
forces all over the world. You see him at work in the 


other picture on this page. 


Such is the continuity and tradition of craftsmanship 
at the 1847 Rogers Bros. plant. Mr. Cossette is typical 
of every one of our craftsmen who are now turning out 
shells, rifle parts, incendiary bombs, surgical instru- 
ments, cartridge clips, mess kits, bomber parts... more 
than 100 kinds of equipment. 


The story of Mr. Cossette and the blizzard of °88 is 
our way of telling you why no more 1847 Rogers Bros. 
is being made today. It is also our way of telling you 
that one day, with victory, this fine silverplate will 





again be available for you to sell. 


Against that day, we are keeping this 
famous name alive with consumer adver- 
tising ... so that it will then be an even 
bigger profit-maker for you than it was 
before the war. International Silver Com- 
pany, Meriden, Connecticut, 





The craftsmen whose peacetime job is making 


- 1647 ROGERS BROS. 


ca 





America’s Finest Silverplate” 


now use their skills to hasten victory 


\ IF 
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BUY WAR BONDS 


HAT'S A LITTLE 


WT AND TEARS? 


. . . When young, keen-eyed American Boys are saying it 


with blood—on some far off land?. . 


WHY all this complaining—about slow deliveries and 
shortages of civilian goods—when fighting men are depend- 


ing upon the flow of war supplies for their very lives?. . 


LET US ALL Remember that military needs come 
first... At the 6) Plant our craftsmen have pledged to 
beat the promise” in the production of war essentials. The 


boys on the bench are fully behind the boys in the trench. 


BRUNER-RITTER, Ine. nov svice orice. 620 FietH ave. 


BR) BANDS — KEEP COMPANY WITH THE WORLD'S. FINEST WATCHES 








ELGIN’S GREAT WAR DRAMA 


“THE MAN BEHIND THE GUN” 
WINS HIGH HONORS! =|; 


Peabody Award Program E 
Attracting Hundreds of Thousands 











of New Listeners Every Day! 





THE TEAM. Author Ranald MacDougall and producer 
Bill Robson interview Marine Clair Hume. Just back 
from Guadalcanal where he killed 64 Japs with a 37 mm. 
gun, Marine Hume gives the kind of authentic, first-hand 
information that MacDougall and Robson translate into 
inspiring radio drama. 





cE IE 


PRODUCER WILLIAM N. ROBSON in the control room 
as The Man Behind the Gun goes on the air. Every 
effort is directed toward making listeners feel the strain 
and grim excitement of action under fire. Bill Robson 
has produced such hit shows as “Big Town,” “The 
Parker Family,” and “Cheers from the Camps.” 








GEORGE FOSTER PEABODY CITATION 
Awarded ‘“‘The Man Behind the Gun” for the 
outstanding entertainment in drama for 1942. 


From the citation: ‘“‘This program .. . bril- 
liantly written and authentically produced... 
“es . . : i ‘ee . . ° ‘ receives the award ... for a timeliness, a racy 
HE MAN BEHIND THE GUN them this program explains why denis und a diets cmad ated elk imate 
has not only enlightened and = —due to Elgin’s war work—you our appreciation of what the men in action are 
° ‘a ——- ps up against. 
entertained; it has developed new have fewer Elgin watches tooffer. 
talent,created newmethods, and, — Furthermore, ““The Man Behind VME MAGAZINE SAVS 
° “ ‘ oe . ‘‘A restrained use of dramatic technique, sounds 
not least important, new audi- — the Gun” helps to safeguard for and the special language of World War II 
ences. r) That is what the New vou the prestige and the mer- give The Man an impact rare in radio. 
York Times writes about Elgin’s —chandising value of the name OW! WANTS RECORDS 
snle } adi ¢ ‘ . CE Leen *? The Office of War Information has requested re- 
Ss 4 B 
ple ndid radio aad drama. Elgin. cordings of ‘‘The Man Behind the Gun” for use 
lati ¢ : ave checkine ra. Jha » iran ee ' 2 in South America. Similarly, leading industrial 
. National surveys chec king ra . When the war is won, you will + lay sabe agen ecd D iaaiy, Bree cnmernpa 
dio audiences bear out this state- find the name Elgin a very im- their employees. They consider such programs 


, . . : ssential in keepi the spirit which will 

ment. For hundreds of thousands __ portant asset. For, at that time cual pr Re th peg Sen © spir ‘ 

of new listeners are hearing this you will again be supplied with 
sid . © PI SAYS HOWARD VINCENT O'BRIEN IN ‘'THE 


program every week. Many of _ the finest, most exquisite time- CHICAGO DAILY NEWS" 
them are your customers. And to __ pieces Elgin has ever created ! “What is news? Weill, I claim that it is news 
‘ when ‘The Man Behind the Gun’... gets Eigin 
Watch to sponsor it. Its realism is gripping ... 
l ° ° it gives life and body to the headlines .. . it 
LISTEN IN! 54 CBS Stations eee Every Sunday Night sets a high standard of profitable entertainment.” 


10:30 EWT; 9:30 CWT; 8:30 MWT; 7:30 PWT 


ELGIN NATIONAL WATCH COMPANY 


ELGIN, ILLINOIS, U.S. A. 
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A MAN’S WORD—A Monthly Comment by Jacques Kreisler 


Aw mside fe bn te Good Vheig — 


Give us a tip froma friend whose word 
is his bond... give us a tip from a man 
right on the inside. ... Then, even the 
most timid of us will invest boldly. 
The man on the inside sees the inside 
picture. He knows the stock is good. 


He says: “I’m buying it myself.” 


Well, I have such an inside tip. Not 
from one man but from many. It comes 
from men who gave up working for 
us to fight for us. It comes from men 


acknowledging a cash bonus. 


It comes from Joe, power press oper- 
ator—now a Seaman Second Class. 
“America,” he writes, “could never 
lose a war against any force or foe try- 
ing to extinguish freedom. With this 
in mind, I can put your gift to no bet- 
ter use than in buying a War Bond with 
it—which I shall do.’’* 


It comes from Al of our forwarding 
department—now a Staff Sergeant. 


“Your letter and gift received, and | 


ye ‘ 
*From an actual letter in the 


want to thank you in the best way 
I know how. I will buy a War Bond.” * 


It comes from others—all men on the 


inside. 


Each tipped us off to a good thing—a 
sure thing. Each said, in effect: “Invest 
in War Bonds. I’m buying them myself. 
Everything I have—everything I am— 
everything I hope to be—I'm staking 
on this great organization. It has 
130,000,000 good guys in its person- 
nel. I know its background—the sound 
democratic principles upon which it 
was conceived. I know it’s rich in capi- 
tal...in human and material resources. 
It has had lean years but it came 
through stronger than ever. And it has 


always paid off big!” 


That's the tip we got—right from the 
men on the inside. As a friend, I’m 
passing it on—so that you, too, can 


make the most of it. 


au Keto 


JACQUES KREISLER MANUFACTURING CORPORATION, NORTH BERGEN, NEW JERSEY 
New York Showroom: 630 Fifth Avenue 


Manufacturers of Watch Bands, Watch Straps, Ladies’ and Men's Accessor) 
Jewelry Sold Through Retail Jewelers Only—NOW IN WAR PRODUCTION. 











This is the third in a series of adver- 


 tisements by J. R. Wood & Sons offered 
in tribute to another one of the funda- 
mental American institutions. 
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What better— what more patriotic way—to ob- 

serve this Memorial Day than to make it a truly Art- C arved 
' memorable occasion by purchasing extra War 

Bonds and Stamps—as your tribute to those who 

have fought and died for our country—as your Rings 
contribution to those who are fighting so val- 

iantly on today’s battle-fields! 


On far-flung fronts American men are giving Styl ed 
their lives to make Victory sure and swift as pos- 
sible! On the home-front, you are asked to lend b 
your dollars! Compare their sacrifice and yours— bi 
then dig down and buy more Bonds than you 
thought you could! Make Memorial Day, 1943, WO O D : 
a time of real dedication to our heroic fighting ~ 
men—buy extra Bonds for a sincere memorial! % 


Ne eee 


“Slembers of Gemological Institute of America « Our Diamond 
department maintains a Certified Gemologist for service to 
the trade » Support Your Jewelry Industry Publicity Board. 


. 
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One million new brides this 


year mean 1,000,000 new cus- J 


tomers for the nation’s jewelers. DIAMOND RINGS 


... Wise dealers appreciate the 


value of creating good will and of Mas te rp 1e¢ce O ua li ty 


confidence when these million 





new prospects come in for their EE [Epa gic 














engagement and wedding rings. 
... That is why so many jewel- 
ers stock and feature Lovelight 
Diamond Rings — in sets and 
solitaires. They know these 
rings offer the utmost in beauty, 
quality and value in the popular 
price ranges. . . . Isn’t it worth 
investigating ? 


A. EDWARD FISHER & GO, ING. 30 yur 7 Sovcice 1n the 7 vade 


580 FIFTH AVE CF NEW YORK 


FoR May, 1943 17 





NEW YORK OFFICE: 
630 FIFTH AVENUE 











The same characteristics make 
Star products leaders in 
war as well as in peace 


WE DO OUR PART 


THESE STAR TRADE MARKS 
ARE ALWAYS DEPENDABLE 





















Yy 
LSC (OOM funy, * 
al nglon, Michiga n/ 


SAN FRANCISCO OFFICE: 


MUTUAL BANK BUILDING 
38 
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HE confidence with which manufacturers 
are now using jewelry palladium for entire 
wedding rings, engagement rings, watch cases 
and other pieces of jewelry, intended to endure 
through the years, is based upon a solid foun- 
dation of proven performance. 


Jewelry palladium is not something new and 
untried. It has been used for years for the set- 
tings and ornaments of two-tone jewelry. Its 
untarnishable natural white color has met the 
test of continuous wear so consistently that it 
has long been acknowledged as standard ma- 
terial for this purpose. 


So this all precious metal alloy, with an impres- 
sive record, was ready to hand when the emer- 
gency came. There was no need to experiment 
— the proof was there. A metal that will stand 
up when used for part of a piece of jewelry — 
and a most important part — will perform just 
as well when used for the entire piece. 


Moreover, there is an ample supply of jewelry 
palladium for the needs of the industry. The 
buying public too is becoming more and more 
educated to it and this assures it a permanent 
place of growing importance in jewelry. 


Palladium Sales Division 


BAKER & CO., INC. 


113 Astor St., Newark, N. J. 


NEW YORK SAN FRANCISCO CHICAGO 
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5 ets look into 
; | 


the Shiman plant: 


Manpower, minutes, machines—the facilities of the Shiman 











plant are overwhelmingly in the service of Victory. War pro- 





duction first; then civilian production. Naturally, deliveries of 
sca tans SHIMAN-OF-NEWARK gold rings and jewelry are delayed and 


quantities reduced. 


We must have Victory to remain free—free to live—free 





to do business after the War. Let us make the best of our 
MINUTES business difficulties and work, fight, sacrifice and mvest in the 


greatest cause in which mankind has ever enlisted. 


MACHINES Of Nl ¢ W fl R k 


Black Figures: War Production SHIMAN MANUFACTURING COMPANY, INC. ~- 113 MONROE STREET, NEWARK, N. J. 
NEW YORK SALES CFFICE: 15 MAIDEN LANE 





White Figures: Civilian Production 


BUY WAR BONDS! Let’s make the new series a 


tremendous success ... hasten the Day of Victory! 
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Johnny comes 


marching home 


The peace has been won. The warriors 
are returning . . . As the rhythm of 
marching feet fades away, a new sym- 
phony of sound arises... 


tasks—in factories and in offices, on the 
tields and over the waters... 


ee 
It's the sound of the men resuming their SS 


It's the cadence of a new world with its 
accelerated tempo—a tempo that places 
new responsibilities on watches, that 
adopts a new and uncompromising atti- 
tude toward timepiece performance ... 


Anticipating that post-war period, the 
makers of Defender Watches are confi- 
dent that these tried and tested time- 
pieces will meet the challenge of the 
days ahead. 


WATERPROOF, SHOCKPROOF, NON- 
MAGNETIC and AUTOMATIC, they 
have all the equipment to qualify them 
as the time-Defenders of the future. 





DEFENDER, 


DEFENDERS OF TIME—NOW AND IN THE FUTURE 


EDWARD L. STERN & CO. 610 FIFTH AVENUE, NEW YORK 


FOR MAy, 1943 

























LGIN AMERICAN continues 

to devote its plant to the 
production of important war 
materials. However, Elgin 
American craftsmen, within 
permitted limits, are still pro- 
ducing the finest heavy weight 
Sterling Silver compacts and 
cigarette cases. 


ELGIN AMERICAN 


ELGIN, ILLINOIS 


CHICAGO NEW YORK 
55 E. WASHINGTON ST. 358 FIFTH AVENUE 


"THE LEADERS IM QUALITY AND 
the production of vital war materials WORKMANSHIP SINCE 1888" 


Elgin American is doing its share in 
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Imperial Cultured Pearls—The World's Finest 


o. SE $50 No. 994/1278 $35 
50 


Order Now for June.. . 0. 3E/H 7S 


526E 
©. S$560P4 5 


o. 2E/H 


OUR STOCKS ARE LIMITED All Prices Keystone 


5 North Wabash St. 
Chicago, Ill. 


IMPERIAL PEARL SYNDICATE 


607 Fifth Ave., New York City 


No 0 
No. 23E/H 25 
No. 25E/1343 35 
No 


“28 and Fall Business 0. G13//2M 75 No 26E 1462. 25 


No 
©. $903/GC 





$9037OP $20 


N 
No. 160/788 
No 

No. 271/AI5 
N 





MK-100/ ES 
o. 271/PG2! 


210 Post St. 


San Francisco 










Speed ...PAST AND PRESENT: 


In prewar days, watch band manu- 
facturers evidenced a healthy interest 
in getting repairs completed in quick 
order. Today, the same spirit of service 
prevails, but material and skilled labor 
shortage make it impossible to even ap- 
proximate prewar deliveries. National 
interests have first call on men and ma- 
terials, and rightly so. Civilian interests 
are secondary, although they are being 





WHEN SELLING A 
WATCH BAND. 


l. Advise the customer how to treat it 
for longest service. 


2. Explain that watch bands have a 
limited span of life. which varies with 
the circumstances of usage, such as 
the wearer's occupation, the climate in 
which he lives, the amount of acid in 
his system, and so on. 

This will go a long way toward fore- 
stalling unreasonable expectations 
and unwarranted demands for re- 
placement. 











catered to as much as the greater inter- 
ests permit. 

A sizeable part of our plants is de- 
voted exclusively to the production of 
wartime essentials. Men that formerly 
worked on watch bands only are now 
performing equally precise tasks on to- 
tally different products. Most of us are 
broadminded enough to accept these 
conditions cheerfully, and that includes 
your customers. 





WHEN A BAND 
NEEDS REPAIRS 


1. Send band direct to the factory (not 
to the wholesaler). It saves time. 


2. Notify your customers that there 
may be delay. due to present condi- 
tions. 


3. Do not send in bands which are 
obviously beyond repair. 


4. Do not, under any circumstances, 
advise the customer to send the ban 
direct to the factory. Z 

















Watch JHtttachment 
Reswarch Committee 


PROVIDENCE, R. I. 
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it is true that watch bracelets 
_"* are not rationed by the Govern- 
‘ment, yet the materials from which they 
are made are restricted. Also. the skilled 
labor available has been reduced. This 
‘means that new bracelets are available 
in limited quantities only. 


‘So, if your wholesaler informs you that 
he cannot furnish this or that quantity. 
he is stating the exact truth. Naturally. 
he would like to sell you all you request. 


QWueR 


ATCH ATTAC 





WwW 





Wi, 


FOR May, 1943 





With Bracelets, at with Fires, 
Demaud &xceeds Supply! 


or the manufacturer for any shortage. 
We are all governed by today’s wartime 
necessities, which have absorbed much 
of the skilled labor and a large percent- 
age of basic materials. 


This condition has affected service on . 
repairs also. Delays are bound to occur. 
Your best procedure is to explain these 
circumstances to your customers, so that 
they may not expect more than can be 
delivered. We assure you. however, that | 
we are sparing no effort to maintain the 
highest standards of service possible — 





mire HTS 

















Speed ...PAST AND PRESENT! 


In prewar days, watch band manu- 
facturers evidenced a healthy interest 
in getting repairs completed in quick 
order. Today, the same spirit of service 
prevails, but material and skilled labor 
shortage make it impossible to even ap- 
proximate prewar deliveries. National 
interests have first call on men and ma- 
terials, and rightly so. Civilian interests 
are secondary, although they are being 





WHEN SELLING A 
WATCH BAND. 


1. Advise the customer how to treat it 
for longest service. ; 


2. Explain that watch bands have a 

limited span of life. which varies with 

the circumstances of usage, such as 

the wearer's occupation, the climate in 

which he lives, the amount of acid in 
_ his system, and so on. 


This will go a long way toward fore- 
stalling unreasonable expectations 
and unwarranted demands for re- 
placement. 











catered to as much as the greater inter- 
ests permit. 

A sizeable part of our plants is de- 
voted exclusively to the production of 
wartime essentials. Men that formerly 
worked on watch bands only are now 
performing equally precise tasks on to- 
tally different products. Most of us are 
broadminded enough to accept these 
conditions cheerfully, and that includes 
your customers. 





WHEN A BAND 
NEEDS REPAIRS 


1. Send band direct to the factory (not 
to the wholesaler). It saves time. 


2. Notify your customers that there 
may be delay. due to present condi- 
tions. 


3. Do not send in bands which are 
obviously beyond repair. 


4. Do not. under any circumstances, 
advise the customer to send the band 
direct to the factory. 











Watch Attachment 
Research Committee 


PROVIDENCE, R. I. 
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it is true that watch bracelets 

are not rationed by the Govern- 

ment, yet the materials from which they 

are made are restricted. Also, the skilled 

labor available has been reduced. This 

‘means that new bracelets are available 
limited quantities only. 


- So. if your wholesaler informs you that 


he cannot furnish this or that quantity, 
he is stating the exact truth. Naturally, 
















With Bracelets, at with Fires, 
Demaud &xceeds Supply! 


or the manufacturer for any shortage. 
We are all governed by today’s wartime 
necessities, which have absorbed much 
of the skilled labor and a large percent- 
age of basic materials. 


This condition has affected service on . 
repairs also. Delays are bound to occur. 
Your best procedure is to explain these 
circumstances to your customers, so that 
they may not expect more than can be 
delivered. We assure you. however, that 
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WATCH ATTACHMENTS 
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MULTIFORT 
SUPER-AUTOMATIC 





SELF-WINDING 
* 
WATERPROOF 
* 
SHOCK PROOF 
* 
NON-MAGNETIC 

















‘Lous AISENSTEIN & BROS.- ROCKEFELLER CENTR-NEW YORK 


630 FIFTH AVENUE 
ELGIN - MIDO - EMPIRE - RALEIGH - HALLMARK - DIAMOND RINGS & MOUNTINGS - 
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... BUT LITTLE BUTTER” 


AFTER PEARL HARBOR Came that famous remark about our Navy’s having 
“a lot of bread, but damned little butter” — meaning a gigantic task, 
with resources spread thin. 
Your wholesaler is in the same boat. His many customers represent 
the “lot of bread”. His shortage of merchandise is the “little butter”. 
This scarcity is due to the fact that most manufacturers, including J.B., are engaged in war pro- 
duction .. . and rationed to a half-normal silver supply. 

Still, your wholesaler is doing his best to overcome the handicap. He is sharing equitably 
the merchandise he has, and exercising his ingenuity to find new items to tide you over. Believing 
utterly in his efforts and fairness, we will aid him to the limit. 

Meanwhile, there is no shortage of War Bonds. Until Victory, that’s your best buy of all. 


JACOBY-BENDER, INC. - 161 Sixth Avenue, New York, N. Y. 


Manufacturers of f WATCH BANDS 








Through The Wholesale Jeweler 
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MECHANICAL 
INGENUITY 


* 


Toestuer 


CHAIN CORP ORAT IY O N 


Plants and General Offices, Irvington, New Jersey 


New York Sales Office, 320 Fifth Avenue 


Composite View of the Irvington, N. J. Plants 
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EVERY WATERPROOF WATCH DESERVES 
A “Veet” Water-Repellent, Washable * Fabric Strap 














* bine quality fabrics ge iets 
as used in army field jackets! = 


They’re pre-shrunk! 
They last longer! Ve x er 
“All-in-One” or 2-piece style! Get your full shane, of military watch strap business with 
these inimitable NEEt fabric straps, equipped with famous 


SO-LITE plastic buckles. Voted “tops” by military and 





other active men everywhere; selling successfully and profitably 


at leading jewelry stores from coast-to-coast. | 


ARISTOCRAT OF CONSULT YOUR WHOLESALER 
WATCH STRAPS 








LASKO STRAP COMPANY - 26 Exchange Place - Jersey City, N. J. 
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Father's Day 
is June 20th 


31 
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*, these new 
mpt delivery; 

$ are sure to 


THE JEWELERS’ CIRCULAR-KEYSTONE 














FOR May, 19438 








Sundials are 


to prefer wrist watches for everyday wear. 
And they like to have their watches held 
securely and attractively with Hadley 
Watch Bands and Bracelets. 

With production sharply curtailed due 
to existing restrictions we want to be as 


fair with the people of Davenport as we 























NOT popular 


in Davenport 


The men and women of Davenport seem 


are with the people of Boston, or Buffalo, 
or Walla Walla. 

That’s why the Hadley Allotment Plan 
to authorized distributors was created. This 
policy, fair to all, has been heartily 
approved by the trade everywhere. The 
Hadley Company, Providence, New York, 
Chicago, Los Angeles. 


ATTACHMENTS — MEN’S #7 JEWELRY 
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i TRAFFIC IS HEAVY 
AT 95 CHESTNUT STREET 


Day after day, week after week, there’s a steady 
stream of wholesalers, from Portland, Maine to Portland, 
Oregon, visiting Providence and our factory. They’re 


looking for merchandise to keep your showcases filled. 


a 


Your wholesaler recognizes his responsibility to 
you. And, we know he’s leaving no stone unturned 
— at considerable trouble and expense to himself — 
to secure merchandise that he can in turn ship to 
you for your profit. 


You have problems, so have we. Your whole- 


_—— eemmnt laae 


saler has them too, in full measure. But, he’s 
doing more than his best for you, just as he 


easly 
always has. He is entitled to your continued ( aa 
*\ BOARD 


& 





good-will and loyalty. —_ 





IRONS & RUSSELL COMPANY 


Established 186] 


95 Chestnut Street PROVIDENCE Also New York — Chicago 
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In Wartime as in Peacetime 


CROTON — AMERICAS GREATEST 
WATCH VALUE, Bar done 


Ask Any Jeweler 
Who Knows His Way Around 








inns WATCHES 
FOR ALL Time + SINCE 1878 


48 WEST 48th ST. e 


CROTON WATCH COMPANY e NEW YORK CITY 
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G SHORTER HOURLY 
and rightly so- 
ficiency of 


‘villian uses = * * 
ems unforseen before the war impede the customary © 
pair service. 


You can win your customer's © 
resulting from these conditions by 





and reduce the inconvenience 


4. Explaining in advance that labor and material short- 
ages result in delay in repair service. You'll find that 
your customer will understand. 

9. Teaching him to take the proper care of the article 
purchasea. 

3. Frankly telling him that Je 

normal life expectancy canno 

nd don't forget your share in America @ @ 


Probl 


Speidel re 
cooperation 


ore 


welry worn beyond its 


t be repaired. 
e Buy War Bonds 
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“COMPLETELY DEPENDABLE” 
Zand 17 Jewels vi 


——— 


= 


RADIANT 
1/20 12K Gold Filled 
5 simulated rubies 


1/20 12K Gold Filled 
5 simulated rubies 


CONQUEST 
1/20 12K Gold Filled 
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Wate S?ARLIGHT ROCKET 
1/20 12K Gold Filled 1/20 12K Gold Filled 


FIVE FEMININE FAVORITES FROM A LARGE 
LINE OF FOB AND WRIST WATCHES 


., 4 Your Jobber Today 
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BeAuTY , ACCURACY 


WATCH “ COMPANY 
15 MAIDEN LANE NEW YORK, N. Y. 
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MHIWEKSATY 


1918...1943 


Both years are similar in many respects. 

In 1918 Mr. Roland Gesell after experiencing 
several bombings by zeppelins in London, crossed 
the ‘‘U”’ boat infested Atlantic, to establish this firm. 

Since then, two depressions —a money panic— 
and now another world war. . . and throughout 
that time we never relinquished our steadfast de- 
termination to serve in a dependable, honest and 
ethical manner. These shall continue to be our 


standards for the future. 


R. GSELL & COMPANY, INC. 
15 WEST 37th STREET, NEW YORK 
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Chains and Jewelry CARL- AR a, me. 
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NEW YORK CHICAGO LOS Sag. 
MANNIE LEVINE 1 W. 34th ST HOWARD SEEBECK 10 SO. WABASH AVE HARRY SAUNDERS 220 W. § 
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Scaling New Heights of Popularity 





] t is highly gratifying to know that RENSIE watches are 


winning the admiration and applause of jewelers who sell and people who wear 


them. We wish our supply were large enough to fulfill the demand. But unfortu- 


nately, it isn't. And so we're doing the best we can under the circumstances 


FoR May, 1943 





aaa SINCE 1908 ~<c__— 


PAUL V. EISNER « CO. 


Importers of Watches . 


580 FIFTH AVENUE + NEW YORK CITY 
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| bodies were lowered . . . to rest in the friendly 


earth under the Caribbean sky. The lieutenant from 


Erwin, Tennessee—the machinist’s mate from Waukegan, 
Illinois—the aviation ordnanceman from the Bronx, New 


York. Their squadron stood at attention. 


Over the body of one, a Protestant minister read the burial 
service. Over the body of another, a Catholic priest intoned 
a requiem. Over the body of the third, a rabbi recited the 
Kaddish. 


They had served together in the Navy. They flew together, 
they fought together, they died together. A few hours be- 


fore their patrol plane crashed into the harbor of San Juan, 


they sat around swapping jokes—then talking quietly of 


home. They were buried together. 


Three patriots who represented with honor their 130,000,000 
constituents at home. Three fighters who died that democ- 
racy might live. Three airmen who even in death hurl bombs 
at bigotry and intolerance. Three heroes—blood donors to 
civilization! Let us vow to keep their spirits alive. Let us 
bow our heads for three men—Protestant, Catholic, Jew— 
three Americans with a common faith in the dignity of man 


and the brotherhood of peoples. 


*The names of these heroes appeared in the original news 


release in the New York Times of January 7, 1943. 


One of a series of editorials published in the interest of the War Effort. Back up our heroes! Buy more Bonds! 


Arrow is proud that its facilities have been enlisted 
by the Army and the Navy to make many of the boxes 
which hold the medals for heroes of democracy. 


BOXES AND DISPLAYS 


ARROW MANUFACTURING COMPANY, INC., 15th and Hudson Streets, Hoboken, N. J. 











CoM, wath how 


There are DOUBLE profit opportunities in these Uris 





Bracelets—so popular and so distinctive, they are 
called, "Embracelets”. Men in the armed services will 
buy them to give—or to mail home—to wife, sweet- 
heart, mother or sister. And the ladies themselves will 
buy Uris “Embracelets” to tell the world their heart 
belongs to a fighting man! e Uris “Embracelets” 
carry the insignia and name of every branch of 
the service cut out of solid ten karat gold letters. 
They are HAND ASSEMBLED AND FINISHED 
by New York craftsmen. And the name Uris, estab- 
lished for over a generation, is complete assurance 
that quality will never take a “furlough”. e Write 
immediately for information on price and delivery. 


ADVERTISED POWERFULLY TO 6,000,000 ESQUIRE READERS! 





FOR EVERY SERVICE MAN’S “MISS,’ THERE’S A LOVELY 


\WerRis 


FOR MAY, 1943 





COPR. 1943, URIS SALES CORP., 222 FOURTH AVE., N. Y. 
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Leaders in 





~~ PRECIMET LABORATORIES 


Research & Development Engineers in Precious Metals 


Industry use 








PALLADIUM PLATING SOLUTION 


PALLITE has been tested and used successfully 
for more than 11 months by leading manufac- 


turers in many important industries. 


PALLITE is quick—flash about 5 seconds; 


PALLITE is stable —as stable as any solu- 
tion of this nature can be; 


PALLITE is easy to use—no complicated 
Voltmeter and Ammeter readings are 
necessary. 


Compare PALLITE with any other solution. Better 
still, don't take our word for it; let the successful 
results of firms in_your industry prove this to you. 
That's a fair comparison. 


For PROVEN results, insist on PALLITE. 


Division of GEORGE C. LAMBROS 
New York 
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O nly the address is new: — we plan to 
carry on in the same old way which has 
won us so many good friends through the 
years. Just as our policy in the past has 
been to serve you fo the best of our ability, 
that policy will continue to be our standard 
in our new quarters. And because New 
York’s jewelry “center” is concentrating in 
this midtown area more and more, we sin- 
cerely hope that our new address will long 
be a most convenient one for you fo visit. 






OUR NEW 
ADDRESS 
AFTER MAY 1 
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PALLADIUM 


ul lolay) metil 7 or ctyuibite pwMY 





‘The worker in precious metals finds in Palladium . . . metal 
of legendary beauty .. . a perfect vehicle for his art. 
This regal member of the platinum group is a soft, 
lustrous white. It forms a perfect setting for gems . . . contrasts 
superbly with yellow gold in two-tone jewelry. ij 


Designs in Palladium are well-defined and clean-cut, with 
smooth edges. Beads are easily raised and, once down, hold 
gems securely. 

Somewhat lighter in weight than platinum, Palladium 
gives 75°, more bulk to the ounce. Palladium has the strength 
and proper hardness for jewelry. It is also resistant to 
tarnish. 

Palladium is malleable and ductile, can be worked with 


ease, requires no special tools. It can also be cast. 









Get better ac quainted with Palladium today! ) 
PLATINUM METALS DIVISION ' 
oie roe One ‘THE INTERNATIONAL NICKEL COMPANY, INC. | 


giving further information 
about Palladium. 


67 Wall Street, New York, N. Y. 
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DELTAH. 
ORIENTAL PEARL 


REPLICAS 





Was it possible to produce something better 
than the average pearl reproductions — 
pearls so glowing, so lovely, so iridescent, 
so resembling genuine orientals that 

even experts would sit up and take notice? 
We wanted to find out; we experimented. 
The result? Well, one glance at 

DELTAH PEARL REPLICAS will convince 

you, as it convinced us, that even our 
greatest expectations were exceeded! So much 
so that alert jewelers are learning how easy 
it is (and how very profitable) to sell higher- 
priced pearls. Identify yowr store with the 
best in today's pearls—get DELTAH REPLICAS! 


CONSULT YOUR WHOLESALER 





ae 
"e Peltas Pearls: 


4, 17> 


PEARLS—SOLD EXCLUSIVELY THRU JEWELERS nv, * 


| INSURE YOUR FUTURE—SUBSCRIBE NOW TO THE JEWELRY INDUSTRY PUBLICITY BOARD 





SG Ge wworo wenriricarion Locker 


FOR MEN AND WOMEN 


@ The newest development in symbolic jewelry. 
Also Available 
for Ladies’ Bands @ Available with Army, Navy, all Service Insignia. 
@ OR with plain top — for identification data. 


@ Locket opens allowing spaces for 2 photos. 


STERLING SILVER... . Retail *3°?> 





Display Material, Newspaper Ads, Etc., available 





Slips on Man's Watch Band 








ST. CHRISTOPHER NAIL EMBLEM EARRINGS 
**x** HIT WITH Fashioned of 


Q 





SERVICE MEN 


A medal of the traveler's pa- 
tron saint in nail form. Can 
be placed in the heel of the 
shoe or tacked into a plane or 
jeep or any durable surface. 
Now in terrific demand! 


STERLING $00 
SILVER ...Retail 


Display and Newspaper Ads FREE 





STERLING SILVER 


The new way to wear “his” 
insignia. 
* 


Beautifully designed; Excel- 
lent craftsmanship. 

+. 
Complete selection of All 
Insignia — including Coast 
Guard, Merchant Marine, Etc. 


Retail $495 





Also fashioned in gold 
plate on Sterling 





All “PALM” Products are sold through LEADING WHOLESALERS from Coast to Coast 


ROOTED IN QUALITY GROWING THROUGH SERVICE 


RICHARD POLUMBAUM COMPANY 
Offices: 630 Fifth Ave., Factory: 22 West 48th St., New York 
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CAST THESE PEARLS BEFORE SWINE 


An $18.75 war bond will buy as many as 26 hand grenades. 


How many do you want to buy to throw at Nazi swine? 





Uncle Sam has the boys that will do the pitching. 


Don’t let down now because the Second War Loan drive 


pressure is off. The pressure isn’t off over there. 


Marella Poarls 


383 FIFTH AVENUE... NEW YORK 






REPLICAS OF ORIENTAL PEARLS TO 875. 
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Qur Future ts in Good Hands 


It takes good hands to make good jewelry. That has always 
been the policy of R. F. Simmons. And in the Simmons plant, 
youll find those hands... skillful hands... mature hands... 
hands that have fashioned Simmons Quality Gold Filled 
Jewelry for years and years and years. 
Right now, those hands are busier than ever. But they’re not 
making jewelry. At their benches, Simmons Craftsmen have 
taken up new work...the production of important war equipment 
.and it is being done with the traditional skill and care 
that has always been Simmons. 
Thus the skill of Simmons lives on. Our hands are busy... 
doing vital work... and they will be ready and able to create Quality 


Gold Filled Jewelry again when the war fades into history. 


R. F. SIMMONS COMPANY - ATTLEBORO, MASSACHUSETTS 


Largest manufacturers of Gold Filled Jewelry in the World 
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Post War Insurance Through 
An Industry Program of 
Publicity and Promotion 


“In Time of War Prepare for Peace” 


"THROUGH the courtesy of our members, and because of their interest in Post 
War Planning, the following advertisers’ pages have been given over to the story 


of the achievements of the Jewelry Industry Publicity Board. 


Its purpose is to recall its past service to the industry as a whole, and to stimu- 





late interest in a new drive for funds for the Post War period, when competition 
| will be keener than ever before. The rush to buy household necessities which 


have been denied the public because of wartime demands, will create a situation 





that the Jewelry Industry has never before faced. 


6“ ss ae ae : 
I N time of War, Prepare for Peace.” This is the slogan of the Jewelry Indus- 


try Publicity Board and the time to raise funds for the Post War period is NOW’! 


THE Jewelry Industry Publicity Board has adequate funds for the present, but 


it must be prepared for the battle for the consumer’s dollar, once the war is over. 


THE time to subscribe is now, so that a reserve fund may be accumulated to 
tide us over the immediate Post War buying binge, where we will find the keen- 


est competition the Industry has yet experienced. 
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Jewelry Industry Publicity Board M rvaucy 
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HAMILTON WATCH COMPANY 


LANCASTER, PENNSYLVANIA 
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PUBLICITY and PROSPERITY 


“It just didnt happen that way. 
That is the way it was planned.’ 


The year 1940 was an outstanding year in the uptrend of the jewelry business, but it wasn’t 
because everyone had a better year. 


For the fourth consecutive year the prosperity of the jewelry business was greater than that 
of other businesses, and retail sales of jewelry showed a greater percentage of increase than 


any other product sold at retail. 


This meant only one thing—consumer demand for jewelry had increased 
in greater proportion than the demand for other products. More than that, 
it meant that an age old fight to secure for jewelry a greater proportion of x 
the consumer’s dollar was at last being won. It proved for all time that a 
fight can be won once some one does something about it. 


The ladies and gentlemen of America didn’t merely start liking jewelry 
all of a sudden, just like that. Jewelry didn’t return to style by the trick of 
some magic waving of a wand—to control the likes of men and women. 


The consumer demand for jewelry had increased because the Jewelry In- 7 
dustry had successfully, since 1934, used a modern weapon to stimulate 
that demand. 


REASES JEWELRY SALES! 





For six years, in a carefully prepared program, they used a tried and true 
process of making people conscious of the beauty, the decorative value and 
the desirability of wearing jewelry. 





Under the guidance of the Jewelry Industry Publicity Board, this influence had been suc- 
cessfully employed until results were no longer in doubt, but soundly proven. 





They established a fashion for jewelry. 


The Jewelry Publicity Board, composed of representative leaders of the three branches of 
the industry, operating on funds provided by subscriptions from progressive, forward look- 
ing concerns within the industry, dispersed through its agency the publicity directly respon- 
sible for sales of jewelry during 1940. 


This change in an industry from its rapid sinking in 1934 into an all time low, to an all time 
high, in a period of six years, was not done with mirrors. 


It was the result of a continuing, relentless, increasing drive through every 

avenue and channel that led to the consumer, by a publicity campaign that 
SZ» has no peer in the history of industrial comebacks. Through the following 

 eveucir™ pages we will show how this was accomplished—gaining ground through 

B. sonra 1941 and into this fabulous, unpredicted and unparalleled rise to an all- 
<Q time high in 1942. 


LeSTAGE Ghains and JEWELRY 


LeSTAGE MFG. CO., CHICAGO e@ 29 E. MADISON, ALLEN B. PINERO 


NORTH ATTLEBORO, MASSACHUSETTS EST. 1008 SEATTLE @ 4014 BROOKLYN AVE., J. F. LOVERIDGE 
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"How the job was done... 


These are the channels through which jewelry publicity carefully aimed at the consumer to 


stimulate a desire to possess jewelry, travelled: - 
ee eg 


Women’s pages of every great newspaper in the U. S. A. General news pages of every 4 
small newspaper in the U. S. A. Feature releases to thousands of country papers. Family 

pages of all well known Farm and Rural publications. Fashion magazines: Vogue, Harper's a 
Bazaar, Town & Country, Mademoisele, Glamour, and Charm. <Q i> 


Pusu 
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snt 
Home magazines: Ladies’ Home Journal, Good Housekeeping, Woman's Home Companion, 
McCall’s. Magazines published as supplements to metropolitan newspapers. Every syndicate 
hat in the U. S. A. used J. I. P. B. copy. Feature pages made by the J. I. P. B. for great metro- 
politan newspapers—some in color. Movietone jewelry fashion shorts. Hollywood designers 
an were given jewelry to accent fabulous pictures. Fashion Shows were given continuously, 
showing the beauty, desirability and decorative value of fine jewels. Radio copy was sent out 
in weekly releases which were used by 25 stations per week in 1935 and built up to 672 
stations in 1942. 


* NATIONAL ADVERTISING 


Advertising Agencies use beautiful women to exploit their products. Six of these agencies 
in 1935 through our efforts began to use jewelry on these models. By 1942, twenty-two were 
doing so. Their magnificent advertisements in full pages in color, in magazines of all types, 
reached the consumer dramatically and brilliantly, and often although the advertisements 
were for other products it was the jewelry that stole the show. The J. I. P. B. made the con- 
tacts and furnished the jewels. 








| % JEWELRY CLINICS 


under the direction of Mrs. Rhodes, Publicity Counsel for the J. I. P. B. were conducted for 
the education of retail jewelers and held during conventions in all parts of the U. S. A. Here 
the new ideas and interpretations of jewels were discussed and displayed for the benefit of 
the jewelers who were to stock and sell them. 


| *& PERSONALITIES 


in the news were used to exploit jewelry. Moving Picture actresses and stage favorites 
were loaned jewelry for pictures and stage production. 


| %& THE AMERICAN DEBUTANTE 


The debutante as a fashion leader for girls of her own age, was a trend first developed by the 
J. I. P. B. through the success of the Debutante Cotillion staged in New York, for the benefit 
of the New York Infirmary for Women & Children, culminating in the Diamond Ball in 1940. 
The debutante became the fashion leader of youth, supplanting the Hollywood Starlet 


* INSTITUTIONAL PUBLICITY 


“The Magic Lore of Precious Stones’”—‘Our American Silversmiths and What They Wrought” 
—“The Story of Birthstones’’—Series of feature articles of this type were sent out at frequent 
intervals during the six years of the unceasing relentless campaign that reached the pinnacle 
of its success in 1940 and 1941, and laid the foundation for 1942 and 1943. A complete pro- 
gram was set up and carried through for each of the agencies noted above, as a direct contact 
with the consumer. 


The Symbol of Quality— 
for Nearly a Century 
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J. R. WOOD & SONS, INC. 


216 EAST 45TH STREET NEW YORK CITY, N. Y. ko 
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: 1942 reaches the 









August 1942 


28° AWARD 
February 1943 








All Time Jewelry High 





Publicity wasn’t the only reason for the incredible business 
done by the jewelry industry in 1942—some of it was caused 
by the withdrawal from the avenue of trade competition, of 
most of the competition for the consumer’s dollar, plus enor- 
mously increased consumer purchasing power. 

When automobiles, radios, electrical household equipment, 
vacuum cleaners, toasters, mix-masters, drink mixers, refriger- 
ators, air conditioning, and even travel were forced out of the 
market by war production, the jewelry was fortunate in being 
at the peak of its production, and in having substantial inven- 
tories of finished goods on hand. Jewelry was still there— 
desirable, available, decorative and fashion right — because 
J. I. P. B.’s campaign had made it so. 

Sales way up and going strong. But now our own industry, 
too, is largely devoted to war work. And what about post 
war—when all of these competitors are back? 

Then jewelry will be in the ring, fighting for its life. 

This is the time to prepare for post war business. 


The Jewelry Industry Publicity Board will continue its present 


ce PIT 


é 


program. It will also raise funds for an expanded post war secastent 


program to meet the competition of merchandise that has been 


withheld during the war period. 














+ + + + + HH 


Don't underestimate the power of the appeal of the household necessities that 

make life easier—the new cars that will have cheaper and unlimited gas. The 

little plastic airplanes at former low priced automobile prices. The travel 

agencies with their beautiful colorful, enticing appeal to travel. The great 

new highways we have yet to see, and the American people “rarin' to go." 

The internal waterways with new canal boat excursions. 

The new plastic houses. 

The new materials for home decoration. 

New heating, lighting and cooling equipment. 

Television in our homes and the added cost of installation. 

All these and more as yet unrevealed will be our Post War competition—The 
greatest America has ever seen. 

We must prepare NOW to meet it. 
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5 6] Fashion Photographs— 


featuring Jewelry were distributed 
from 1936 to 1942 


They appeared in the following media . . . 


* 12,498 Newspapers (Circulation 44,492,836) 
@ 28 Syndicates covering thousands of papers large and small all over the country. 


@ 104 Rotogravure sections 





@ 182 Full page layouts in Metropolitan Dailies 

@ /0! Magazines—-U. S. A. and Canada 

@ 9 Trade publications 

@ 15 Editorials in newspapers in which our members are advertisers 
@ 86 Canadian newspapers—purchasers of American merchandise— 


@ 34 Photographs were sent monthly to Australia for syndication—purchasers 


of American merchandise 





Photographs for special rotogravure pages were made to order annually for: 
The New York Times Boston Herald Traveler Minneapolis Star Journal 
New York Herald Tribune Chicago Examiner Toledo Times 
New York Journal American Boston Sun Cleveland Plain Dealer 
New York World Telegram Philadelphia Record Denver Post 
New York Sun Buffalo News Miami Daily News 
Los Angeles Times Buffalo Times Kansas City Star 
Chicago Daily News San Francisco Examiner Baltimore Sun 
Boston Transcript Christian Science Monitor Indianapolis Star 

mere 
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Flower Fashion . . .- 


PUBLICITY INCREASES JEWELRY SALES! 


The Flower Fashion Revolutionized 


The Jewelry Trade . . .. . 


INSPIRED by Paris in 1936, this fashion for flower interpretation in jewelry was 
sponsored by the J. I. P. B. 


Photographs of the new design were sent to all of our subscribers. As rapidly as 
our designers made up models, these were taken to our leading fashion magazines. 


Tuey were worn by women of fashion and photographed on professional 
models wearing smart daytime and evening clothes, and broadcast to every 
newspaper in the United States. 


The old Georgian, Victorian and Regency designs were reproduced ex- 
actly. 


Orchids, gardenias, roses in diamonds, emeralds, amethysts and rubies 
were sold for fabulous prices because of their individuality and distinc- 
tion. They were designed in sprays and were detachable so that they 
could be worn together or singly. 


Lilacs and lilies of the valley using exquisite pearls and enamel, were in 
great demand. | 


= and sapphire daisy chains became necklaces and 


bracelets by clever mounting devices. 


Multicolored flower pendants of great beauty and individuality 
were made as special orders. These were not duplicated and 
will one day become the museum pieces of our generation. 


Cosmos, pansies, roses and even sprays of spirea in rubies, and 
diamonds were used as lapel ornaments, clips or necklaces—made 
in flexible brooches that were dismountable and became clips and 
necklace pendants. 


This fashion opened up a whole new world of exquisitely 
reminiscent, romantic jewelry, of the days gone by in which 

BOARD | jewels played so great a part. This achievement stemmed directly 
iy y out of the J. I. P. B. and the Bureau of Fashion Trends, and 
owes its vogue and popularity to their promotion and publicity. 
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Our factory is 85% involved in war | | 


production. However, we are still 
making some jewelry and will con- an 


tinue to do so as long as we can. 




















We will be back after the war with Makers of Fine Jewelry 

new merchandise in new designs, gg Pgrkhurst St. Newark, N. J. 
and believe that this is the time to 

plan for post war competition. | 
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MORE RINGS WERE SOLD IN 1941 THAN 
EVER BEFORE IN JEWELRY HISTORY 


Women won’t wear rings! 
M ’ ings! 
en wont wear rings: 


That was the wail of the ring manufacturers in 1934. 


Giver them new designs—create a fashion, and they will buy them 
and wear them—counseled the J. I. P. B. 

The fashion for gold daytime jewelry did the trick. 

Through the subtle direction of the J. I. P. B— 

Debutantes received colored gem stones set in gold rings for their coming 
out parties. 

College girls received colored gem stone rings for graduation presents. 
The gold jewelry fashion was presented the Mademoiselle College Girl 
Clinics held by the Bureau of Fashion Trends through which the J. I. P. B. 
functions. 

Hollywood stars wore large ostentatious gold rings. 

Men stars began wearing them, too. 

Campus jewelry and fraternity jewelry was improved. 

School boys received rings for Christmas presents. 

Little girls began to wear rings like big sisters. 

Cocktail rings—now very beautifully designed and wonderfully priced 
became a fashion. 

Marlene Dietrich wore her huge aquamarine set in a gold ring outside her 
glove, and other women followed suit. 

Wedding rings of gold were again popular and engagement rings were 
often colored gem stones. 

Platinum wedding and engagement rings were restyled. 

Symbolic designs were worked out and engagement rings ranged from 
square cut diamonds, to rose cut and clusters—small diamonds flanked with 
baguettes. 


iAUTIMIL SLHOITLOdS ALIOIT8Nd 


Wedding rings were circles of small diamonds and often set in delicate 
floral or leaf designs. 


Rings had staged a comeback in 1940 and they are here to stay. 
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Gems of the World 
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4000 Fashion Photographs 


Launched the Fashion for Gold Jewelry 


The Jewelry Industry Publicity counsel 
discovered in 1937 that the time was 
ripe for a daytime fashion. 

Gold jewelry, an American fashion of 
the gay nineties, had been forgotten 
and relegated to the antique depart- 
ment. 

The Jewelry Industry Publicity Board 
brought back the Fashion for Gold 
Jewelry. 

This is how the fashion for gold day- 
time jewelry was made: 

Working first with Paris designers— 
Working next with American de- 
signers— 

Securing the cooperation of high 
fashion magazines, and the support of 
our best jewelry manufacturers— 
Small clips, brooches and earrings made 
their debut on the fashion stage. 

This fashion for daytime jewelry was 
NEWS! 

Gold was NEWS! It went like wild 
fire. 

However, this was not at the expense 
of platinum and diamonds—it was new 
business. 


Gold called for colored gemstones. 
Colored gemstones staged a come- 
back. 

Necklaces were irresistible to the de- 
signers and soon they made their ap- 
pearance. 

Then designers began to work with 
three tones of gold—Yellow, Rose 
and Green. 


New geometric and asymmetric designs 
worked out in three colors appeared. 
These new appealing, flattering day- 
time fashions carried on into evening. 
Precious stones and less expensive 
colored gemstones highlighted by dia- 
monds appeared. 

Watches succumbed to the golden 
trend and they used jewels in their 
cases and mountings, with elegant 
bracelets used as bands—large, impres- 
sive and highly decorative. 

Gold in three colors was an innova- 
tion and inspiration to the watch- 
makers, and they produced an entirely 
new line of watches that met with in- 
stant success. 

Earrings—a forgotten bauble, were re- 
turned to fashion by the gold designs 
—gay, amusing, elegant and irresistible. 
Cocktail rings came next—large, osten- 
tatious, frightening to the conserva- 
tive jeweler, forced their way into the 
store and sold themselves. 

Ensembles came next—Topaz, aqua- 
marine, amethyst, zircon, tourmaline, 
pink and green, created a new fashion 
for colored stones used with gold in 
necklaces, bracelets, rings, earrings 
and clips to match. 

The fashion for gold jewelry was 
due to the J. I. P. B. It created it— 
inspired manufacturers to make it— 
gained fashion sponsorship for it—and 
took it through its many channels di- 
rect to the consumer. The Gemstone 
Dealers have been very frank in credit- 
ing their recent success largely to the 


efforts of the J. I. P. B. 








.NATHAN&CO.,INC. 


x 610 Fifth Ave., New York, N. Y. 


ALL ENCOMPASSING STONE SERVICE 
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PEARLS.... 


\ new interest in Pearls was cre- 
ated through the launching of feminine fash- 


ions in jewels. 


As women became conscious of the fact that 
men were not interested in hard. severe and too chic 
fashion, the romantic period in clothes returned to 


fashion. 


Women looked like the paintings of Renoir. Toulouse Lautrec. 
Watteau. Pearls. the most feminine of all jewels. became again 
important. Oriental pearls were still too expensive for the vol- 
ume trade of the middle thirties emerging from the crash. Cul- 
tured pearls were in great demand and many fine jewelers 
carried them. 
\t the present time there is renewed demand for 
Oriental pearls and the demand for cultured pearls 
exceeds the supply. 


Young girls are particularly interested in pearls. 
and it has become the custom to vive a deb- 


utante astrand with earrings to match. 


673 

e) photographs featuring pearls have been distributed. 
22 releases have accented pearls. 
% Radio fillips have accented the feminine charm and gracious flattery of Pearls. 
Pearls set with diamonds and enamel have been featured in clips and spray 
pins, and there has been many new designs in all pearl brooches and clips. 
Pearls are still synonymous with ladylike clothes — chic, elegance and the 


height of good taste. 
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SP LOSTUME JEWELRY during the years 
==— 1934 to 1943 has entered a period 
unparalleled by the industry. 


With the advent of new design and the 
fashion for jewelry as an accessory, as a con- 
versation piece and a color note for all cos- 
tumes, costume jewelry came into its own. 


The fine design, excellent craftsmanship 
and fineness of treatment, placed this type of 
merchandise in a new class. 


Simulated and artificial stones, set in gold, 
silver and enamel, were as beautifully designed 
as real jewelry. 


Rhinestones, set with imitation colored 
gemstones and large, ostentatious, bizarre 
necklaces, rings, earrings, bracelets, clips, 
lapel decorations and hair ornaments brought 
the costume jewelry department in the stores 
out front where it made first appeal to the 


consumer. 
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Millions of dollars were spent by depart- 
ment stores in advertising this new costume 
jewelry. 


Jewelers stocked and advertised deluxe 
costume jewelry and compacts. 


The Jewelry Industry Publicity Board was 
the out-growth of the first Jewelry Publicity 
Campaign which for two years 1934-1935 was 
financed by the Costume Jewelers of New 
York and Providence, and it was due to their 
foresight and vision that a jewelry campaign 
was first undertaken. 


When the scope of this work was increased 
and the Jewelry Industry Publicity Board 
was formed, the costume Jewelers were incor- 
porated in the large scheme and have con- 
tinued to support the board, and have been 
active in its maintenance. A large part of the 
J. I. P. B. actually has been centered about 
costume jewelry which deserves great credit 
for its fine design and its creative imagination. 


COHN & ROSENBERGER, INC. 
47 West 34th Street, New York 
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“DIAMOND BALL 


Tue J. I. P. B. sent out its first re- ‘Tus single double page _ centre 
lease in 1935 on diamonds. Diamond spread challenged every fashion maga- 
necklaces were scarce as hen’s teeth in 
that day. Diamond rings, bracelets and 
brooches were being liquidated through 
banks and holding companies—casual- jewelry in editorial columns had dis- 
ties of the great debacle of 1929. Wo- 
men were afraid to wear their diamonds 


zine in the country—also, it opened 


again the advertising space that lack of 


couraged. 


because ostentation in years of depres- Through the courtesy of Tiffany & Com- 


sion was in bad taste. , 
pany, this double page spread was re- 


ry . > . “a " ne 4 m e ‘ ¢ . . 
he J. IL. P. B. changed this point of printed and mailed to 2,200 jewelers in 
view through one double page spread in ae —_ 
’ : every city in the U. S. And through 
Harper’s Bazaar in 1936. , : 
this move inspired by the J. I. P. B., 
On one side a woman dressed elegantly ; ; . 
, : . . : diamond and platinum jewelry came 
in the evening fashion—without a single 
jewel. On the opposite side the same back into fashion. 
elegant lady complete with necklace, 
: ; ; — on 2652 . enhe have 
earrings, bracelet and rings of diamonds Since then 2652 more photographs have 


set in platinum. been distributed, featuring diamonds. 


Diuamonns and platinum which went out in the crash in 1929 for reasons well 
known to all, came back into fashion in 1938, through the efforts of the J. L. P. B. 
which plugged diamonds every week in the year, unaided until 1939, when the 
Diamond Syndicate began its promotion. The Diamond Ball and Debutante 
Cotillion which was held for the benefit of the New York Infirmary for Women 
and Children (with the most exclusive Committee and Patroness list in the U. S. A.) 
was the climax of the efforts of the J. I. P. B. 


One hundred and twenty-five debutantes danced in the Cotillion, wearing white 
evening gowns and diamonds. 


The ballroom was done in white and diamond paillettes. 


The curtain of the great stage was of diamond fabric and the favors were rhine- 
stones—in stars on ribbon decoration for the men—vanity cases for the girls. 


The Duke and Duchess of Windsor were among the 1200 
specially invited guests. 


The Diamond Ball received national publicity through 12 


full pages, rotogravure and magazines. 








rnstein Bros. & Co. 


608 Fifth Avenue, New York 





DIAMOND MERCHANTS SINCE 1886 
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How many listeners tune 
in 672 radio stations? 


We don’t know the exact number. But we do know that 
Fashion Fillips. the weekly programs sponsored by the Jewelry 
Industry Publicity Board, are used by 672 radio stations. We 
know that the listeners are legion . . . that the programs cover 


every one of the 48 states. 


THAT'S NOT ALL! In addition to the 672. stations using 
Fashion Fillips, national commentators have told the story of 
watch-making and the part the industry is playing in helping 


win the war over the great radio networks. 





LISTENERS HAVE HEARD of new watch developments . .. of 
specially designed watches for the Armed Forces . . . of watches 


that are miracles of accuracy, of ruggedness for war workers. 


THEY'VE HEARD that 85% of the wateh industry has con- 
verted to war work ... that the skilled hands of master cratts- 
men are now making precision instruments vital to the winning 


of the war. 


PUBLICITY INCREASES JEWELRY SALES! 


WATCH-MAKING SKILL HAS GONE TO WAR 
... that's the story being told, week in, week 


out, to the listeners of 672 radio stations by 
the Jewelry Industry Publicity Board. 
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‘Precision’ and ‘‘The Precision Watch’’ are the 
registered trade marks of The Gruen Watch Company. 
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CoryRIGHT 1943, THE GRUEN WATCH COMPANY 
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SPEAKING OF 


JJ OST sensational sports news 
M. of 1908 occurred one August 
day when base ball fans assembled 
about the Washington monument to 
settle once and for all a momentous 
Could Gabby Street, the 


Senators’ famous catcher, hold on to 


question: 


a ball thrown from the top of the 
monument ? 

Currents of wind diverted the first 
two or three balls that hurtled down 


from the 555-foot peak of the 


bs HELP! THEY RE 9 
@.§§ THROWING BASEBALLS * 


\ /, 








obelisk. Then the great Gabby got 
under one, caught it, and held it, 


that mathema 


ticians figured exceeded by two or 


despite a velocity 
three times the speed any ball can 
attain during a game, even when it 
leaves the bat for over-the-fence. 

A few weeks ago, Mr. Charles E. 
Street of Joplin, Mo. (the 
Gabby) donated the base ball as a 


same 


prize in a War Bond auction. Suc 
cessful purchaser, with a bid of 
$12,500 worth of War Bonds, was 
G. H. Newton, of New- 


ton’s jewelry store in Joplin. 


manager 
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IRLS who work at Army Posts 
have a quite different problem 

than the average girl in war-time 
i. e. too many men instead of 

too few. The problem is picking 


and choosing rather than “who's 


available.” 


Evelyn Cunningham, 22, who pre 
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sides over the sundries counter at 
the Nashville Air Forces Classifica 
tion Center, has worked out a sys 
tem not only original, but with a 
lot of merit for girls at other camps. 
She keeps 


counter, close at 


three rings under the 


hand. They svm 


bolize marriage, engagement and 
friendship. 

If a soldier or cadet who doesn’t 
appeal to her asks for a date, she 
slips on her marriage ring, points to 
her finger, and walks away haughtily. 
The 


gives her an opportunity to estimate 


engagement ring in its’ turn 
her prospective date awhile before 
she explains that it is all a joke, 
that her 


comes out 


town, or 
with a “How 
When Evelyn puts 


on her friendship ring she’s definitely 


fiance is out of 
tremulous 


dare you, sir.’ 


interested but playing hard to get. 
There is a good-looking sergeant 
who unwittingly has evened things 


up. When he comes in, Evelyn hides 


TRADE 





How Old Is Your Store? 


As we have explained in recent issues, 
The Jewelers’ Circular-Keystone is planning 
to publish next year, in connection with its 
own 75th anniversary, an honor roll of all 
the jewelry stores that were in existence at 
the time of the founding of the magazine 
in 1869, and that are still doing business 
today. 

Are you one of them? If so, we shall be 
glad to have a line from you, stating the 
year in which your store was established, 
and mentioning any changes in ownership 
or location that have taken place since that 
time, so that your name will be included in 
the roster. 

Also, we wish to take this means of thank- 
ing the many jewelers who have already an- 
swered this request—so many of them that 
it has been impossible to acknowledge each 
one of them individually. 

lf you are eligible, we shall be glad to 
hear from you. 
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the ring, puts on her most bewitch 


ing smile, and uses every wile in her 


book of tricks. 


pack of cigarettes and 


The fellow buys a 
walks out 


without ever looking up! 
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| Wires from French Morocco 
A don't tell us whether the hard 
facts of war have halted a native 
jeweler in the city of Fez from a 


method of advertising 
attract 


from tourists. 


picturesque 


which used to considerable 
attention 
from the 


where this 


Jutting about one foot 


side of the building 


WHAT DYA MEAN 
IT'S HALF PAST <> 
PETUNIA > 






butt 


ends of 12 beams arranged in clock 


jeweler has his shop are the 


wise fashion. 
Precisely at the striking of each 
hour, an attendant used to place a 
Hower pot on the required beam. 
At midday, all 12 flower pots were 
in place, and at 1 o clock the process 


was started over again. 
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ies Department Store Econo 
mist made a survey last month 
of the distaff side of the armed 


forces to see just what was what 
with these girls when it came to the 
they'd “swell,” 
“fair” or “out” as gifts. Over 1000 
WAACS, WAVES and SPARS in 
camp and on duty were interviewed 
and the tabulated with the 


things consider 


results 
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last two groups classified as Navy. 
High up on the list as favored 


were wrist watches for both branches ° 


of the service, the Army having a 
slight edge. Alarm clocks also were 
popular but particularly so with the 
WACCs which might suggest they 
have acquired an immunity to 
buglers. Both branches enthusiasti- 
cally approved identification brace- 
lets, insignia stationery and relig- 
ious medals but rings were decidedly 
out—at least temporarily. 

Nearly all of them saw a ring in 
the offing, however, and while a few 
felt that they would not marry so 
long as they are in the service, the 
lifting of the ban by the Navy may 
give them a change of heart. As to 
wedding presents their answers were 
bride 


typical of prospective 


when they named such things as 


any 


silverware, china, glassware, linens, 
lingerie luggage—things that 
could repose in a hope chest for the 
duration—and War Bonds, lots of 
them. 


and 


©© 
DD _black-out Leonard 
Belcher, watch repairer, was 
working at 10 p. m. at Albert’s 
Jewelers, Petersburg, Va., tempo- 
rarily locked inside by another em- 
ployee who had promised to return 
later in the evening. 
Of a sudden, the wail of a siren 


yarns: 





cut in from outside. “Air raid!” 
flashed into Mr. Belcher’s conscious- 
ness. So he rushed to turn out all the 
lights and plunged the store into 
darkness. 

Police meanwhile hammered at 
the door, which the watchmaker, 
lacking keys, couldn’t open. Not 
until the other employee came down- 
town and opened the store was the 
solved—for either Mr. 
or the instruments of the 


mystery 
Belcher 
law. 

Mr. Belcher was surprised to find 
that he’d heard police car sirens, in- 
stead of an air raid alarm; that the 
police had raced to the store because 
he, without realizing it, had touched 
the store’s sensitive burglar alarm. 

And the police found that the man 
whom they had seen frenziedly dous- 
ing the glims inside the locked store 
was no thief at all, but instead a 
well-intentioned citizen performing a 
one-man blackout. 
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SILVER spoon, clothed by 
mystery but a symbol of grim 


A 


determination, forever be a 


Princess 


will 
treasured 
Margriet of the Netherlands, the 
first white princess born in North 


possession of 


America. 
Officials attached to the household 
of Margriet’s mother, Crown Prin- 
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CLOCK DEP’T 
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"It's a Government man; he is testing the new War-Model alarm clocks!" 
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the 


Netherlands, 
who has made her home in Ottawa 
since German occupation of her 
homeland, said they had received 
word of the spoon being smuggled 
from Holland to London through 


cess Juliana of 


secret channels. It is the first pres- 
ent from occupied Holland to the 
new princess, and as such will be 
treasured by the Royal household. 

“We have no idea from what per- 
son or group of persons the gift 
came,” “We are look- 
ing forward to its arrival in Canada 


officials said. 


and it will be cherished.” 
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VERY February, the Jewelers 

4 Board of Trade requests jewel- 
ers to file statements of their finan- 
cial condition as an assistance in 
determining ratings for the Refer- 
ence Book. This request 
elicited from one retailer in a small 


town the following response: 


year's 


We're such a little business 

In such a little town, 

We wonder why your Board of Trade, 
Of really great renown, 

Should bother with affairs so small 

As —————’s little shop. 

In that vast sea called “Business” 
We're such a tiny drop. 

Dun and Bradstreet don’t list the things 
That are our stock in trade, 

The service and the help we’ve given, 
Or some one happier made. 

We do not deal in stocks and bonds, 
Our bank roll is a joke. 
Our customers,—God bless 
Are plain and simple folk. 
We fix their clocks and watches, 
And listen while they tell 

About their boy, who’s overseas, 
We know each story well. 

Some one has said, the service 
That we give our fellowman 

Ts just the rent we have to pay 
For space in God’s great plan. 

So our financial statement, 

(You asked that it be sent) 

Can be summed in these few words, 
“We try to pay our rent.” 
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HEN the submarine Squalus 
sank off Portsmouth, N. H., 
several years ago, it carried as part 
of its equipment a regulation Navy 
clock. The Du Pont company says 
that when the submarine was raised 
112 days later, the clock was the 
only mechanical device still in run- 
ning order. 
Investigation showed that the 
clock had a plastic lens which was 
responsible for keeping the time- 


"7em— 


- piece air- and water-tight during the 


submersion. The Lucite lens had 
been sealed under heat and pressure 
by a well-known process used to seal 
acrylic watch crystals. 
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ATCHES being so scarce this vear, jewelers 
to skip lightly over 


advertising this May and 


would be wise “watches 
for the graduate” in their 
suggest other gifts for the 


100,000 


June and, instead, million 


high school graduates and the mostly girls 
who will go out from college campuses. 

Here’s how some stores have done it: 

The Everts ad lists and pictures 42 different gifts, 
half “for her’ and half and of the lot only 
four are watches. Items range from $1 purse pencils, 
billfolds and calendars to $175 diamond rings. 

Four of the other ads on this page 
wanted gifts, instead of the traditional but war-scarce 
which 


“for him,” 


glamorize other 


watches. Another stresses diamond-set watches 
from their very nature are slower-moving merchandise. 
Yes, it can be done—graduation with fewer watches. 


but as many gifts! 
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Bo. barge purchases made now chown on july I statement 


“Gifts That Say 
Congratulations ; 


and Mean it 
For Him 





For Her 
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A DIAMOND RING 


For Her Graduation Gift 
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At least some of these boom-town war workers will be permanent citizens, 
Though not ready for sterling silver tea services, 


says Kortz-Lee. 





Lambert from Leicis 


they are in the market for watch repair and popularly priced chinaware. 


Boom Town 


Trade—And 
How to Get It 


Have Army men and war workers 
increased your city’s size? 


This store made them customers 
by GLADYS BURGER 


OOM TOWNS, U.S.A., are again making history. 
Many of our important cities throughout the 
West were originally boom towns, springing up almost 
overnight along the immigrant trails in our nation’s 
great restless push westward. Now in 1943, the boom 
town is back, because population is agdin shifting as 
a result of global war. Cities already great and thriv 
ing have had to open their gates to accommodate new 
thousands of new workers. Little sleepy hamlets in 
out-of-the-way locations have awakened to find a great 
army encampment at their back door. 
The 


ordnance depot and the air base, located several miles 


Pueblo, Colorado, is one of the boom towns. 


apart outside of Pueblo, were opened here in the sum 
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mer of ‘42. Both brought thousands of civilian workers 
as well as soldiers, the swell of population beginning 
in June and contiuing to rise. The population of 
Pueblo County in 1940 was 68,870. 


thousands larger, though no exact figures are available 


Today it is many 


because the military population is constantly changing 
and moreover is a military secret. 

How does such a sudden surge in population affect the 
jewelers of a boom town city? In Pueblo there are 
some who, although welcoming the greater volume of 
sales which comes to them automatically, through added 
spending power, are not making any real effort to pick 
up the boont town diamonds at their own front doors. 


Others, like Kortz-Lee, feel that for getting and 
keeping the boom town trade a little extra work is 


worth while, not only for the extra profits it brings 
today but because at least a part of these people are 
likely to become permanent residents and permanent 
customers. 
takes the view that when a soldier or war worker comes 
into his store to look around or perhaps spend a dollar 
or two, he should be given the same thoughtful atten 
tion and consideration as an established customer who 
may have lived in Pueblo for 40 years. 

The Kortz-Lee store at 4th & Main, is strategically 
planted on Pueblo’s busiest corner. This is the corner 
where soldiers, brought to town by civilians, “get out.” 
Here also war workers sharing rides, spill out at the 
It is the corner where you always see a 
crowd waiting for a bus or street car. To get the 
benefit of this heavy pedestrian traffic, and realizing 


end of day. 


that war workers and soldiers may miss their advertis 
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So M. H. Gilbert, manager of Kortz-Lee, 
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ing in newspapers and radio announcements, Kortz-Le« 
Merchandise 


is changed not just once a week but every two or thre 


pays special attention to widow displays. 
days. Also, in accordance with usual jewelry stor 
practice, expensive rings and watches are removed each 
night and replaced with a variety of less expensive 
items, such as compacts, lockets, bracelets, billfolds, and 
small novelties. These night-time displays, like th: 
day ones, are changed every day or two. 

Proof that the merchandise is noticed and remem 
bered, is shown when soldiers and war workers come 
into the store at their first daytime opportunity and 
ask for a specific item, that has been featured only in 
a night display. One night recently, a big showing ot 
sun glasses was used. The next morning the glasses 
were replaced by watches, but ten wives of war work 
ers came in and asked for the glasses which their hus 
bands had seen in the windows. 

The basic idea of the Kortz-Lee displays is to bring 
the traffic into the store which is definitely interested 
in certain specific merchandise of service. For example, 
a card calling attention to expert watch repairing is 
always displayed in the windows, both day and night. 
A war worker stopping by “just to look” sees the 
ecard and is reminded that his watch has been missing 
on accuracy. He will go in, while he thinks about it, 
and leave his watch to be overhauled. 

Featuring birthstones, Kortz-Lee consistently displays 
the stone of the month. A soldier. with time to kill. 
lounging outside the windows, will remember his girl 
Why not 


friend’s birthday. send her an aquamarine 


ring? 


FOR MAY, 1943 


and silver in 


These after-dark Kortz-Lee dis- 
plays turn window-shoppers into 
buyers. Merchandise is changed 
every two or three days, to win 
the eye of factory workers and 
also soldiers from nearby camps 


Because of the large size of their windows—one is 
12 feet long, the other 20—Kortz-Lee can feature 
many types of merchandise without a crowded, cluttered, 
confusing appearance. Instead of always devoting the 
same section of the windows to the same class of mer 
chandise—diamonds always here, watches always there 

as is so often done, Kortz-Lee frequently juggles the 
various kinds of goods around so as to get variety, that 
spice of window dressing, into their displays. 

To get the 
jewelry and merchandise that appeals to boom town 


trade. 


boom town trade, Kortz-Lee features 
Boom town customers have specific needs and 
desires. Frequent movers, they are interested only in 
things to wear, and in merchandise that is easily moved 
with them. Few will be interested in silver coffee ser 
vices, but they are interested in popularly priced sets 
of china and inexpensive silverware. Wives of arm) 
men and war workers struggle valiantly against in 
adequate housing to make “‘a home’ wherever they go 
Mr. Gilbert calls his display of gay sets of dishes, 
gleaming silverware, and sparkling glassware, “morale 


builders for homesick housewives.” He knows that 


these wives do not carry their best china, silver and 
crystal with them. He knows that they do not enjoy 
dishes, and ugly tinplate 
But when 
these homesick wives see heart brightening sets of dishes 


Kort- Les 


are really inexpensive—the results 


using the cheap, cracked 


cutlery found in most “furnished” places. 
windows, with the price tags 
announcing that they 
are immediate. 
What do soldiers like to buy in jewelry stores? Ac 


(Please furn to page OF) 
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Get a new bit of jewelry for that Easter outfit, is the message of this 
spring time display, with birds, flowers and music setting the keynote. 





So Hyde's played the -Spring Song” 
ina June window display featuring 


bridal ring ensembles and watches 


by RUTH and SPENCER NES 





EWELERS) who advertise “Liberal Weekly 


Terms” are not usually noted for dramatic treat 





Signs inside the store tie in with the 


window displays, as in this example which ment or originality in window displays. ‘Too often, the 
accompanied the spring time window above. ; typical credit store window showing consists merely 


of cramming the window as full of merchandise as it 
will hold with no central theme or idea to attract at 
tention. 

However, there’s a jeweler in Flushing, L. 1., who 
does 90 per cent of his business on credit, and whose 
signs feature the fact that he offers credit terms, yet 
who has built a real reputation for his original, atten 
tion-getting window displays. Each is built around 
a definite merchandising idea usually based upon a sea 
sonable theme. 

The jeweler is Herbert Roth, treasurer and active 
head of the Hyde Jewelry Co., of which his father, 
Joseph Roth, is president. That original window dis 
plays are highly profitable to this particular credit 
jeweler is shown by the fact that although he and his 








: father opened their Flushing store only 14 years ago, 
This store is a golden treasure chest of desir- ¢ " 
able gifts, suggests this well-planned window 
timed to catch wedding and graduation business. Long Island City store, opened in 1932. Indications 


in 1929, its success has been matched by that of the 
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‘Displays Must Havea Theme 


Says This Credit Jeweler 


are that a third store, opened in Port Washington, L.. | 
in the spring of 1940, will be equally profitable. 
“There is no rule that a jewelry store has to have 
dead-looking windows,” says Mr. Roth, and certainly 
the windows of the Hyde Jewelry Co. are far from 
Mr. Roth's use of 


interesting to jewelers everywhere, 


dead-looking. novel window dis 
plays should be 
whether they are old-line conservatives or instalment 
credit houses. 

In one of Mr. Roth's recent spring windows, the 
music of Mendelssohn played a part in merchandising 
watches and rings! In a June window, fat golden 
haired cherubs winged their way through the air over 
an array of wedding*and engagement rings. In another 
June widow, miniature boy and girl graduates, fashioned 
of paper and wearing mortarboards, suggested the de 
sirability of Hyde jewelry as graduation gifts. 

Motion was an important part of all these displays. 
lo Mr. Roth, motion doesn't mean just a revolving plat 
form. It means innovations like Mendelssohn “Spring 
Song” window in which an enlarged reproduction of a 
few measures of the musical score drawn on a strip of 
cardboard bent into a circle, slowly revolved around a 
The 


revolving motion was obtained by suspending the circle 


couple of picturesque bird houses on tall poles. 
of musie on tine wires which were attached to a slow 


moving motor concealed at the level of the ceiling. 
Rings and bright-colored stones were displayed on other 
musical notes. 

Artificial forsythia, dogwood, and tulips added to th: 


The 


circular display stands were painted a light blue-gray 


spring atmosphere. background panels and thi 


for this window. Pale baby blue rayon was used on 
the floor. bracelet 


with a bright spring-like shade of green duvetyn. 


were Covere d 
Nik r 


chandise displayed in this window included watches and 


The ring and stands 


rings, bracelets, silver platters, gold crosses, brooches. 


necklaces, earrings, compacts, perfume bottles, and a 


fitted weekend case. Cut-out lettering in the back 
ground reads: “For Your Convenience—-Cash or 
Credit.” 

In another window for the June bride and Jun 
graduate promotion, animation centered about a large 


golden treasure chest, the lid of which was slowly closed 


and opened by a concealed electric motor to reveal 
men’s and women’s wrist watches, rings and various 
other gifts in fancy wrappings. White grosgrain ribbons, 
one of which moved with the raising and lowering of 
led the eve to a 
Treasure Chest of Gifts for Important June Events 


Low Weekly Terms.” 


composition board, 15 inches high. 18 inches long. 14 


the treasure chest cover, sign. “A 


The chest was made of gilded 


FOR May, 1945 


inches wide. ‘The “hardware was wiite cardboar 1 
fastened on with brass tacks. 

The opposite window in this wedding and graduation 
display had motion, too, consisting of soft, vari-colored 
lights slowly changing in back of a simulated stained 
glass church window. , 

Theme of this second window was '» suggest diamond 
and Tracing paper was 


engagement wedding rings. 


used for the glass of the church window whose frame 


work was made of cardboard cut and bent in a Gothic 
arch. Behind it were changing colored lights giving 


window in the sunlight. 


stained glass 


the effect of a 





Cupids flying through the air, and constantly- 
changing colored lights behind the simulated 
church window, create a wedding atmosphere to 


promote the sale of engagement and wedding rings. 





Ring stands are re-covered frequently in 
new colors to harmonize with the display 
scheme, and to keep them looking fresh. 


Billowing tulle and artificial Howers were arranged in 


the background. ‘Two plump cherubs, suspended from 


the ceiling presided over a large display with a sign 

reading, “For Brides, past, present, and future, a firne 
Please turn to padae Os 
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Black Star 


High school graduates may not be in the dough right now, but cultivating 
them as future customers pays dividends. Bernard & Grunning's gift offers got 
nine out of ten into the store, and resulted in $6000 in sales within a year. 


Are the Grads Worth Knowing? 


These two Louisiana jewelers built business from graduates— 
one with 4Il-cent gifts that brought in nine out of ten boys and 
girls; the other with an essay contest on “store improvement” 


by ROBERT A. LATIMER 


HAT jewelers are prone to discount too much 


the worthwhileness of young future customers 
represented by boys and girls graduating from high 
schools is a conviction which Walter J. Grunning, presi- 
dent of Bernard & Grunning, Inc., of New Orleans, has 
held for a considerable time. ‘‘Maybe such young cus 
tomers have little or no money to spend at present,” 
Mr. Grunning points out, “but the chances are that 
they will be the most valuable assets of the store a few 
years hence.” 

To prove his point, Mr. Grunning has set up a sys 
tematic “new customer program” revolving around the 
graduation of New Orleans youngsters from six local 
high schools. For the past five years, Bernard & Grun- 
ning has seen to it that every one of these graduating 
youngsters enter the store—if not to make a purchase, 


at least to register appreciation for small gifts sent 


70 


out. ‘The year following, Mr. Grunning estimates, ap- 

proximately 20 per cent of the total will buy some- 

thing, 

of them will be 

Typical of the Bernard & Grunning graduation pro- 
YI} £8 


-when Mr. Grun 


and by five years hence, more than 50 per cent 


“on the books.” 


gram is the idea developed last year 
ning sent all graduates from the six local high schools 
a miniature diploma, enclosing a card offering to each 
girl a charm for her bracelet, and to each boy a small 
pearl-handle pen knife. Miniature diplomas were at 
tached to each of these and the total cost of the gifts 
to the store was 
1941, Bernard & 
which represented a respectable outlay, but the results 
A complete 


approximately 41 cents apiece. In 
Grunning gave out 2700 of these, 


proved to be more than worth the cost. 
list of graduates was procured from each high school 


a month before graduation time in June, the school 
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officials being happy to cooperate. Each prospective 


graduate received the miniature paper diploma, with 


the invitation to visit the store, three or four days ahead 
of the actual graduation ceremony. About 92 per cent 
of the total called at the store within the same week, 
Mr. Grunning said, as an indication of the pulling 
power of the idea. 

When the youngster comes in, he is given his gift, 
and asked to sign his name and address on a small 
file card which is simply the back of the invitation sent 
out. At the same time the salesperson makes a point 
of showing the youngsters various watches, pieces of 
moderately-priced jewelry, and other things likely to 
be within their financial reach, not so much with the 
idea of making sales, but rather as an effective means 
of “sizing up’ their potential worth. 

Those who show real interest in jewelry of any kind, 
inspection of this or that 
the back of their card 
which denotes 


such as asking for a closer 
item, go into a small drawer-file, 
marked with a 
following up.” Six months after 


small symbol “worth 
-ach card has been 
put on file, the name goes on to the regular store direct 
mail list, and is considered as a prospective customer. 

In one year, said Mr. Grunning, the store sold $6,000 
of the 


collegiate 


worth of merchandise to high school graduates 


vear before—the articles sold including 


watches, and other such 
“Making new friends counts a lot, par- 


jewelry, gifts, leathergoods, 


merchandise. 


Jewelry Co., Baton Rouge, has developed a somewhat 
different idea for getting business out of the high school 
graduation angle and has shown a consistent increase each 
year in the sales that are directly or indirectly trace 
able to this ettort. 

like Bernard & Grunning and some other 
graduates 


Formerly, 
stores, Rider 
from schools, and sent out invitations to the latter to 
This brought 


Jewelry Co. secured lists of 
come into the store for a small token gift. 
in a satisfactory return—but Mr. Goldberg felt it was 
possible to increase the amount with something a bit 
Therefore, last year he hit upon the 
open to both boys and girls, in 


more exceptional. 
idea of a “contest” 
which prizes were given for the best essays on the 
“If you were the manager of Rider’s how would 
A handsome wrist watch was 


subject, 
you improve the store?” 
offered as first prize, and announcements describing the 
contest were sent to all the graduates-to-be. The watch, 
and a complete description of the contest were also 
displayed in the main store window. 

The idea “caught on” at once, and the store was 
swamped with applicants for entry blanks, who aver 
aged an hour apiece in the store, observing its operation, 
taking a tour through the stock rooms, studying methods 
of salespeople, etc., to hit upon a logical story theme. 
“Of course, we had a lot of students in the store,” Mr 
Grunning grinned, “But they didn’t get in the way, 


they were conscientious about observing our methods. 








Name 


Graduating from 


ist Watch 


When visiting graduates filled this form, 
Rider Jewelry Co. knew not only their 
preferences for graduation gifts but 
also the dates of all their birthdays 








ticularly during the war period,’ Mr. Grunning said. 
“Of course, many of our young men will be going away 


that does not mean 





to war instead of colleg 
that we do not get their business. If they are sold on 
the store, and acquainted with its people, they will 
recommend that their friends come to us for going- 
away gifts. So we are going to continue this idea as 
long as we have the facilities and the merchandise to 
handle it.”’ 

Another Louisiana jeweler, S. G. Goldberg, of Rider 


FoR May, 1943 


My Birthday is r* 
Parents Name Wilhkam P ae ¢ 
Parents Address avas Pontiac AE 


MY CHOICE FOR A GRADUATION GIFT IS: 


7 


School 


Month Day 2 


and Din ¢ Pencil 
3rd Zie Bar 





and they got a better appreciation of the store than we 


could have given them in twenty years of newspaper 
Then, 


contest, bringing in a lot of youngsters we couldn't reach 


advertising. students began talking over the 


otherwise.” 
One obstacle which appeared was the fact that around 


graduation time, most students are busier than at any 


other period of the year. However, Mr. Goldberg got 


around this by getting an early start on the contest, 


(Please turn to page 100) 





I2 Ways to Get and Hold Store Help 


Faced with the loss of employees to high-paid defense jobs, Hess-Culberson 


worked out a dozen methods which have kept all departments at top efficiency; 


five involve hiring new people. the rest keeping old ones satisfied 


by CLEMENS L. WOLFF 


Hess-Culberts Jewelry e >+. 


T came as quite a shock to many of us that jewelry 

stores must suffer along with every other business 
with a shortage of experienced retail salespeople, repair 
craftsmen, and more seriously, the loss of expert watch- 
makers. A lot of us felt that well-paid jewelry-store 
people who had spent many years learning the business 
could be counted upon to stay with our stores despite 
the lure of high-pay defense jobs. We were rudely 
shocked when salesmen resigned to go into factory work, 
when instrument makers snapped up our watchmakers, 
Now 


with the armed services and war industries increasing 


and our repair craftsmen disappeared in droves. 


still further their demands for man-power, it is evident 
that we must take steps to protect ourselves against seri 
ous vacancies in store personnel. 

At Hess-Culbertson we were fortunate in’ getting an 
early start on this problem. Immediately after Pear] 
Harbor we lost several salespeople and executives to 
military and naval service—-enough to give a warning 
of things to come, and to start us off at once on a pro- 
12 methods which have 


gram to meet them. Here are 


helped us to keep every department operating at peak 


efficiency under the heavier business war conditions 
have brought to bear: 
1. Ite-hiring of veteran employees. We have been 


able to keep repair and watchmaking departments to full 
strength by looking up elderly retired men who have 
spent many vears in our work and retired. Patriotism 
will bring many such back to their crafts, providing the 


Older 


men may be a little slower but with practice their output 


jeweler will locate them and present the idea. 


hecomes sufficient to be satisfactory, and their experi 
ence is valuable. 
2. Use of part-time employees. Any jeweler can lo 


cate women with department store “extra” experience, 
married women who quit work years ago, and pension 
ers who will be glad to spend half days or a number 


Many such are skilful 


salespeople and can take over peak hour loads without 


of hours per week in the store. 


special training. 

3. Use of school students. We have usually depended 
upon college students to operate our collegiate and fra 
ternal jewelry departments during the summer, and now 
have arranged for students to spend half days in this 
department and others. They have the time to spare. 
and appreciate the opportunity to earn tuition funds. 
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t. Re-hiring of past employees who have gone into 
other businesses. There are many ex-jewelry men who 
have entered other lines of employment, and now find 
that their current jobs are endangered by priorities and 
war time shutdowns. It will pay the 
these people, and ask them to take up the jewelry pro 
It is wise to simply telephone or write 


store to trace 


fession again. 
each such man or woman, informing them that your 
store will welcome them back should they become free 
for the work. We that 
employees fear “hard feelings’ on the part of the man 


have found many such ex 
agement because of their having left the store. We 
hasten to reassure these people that we really need them 
and will be glad to have them come back to us. 

5. Training of women for repair work. There are 
many skilled women factory workers, from shops in 
lines that have been adversely affected by the war, who 
have been released and who are expert enough to make 
They are nimble-fingered 


general jewelry 


and ready to take up repair craftsmanship with a mini 


repairs. 


mum amount of training. 

Those five ideas have to do with getting new people. 
Equally important is to make jewelry store life pleas 
ant for the employees we already have in order to hold 
them. In furtherance for this idea, we have adopted 
the rest of the solutions listed, such as: 

6. Pride in jeweler’s craft. Every jeweler must get 
across to his employees the realization that they are in 
a well-considered, reputable business which has existed 
securely through many years and which will continue 
to give them profitable employment over many years. 
Employees who recognize that war industries may sud 
denly fold up through lack of materials or cancellation 
of contracts are more likely to stay on the job. Wi 
present to employees the thought that over a five-year 
period their incomes in current jobs will be more than 
shuttling from defense job to defense job. 


We can all 


now afford to raise salaries substantially for proven em 


7. Larger salaries for proven employees. 
plovees, and in fact, must do so-—otherwise we will lose 
personnel disgruntled over the fact that the man who 
used to mow the lawn is now making $75 a week some 
where. It is far less expensive to pay larger salaries 
than to continually pay for training new people. 


(Please turn to Paae JO2) 
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THE WORLD'S MOST HONORED WATCH 


The Watch That Slept Two Winters In The Snow 


T was in 1910 that a New York banker 

got this Longines watch as a birthday 
gift. He was naturally proud of it becaus¢ 
it was one of the first Longines “‘moistut 
proof’’ watches to be made. Then he lost 
it and two winters were to pass before he 
would see it again 


One day his son was mowing the lawn 
and breathing the sweet smell of newly 
cut grass when something shiny on the 
ground caught his eye. It was the loag 


lost watch, none the worse for its long 
sleep of two winters in the snow 

His son wears it proudly today, a very 
perfect timepiece that has run for thirty 
one of its thirty-three years of life 

The personal experiences of hundreds 
of thousands are the substance of the rep- 
utation of Longines watches for keeping 
vood time for a long, long time. It 1s a 
reputation that has been abuilding for 77 
years 


Srodudl of Sengines Wiltnauer Waleh Co. 


Reproduced from current national magazine advertisements with 17 million circulation 


Sdventures 














An intermediate, but important, stage in the production of imitation colored stones by Oval 
Mfg. Co. Here a skilled inspector examines a series of long glass rods for air bubbles or other 
imperfections. When the rods are cut into shorter lengths, any imperfect sections are discarded; 
then the glass is heated to a soft state and the stones are made in hand-operated dies. 


Imitation Stones Now 


Perfected in U.S. 


Special glass formulas that yield fine, clean colors and hard, brilliant 


imitation stones developed by Oval Mig. Co. and associated Czech craftsmen: 


popular sizes are designed to replace war-searce synthetic stones 


ee HEY said it couldn't be done, but we did it’ is 

a statement that conditions of war breed in 
American industry. Already there have been several 
notable examples of productive enterprise and ingenuity 
in the jewelry industry-—for example, the cutting of 
small diamonds after the fall of Belgium and Holland, 
and the production of synthetic corundum, strictly for 
war uses now, but probably for jewelry purposes after 
the war. 


Now 


portance to sections of the jewelry trade that don’t use 


comes another achievement of practical im- 
diamonds and that can’t use synthetic corundum be- 
cause the supply apparently is ear-marked exclusively 
for “essential” purposes to the end of the war. 

This is the production of imitation gemstones made 
of high-grade flint or lead glass, comparable in every 
way except price to the product imported before hos- 
tilities from Gablonz, Czechoslovakia. Several firms are 
producing and marketing imitation stones in the big 
25/18 mm. size but to the Oval Mfg. Co., of 64 W. 36th 
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St., New York, and especially its vice-president, Julius 
Lipton, goes credit for pioneering in a multitude of 
smaller sizes in a variety of popular shapes. 

The Oval Mfg. Co. for many years imported imita 
tion stones from Czechoslovakia until the Nazis invaded 
that brave nation and the U. S. clamped an embargo 
on Czech imports. In three trips to Paris, Mr. Lipton 
then induced a French manufacturer to produce glass 
stones, but just as this factory was really getting un- 
der way the German war machine clanked into Paris, 
ending the hope of obtaining imitation gems from 
rance. 

The spread of the war also precluded Finland and 
Denmark as possible sources, so Mr. Lipton turned to 
the U.S.A., where lack of “know-how” as well as high 
labor costs had up to then prevented the manufacture 
of glass stones. 

To make a long story short, the Oval Mfg. Co. pooled 
knowledge and funds with two organizations of refugee 
Czech glass experts, one organization having a glass- 
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Never before in the history of lighters has there been 
such a tremendous demand for lighter accessories. And 
an increasingly large part of this demand is for 
RONSON Lighter Accessories. 

With the growing scarcity of lighters, owners are 
taking far better care of these irreplaceable pos- 
sessions. That’s why so many smokers, realizing that 
top-quality RONSON accessories will make their light- 
ers serve better and longer, will accept no substitutes. 

RONSON’S consistent national advertising, in con- 
sumer magazines, is stressing to lighter owners the 





SPEED VICTORY! BUY WAR BONDS REGULARLY 


RONSON 
STEADY NATIONAL ADVERTISING 





... 1S CREATING WORTH-WHILE BUSINESS FOR YOU 
ON RONSON LIGHTER ACCESSORIES 


vital role that fine-quality RONSON accessories play 
in keeping their lighters in the best of condition for 
the duration. Tie up with this powerful business- 
building program by stocking and displaying these 
fast-moving, profit-making, traffic-building items. Send 
for and use the free sales aids that will help bring a 
greater share of this growing business into your store. 
Write to RONSON, 300 Aronson Sq., Newark, New 


Jersey today, for these store helps which include dis- 


play card, mailing folders, service booklets, news- 
paper mat, etc. 


War-time production makes it urgent that orders for RONSON Accessories be placed 


well in advance. Send your order now . . 


. through your jobber or write for com- 


plete information to Art Metal Works, Inc., 300 Aronson Square, Newark, N. J. 


Manufacturers of RONSON, World's Greatest Lighter 


RONSONOL LIGHTER FUEL pte), byte). | =) REDSKIN* ‘FLINTS’ RONSON ‘“FIVE-FLINTER” 


In Glassine Envelopes 


High quality, clean burn- 
ing, pleasantly scented. 
Four fluid ounces in 
sturdy bottle. Retail 25¢. 








The Ronson Servicer 








Contains one Wick 


Five extra-length, genuine RONSON 
*REDSKIN ‘FLINTS' in convenient carry - 
ing package to prevent loss. ‘Flints’ 
fitted into ingenious pull-out '‘draw- 
er." Retail I5¢. 


with wire inserter, a Extra-length, genuine RONSON 
file wheel cleaning REDSKIN ‘FLINTS,’ with distinctive 
brush, a 4-oz. bottle ‘REDSKIN’ coating. (Retail, 3 for 10¢ in 
of RONSONOL, three a glassine envelope.) Supplied on 
extra-length RONSON display card holding 24 envelopes, 


*REDSKIN ‘FLINTS' and a as illustrated. 
General Instruction : 
Folder. Retails at 5O¢. Ronson Wicks. 


FOR ALL 


LIGHTERS 


Full-length RONSON 
Wicks each packed with wire inserter, 
in glassine envelope. Retail 10¢. 


Extra-Length 
RONSON * REDSKIN ‘Flints’ 


in Glass Vials 


Packed especially for men going over- 


® ONSON seas. Retail: 40 ‘Flints’, $1.20; 100, 
$3.00; 200, $6.00. 








LIGHTER ACCESSORIES = ‘Trade Mark Registered 
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manutacturing establishment in Illinois and the other 
being now in business in Long Island City, under Oval’s 
tinancial control. 

After months of experimentation, the glass factory 
had glassware ex- 
clusively—perfected a 
colors resembling those of the 12 synthetic birthstones. 
had natural 


stones by such a large section of the silver, rolled gold 


which formerly made decorative 


range of brilliant, attractive 


Since synthetics been used instead of 
plate and karat gold jewelry industry, it was decided to 
imitate the color of synthetic stones wherever the color 
differed from natural gems.) 
Hardest color to get was ruby. 


different combinations of oxides, silica and potash were 


More than a hundred 


tried over a year’s time before the hue was judged satis- 
factory. The red of the garnet was also a tough propo 
sition, as were the pale violet cast of alexandrite and 
the characteristic blue sought for zircon. 

The glass is made in pots containing 100 pounds or 
The melted 


batch is then drawn into “canes” or rods, whose length 


more, combined according to set formulas. 


depends upon the thickness desired for the size of the 
eventual stone. The rod destined to yield 10/8 cushion- 
thick 


rods, for 


one-half inch 


Thicker 


cut stones for example would be 
feet 


bigger stones, are shorter. 


and approximately 15 long. 

Packed in wooden cases, these rods are shipped to 
the Long Island City factory for processing into finished 
imitation gems. First step, after unpacking, is the 
careful inspection of each rod for air bubbles and other 
imperfections. Then the rods are sawed into two-foot 
sections, with the imperfect sections discarded. 

The actual making of the stones is performed by 
means of a hand-operated die. In one hand, the operator 
holds a glass rod, which he rotates with his fingers as 
it is heated soft over a gas burner. In the other hand, 
he holds the die which molds the heated glass into the 
desired gem shape, after which the operator shears off 
the fringe of glass surrounding the girdle. 

Arranged in trays, the molded stones are next heated 


at high temperature in an electric furnace and gradually 





cooled, in a process that relieves strain inside the stones 
and thus reduces brittleness. 

Secrecy surrounds two machines, accurate to 1, LOO0th 
of an inch, which grind the edges of the girdle to exact 
proportions and polish the table and two top-side facets. 


for added brilliance. 





Octagon, cushion, oval and buff-top oval imitation stones, by Oval 

Mfg. Co., arranged in "'synthetic’’ birthstone series, 1/I5th smaller 

than actual size. No black-and white picture can do justice to thei: 
color and brilliancy. 


Oval Mfg. Co.’s production of stones of 12 mm. size 
and smaller sizes is about 125 gross a week, Mr. Lipton 
said. Most popular sizes and shapes are 8/6 mm. 


cushions and octagons through 12/10 ovals, cushions 


and octagons. Buftf-top ovals, faceted on the back, are 
also made. 

Because of American labor costs, Lipton said, prices 
are considerably higher than the pre-war price of Czech 
imitation stones, but are below the pre-war price of 
synthetics, whose supply is now critically short, what 
with imports cut off for nearly two years and American 
synthetic stones apparently out of the picture until after 
the war. 

Finding a ready market, these first American imita 
tion stones are used successfully in popular and medium 
priced jewelry of all kinds, including 10 and 1+# karat 
vold. Their colors are fine and clean and their brilliance: 


(refractive index, 1.50 to 1.55) is high for artificial 


stones of their hardness. 


TO PRESERVE MEAT FROM VENEZUELAN PEARL OYSTERS 


picts of the Island of Margarita may soon be 
considered by-products under new _ legislation 
planned by the Venezuelan Ministry of Agriculture. 

The pearls, of which record quantities are currently 
being produced, for centuries were recovered with total 
disregard for the oyster meat. Since Margarita pearls 
are not cultivated, fishermen have been discarding nearly 
125 oysters for every pearl. The ministry plans to have 
the oyster meat canned or englassed, establishing the 
business on a yearly basis from January to April. What 
ever pearls are found will be “‘extra’’ under the system 
planned. 

At present the government allows pearl fishing three 
months every three years, at which time many millions 
of oysters are opened and their meat discarded. 

Under the ministry plan, the oysters will be opened 
according to the canning or glassing capacity of the 
The 


season was chosen after a careful study of the ovsters’ 


island, which at present has three such plants. 
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reproducing habits over a number of years. It coincides 
with the poorest season for ordinary fishing and it is 
believed the plan will give year-round employment to 
the island’s fishermen, many of whom are idle from 
January to April. 

It is not known to what extent total pearl production 
will be affected by this plan. Much depends on the 
capacity and the material available at the canning plants. 
In the ten weeks from Jan, 7 to March 26 of this year. 
a total production of 2,950,000 carats of pearls has been 
| Apparently, Venezuela measures pearls by 
Ep. | 


have ranged from 7!6 to 15 cents with buyers from 


reported. 
the carat instead of the grain. Wholesale prices 
New York and Jerusalem doing most of the business. 
Previously the shells were bought by German merchants 
for mother-of-pearl. But although buyers from several 
countries have appeared here for pearls, nothing vet 
has been done about the mountains of shells which have 


accumulated, 
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FOR YOUR OWN GOOD 
SUPPORT THE 
Jewelry Industry Publicity Board 








KUSHNER & PINES, INC. 


Makers of Distinctive Mountings 
Kefiners of Precious Metals 
21 West 46th Street New York 





EMERALDS 
Wd 


qp' emerald, the May birthstone. Source—-Colombia, and, to a lesser extent, Brazil, the 


Transvaal in South Africa, Australia, Egypt and the Ural mountains of Russia. 


Com 
position 


Silicate of aluminum and beryllium, colored grass-green by chromium. T'raditions 
Stone for spring and youth, it means hope and joy and is the emblem of perfect happiness, suc 


cess in love, and immortality, according to “Mystic Gems.” [Tow mounted——Especially in 
Horal jewelry, where the small cabochons and calibres form true-to-nature stems. leaves and 


buds re 


also in the popular bow-knot styles, often in combination with diamonds. Thess 
ire by Sol P. Kaufman, jewelry stylist, 562 Fifth Ave., New York 


designs 
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Could these wings of my heart 


| 
Ves. broken apart those tiny diamond points h al [ 0 0 th e WI ngs 


of flame could be set in truing tools for the 
delicate machines that help fashion our 
flying giants of the air. That is what is 
° ° 7 7 7 
happening in Germany, where women’s f h t ? 
jewelry, itis suppe sed, 1S being requisitioned 0 iS Vy] C 0 ry ry 


for this very job. 








Then please take mine quickly to help 
build him the finest planes there are! 


Keep your pretty symbol close to your loyal 
heart. For it is not needed here. Fortunately, 
the United Nations control almost the 
world’s supply of another kind of diamonds 
to use for the hardest surfaces, the keenest 
edges, the sharpest teeth in all-out mecha- 
nized war production. About 5,000,000 
carats of them will speed the war effort in 
America this year. And the diamonds you 


wear are helping to put them to work. 





How is that? 


Your gem diamond is footing a great share 
of the bill for mining the industrial stones 
— making them add almost nothing to our 
war costs. You see, 4 solid tons of blue 
ground must be mined and sorted to recover 
one small speck (2/1oths of a gram or one 
carat) of diamond. Of each four such 
specks, one will be fine enough to be a gem 
diamond. And the price fetched by its 
beauty pays largely for moving those 16 


tons of ore. 


Then will gem diamonds still be sold? 


Most certainly. Unlike most luxuries, there 
are no war priorities on gem diamonds. To 


day, more than ever before, they are bearers 
® See that your customers understand these points about the 


; dual position and meaning of diamonds in the world at war. 
tween young hearts grown fonder in absence Published in the interests of the jewelry trade of America by 


1. ee Cy ee ; , : 
day by passing day. De Beers Consolidated Mines, Ltd., and Associated Companies. 


of the tenderest sentiments . . . watchers be 
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The solitaire they couldn't afford when they were married. 


A Diamond for That Anniversary 


There are lots of them in your community—couples who married 


on a shoestring years age. Today many of them enjoy high incomes 


and will respond to a **now we can buy that diamond” suggestion 


RIDES and brides-to-be are generally considered 
B by jewelers as the most important factor in the 
market for diamond rings. Probably they're right, but 
there’s also a big volume that can be developed through 
the brides of yesteryear. 

That's especially true today. Literally millions of 
the couples that were married during the depression 
days of the thirties just couldn't afford a diamond 
engagement ring. All that Joe could give Mary then 


80 


was a promise that “some day” he'd get her a mighty 
fine one. 

Now that Joe is making a lot more money, what with 
war-time wages and overtime, he can make good on that 
promise. Like most well-meaning but forgetful hus 
bands, he probably needs to be reminded of it, but 
because he really wants to give Mary everything that 
he can, the right sort of tactful suggestion is pretty 
likely to get him to act. 

And therein lies a golden opportunity for the retail 
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2. Sawing 





SFr 
rough bo 
faish 


The intricate operations 
in the finishing of a dia- 
mond require the skill of 
experience. 


With a background of 
fifty-three years, now as 
always, Max Fine & Sons, 
Inc., is cutting Sizes, 
Fancy Shapes, Melee and 
Single Cuts for the trade. 








4. Polishing 


MAX FINE & SONS, INC. 


CUTTERS OF “FINE-MADE” DIAMONCS 
OFFICES AND FACTORY 


20 West 47th Street 
NEW YORK 
FOUNDED 1890 














FOR MAY, 


1945 


81 























— 
TURE NAME § AGORESS ! 


i 











jeweler. You can implant that idea in Joe’s mind much 
more emphatically than Mrs. Joe might feel free to 
do and if the suggestion comes from you, your store 
will probably be the one where Joe will come for that 
new ring. 

Why not cultivate this “plus’’ business with some 
advertisements aimed in this direction? Now is the time 
to start it, with June, the biggest, anniversary month, 
just ahead. Here are some suggestions for artwork, 
layout and copy which have been specially prepared for 
this article by Milton Joffe, a diamond ring salesman, 
who before entering the jewelry business was engaged 
for several years in advertising work, and therefor 
knows both fields. 

Copy to accompany layout number 1 on page 00 


reads 


Daddy 

WHY HASN’T 
MAMA GOT A 
DIAMOND RING 
LIKE AUNT 
SALLY’S? 

It’s hard to explain to a 10-year-old that you just didn't 
have the money, that there were so many other things to 
buy, that she came along a couple years later and that you 
and Mary were so wrapped up with your name and your 
brand new baby that you just sort of forgot about the 
engagement ring. Well, Mister, you’ve got an Anniversary 
coming. Maybe it’s your twelfth or your fifteenth, but can't 
you see HER eyes sparkle when she sees that dézzling Dia 
mond Ring you promised her so long ago. 


Ad number 2, showing a man in serious thought. 
says 

5 YEARS 
AGO YOU 
PROMISED 
HER 

You were just getting started, your budget was small. 
and Jean said to forget about the engagement ring. Re 
member how swell she was about the whole thing 
remember how her eyes lit up when you told her that as 
soon as you were straightened around you'd get her the 
most gorgeous Diamond Ring that money could buy? Re 
member that promise you made? You can be sure that 
SHE hasn't forgotten. 


The third advertisement approaches the idea trom 
the viewpoint of an older age group, with an illustration 


‘Turn Back 


of a middle-aged couple and the heading 


the Pages of Time.” The copy continues 


“Seems almost like yesterday.” How many times have 
vou said that since you slipped the wedding ring on he 
finger those many vears ago. And what about her engage 
ment ring? Weren't you always sorry that it couldn't have 
been a little bit larger, or better? Imagine the thrill she'd 
get from a new engagement ring! Why not surprise and 
thrill her with a new Diamond Ring for her anniversary? 

You'll find at *s a complete assortment of exqui 
site modern designs at every price.” 


The layouts are, of course, only rough sketches, 
but with these ideas to start from, any competent com 
mercial artist can work them up into finished drawings 
for reproduction. Many other ways of expressing the 
thought can also be found—these are only a few sugges 
tions offered in the hope that they may be helpful as 
an inspiration and a starting point from which jewelers 
can develop their own campaigns. 
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Loose or Poised in Jewelr) of Matchless Beauty and Distinction 


Ce SPECIALISTS IN RUBIES 


British Building, Rockefeller Center 620 FIFTH AVENUE NEW YORK CITY 


FOR MAY, 1943 RS 











montieth. silver punch bowl with a 
movable ornamented rim, named 
after a fantastical Scott, who wore 
a coat which was s-alloped at the 
bottom. The bowl was made so the 
toddy glasses could be slipped into 
the scallops with the glasses hang 
ing inside the punch bowl. 

montre. French for watch; 
Swiss watch trade. 

Moon of the Mountains diamond. 
ancient Indian stone whose history, 
authorities say, is probably con- 
fused with that of the ORLOFF or 
the DARYA-I-NOOR. However, a stone 
called the Moon of the Mountains 

sold in London. in 


used it 


was reported 
1942; it weighed 183 carats and 
had 45 facets in the crown; the re- 
ported selling price was. only 
$21,000. 

moon-phase work. A feature of some 
complicated watches, and _ often 
used in long-case clocks, in which 
the appearance of the moon—new 


moon, first quarter, full moon, and 
last quarter—is indicated through 
an aperture in the dial for each 
night of the month. A disc, on 
which moons are painted, turns 
under the dial, moved daily by 
click-and-ratchet mechanism of 
simple form. 

moonstone. When correctly this 
term is applied to translucent, 
light-colored feldspar, usually or- 
thoclase, albite or oligoclase with 
bluish internal reflections which are 
called adularescence. LABRADORITE 
is merely the dark colored equiva- 
lent. Incorrectly used, and the usage 
is most undesirable, it includes a 
number of which show a 
milky internal light, such as 
chalcedony (Oregon moonstone, 
California moonstone, etc.), scapo- 
lite, and corundum. 

Moor’s head. Term applied to black- 


used, 


stones 


capped colored tourmalines from 
Elba. 
morallion. Colombian term for poorer 


emerald gem grades. 

morganite. Pink caesium-bearing 
beryl, named by G. F. Kunz in 
honor of J. P. Morgan. Found in 
California, Brazil and Madagascar. 

morion. An old term for very dark, 
almost black, smoky quartz. 

moro. Japanese ox blood red coral. 

moroxite. A name originally applied to 
greenish blue apatite crystals from 
Arendal, Norway, in reference to 
their shape, the terminations of 
which were blunt. Its use has been 





unwarrantedly to 
cover any bluish apatite, regardless 


extended quite 


of the crystal habit, and most 


“moroxite” today is of Canadian 
origin, though little is of gem 
quality. 

mosaic. Jewelry. Decorative art 


work, usually of Italian origin, in 
which a design or picture is formed 
of bits of colored stone or enamel 
inlaid in cement, with their flat 
tops set or ground flush with the 
surface of the work. 
mosaic gold. A mixture of copper and 
zine, used for cheap articles of 
jewelry and ornamented metal 
work, produced by casting in a 
mold. It is also known as ormolu. 
moss agate. A cryptocrystalline va 
riety of quartz, with 
stains of various types 
and colors, giving rise 
to moss, fern or tree- 
like patterns. The black 
stains are caused by 
manganese oxide, reds 
and greens are prob- 
ably iron. The Montana = \0%, 
moss agates are char- 
acteristically light yellow, almost 
white, with black dendritic patterns 
in them; moss agates from other 
localities are very different; the 
well-known Indian agate is 
green 


MOSS 


moss jasper. Name given to a cabo- 
chon quartz variety found in the 
Arizona petrified wood, in which 


there are bands of opaque-colored 
jasper with streaks of translucent 
chalcedony. 

moss opal. Opal with markings like 
moss agate. 

mother of emerald. rRASt. 

mother of pearl. The iridescent pearly 
lining of a shell. 

motion. Horol. Term used to 
the angular extent of motion of a 
watch balance or rarely of a clock 
pendulum, as “a good motion,” “a 
poor motion,” meaning respectively 
sufficient or insufficient angula 
amount of rotation in the actien of 
a timepiece balance. See ARCS 

motion work. Term customarily used 
in Europe to denote the dial-train 
of watch or clock. See DIAL-TRAIN. 

motor barrel. A watch mainspring bar- 
rel designed so that the mainwheel, 
with teeth engaging the center pin 
ion, turns on the barrel arbor 
pivots as the watch runs. The other 
principal type of mainspring bar- 
rel in modern watches is the GOING 
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BARREL. 
motor-wound clock. A type of electric 
clock in which there is the conven 
tional train, escapement and bal 
ance or pendulum, but in which the 
mainspring is automatically wound 
whenever necessary by an electric 
motor. ; 
mottled stone. Stone with patches of 


color, not uniform. 
mount. A general term to include the 
metal base, molding, rim, cover 


clamp, or other accessory by which 
a utensil of wood, pottery, or othe 
material is decorated and adopted 
for use. 

Mountain of Light diamond. The 
I-NOOR, 

mountain crystal. ROCK CRYSTAL. 

mountain mahogany. Red OBSIDIAN. 

mountain time. See STANDARD TIME. 

mounting. In the jewelry trade, a 
piece of jewelry in finished shape 


KOH 


but without gemstones for which 
it was designed to be set. Exam- 
ples are: ring mountings, cameo 


brooch mountings, etc. 
movement. The mechanism of a watch 
or clock, as distinguished from the 
case. 
movement cover. 
on watchmakers’ 


A glass dome used 
benches, to cover 


partly completed watches to keep 

dust off them. 
movement holder. 1. A 

ing watch 


device for hold- 


movements during as 





Movement Holders 


sembly or other work, either a set 
of blocks with recessed shoulders 
CIRCULAR- KEYSTONE 
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A JEWELERS' DICTIONARY 
(From page 84) 


in the top to hold the movement, 
one block for each size and shape 
of movement; or an adjustable 
clamp device used for many diiffer- 
ent movement forms. 2. A_ rack 
holding a number of watch move- 
ments, with hinges so that it may 
be clamped in various positions, 
used in watch fa-tories for timing 
watches while adjusting them to 
positions. 

movement sizes. See WATCH SIZES. 

muddy stone. A dull stone, due to 
lack of complete transparency. 

Mudge, Thomas. English horologist, 
1715-1794, inventor of the DETACHED 
LEVER ESCAPEMENT for watches 
about 1765. 

Mueller’s glass. Clear colorless hyalite 
opal. 

muffle furnace. A gas blast furnace 
with a muffle inside, which is a box 
made of fireclay or similar mate- 
rial, usually removable for charg- 
ing and removing work. In horol- 
ogy, muffle furnaces are used for 
hardening steel; in jewelry shops 
for enameling, etc. There are also 
furnaces designed for combined use 
as muffle furnace or crucible fur- 
nace, the latter for melting metals 
in a crucible. 

multiple case. One of a class of watch 
cases in which there are more than 
one separable cases used together. 
Examples are the pair-case (dou- 
ble); the triple case with an outer 
ease to protect the decorations of 
the outside one of a pair case; and 
reversible combination open-face 
with hunting case watches. 

multiplying train. In a timepiece, the 
main train of gearing between the 
motive power and the escapement 
is a multiplying train, because the 
successive mobiles from the power 
end of train are each made to ro- 
tate more turns than its preceding 
or driving gear does during any 
period of time. The other type of 
train is a redu*ing train, like the 
dial train, in which all the driven 
gears run slower than their drivers 
and make fewer turns in any period 
of time than their preceding mo- 
biles. In a multiplying train the 
wheels turn the pinions; in a re- 
ducing train the pinions turn the 
wheels. See GEARING. 

muriatic acid. Popular name for hy- 
drochloriec acid, which is an aqueous 
solution of hydogen chloride gas, 
used in jewelry work mixed with 
nitriz acid to make aqua regia, for 
dissolving precious metals; and in 
horology for making blue-remov- 
ing solution. See AQUA REGIA; BLUE 
REMOVER. 

murra or murrha. A material first 
brought to Rome by Pompey, and 
used for costly vases and cups. It 
has been variously supposed to be 
Chinese jade, porcelain, iridescent 
glass, fluorspar, etc. (Fay). 
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murrhina. Ancient name for fluorspar 
according to 
MURRA, 

muscle pearls. Small distorted pearls 
found near the mus_le of the oyster. 


one autlnorily. nee 


musical watch. A complicated watch 
which has a music box of Swiss 
type that plays, usually when set 
as an alarm; or in some cases is 
arranged to play at will, by oper- 
ating a slide or button on the watch 
case. 

mussel egg. Tennessee name for a 
fresh water pearl. 

mutton fat jade. A pure limpid white 
variety of nephrite. 

Mutzschen diamonds. Rock crystal. 

Muzo. An emerald mine locality in Co- 
lombia, the site of the government- 
owned mine. See CHIVOR; SOMON- 
DOCO. 

myrickite. Common opal or chalcedony 
with inclusions of bright red cin- 
nabar, the mercury ore. The opal 
variety is also known as “opalite.”’ 
Found in the west in most mercury 
regions. 

mystery clock. One of a class of clocks 
variously devised, but all made to 
appear to run and keep time with- 
out motive power. The most-used 
form is a large transparent glass 
dial, with hands in which the coun- 
terpoises are boxes in which are 
watch movements weighted on one 
side so that as the watches run, the 
shift of the weighted sides keeping 
downwards makes the hands turn, 
as they are balanced on a pivot set 
in the center of the dial. This kind 
of clock is sometimes seen hanging 
inside show windows of jewelry 
stores as a curious attraction to 
the display of goods in the window. 

Mytilus (mit’til-lus) pearls. Pearls 
from the Mytilus or common mus- 


sel. 


naat. A thin, flat, twinned diamond 
crystal; also a Dutch term for the 
seam where the two _ individuals 
join. naat” is a multiple 
twinning. 

nacre (nay’ker). Mother of pearl. 

naifes. According to King (‘‘Precious 
Stones and Gems”) this was a 
Hindu term for naturally bright, 
unpolished diamond crystals. These 
were more highly valued than cut 
stones, contrary to Western views, 
but this might be explained by 
Tavernier’s observation that Ori- 
ental cutting merely restored the 
polish to faves of perfect crystals, 


“Cross 


with faceting reserved for stones 
with many inclusions and _ flaws. 
See NYF, 

name bar. Distinguishes the barrel 


bridge from the other bridges in a 
bar movement; so called because 
usually the maker’s name is en- 
graved on that part. See BAR MOVE- 
MENT. 


naphtha. A liquid much used for clean- 
ing clocks and for the first step in 
cleaning watches, which is to dis- 
solve and remove old thickened oil 
and dirt. Naphtha is obtained as 
one of the products of the distilla- 
tion of crude petroleum; it is one 
of the lighter oils which pass off 
first during distillation. 

napkin ring. A small table appoint- 
ment of silver to hold a napkin. 





Napkin Ring 


napoleonite. According to one author- 
ity, a synonym for orthoclase; ac- 
cording to another, the name of a 
variety of hornblende, and to a 
third, the name of an _ orbicular 
hornblende gabbro. Though in some 
glossaries, it certainly can and 
should have no gemological use. 

Nassak diamond. One of the famous 
Indian gems; seized after the war 
of 1818 by the East India Com- 
pany. Originally an 89%-carat 
pear-shaped gem, it was recut into 
a 78%-carat triangular brilliant 
and bought in 1877 by the Marquis 
of Westminster. It passed into 
other hands and eventually was re- 
cut in New York into a 43.38-carat 
emerald-cut stone. 

natal stones. BIRTHSTONES. 

National Bureau of Stardards. A bu- 
reau of the United States Depart- 
ment of Commerce at Washington, 
D. C., charged by law with cus- 
tody of the national standards of 
weights and measures, and with 
numerous other duties related to 
scientific research, tests of mate- 
rials, and solutions of technical 
problems in aid of American indus- 
try and commerce. Its work is de- 
partmentized in “sections,” one of 
which is the Time Section, whose 
chief supervises, among. other 
things, the testing of timepieces, 
and the examination of work of 
candidates for certification by the 
Horological Institute of America. 
See CERTIFIED WATCHMAKER; JUNIOR 
WATCHMAKER, 


“ 


native. In reference to minerals and 
metals, “native gold” for example, 
it refers to the natural occurrence 
of the metal in an uncombined 
state. 

natural compensation. In frictional 
escapements, an approximation to 
compensation of timekeeping rates 
in varying temperatures, due to 
changes in liquidity of the oil be- 
tween escape wheel teeth and body 
of cylinder or staff against which 
locking takes place. See ESCAPE- 
MENTS, FRICTIONAL, 

naturals. Unpolished surfaces of the 
original diamond cerystal faces 
which may often be seen along the 
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THE KEEPSAKE MERCHANDISING 
SYSTEM IS A FRIEND IN NEED! 





Are Your Windows a Problem? Keepsake provides an attractive dis- 
play with four complete changes. In addition, an Illuminated Mirror Showcase 
Display, the Famous Diamonds of History Traveling Display and many other 
ideas are furnished for the windows of Authorized Keepsake Jewelers. 


How About Newspaper Advertising? Keepsake makes available a 
complete series of mats that are attractive and effective sales producers. All the 
jeweler has to do is to have the newspaper insert his store name and address. 


..+ Radio. A series of 26 transcribed five-minute programs or 3 series of 
transcribed one-minute announcements are provided by Keepsake. Continuity 
for spot announcements is also supplied. 


..+ Direct Mail. A direct mail folder on Anniversary Rings opens up a 
new and profitable market among the brides and grooms of yesteryear. 


... Are Inexperienced Clerks a Problem? The Keepsake Counter 
Pad Merchandiser with a clever visual presentation enables them to make an 
effective sales talk. 


* * * * 


GENUINE-REGISTERED 
Keepsake gives the hard-pressed jew- 
eler the help he needs the most. Is it e e S ake 
any wonder that Authorized Keepsake 
Jewelers have multiplied their diamond 


| i ith the aid of th 
Keepsake Merchandising sytem’ s§- KF DIAMOND RINGS 





A. H. POND CO., INC., 214 S$. WARREN ST., SYRACUSE, N.Y. 
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A JEWELERS' DICTIONARY 


(Fyrom 


page 86) 
virdle, and sometimes other places. 
If visible elsewhere, the stone is 
considered imperfect. 

natural glass. Obsidian, tektites and 
silica-glass. 

natural pearl. A 
guishes 


usage which distil 


genuine from culture 01 
cultivated pearls. 

natural stone. A naturally 
stone, as distinct from an 
tion, artificial or synthetic stone. 


nautilus cup. A nautilus shell mounted 


occurring 
imita 


drinking vessel 
in metal with a 
and Used as 
early as the XVI and 
XVII centuries. 

Naval Observatory, U.S 
\ government institu 
tion, at Washington, 
D. C., which deter- 
mines and 


as a 
stem 


base. 


distributes 
signals of correct time 
to the nation, tests ~ 
and repairs chronome Cup 
ters and other instru 
ments for the navy, publishes the 
American Ephemeris and Nautical 
Almanac, and conducts research 
work in matters of astronomy and 
time. See STANDARD TIME. 
navette. authori 


According to most 


ties, a marquise; according to 
Schlossmacher-Bauer, it is a pea 
shaped modification of a full Hol 
land rose cut. 
naxium. A _ substance used by the 
ancients, according to Pliny, in the 
polishing of marbles and gems, and 
for engravings. It was undoubtedly 
emery from the Island of Naxos. 
neatsfoot oil. Oil derived from the 
cattle; most of 


clock oil 


bones of domestic 
the watch and made in 
Europe is highly refined neatsfoot 
oil. See OILS, WATCH AND CLOCK. 

natural error. In adjusting watches 
to positions, it is impossible to ob 
tain a condition of perfect poise in 
the weight of the hairspring coils, 
leaving a heavy point, which pro 
duces an unavoidable difference in 
rate in one position compared with 
rates at three other quarter-posi 
tions of the watch; this difference 
is the “natural error’; its location 
is usually placed in the pendant- 
down position, because it is prac 
tically impossible to carry a watch 
in that position. 

neck-chain. An item of jewelry, gen- 
erally understood to be a slender, 
light chain of precious metal, 
usually suspending a _ locket or 
other ornament; this term differs 
from “necklace” in that the latter 
comprehends any kind of jewelry, 
strings of gems, medallions, 
worn around the neck, 
of weight. 

necklace. A _ string of 
or the like, or a metal band or 
chain worn close round the throat, 
loosely round the neck, or low down 
upon the breast. One of the most 


etc., 


regardless 


jewels, beads 


8s 








primitive of ornaments. 
needle files. A class of files for watch- 
makers’ very small fine-cut 
files in sets of assorted shapes, 
each file with a steel extension fo 
a handle, instead of a tang for 
driving into a wooden handle. 
needle gauge. A gauge for measuring 
diameters of holes in watch jewels, 
slim, tapered 


use; 


comprising a steel 


a SSS Ee 
eos tr 


N lle Gauges 





needle on which a jewel is placed 

and pushed against a stop, when a 

pointer indicates the hole diameter 

on a scale set in the handle of the 
instrument. 

needle-spar. An ancient term for ara 
gonite. 

needle stone. Sagenitic quartz. 

needle testing. Term sometimes used 
denoting the method of testing fine 
ness of gold with a test-stone, acid 
and a set of metal points tipped 
with gold of various karat-fineness, 
called 

negative. 


‘‘needles.”’ 
Optics. An optical charac 
ter determined in detailed studies 
of the full refractive indices of any 
doubly refractive 
indices vary, some 
‘“nositive” and some are 
as well as being biaxial 
axial, 
negative crystals. A 
inclusion of natural gems; an angu 
lar cavity whose parallel 


substance. The 
minerals are 
“negative,” 

and uni 


characteristic 


edges 
potential crystal 
of the mineral is known as a nega 
tive crystal. Such inclusions are 
to be distinguished from bubbles 
with rounded outlines. 
negative setting. A class of 
isms for pendant-setting watches, 
in which a split 
the case pendant, holds the 
into the mechanism in the watch 
movement, in position to which. it 
has been shifted by pulling or push- 
ing the crown for either setting, or 
winding, the watch. 
nepheline or nephelite 
Or ELAEOLITE, an uncommon 


original or faces 


mechan 


spring sleeve in 


stem 


(neff’ell-een). 
min- 





A GLOSSARY OF TRADE TERMS 


This is the 30th installment of a 
comprehensive dictionary of trade 





and technical terms used in the 
jewelry industry. Each definition, 
of interest’ to some particular 


branch of the trade, is written by 
a recognized authority in that field, 
including Dr. Frederick H. Pough 


(gems), John J. Bowman (horol- 
ogy, engraving), E. M. Hoke 


(smelting, refining, metallurgy). 
Joseph D. Little (silverware), ete. 
Succeeding sections will be pub- 
lished every month in these pages. 
It will be useful to preserve a file 
of the numbers containing the vari- 
ous installments. Following publi- 
cation here, the dictionary will be 
issued in book form. 








eral characteristic of rocks which 
are low in silica. It is composed of 
sodium, aluminum and silica, has a 
greas\ 


hardness of about 5, a 
luster and is translucent to opaque, 
gray, blue-green, brown to brick 
red. Nepheline refers more spe 
cifically to a white to 
variety often in crystals in volcanic 
rocks, and these have no gem use. 
Innumerable inclusions in the 
elaeolite variety often impart a 
cat’s-eye shimmer to cabochon-cut 
gems of this material. 
nephrite (neff’rite). A 
cium magnesium iron amphibole 
a member of the increasingly green 
tremolite to actinolite series. The 
felted needles are much finer and 
more compact than in actinolite, 
however. It is one of the minerals 
which make up jade, the nephrit 
member of which has a more re 
stricted color range and its 
characteristic shade is 
green.” Commonly known as New 
Zealand jade from its best known 
locality, it is found in many places, 
North America, Europe and Asia, 
as well as in New Zealand. The 
finest mutton fat Chinese jade is 
nephrite. See also JADEITE; JADE. 
nephritoid. A synonym of JADE. 
boxes. Small 
for jewelers’ merchandise, 
sets, each box fitting into one a 
size larger to save room in stor 


colorless 


compact cal 


most 
“spinach 


nest cardboard boxes 


sold it 


ing stock. 
Neuchatel clock. 
with 
skeleton 


A type of design for 
clocks movement plates cut 
out in form to show the 
wheels, ete., the clock mounted on 
a base over which is set a glass 
dome covering it for protection 
from dust and 
clock visible. 

neutral locking. A 
justment in 
which there is no draw at the 
moment of drop-lock. See DRAW. 

Nevada diamond. Supposedly 
dian, but certainly inappropriate. 

New Guinea shell. Macassar shell. 

New Zealand greenstone. Nephrite. 
or, misleadingly, serpentine. 

New Zealand jade. Nephrite. 

Niagara spar. Gypsum, the trans- 
parent colorless variety which is 
found in rock cavities near Niagara 
Falls, commonly known as selenite. 

nickel. An elemental metal of im- 
portant use in horology and in the 
jewelry trades. Pure nickel is 
white, hard, ductile and malleable. 
In horology and for tableware and’ 
other jewelry merchandise, 
the principal use of pure nickel is 
as a constituent of alloys with 
copper and zine, to make _ nickel- 
silver or German silver; sometimes 
called by such names as silveroid, 
silverine, etce., used as the base 
metal for silver-plated hollowware, 
in alloys with gold to make white 
gold; watch etc.; and with 
iron or steel for special alloys used 
for some parts of watches and 


clocks. 


leaving the entire 


condition of ad 


lever escapement it 


obsi 


store 


cases, 
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IMITATION COLORED STONES 
4or Every Type of Ring 





Here's a clear-cut triumph of American ingenuity! OVAL imitation stones 
resemble gem stones so closely even experts are amazed! Birthstones in 
choice of three shapes, 12 glowing colors, all staple sizes, made of 
special glass. Also, buff-top stones especially suited for iilitary rings. 
They must be seen to be fully appreciated. Write for samples, prices 


Prompt delivery assured. Sold only in wholesale quantities. 


MADE IN AMERICA BY AMERICAN CRAFTSMEN 





64 West 36th Street . . . New York 3 BUFF.TOp STONE 

Z Cnet shee 5 
In Providence OVAL IMPORTING CO. F270 ew ton oe 
212 Union Street . . . Providence, R. |. pedion militery. yi a 

rings, 
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NEW 











@ These earrings are from the extensive line of 
sterling silver jewels by Cathay Crafts Corp. 
225 5th Ave., New York. Cathay's sterling 
earrings are priced from $1.75 to $3.50 a pair. 


@ ‘Spray of cherries,’ ingeniously made of green 
natural kid leather and red shells, from the spring 
novelty line of Frederick O. Sanford, Inc., 225 5th 
Ave., New York. This retails at about $2. Clever 
military heads, of plastic and synthetic stones 
also offered by the same firm, retail at about $! 





90 





@ ‘‘Embracelets" is the copyright name for these 
distinctive creations of the Uris Sales Corp., 222 
4th Ave., New York. Each carries the insignia and 
the name of one of the four branches of the 
service, cut out of 10 karat gold, hand-finished. 





@ Two imaginative combinations of a single 
large gem cultured pearl with genuine rubies, 
set in 14 karat gold, from the highly modern 
line of Imperial Pearl Syndicate, 607 5th, N. Y.C 





@ ‘Trojan Horse'' from the Ceramisette series of 
sculptured ceramics studded with ‘‘glassique' 
beads. R. M. Jordan Co., Providence, has at least 
15 different designs in pastel tints, to retail at $1. 


@ Ten karat gold ring let- 
tered U. S. Army or U. S. 
Navy, with an eagle on 
each shank, offered at 
$7.75 each to jobbers by 
Keystone Jewelry & Mfg 
Co., 66 Nassau St., N. Y. 
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i Aa here . . . theyre selling . . . and they’re profitable ! America’s No. 1 item is e: r i 
Big ones, little ones, dazzling ones, plain ones. Some have “military significance,” others are 
initialed or engraved . . . there are modern designs, flowers and pearls. To retail from $1 to 85 
—Ready for immediate delivery! Build your earring business around the Kaye Jordan line fo 


quality. We will continue to furnish you with original designs keyed to the latest fashion trends. 








FREE! Handsome blue velvet dis- 
play piece with order of $80 


or over. Illustrated 





ae 
bee! Be 


303 FIFTH AVE., NEW YORK, N. Y. © 87 WEYBOSSET ST., PROVIDENCE, R. |. 
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Security for 


Bact in 1883, a group of jewelers, firm in the determination that 
something must be done to combat the rising tide of jewelry store 
burglaries, banded together in The Jewelers’ Security Alliance to 
fight this menace to their existence. 

Ever since that time, this co-operative non-profit organization 
of jewelers and for jewelers has dealt so vigorously and alert!y with 
robberies against its members that today the blue and white sign 
of membership displayed on a jeweler’s door or window has become 
one of the greatest safeguards that a jeweler can have. 

Thieves, by their own admission, fight shy of stores that are 
members of the Alliance, because they know that a robbery there 
means unrelenting nation-wide pursuit with a high percentage of 
arrests, convictions, and recoveries. 

Statistics show that member stores are molested much less 
often in proportion to their number than are non-members. This 
despite the fact that the membership includes most of the larger ones 
where the thief would find a richer haul if successful. 

You, too, should have this protection. The cost is small—the 
benefits are great. A line on your letterhead will bring complete 
information. 


THE JEWELERS’ SEC 


535 FIFTH AVENUE 





YOU ARE NOT REALLY A PART OF 
DO NOT BELONG TO THE 
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The Jewelers’ Security Alliance is a co-operative, non-profit organ- 
ization of jewelers, by jewelers, and for jewelers—retail, wholesale, 
manufacturer and importer. It is administered by an executive s.v0e® Ge Jeweler: - # 
committee elected from the membership, which is counselled by 2 2 
an advisory board made up of substantial members of the industry Sect Alliance | 
from every part of the country. Their names appear below: Tron Poe 
SS AGAINST BURGLARY. 


EXECUTIVE COMMITTEE, 1943 
PINKERTON’'S NAT. DETECTIVE AGENCY | 








WALTER EITELBACH, President HENRY |. JACOBSON DETECTIVE AGENTS FOR THE ALLIANCE 
Walter Eitelbach & Co Jacobson Bros. ———— 
VICTOR A. LAMBERT, Vice-President WILLIAM B. OGUSH 
Lombert Bros Katz & Ogush 
ALEXANDER H. ARNSTEIN, Treasurer DANIEL PRICE 
Arnstein Bros. & Co, Wm. S. Hedges & Co. 


BERT YOUNG, Secretary W. WATERS SCHWAB 


Jules Franklin J. R. Wood & Sons, Inc 
WILLIAM ELDER MARCUS NATHAN J. STERN 


OTTO D. WORMSER Stern Bros. & Co. 
enero BOARD 


R.H Bromberg, Bromberg & Co., Birr t Ala. ¢ Harry Rosenzweig, |. Rosenzweig & Sons, 

Phoenix ° Arthur P. Care, E, W, Reynolds Co., Inc., Los Angeles, Ca 

ag Jessop, J. Jessop & Sons, Inc., go, Cal. * Joseph Granat, Granot Bros., Inc., 

° James A, Me Elroy, M. F ormageens & Co., San Franc Ca 

Cyrus Gales Allen, Bohm-Allen Jewelry Co., De ° Charles J. =m 

Michaels, Inc, Hort ° H. A. Meier, je. Maier & Berkele, At 

Frank oc peng cs J. Mi Re inc., Cr ° Ralph Plumb, Plumb Jewelry store, 

M $ w ° Milton Adler, Coleman - Adler & Sons, Inc., N 

Alfred Meounen, Leonard Krower & Sons, New ¢ L ¢ Mr Leon Engel, . Engel & Co. 
Md. ¢ eer i, ee 1. Al berts’ Sex ie. Bos Mass. ¢ ers 7% ot Tach 

E H. Pudrith Co., Detr higan © J. D. Dougherty, J. B. Hudson Co., Minneor M 

E. A. Kirchner, Kirchner A flenieh, Minneapolis, Minn, © Herbert H. Kiger, C. A. Kiger Co., 

Kansas City, Mo. © Ed F. Herschede, Fea Herschede Co., Cir b * Benjomin Kotz, 

The Gruen Watch Co., Cin ° Bruce McCoque, Cowell & Mabtaed Co., 

Cleveland, Ot ° Poul anieabiiinin vou Feldenheimer, Inc rt 

yell Ww. Hurlburt, H. O. Hurlburt & Sons, Philadeiphia, Pa. * Jacob Davis, Barnett nt 

Pitts: Pa. @ William G. Thurber, _—— cialis Corp., Pr : R ¢ Wm. T. Denn, 

Hubbord Denn Company, Salt Lake City, Uteh © Harry F. Arold, endle s, Inc., Seattle. Wash 
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GETTING THE BOOM-TOWN TRADE Ware, COaXrx their husbands to bus them dresser sets. 


The men look at and choose billiolds, pea and pencil 


(From page 67 ) 


sets, tie-clips and w: 


cording to Mr. Gilbert, the favored line is waterproof, Both soldiers and war-workers new to the West are 
shockproof watches, but as every jeweler knows, those intrigued with the Indian jewelry which Kortz- Lee 
are hard to obtain nowadays. Next in line comes always features in window displays. Indian jewelry 
identification bracelets, engraved with the  soldier’s is a certain best seller for boom town trade for oifts 
name, rank, army number, and blood type. Incidentally to send to friends and relatives “back home.” At Kortz 
Kortz-Lee charges only actual cost for doing the en Lee the jewelry salesmen always take time to explain 


graving. One style that has met with high favor comes to the neweomer-customer the symbolism and method 


atch chains. 


in sterling or gold, and has an inside locket under the of making the Indian jewelry. 
name plate, where two tiny snapshots can be carried. The service policies of Kortz-Lee back up their eve | 

Soldiers like the tooled billfolds with army insignia. catching windows. The job of getting and keeping 
These, in a price range from $2.50 to %5, are heavy the boom town trade merely begins when transient | 


sellers. Soldiers not only like to get gifts from home, customers enter for the first time, perhaps just to look 


but they like to send gifts in the tradition of sending around, or perhaps to make a trifling purchase. 
something home from each base. Most of them cannot One of the many services performed by Kortz-Lee. 


ifford extensive things,. but sometimes a soldier will = a seemingly trivial thing on the face of it, but one that 


purchase a deluxe dresser set for his mother, wife, or has steadily reaped good will and continued patronage. 


sweetheart. The favorite items are rings, earrings, brace is check-cashing Cashing your pay check in a boom 
lets, lockets and compacts in the lower price brackets to town where you are unknown, is areal problem. 
tit their pay checks. especially if you have to be at vour job throughout thi 

What do war workers like to buy in jewelry stores? hours that the banks are open. Many stores do not 


War workers with more money to spend than soldiers — have the money to cash large checks. Others have the 





ire satisfving their yearning for jewelry they have de money, but will not cash checks unless a purchase is 
sired for years. Jewelry that has lain around for years made. Others may be willing to cash checks but charge 
is now being repaired and reconditioned. New diamond a ten or twenty five cent fee. Kortz-Lee decided to 
rings are being purchased to supplant the “inexpensive cash all checks (properly identified) free, “with no 
little diamond” bought vears ago. Watches, electrical strings attached.” and consider the cost of the service | 
voods, and cameras are heavy sellers--when they can as advertising. Check-cashing brings a lot of traffic 
he stocked. The women buy dishes. silver, and glass into the store, and though no attempt is made to make 
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Importers and Cutters of 


DIAMONDS 


608 Fifth Avenue, New York 








Cutting Works: on 
64. West 48th Street 23 Holborn Viaduet 


.,-20° s 
4 5 & Tone - Zz 
Pre bal 
A ‘ 
“—p ° 4 STS: 7 " 
“ A ft é 
. . Le’ 
1! 


ont. . 





















Emerald Cut and Marquise 
DIAMONDS 


Star Sapphires 





RUBIES © STAR RUBIES ¢ SAPPHIRES 
CAT'S EYES” * EMERALDS -¢ PEARLS 


We have a large stock of Precious Stones, mounted and unmounted tron 


which to make your selectior Let us ooperate with vou on vout Spe 1al calls 





JEROME RICHHEIMER 


608 FIFTH AVE. NEW YORK 
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Genuine “Trublak”’ 


(TRADE MARK) 


BLACK 
ONYX 


RINGSTONES 


ANY SIZE + ANY SHAPE 
ANY QUANTITY* 


Flat Top, Buff Top 
Single or Double Bevel 


PLAIN, DRILLED, SLOTTED 


Made to Order 


Solid all through Black honey-dyed color, su- 

Te Ue a ee ee Ld 

and permanently guaranteed. None finer made 
anywhere. 


Adolf Meller 
Company 


Operating 
America's First Complete 
Cutting Plant for 
Black Onyx & Synthetic Ringstones 


400 Charles St., PROVIDENCE, R. I. 


Minimum quantity required per size 


and shape ... 300 pieces. 
NO JOBBING ...NO RECUTTING 


Q6 





a sale unle SS thie customer asks to see Lit rchandise . an 
many people may just get their checks cashed wee 
atter week without buying anything, many others wi 
linger, look around, and subsequently find somethin 
they have been wanting for a long time. Others begi 
to feel indebted after a few visits and voluntarily mak 
a purchase to show their appreciation. 

(nother policy service, exclusive to the soldier trad 
is a 10 per cent discount which Mr. Gilbert offers o 
all merchandise that is not nationally advertised. H 
does not advertise this discount because Kortz-Lee doe 
not want to commercialize on Uncle Sam’s uniforn 

This 10 per cent discount is given solely as the store 
own appreciation for the sacrifices the men in the armed 
forces are making——and will make. Many soldiers cd 
not know of the discount until they are ready to pay 
for their merchandise. Word gets around, however, «t 
the base in’ Pueblo and at nearby bases, and+many 
soldiers come in and forthrightly ask ‘Is this where 
you get the 10 per cent discount?” 

The 10 per cent really means a great deal to a soldier 
who wants to make his pay check go as far as possible 
in buying a nice diamond for his sweetheart. 

Soldiers also are given priority on their wateh re 
pairing. A soldier cannot wait the time that is neces 
sary these days for a watch repair job so time Is 
simply taken from the already overworked watch re 
pair department to put the soldier's watch into con 
dition. 

Kortz-Lee also has a special arrangement tor oa 
soldier who wants to buy something for which he does 
not have sufheient cash. Naturally soldiers cannot be 
given the usual credit terms because of the uncertainty 
of a soldier's location and destiny, but the store offers 
them a generous lay-away plan. No definite amount 
is required for the down payment—any article up to 


*25 will be held for him, if he deposits as little as 


a dollar. Nor are there any deadlines by which the 
price must be paid in full. As long as the soldier pays 


a minimum of a dollar a month. the article is held for 
him. ‘There have been notably few abuses of this credit 
privilege. Most of the soldiers have been eager to pay 
up as soon as possible—for the sooner the merchandise 
is paid for the sooner it is theirs to own and enjoy. 

When asked if the many extra services performed 
for soldiers and war workers paid, Mr. Gilbert stressed 
the importance of considering boom town trade as build 
ing good will for the town and for the jewelry store 
The volume of trade, attracted by friendly good will 
services, pays many times over for the cost and time 
of the services themselves. 

Although Pueblo is a boom town, the swelling, migra 


tory population is not treated as transitory trade at 


Kortz-Lee. It is more like the story of the sower who 
went out to sow. Some of the seeds of service will 
fall on stony ground. But may more will fall upon 


fallow soil, and backed by confidence and trust, these 
seeds will ripen into the harvest of established cus 
tomers, long after the stimulation of boom trade has 


passed with war's end. 


To MAKE UP FoR lost sales due to priorities, are you 
handling handbags? Here’s a counter card, “Handbags 
by master craftsmen.” 
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“His Ohird War” 


World War II finds this veteran of the 
Wadsworth Watch Case Co. on another 
front. He, and many more like him here 
at Wadsworth’s, are producing Materials 


for War in ever growing volume. 





Today, Wadsworth Watch Cases are being 
turned out for the use of our Armed Forces 
throughout the world, and are a definite 
part of our steady production of War 


Materiel. 


1dswort 





THE WADSWORTH WATCH CASE CO., INC., DAYTON, KENTUCKY 


FOR MAY, 1943 
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DISPLAYS MUST HAVE A THEME 


(From page 69) 


selection of Diamond Engagement and Wedding Rings 
Hyde's Easy Terms.” Intermingled with the rings were 
little cut out figures of bride and groom. ‘The color 
scheme of the window was green, white and gold. 
This church window background illustrates not only 
color in 


effects 


Mr. Roth’s use of motion but also his use of 


window display. He secures various color 
through these methods: 
(1) Special designed theme or motif material for 
each new display . . . a new color scheme prac- 
tically every month. 
(2) Removable composition board background 
panels which are taken out and repainted for each 
new display. 
(3) Round, 
blocks 


quently repainted. Such blocks are useful not only be 


oval, square, and oblong wooden 


displays props which are fre 


cause their colors can be changed at small cost, 


but because they elevate the merchandise to eye 
level and avoid the flat, all-on-the-floor effect which 
characterizes so many jewelry store windows. 

(4) Ring 


quently re-covered with fabrics of different ‘colors. 


and bracelet stands which are fre 

Mr. Roth rarely uses the traditional black or maroon 
velvet in his windows, for he believes that light, cheer 
ful, feminine colors are more appropriate for the beauti- 


fulgifts associated with the jewelry store. Except for ring 
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and bracelet display stands, he uses little fabric of any 
kind, having found that for his purposes it is less ex 
pensive to be lavish with paint whenever it is desirable 
Roth 


settings attract new business, please old 


to have colors in the windows. Mr. tinds 


that 
customers, and are just as likely to appeal to prospects 


new 
colorful 


for expensive merchandise as are somber and_ ultra 


dignified windows. The display with the church window 


background had a typical color scheme, apple green, 
white, and gold, with contrasting colors coming from 


behind the church window. 


Mr. Roth’s belief in the value of constant change has 
already been indicated in his methods for varying the 


colors of backgrounds, display props, and = display 


fixtures. He changes the main themes of the windows 


every month and alters the merchandise displayed 


against these backgrounds at least once every week 


and sometimes more often. He is a stickler for frequent 


change, partly because, having a credit business, he 
likes to keep the store interesting for people who come 
in every week or so to make payments and are there 
fore on-the-spot prospects for new business. 

To capitalize further upon the possibilities of this 
store traffic, signs coordinated with the window dis 


plays are used inside the stores. Shown in one of the 


accompanying pictures is one which tied in with the 
At the left of 
the sign is a trellis of composition board shared by two 
The letter 
ing was cut out of white paper and pasted on a back 


Mendelssohn “Spring Song” window. 


bluebirds and a spray of artificial forsythia. 


NEWARK, N. 
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WANTED...a top-flight 


Jewelry Salesman 


to cover the Southeast Territory 


for BENRUS WATCHES 


We Want: a man who knows the trade 
thoroughly and who has many important 


friends in it. 


This is not a job for an eager “comer” 
—but it is an outstanding opportunity for 
a sound, seasoned man with a fine record 
hehind him and even greater potentials 


before him. 


We Offer: an excellent income from the 
volume of Benrus business already estab- 
lished in this territory. But that’s only a 


beginning. 


The phenomenal growth of Benrus 
Watches in sales, popularity and prestige 
vre cis opV¥pure << } D 
is soundly founded on quality, consistent 
advertising and excellent trade relation- 
ships. Our post-war plans assure an even 
greater growth. The man who will repre- 
sent us in the further development of this 


territory has his future assured. 


Write fully. All communications will 
be held confidential. Interviews will be 
arranged only after receiving applica- 


tions. No exceptions, please. 


BENRUS WATCH COMPANY 


200 HUDSON ST., NEW YORK, N.Y. 
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PRECIOUS AND SE 


ry sees: 


MI-PRECIOUS STONES 


distinctively mounted in 14 Kt. gold . . . RINGS, 
CLIPS, PINS and EARRINGS . . . ultra-smart jewelry, 
styled right in the modern trend . . . individually de- 


signed to appeal to your fastidious trade. 





a We specialize in solid gold jewelry with genuine colored 
stones . . . Topaz, Aquamarine, Amethyst, Star-Sapphire, 
Star-Ruby, Emerald, etc. . . . we also have on hand the 
most complete stock in the West of loose precious and 
semi-precious stones. 


IMMEDIATE DELIVERY 


Write for complete information. 


Jean Ritz- Woller Company 


IMPORTERS OF PRECIOUS AND SEMI-PRECIOUS STONES 
CREATORS OF DISTINCTIVE JEWELRY 


220 W. Fifth St. Los Angeles, Calif. 














GRAY-hAMSLY, ING. 


Diamonds and Precious Stones 


Announce 


their removal to 


607 Hfth Avenue 


MeGutcheon Building 


Telephone: PLaza 3-6255 
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ground of green cardboard. A_ similar sign on the 
opposite side of the store read: “Bring Spring t 
Your Home With New Silverware.” 

Mr. Roth not only believes in original ideas fo 


window displays, plus motion, frequent change, an 
light, cheerful colors, but also insists that his window 
and the merchandise in them be kept spotlessly clean 
Comparing window displays with newspaper adver 
tising, Mr. Roth comments: “For our type of business 
we have found newspaper advertising not as effective 
as window display and direct mail. In the credit 
jewelry business, too many stores are constantly ad 
vertising special price sales and the public comes to 
regard the credit jeweler as a cut-rate bargain house. 
Good window displays create confidence for a store and 
give it individuality. These factors although intangible, 
are, in our experience, the most important elements in 
building lasting and satisfactory sales volume.” 


ARE THE "'GRADS" WORTH KNOWING? 


(From page 71) 


and enlisting school cooperation wherever possible. An 
nouncements sent to all students on list proved to pull 
about 50 per cent response, this percentage going up 
sharply as the end of the contest drew near. 

Every graduate coming in then entered the second 
step of the program—the filling out of a simple form 
which Mr. Goldberg developed as a basis for a direct 
mail contact with their parents to suggest graduation 
gifts. The form, which is reproduced herewith, is a 
printed slip with spaces for the student’s name and birth 
date, the school name, the name and the address of 
the parents and the student’s first, second and third 
choice for graduation gifts. All students entering the 
contest filled out one of these, the slip going at once 
into a “follow-up file” maintained in the Rider business 
office. As many as two dozen boys and girls a day 
came in, and their parents were followed up a day or 
two later with letters typewritten by four specially 
trained salesgirls whom Mr. Goldberg took off other 
duties for the puropse. 

Each letter was individually written, although they 
followed a general form, telling the parents that the 
Rider store had had the pleasure of a visit from John 
or Mary (mentioning the last name), and that the latter 
signified a particular watch, bracelet, ring, etc., as his 
or her graduation-gift choice. The letter invited the 
parent to come in and examine this article, and closed 
with a word of congratulations. The letters were gotten 
out in plenty of time to allow mothers and fathers to 
“surprise” their sons and daughters with the specified 
gift. Brief, well written, and personally signed by Mr 
Goldberg, they brought a tremendous response from 
interested mothers and fathers who voiced their appre- 
ciation of the idea. 

“It was surprising to see how many parents reacted 
favorably,’ Mr. Goldberg summed up. ‘In most cases, 
the students had already discussed what they had 
learned at the store with their parents, paving the road 
toward later good will, and a much better appreciation 
of the jewelry store’s place in life.” Finally, the 
majority of graduation-gift sales of watches, pen sets, 
jewelry, etc., resulting from this clever promotion were 
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YEAR ina fast-moving world . - 


e wor 


OUR 75TH 


growing, most powerful nation th Id has evet known -- 
a responsible part to play in our country’s peacetime economy — 


bly-significant job to do in War! 


and a dou 


We shall supply you with 


Star-B YX Jewelry whenever we 
are able without prejudice to our 
full share in the Victory Drive. 


Jewelry Industry Publicity Board 


Support the 
* x * 


Buy War Bonds and Stamps 


B. A. BALLOU & COMPANY, INC. 


Direct to Retailers 
Providence. R l 


ror May, 1943 













The Liberty we Americans have al- 
ways known and enjoyed is our 
most cherished possession. From the 
worker on the home front to the 


fighter on the War Front; 
everyone of us can help to 
preserve this most precious 
heritage. Let us all make sure 
to do our share. 








FQP,VICTORY 
“4 BUY 








STATES 

WAR 

BONDS 
AnD 


STAMPS 








MEMBER AMERICAN GEM SOCIETY 


CHURCH « COMPANY 


MANUFACTURING JEWELERS 


i; 
336 MULBERRY ST. ia NEWARK, N. J. 
West Coast — G. H. OTTO 209 POST ST. SAN FRANCISCO 
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in upper-price brackets, few parents showing any in 
clination to look for bargain items under the circum 
stances. 

Sincerely interested in youngsters, Mr. Goldberg at 
the same time believes in making the most of the sales 
opportunities represented—and he has combined bot! 
into a novel program which he thinks any jewelry 


store operator can put to good use. 


12 WAYS TO HOLD STORE HELP 


(From page 72) 


8. Improved working conditions. Though in most 
jewelry stores working conditions are by the very nature 
of the business, better than average, it is wise to make 
things just as comfortable and pleasant as possible. We 
have placed chairs behind all counters, modernized our 
dressing rooms, air conditioned the store and provided 
employees with individual lockers. We give employees 
a choice of lunch hours and are liberal with them when 
they must be away from work for any good reason. 
These things are a highly important element in the mind 
of the higher-type employees in judging the desirability 
of a job. 

9. Bonus systems. If the jeweler hasn't already in 
stituted some form of bonus payment to the employee 
who has the firm’s interests at heart and works for its 
betterment, there is no better time to begin it than now. 
Under a plan whereby bonuses are paid at fairly long 
intervals, such as once or twice a vear, these form an 
incentive for the employees to stay with their jobs. So 
do Christmas dividends or special financial allotments 
for the staff. 

10. T'ake a real interest in employees. The “happy 
family’? in most retail businesses is largely a myth. 
However, it is possible to treat an employee as an as 
sociate and friend, rather than as just a machine, there 
by helping to make him more loyal and appreciative. 
In our store we never nag at employees for making a 
mistake, and there are no “bosses” who overuse au 
thority. When the salesman can come to the owner 
and confide in him regarding personal matters, both 
are better off. 

11. Keep employees from feeling that they are “in 
a rut.” If you intend to advance a promising sales 
man to a department manager, let him know about it, 
and keep them assured of better positions in the future. 
We have advanced several men since the beginning of 
the war, and there is no reason for being secretive 
about it. 

12. Finally, praise your employees where their work 
is exceptional and well performed. Bonuses, small gifts, 
time off with pay and other rewards passed out for 
meritorious work go a long way toward making the em 
ployee satisfied that he’s with the best store in the coun 
try—and to hang on to the employees we've got to keep 


for the duration. 


IN BUSINESS A LONG TIME? Anniversary coming up? 
Why don’t you garner in, on loan, pieces you originated 
or sold or repaired in the first year, or first five years. 


you were established, and display them in one side of 


| a window while you show, for contrast, in the other, typi 


| cal pieces you are making, repairing, or re-designing now. 
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“BETROTHAL TREE" DISPLAY BRINGS THEM INSIDE 

The window of Arthur C. Sogno Co. in New York’s 
Rockefeller Center has been stopping passers-by with 
this “betrothal tree’ display. Diamond engagement 
rings grow in the velvet green foliage that shades the 
young lieutenant and his sweetheart, with her pink silk 
dress. Diamond gifts lie on the greensward about them 
ind wedding bands rise before them. Colorful, in tones 


that reveal the fire of the @ems, and timely because of 


Love in bloom— 
with diamond rings 
as the flowers in the 
tree above the 
lovers’ heads—is the 
theme of this ‘'be- 
trothal'’ display unit 
available for jewel- 
ers’ windows. 





the record-breaking number of servicemen marriages, 
the display has done more than line the window with 
lookers. Mr. Sogno reports that it has also brought 
them inside to ask or comment about the tree. And 
that, of course, is the purpose of any window display 
to get the people outside in. 

The “betrothal tree’ was developed about a vear ago 
by the Diamond Promotion Department of the Reuben 
H. Donnelly Corp., 305 E. 45th St.. New York. It 
was used with notable success in various parts of the 
country. The recent publication of figures from two 


independent surveys, one by THe Jewevers’ Circurar 


Keystone and one by the Metropolitan Life Insurance 
Co., both showing the marriage record at an all-time 
high of 1,800,000 in 1942, with a majority of the grooms 
in the armed forces, gave this display piece a new time 
liness. The experience of Mr. Sogno in the heart of 
New York City proves its appeal. 

Other jewelers who may wish to use the “betrothal 


tree” display can obtain them from the Donnelly Corp 


DIAMONDS FOR ALLIED WAR NEEDS 


Allied war workshops throughout the world are as 
sured a steady supply of industrial diamonds through a 
new agreement between the government of the Union 
of South Africa and African diamond interests. 

Coming into force Jan. 1 last and to remain in oper 
ation for the duration, the plan provides that if the 
Diamond Trading Co. should fail to supply cutters 
with necessary diamonds to meet their needs, the 
South African minister of mines may require the Dia 
mond Producers Association to buy the necessary stones 
from the government-owned stocks. 

Quotas will not govern the delivery or sale of in 
dustrial diamonds. The Diamond Corporation will pur 
chase through the Producers Association all industrial 
diamonds held in members’ stocks, and will also be free 
to buy from outside producers without restriction. 

Another reported feature of the agreement calls on 
the Diamond Producers Association to establish a line 
of demarcation between gem and industrial diamonds, 
“to be varied from time to time to meet market condi 
tions.” 

These quotas have been fixed for the delivery and 


sale of gem diamonds. 








and to your satisfaction. 


if it ean be had. 


needs in this line. 


BENJ. 


10 SO. WABASH AVE. 





YOUR EVERY REQUIREMENT 


Cannot be fulfilled under present conditions, but if you 
use the ALLEN merchandise service every requirement 
which can possibly be supplied will be done promptly 


Qur buyers are constantly in the markets and are 
familiar with all sources of supply. You can confidently 
expect to get what you want from Benj. Allen & Co., 


Fortunately we have been able recently to make 
very substantial additions to our stock of diamonds 
and mountings and invite your inquiries as to vour 


SERVING JEWELERS FOR NEARLY 80 YEARS 


ALLEN & CO., 


SILVERSMITHS BLDG. 
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CHICAGO, ILL. 
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Because of conditions over 


Watches. 
will receive our 


However, all 
best 
supply whatever possible 


The prices on all 


which we have no 
control we cannot guarantee delivery of Alton 
Alton 


attention, 


watch orders 


and we will 





W. & G. DIAMOND RINGS AND SETS 


are the same as in 1941—no raise in prices 


Matched set in 14K. yellow gold 


Solitaire has two side diamonds and 
25 Carat center diamond. Wedding 
ring has five fine diamonds 

Grade Grade 


AA 
D858—Set—Retail .$197.50 $218.25 


Keystone Price . 158.00 174.50 
D859—Solitaire— 

Retail 153.75 174.50 
Keystone Price 123.00 139.50 
D860—Wedding Ring 

—Retail 45.00 
Keystone price.. 36.00 


Matched set in 14K. yellow gold 
Solitaire has two side diamonds and 
10 Carat center diamond. Wedding 
ring has three fine diamonds 


Grade Grade 
AA 


a 
D843—Set—Retail $81.25 $91.25 
Keystone Price ...... 65.00 73.00 
D844—Solitaire— 

Retail 53.25 63.25 
Keystone Price - 42.50 50.50 
D845—Wedding Ring 

—Retail 5 29.50 
Keystone Price 23.50 


SEND FOR THE W G G DIAMOND CATALOGUE. 





Matched set in 14K. yellow gold 
Solitaire has two side diamonds and 
5 Carat center diamond. Wedding 
ng has five fine diamonds 
Grade Grade 
A AA 
0870—Set—Retail .$131.25 $146.25 
Keystone Price 105.00 117.00 
D871|—Solitaire— 

Retail 87.50 102.50 
Keystone Price 70.00 82.00 
D872—Wedding Ring 

—Retail 45.00 
Keystone Price $6.00 





Matched set in 14K. yellow gold 
Solitaire has .05 Carat center dia- 
mond. Wedding ring has three fine 
diamonds 

Grade Grade 

AA 

D879—Set—Retail $59.50 $64.50 
Keystone Price . 47.50 51.50 
D880—Solitaire— 

Retail 31.25 36.25 
Keystone Price 25.00 29.00 
881—Wedding Ring— 

Retail ‘ 29.50 
Keystone Price 23.50 


Weksler & Goodman. Ine. 


Distributors of Keystone, Star, Belove. anil 


I.D. Watch Cases 


5 South 


Wabash Ave. 


Chieuge 


Hinweis 
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Arrer Easrer—-What? Build up interest over the 


usual let-down by stirring up a vanity case scrap col- 
lection. Believe it or not, one store netted more than 


2,000 pounds of old compacts, cigarette cases, lipsticks, 











BEWARE OF THIS RACKET! 


A New York photographic studio which 
calls itself the Keystone News & Photo Service 
has in recent months approached a consider- 
able number of people in the jewelry industry 
with the statement or implication that they 
have been commissioned by THE JEWELERS’ 
CIRCULAR-KEYSTONE to secure that per- 
son’s photograph for publication, and have 
asked these people to pose for their photo- 
graphs on that basis. 


Such statements are absolutely without 
foundation. THE JEWELERS’ CIRCULAR- 
KEYSTONE has at no time commissioned 
any photographic studio to make the rounds 
of the trade for the purpose of securing such 
portraits for our use. The scheme is simply 
a camouflage by which a speculative photog- 
rapher gets people to pose for their pictures 
and then having made the negatives tries to 
sell the subject a quantity of photographs of 
himself at a fancy price. Often the man 
whose picture has been taken, thinking mis- 
takenly that he is under some such an obliga- 
tion, buys a batch of photos, which is how the 
photographer makes his money. 

THE JEWELERS’ CIRCULAR-KEYSTONE 
has no connection whatever with any photo- 
graphic studio regardless of any similarity of 
name whether accidental or intentional, does 
not patronize speculative photographers, and 
under no circumstances will ever commission 
the Keystone News & Photo Service or any 
similar photographic service to carry on this 
sort of activity. 


Any one who sits for his portrait for this 
or any similar photographic concern is not 
supplying a portrait for our files but is open- 
ing the door to a speculative photographer 
who is willing to gamble his time and a few 
negatives on the chance of selling the victim 
a batch of photographs. 


Don’t fall for this gag. 








and out-dated costume jewelry made of brass, white 


metal and other war-vital metals. Pep up your scrap 
pers with the offer of a $25 war bond for the one who 
turns in the most to your red “Victory Barrel” which 


should be striking in your foyer. Four-fold benefits 
result: (1) after-EKaster time is livelier than usual; (2) 
scrap goes to the war; (3) news stories and pictures will 
splash in your local papers; (4) your sale of stamps 
and bonds will increase. 
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“Hurry up, Mother! Here come the elephants!” 


General Electric Television will moke your home o window on the world 






vent 


GENERAL 3 ELECTRIC 


Another example of how General Electric research and 
planning are creating your post-war television market 


The cathode-ray tube is the “picture 
tube” in a television receiver. Today 
General Electric is producing cathode- 
ray tubes in quantity for war purposes. 

After the war, because of this ex- 
perience, we will be able to produce 
television picture tubes, heretofore the 
most expensive single part of a tele- 
vision receiver, at a fraction of their 
pre-war cost. Post-war television re- 
ceivers for the home will be available 
at prices that will bring closer the day 
when the little girl’s enjoyment of the 
circus parade will be a common occur- 
rence in practically every home. 


But that’s not the whole story. 


Today General Electric in its na- 
tional magazine advertising is pre- 
selling your customers on television. 

Today General Electric’s “work- 
shop” television station WRGB is pro- 
ducing live talent shows on regular 
schedule. The technical and program- 
ming experience gained will contribute 
greatly to the success of post-war tele- 
Vision programs. 

Today General Electric’s television 
movie, “Sightseeing at Home,” is being 
schools, churches, clubs, 
is educating countless 


shown in 
colleges. ete.: 
numbers of your customers in what 


makes television work. 


We are learning how to mass 
produce high-quality television picture tubes 
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General Electric pledges to provide 
for your customers a quality line of 
television receivers. A line that will 
be your front-line leader in consumer 
acceptance, volume, and profit. eee 
General Electric, Schenectady, N. Y. 


Tune in on F) trzier Hunt and the Neu S every 
Tuesdau, Thursdan, Saturday eve g over C.B.S. 
the **Hour of Chart 
over N.B.C. See newspapers for time, sta 


*The G-E television advertisement shown 
above will appear in full color in: 
Collier's April 24, 1943 


On Sunday night listen to 


The Saturday Evening Post May 1, 1943 
Look tea fa & May 4, 1943 
Life ese & @ «© w « ) Bee 
Farm Journal May, 1943 
American Magazine ... . June, 1943 
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Red and white gladioli in the wide silver bowl and tall green 
candles in the candlesticks contributed to the effectiveness of this 
display of flatware and hollowware by Coleman E. Adler & Sons. 


A Time for the Finest Silverware 


Now’s the opportunity to build appreciation for top-quality. 


sinee the erstwhile **mass market” has become a **class market.” 


with more money than ever before and fewer things to spend it for 


W B ST AR 
HIS year as never before, quality lines should 
be stressed as bridal gifts. Because people have 


more than ever before and fewer things for 


which to spend it, it should be emphasized that one of 


money 


the surest ways to get lasting pleasure from it is by 
purchasing tablewares that will fill the heart of the 
bride with pride, and can be handed down as _ heir 
looms to future generations. Choosing her silver is 
among the thrills of a lifetime to the bride, and sterling 
is the logical ware. 

Slavicks, Los Angeles, suggested, in a newspaper ad: 
“Sterling—the gift to the They 


illustrated six patterns of flatware, mentioning, at the 


parents’ bride.” 
same time that they carried the lines of at least half a 
dozen leading manufacturers of silver. Furthermore, 
for the benefit of brides of other years, they said they 
were in a position to match many inactive patterns—a 
hint to husbands and other relatives that they supply. 
at anniversary time, silver to fill out the family set, or 
to replace pieces that might have been lost. 

They also called attention to sterling hollowware by 
a striking window display. Three cutouts of brides 18 
inches high were shown in the background, the three 
being connected by long, flowing veils of actual tulle. 


Overhead was a big white wedding bell with streamers 


of white ribbon extending to the four corners. A half 
dozen pieces of hollowware were displayed, together 


black 


hollowware_ to 


with cards lettered in white, “Sterling silver 


lend and 


“Sterling silver, the gift supreme, for the bride of today 


splendor to entertaining,” 


or the bride of yesterday.” 
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Barker Bros., Los Angeles, centered their June drive 
upon a chest of 50 pieces of flatware, a service for eight 
which was featured in all their advertising. ‘They illus 
trated it with a cut of the silver in the chest, and also 
four patterns from which a choice could be made, rang 

The first of June they 
“The Cost of a Home 


Special reference was made to 


ing from traditional to modern. 


gave an illustrated lecture on 
and Its Furnishings.” 
the cost of appropriate tablewares—silver, china and 


crystal —and this was illustrated by several set tables. 
The speaker talked both to “brides on a budget,” and 
“brides off a budget,” showing the former how to get 
the settings in the best taste and best value for the 


money, and the latter how to assemble table services 


to meet any demand, and of heirloom charm. They 
backed up their lecture and newspaper advertising with 
an effective window display. Here was a_ bride in 
long satin gown, under a canopy of lace and white 
silk ribbons. A card suggested: “Sterling for the 
June bride—Select your silver pattern here. Then 
register your preference in our bride’s book.” Down 
front, on a satin runner were knife, fork and spoon 


in a half dozen different patterns, while on the buffet 


silver coffee service. 


was a 
In Houston, Tex., Leon Gordon chose to major in 
high quality china and crystal, rather than silver 


“Everyone knows a jeweler carries silver,” said he, 
“but that he 
crystal. Sterling silver should be complemented with 


the very best of these wares, so we feature the cream 


many do not know carries china and 


of imported and domestic lines. There is always a 
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Don't Shoot the Choir.. 
Theyre Doing Their Best 


\ ES—we know that no longer are we able to maintain our 
pre-war record of shipping more than 90°; of our sterling flat- 
ware orders within twenty-four hours from the time received. 


\ global war of unequalled magnitude changed that schedule. 


Pe compensating thought is in the knowledge that more 
than 800 Reed & Barton men and women are now devoting 
the same — yes, even greater — effort and energy to a constant 
production of war equipment — equipment already at work in 
all parts of the world. This is one way of backing up the serv- 
ice of our Armed Forces, which to date include 205 of our 


fellow employees. 


So, if there are delays in filling your orders with the limited 
number of essential items that we can produce, just remember 
the reason. We will continue to do our best for you. Together 
we will see this thing through. Sometime in the not-too-distant 
future, prompt service—on widely-assorted items and unlimited 


quantities — will again be the order of the day. 


Reed & Barton 


SILVERSMITHS 


TAUNTON - -§ MASSACHUSETTS 
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"Select your pattern here; then 
register your choice in our bride's 
book," says the card in this win- 
dow of Barker Bros., which showed 
flatware on a satin runner, and a 
coffee service on the buffet at rear. 


With" 18-inch cut-outs of brides, 
connected by veils of actual tulle, 
Slavick's interested "the bride of 
today" and "the bride of yester- 
day" in sterling hollowware ‘'to 
lend splendor to entertaining.” 


e, a 





table, set with silver, china and crystal at the beginning 
ot the 


features china and glass.” 


June bride season, and one of our windows 


Last season he arranged a window showing a_ bride 


in veil and satin gown, surrounded by de luxe china 


and crystal. The dinnerware included Royal Doulton, 
Minton, Wedgwood, Royal Haviland 
Lamberton, cabinet Dunean 
Another 
Drapes of soft 


Worcester, and 
tilled 
featured 
white silk 


background, and a panel, to which were attached white 


while a was with 


sandwich glass. window silver de 


posit ware. hung in the 
wedding bells and asparagus fern, showed a bride and 
(the latter of 


“Give them gifts they'll treasure for vears 


bridegroom course, in uniform), with 
the caption 
sterling silver deposit ware.” 

Plates, bowls, candlesticks, sugar and creamer ser 
vice were shown, and one large dish was seen, nested 
in tissue, in an open box, with white ribbons and card 
of congratulations beside it. 


Robinson's, Los Angeles, ran a series of ads, each 
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in the form of a note to a bride, and illustrated with 


a bit of china, silver, or lamp, as the case might be. 


The 


“Sue, dear, I want to send you your 


Each ad was headed “Happiness to the bride.” 
china ad said: 
chosen pattern. After you've seen the beautiful dinner 


ware patterns at Robinson's, just register your choice 


in their book, and I'll send you a service of four to 
start. Every happiness, dear!” The silver ad_ said: 
“Let me know what your silver pattern is. Ill go 


to Robinson’s and look in their registration book, in 
the silver, as soon as you ve chosen, and send you just 
what you want, my dear.” 

“Our Bridal Bureau is of great assistance to brides 


said Miss Lulu Burke, buyer 


of tablewares. ““Among the services rendered are the 


and all their friends,” 


registering of the bride's pattern in china, glass and 


silver, and adVice as to the 


proper setting of the 

table for all occasions. To the friends of the bride 

we offer help in the selection of items that will 
(Please turn to page 114) 
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“add... Nivory' 


Ever since the attack on Pearl Harbor our plant and personnel has been pledged to Uncle 
Sam to help win the peace as quickly as possible. “‘First, Victory’ is our watch-word. And 
we are proud of the part which we are taking in producing vital parts for airplanes, guns, 
and surgical instruments. For months, over seventy percent of our people have been on 
war work. This is one of the two reasons why there is a shortage of Lunt STERLING. 
The second reason is the scarcity of Silver Metal available for civilian goods. The 
supply of silver is so limited that the best we can do is to keep in production seven pieces 
in each of our four leading patterns... AMERICAN VICTORIAN, MODERN VICTORIAN, 
ENGLISH SHELL and WILLIAM & Mary. These seven pieces are: Tea Spoons, Dessert Forks, 
Dessert Knives, Salad Forks, Cream Soup Spoons, Butter Spreaders and Table Spoons. 





ENGLISH SHELL WILLIAM & MARY MODERN VICTORIAN AMERICAN VICTORIAN 


THE NECESSITY OF RATIONING 


Because our output of Silverware is so limited, and the demand for Lunt STERLING is 
many times greater than the supply, we must allocate our production on a rationing 
basis, restricting shipments to our loyal distributors who have regularly stocked our 
patterns, and deliveries must be based on past purchases. Only by this method can each 
distributor be assured of receiving his rightful share of what we can produce. 

Our sincere appreciation is extended to the trade for the splendid, understanding 
attitude which is being shown us during these trying times. We know that it is with you, 


the same as it is with us... First, Victory! 


GREENFIELD ¢ MASSACHUSETTS 


LUNT 


Sle lng of | 


Sed Cg Good nite . 
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he retail jeweler. is faced with the 
problem of keeping his stocks replenished 
so that he can furnish the timepieces, gifts 
and adornments necessary to the effici- 
ency and morale of the civilian popula- 
tion. This task becomes daily more 


difficult. Let us help you with it. 


Due to the government's request to limit 
traveling we can no longer call on all of 
our customers, but we’re here on our own 
home front, ready and eager to be of 


service to you. 


"For Your Own Good 
Support the Jewelry 
Industry Publicity Board” 


Che> 


PUBLICITY 





Louis SICKLES 


BELMAR WATCH 
COMPANY DIVISION 


1015 CHESTNUT STREET e PHILADELPHIA 


New York Sales Office * 22 West 48th Street 


Hanns 


"TRY-OUT" TABLE SPEEDS SILVER SALES 


os the simple things which count in merchandising 
sterling, according to Louis Hausmann of Hausmann, 
Inc., jewelers of New Orleans. “High-pressure mer- 
chandising never gets any more results than merely 
showing merchandise well, allowing the customer to get 
its ‘feel’ and giving her plenty of opportunity to choose,” 
he pointed out. “Consequently we have made it possible 
for most of our sterling customers to largely sell 
themselves.”’ 

Used for this purpose is a “‘table-setting table,” as 
Mr. Hausmann titles it; a small, four-chair table which 
is set up immediately between two sterling flatware dis 
play cases within arm’s reach. The store policy is to keep 
the table covered with a handsome lace cloth, replaced 
daily, and leave it otherwise bare — simply as a surface 
on which the customer can arrange her own sterling flat- 
ware, and get a “snapshot” of what it will look like in 
her own home. The table is also used for making up 
quick table settings of hollowware such as tea sets, serv 
ing dishes, tureens, etc., and also of china displayed 
nearby. Everything to rapidly arrange a table setting 
for four persons is conveniently at hand. 

“The customer first sits down and looks over the com- 
plete choice of 48 patterns in our glass-top sterling flat- 
ware cases,’ Mr. Hausmann said, “with the price list 
conveniently at hand in a picture frame on top the case. 
When she has made a tentative selection, it is simple 
to pick up a plate, and a place setting of the pattern 
involved, and make up a setting. Usually the customer 
will watch her salesman make the first such, and then 


We en 


courage this, supply all the ‘props’ she can ask for to 


want to make the next if necessary, herself. 


make up the table setting, and watch her enthusiasm 
build up of its own accord. Where the customer is unable 
to make up her mind between this and that pattern, she 
can invariably do so by using the table surface and china 
patterns which closely resemble her own.” 

The same system is used with hollowware, which is 
shown only a few feet away. The table shows alter 
nately china, flatware and hollowware through the day, 
and makes sales in about half the time it usually re 
quired in the past. Ninety per cent of the women put 
through this process buy better-priced sterling as well 

-since lower-grade sterling won't appear so_hand- 
somely. Finally, the table’s advantages include the fact 
that it focuses attention on one specific choice at a time, 
whereas the large amount of sterling around the depart 


ment would otherwise confuse the customer. 


PRICE GROUPING BOOMS GIFT ACTIVITY 
ow well consistent merchandising of giftwares can 


pay the jewelry store is illustrated by the “step- 
price” giftware window plan which Hess-Culbertson 
Jewelry Company of St. Louis utilizes each summer to 
catch the cream of the bridal-month trade. 

Like most first-class jewelry houses with a complete 
gift and artwares section, Hess-Culbertson is convinced 
that more than mere showing of assorted gifts in win 
dows is required to keep them moving there must be 
some definite, concrete message which brings to mind 
the name of the store when the time arises for gift 


purchasing. 
(Please turn to page 117) 
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NO. 1053 


EGG NOG CUP 
or TOM & JERRY “— 
A new Holiday item for wh we 
hese Saul bn eed, 
2 15/16" high, 2\%, Jia., Weight 3 oz 
Sold Lined With S 1 Cast Handle 


Price, each $ 8.00 
ae =e — 
A me can be asse +> 
sur No ‘04 “Ste ng Silve 
5 Te] aN 053 Eg 


SEND FOR 


an a ae Wate 
Beverage Coa” Yu 
Sandwict Viotes samy j 
Dishe es = rbets, Bread Trays, We 
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Here's the way MANCHESTER 


* 


answers the dealers.... 


BECAUSE our supply of Sterling arrives at the 
plant on a monthly basis of 50% of a previous year's 
use, we are rationing our customers on a monthly 
basis. You, therefore, can place one blanket order, 
or a series of monthly orders, based upon 50%, of 
your 1941 or 1942 purchases from us (whichever is 
the larger) which we will fill on a monthly schedule 
(barring further unforeseen regulations). Orders 
now on hand will be treated in this same equitable 


manner. 


WE are in a position to fill orders on the above 
basis for all of our 23 active flatware patterns and 
for 77 items of hollowware. A new Hollowware 
folder, enumerating these items, taken from the 
1942 Catalog, is being sent to all customers. 

Manchester quality is being rigidly maintained. The 
same stainless steel blades and welded handles— 
the same substantial weights—the same craftsman 


finish. 


: ~ MANCHESTER 


Silver COMPANY 


STERLING SILVERSMITHS 
49 PAVILION AVE., PROVIDENCE, R. |. 





* 
* 
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with an EYE 
to the Future! 


Right now Benedict's every effort is 
bent towards surpassing the goals 
Uncle Sam has set for us in his War- 
orders. And we'll be in our country’s 
service until peace is won. But that 
doesn't mean that we've forgotten you— 
all our old friends who have made Bene- 
dict Hollow-ware so popular! No sir, 
right now, our representatives all over 
the country are sending us reports on 
what you want when war is done— 
sending in suggestions, ideas, improve- 
ments that you haveasked for. Andnow, 
too, when there are no priorities on ideas 
—our designers are creating sensation- 
ally beautiful new styles for future Bene- 
dict Household Hollow-ware. Thismeans 
that when Victory comes we'll have 
magnificent, up-to-the-minute new lines 
of bigger and better Hollow-ware for 
your added profit! 


BENEDICT 


MFG. CO. 
East Syracuse, N.Y. 


ey, 








GOLDSMITHS HALL—AFTER BOMBS AND FIRE 
by ARTHUR TREMAYNE, Editor Goldsmiths Journal 


J ERE are two photographs of a portion of Golds 
smiths Hall, London. One will serve as a re- 
minder of the glories that are now no more. The other 
is a picture of what the visitor sees when standing today 
on the spot occupied by the camera when the previous 
picture was taken. 
The damage, as one might guess, was the result of 
a raid on the night of the “Second Great Fire of 
London,” when the buildings of the surrounding district 
suffered heavily. The bomb which damaged the Hall 
appeared to fall slantwise from a northerly direction, 
piercing the roof and breaking its way to the basement, 
where it burst just below the floor of the court dining 













These photographs 
were taken by Mr. 
Tremayne from the 
same spot. They 
show the Court Din- 
ing Room at Gold- 
smith Hall—before 
the great Nazi air 
raid—and after 





room. The resultant collapse of the floor and the blast 
wrecked the dining room and the adjoining drawing 


room. The magnificent panelling, fine ceilings, chande- 
liers and ornamental friezes of the rooms suffered com 
plete destruction. The general fabric of the hall is of 
sturdy construction and was not seriously damaged. 
The livery hall escaped with a bruise or two; the marble 
staircase has some panels blasted out, but the statues 
are safe. Other parts of the Hall and the assay offices 
at the back are quite unhurt. Across the road at the 
back, in Gutter Lane, an annex to the Hall in which 
some assaying was previously done, was demolished, 
together with the neighboring buildings. Despite the 
damage, the business of the Goldsmiths Company and 
of the assay office has been carried on uninterruptedly. 

The present Hall is the fourth on the same spot; 
the house on the original site was occupied by the Com 
pany about 1300 and purchased in 1340. The “Gold 
smithy,” the first Hall, lasted until 1407 when the 
building of a new Hall was put in hand. This building 
took several years to erect. It ultimately consisted of 
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Adjusting a Luxury Industry to War 


Imagine yourself one of America’s leading retail jewelers, with nothing to convert but 
the contents of your shelves and your own skill and experience. What can you do? 
That’s what they want to know .. . and they’re finding out through the JEWELERS’ 
CIRCULAR-KEYSTONE. 
Watches, silver, and many other items are scarce. Must the good jeweler close shop? 
Of course not. Alert to every change in the shifting scene, JEWELERS’ CIRCULAR- 
KEYSTONE suggests new lines — china, glass, linens, giftware, stationery, leather, 
art goods and other items. JC-K also suggests effective wartime displays and mer- 
chandising tie-ups, lists supply sources, estimates the market, and brings factual news, 
such as up-to-date statistics of marriages and births and interpretation of Government 
Rules and Regulations. 
Editorial service like this is typical of the helpful, constructive news and comment 
of jewelry management and merchandising that month by month makes JC-K the 
dominant trade paper of the industry —- the one that jewelers read eagerly and are 
willing to pay cash to get. 
Yes, the jewelry industry is adjusting to war. The leading retailers will survive, and 
JC-K will help them do it. For a solid footing in the retail jewelry field — now and later 
present your own wartime story and your prospects for the future in JEWELERS’ 
CIRCULAR-KEYSTONE, the Magazine whose Readers are the Leaders. Wo 
a) <P, 
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This advertisement appeared in Printers’ Ink, April 16, 1943 
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a parlor, a chapel, a great chamber, an armory, a gal- 
lery, an assay house and a courtyard; it became out-of- 
date in 1634 and was replaced by the completition of 
the third Hall in 1636. The first great fire of London, 
in 1666, severely damaged the third Hall, but by selling 
plate the Company raised money for its restoration, 
which was completed in 1669. 

The fourth Hall, as it stands today, designed by 
Philip Hardwick, R.A., was begun in 1829 and finished 
in 1835. It covers an island site about half an acre in 
extent close to St. Paul’s Cathedral. The original site 
was probably chosen because many goldsmiths worked 
in the immediate neighborhood. 

No portion of the structure of the first two Halls is 
included in the present building but some of the panel- 
ling, including that of the court dining room, of which 
the demolition is now recorded, was in the third Hall, 
and probably dates from the restoration after the fire 
of 1666. 

The Company’s precious collection of antique and 
modern plate, its records dating from the XVII cen- 
tury, and business papers were in safe custody when the 
raid took place, and the building is now structurally se- 
cure, awaiting the time, with many of its neighbors, 
when complete restoration of its fabric and functions 
will be possible. 

Goldsmiths Hall the of the 
trade and a fountain head of benevolence and educational 


has been nerve center 


endeavor for six centuries. The lands and_ properties 
bequeathed to the Company by goldsmiths of olden days 
have provided funds which are now devoted to objects 


far beyond the comparatively narrow confines of the 


trade. In happier time, too, the Hall is one of London's 
traditional centers of hospitality and at the livery din 
ners goldsmiths may rub shoulders with kings, princes 
and great men from all corners of the earth. 


A TIME FOR THE FINEST SILVER 


(From page 108) 


harmonize with the type of home over which the young 
matron is to preside.” 


“New the Old 
Adler, president of Coleman E. 


Milto: 


“ant 


South,” said 
Adler & Sons, 
clings to traditional lines in tablewares. But the younge: 


Orleans is of 


generation want modern designs, so we carry both. Ou 
new gift shop, recently opened, has done much toward 
increasing the sales of the newer lines of silver and 
crystal, and we are stressing them strongly in appeal 
A good example of this was 
The 
low platforms were of black and white and the silver 
Flat and 


hollow ware of modern design were shown against « 


ing to brides of 1943.” 
the streamlined window featuring sterling silver. 


bowl held spikes of red and white flowers. 
black and silver background. 


HOW LONG Is IT since your store felt the surge of 
spring? It’s a good morale-making approach to invite 
the garden clubs to arrange spring flowers on tables 
and award a popular prize for the arrangements the 
public likes best. Give war stamps as prizes. If you 
want to vary the promotion, reserve it for male gar 


deners, the number of which is growing. 








PALLADIUM 


AND 


ALBADOR 


(18k White Gold-Palladium) 


Now replacing the critical Platinum in Jewelry Manufacture 





The American Platinum Works 


Newark 


EST. 1875 


New Jersey 
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BEFORE THE WAR— 


The Forstner Chain Company was making high quality watch 
attachments and chains. Now most of its facilities are devoted to 


turning out... .. . (s-h-h-h) 


In making these war products, 





as in making their jewelry. 


Forstner uses several! of these 


Green Selectro-Platers 


War needs come first. of course, and all the 
Selectro-Platers we can make are needed for 
the production of war materials. If you are 


doing such work, of a high priority rating, 





you can obtain a Selectro-Plater now. 


And, although for the present our entire 


capacity is being devoted wholly to war-time 





needs, when the war is over we shall again. 





as in the past, be able to provide you with the 





One of a wide range of rectifier finest in plating equipment for producing 


equipment in sizes and types to 
fit every plating requirement. 
This is a 6 Volt, 1500 Ampere 
Unit. 


your peace-time goods. 


W. GREEN ELECTRIC CoO., INC. 


ESTABLISHED 1892 


Builders of SELECTRO-PLATERS and all types of rectifier equipments. 
Green Exchange Bldg., 130 Cedar St, New York 
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YOUR SCRAP 


will help put the JAP 
behind the 8 ball. 


NOW-TODAY-EVERY DAY 


people who pass your store 
wonder where to sell their 
discarded chains, watches, 
rings, spectacles, etc. 


HELP—GET IN THE SCRAP 


and when you have old 
GOLD — SILVER — PLATINUM 


Ship Direct to 


i ee oe ee ee 


efal ." 
MANUFACTURERS 


CHICAGO = 


TECLOUD. 


REFINERS 


55S E WASHINGTON STREET, 
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IDEAS... 








| IGHT NOW is the time to put your best fashion 
foot forward, adding up for yourself—and your 
public—all the 


the 1943 woman. Call your window 


trimmings you now offer to glamorix 
“Right you ar 
Accessories” and 


with . . . (your store name) Suit 


divide your display into these two sets: “Pretty—for 
soft suits’’ and Crisp—for tailored suits,’ showing 
flowers, bags, pins, necklaces, bracelets, rings, clips, 


handkerchiefs, earrings in each classification. 


+ * * 


NEAR A WAR production plant, headquarters for a 
Have 


official time inspectors for the watches of all personne! 


and then tell the world! 
* * 


railroad, or an Army post? yourself appointed 


Here is A TREND the jeweler should watch from 


many angles: The tendency for families to draw closer 
together in war time. This movement calls for memen 
tos, cherishing of old jewelry, exchanging of precious 
gifts. 
offering a restorative and copying service for old or 
Besides the fees to be 


from insuring photographs against deterioration of time, 


Some jewelers are making up for lost items by 


new photographs. garnered 


these jewelers are getting increased business from sales 
of frames. 
* * * 

Have your EMPLOYEES lapsed into the all-too-easy 
frame of mind that believes the public will charge all 
shortcomings of a store, all inconveniences, all errors 
Well, 


be expected to tolerate: 


to the war? the public won't. The public can 
Plausible stock depletions, sub 
stitutes, and even price changes, but warn your em 
plovees that people will not react favorably to that 
“take-it-or-leave-it’’ attitude that usually 


a seller’s market. The store that will remain close to 


accompani¢ 5 
its public is the one that makes special, even planned 
efforts, to be helpful, 


war or no war. 


friendly, courteous at all times. 


* * * 


Four “pays” are coming up that justify expenditur: 


of some time and energy, very little money, however, 


to gather together a window that may be used over 


and over. Just exactly how you will develop the idea 


depends upon your location and the availability ot 


materials but the theme could be “Your Jeweler and 


The War.” 
an older worker and tell of him, 


For example, you might get a blow-up of 
“He used to make fine 
silverware, but nowadays his skill goes to making sur 
and the Navy.” Or, get 


an airplane mechanism, and a sub 


gical forceps for the Army 
hold of a radio tube, 
marine part and use this card, “These might have been 
rings, brooches, or lockets but they're . ” and describe 
their current role. Or, make a collection of watches 
for Russia with the sign, 


(name of your city) and they’re going off to war!”’ Or. 


“These watches are from . 


show a collection, borrowed from the Army or the Navy. 
of wartime pieces—barometers, chronometers, etc., now 
in the fight. The days for which these displays could 
be used: May 17—Citizenship Day; May 18—lInterna 
tional Good-Will Day; May 30, celebrated May 31— 
Memorial Day; June 14—Flag Day. 


THE JEWELERS’ CIRCULAR-KEYSTONE 





—~— 





te d 


ne] 








PRICE-GROUPING BOOMS GIFT ACTIVITY 


(From page 110) 


First, the store always used the same windows to play 
up its gift department — year after year in the same 
way. This means six shadow-box displays on the busy 
Ninth St. side of the store, which represent a practical 
cross-section of the merchandise inside. Overhead light 
ing in the store is pulled down to within 20 inches of 
the merchandise for gift windows —a point which E. 
I’. Peters, display manager, has found vitally important 
to bringing out fine details and craftmanship. 

First of one group of six windows was a #1 gift 
display, beginning with gold-plated glass fruit baskets. 
Second was a display of 30 tiny statuettes and orna 
mental figures from $1.25 to *10—covering the “im 
pulse” type of buyer. Third, with a wide appeal to 
almost every potential purchaser, was a showing of glass 
and goldplate table baskets at $1.25, strongly played 
up with clever jingles on window posters, such as “Gifts 
They'll Prize, No Matter The Price, For the Bride and 
Groom of This May and June.” Thus, the first three 
windows are effective for smaller sales and suggestion 
ideas, and pull a surprising amount of $1 to $3 purchases. 

Labeled “Things Hoped For,’ the fourth Hess-Cul 
bertson gift window displayed chased silver and inlay 
wares, cake platters, sandwich trays and other silver 
pieces, with a central sign “Gifts In This Window 
From $5 to $10.’ One of the most satisfactory volumes 
in bride-shower and wedding gift brackets devolves 
directly upon this price range. From here the price is 
stepped up to from $10 to $15, on hammered silver 
serving platters, mixing bowls, ice bowls and trays, like 
wise appealing to the wedding guest customer. On silver. 
Hess-Culbertson follows religiously a policy of using 
only a few piecés per window—in the conviction that 
each reflects extra appeal upon the other. 

The last of the six windows, going into the top 
brackets of giftware-department silver, was a display in 
price-bracket of from $15 to $25, on silverplate pitchers, 
serving dishes, ice buckets and exquisite chinaware. Lik« 
the other windows, this last was marked by simplicity. 
undecorated except for the merchandise itself and the 
“$15 to $25” poster along the lead edge of the glass. 

Thus, reading right to left up the side of the store, 
the gift picture is presented at this season in a timely 
fashion, with plenty of accent on price-ranges according 
to the necessity. Moreover, the six windows each year 
are crammed with suggestions, simply through the va 
riety of pieces shown. 

The same idea characterizes interior display — two 
cases and department shelving laid out to key in directly 
with the windows, so that going from price range to 
price range is equally simple for the customer once insid« 
the store. Merchandise is changed occasionally, in both 
interior and window displays, but always to repeat the 
Same message. By constant repetition of the price 
stepping idea, using the same windows in the same way 
each summer, Hess-Culbertson has always been able to 
keep summer gift sales in stride with any other season 


of the year. 


ASK: "HOW MANY WAR STAMPS?" 


FOR MAY, 1943 


“ai 


y 


a 


So ¥ 


- Y=. 


ee PF -* 


ae dept. ae 
ue vw Ae 


24" 
t- ES e- 
_ 


> 


... to fit each indi- 
vidual watch bezel 


Watch-Craft assures you of perfect glass 


crystal fitting! They're ‘tailor-made’ 


they snap in and fit perfectly every time 


NO GRINDING OR’ BUFFING 


NECESSARY. Each crystal is accurately 


sized, properly domed, tlexible and strong 


A TRULY FINE CRYSTAL TO FLAT- 


TER THE FINEST WATCH 


WATCH-CRAET 
Fancy Glass Crystals 


@ Accurate sizes—correct shapes 
@ Fine quality clear glass 


@ Stock control on sizes 


@ A lifetime of free crystal stocking 


Thiel mitt haleliMect-laala oe 


CRE.MARSHALL CQ) 


Write for Details. Box 7737, Chicago. 
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Student Designs Win Awards 


N appreciative throng viewed student designs of 


jeweled flowers, animals, insects and a variety of 
other objects at the annual exhibition last month at 
Mechanics Institute in New York. 

The class, which is taught by Christian A. Jakobb, is 
considerably smaller than it has been in past years. 
Last year’s registration of 36 was cut in half by the end 
of the term because of the students going into the 
armed services, and this year’s attendance was only 20 
for the first-year students. Registration is now open for 
next year’s course, but unless there is a satisfactory 
enrollment, it will be necessary to discontinue the course. 

Three prizes were awarded by the Medallic Art Co. 
Eugene John Simon captured the first, a gold medal, 
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with the design shown at the upper left. He also cre- 


ated the flower spray, top center. Paul Marx won the 
silver medal second prize with his creation, pictured 
at the 


Russo. 


lower left. The third prize was given Robert 


Frank 


honorable mention with their designs, upper right and 


Vincent Luca and Devenish received 


lower right respectively. Both Eugene Simon and Paul 
Marx are employed by jewelry firms and Robert Russo 
has a defense job. 

In addition to the students’ designs, a lively interest 
was shown in a special exhibit illustrating the progres- 
sive stages in a piece of Jewelry—from the rough model, 
through the wax mold to the finished article. 
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~ Your War Bonvs GAVE THEM A NEW ONE 






Scene—19 men adrift in a lifeboat 
Place—censored—But it was wet 


Time—32 long days after a sinking 


This Chelsea Radio Room Clock ran 2!,; 
hours on the bottom of the ocean. Now in 


Properties—Rainwater, a few biscuits and a clock the Historical Collection of the Chelsea Clock 


Co., Chelsea, Mass. 








When daylight came there was the radio shack, War Bonds built that sunken ship. Bonds and 


broken loose from the sunken ship. The men Stamps provided the lifeboat, the clock and all 
rescued the clock—a Chelsea; it had run 2)! the other necessary equipment that now needs 
hours under water. Then they pulled away. replacement. Your Bonds and Stamps. 


BUY WAR BONDS AND STAMPS TO YOUR UTMOST CAPACITY 


CHELSEA CLOCh CO. 


NO CHELSEA CLOCK HAS EVER WORN OUT 


340 Everett Avenue Chelsea, Mass. 











The Perfect Location 





FOR HONEST RETURNS 
IN 


for the 


DIAMOND CUTTER 
AND POLISHER SWEEPS 
; 

AND DIAMOND SETTER 


poet 1690 BROADWAY ' 
Corner 51st Street, block front from Broadway to Seventh Avenue S C x e 


WITH UNOBSTRUCTED NORTH LIGHT GOLD PLATINUM 











LEADING ong jo diamond cutters are 

locat in thi ildi b s f the cl 

eictidigntestuncmeany lec. thelr enaatifquessts JOSEPH B. COOPER & SON 
This modern 14 story structure is convenient to  — 


the trade, close to all transit lines, and is rapidly 
becoming a center for the Diamond Cutting. 








Setting, and Polishing trades. R 
efiners PRECIOUS 
There are still available a few units of 250 fi & 
square feet. Larger units up to a full floor of Smelters METALS 
5000 square feet can also be arranged. 
AGENT ON PREMISES 
Melvin Brown & Co., Ine. | . OFFICE: 
Managing Agent FACTORY: 26 JOHN STREET, 
BROOKLYN, N. Y. NEW YORK CITY 











50 BROADWAY, NEW YORK CITY * PHONE: PENN. 6-0011 
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PRICES KEYSTONE PLUS 10% FEDERAL TAX 


House of Milner 


DIAMOND MERCHANTS 
Wholesale Jewelers 
728 SANSOM ST. PHILADELPHIA, PA. 
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“The Staple or Unusual in Jewels” 


THE JEWELERS’ CIRCULAR-KEYSTONE 
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From the J. M. Reicher Estate, Newark, N. J. 
and other estates 
























PRICES KEYSTONE PLUS 10% FEDERAL TAX 


| : — 
| Houve of Milner La 


Wholesale Jewelers 
728 SANSOM ST. PHILADELPHIA, PA. 
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FOR MAY, 1943 


New Giftwares 


"Chanticleer" cocktail set consists of heavy crystal 3- 
piece, shaker and 8 crystal cocktails. A brand new pat- 
ented item, it is packed one set to a reshipping carton 
at $4.50 net per set. Minimum order four sets. Offered 
by Marks & Rosenfeld, Inc., 147 5th Ave., New York City. 


Solid mahogany display easels for plates, teas, and minia- 
tures are available in four sizes. Packed one dozen to 
the box at a wholesale price of $7.80 a dozen, they 
are stocked for prompt delivery by Fondeville & Co., 
149 5th Ave., New York City. Illustrated folder on request. 


“Rhythmic Flora" by Vontury Art Porcelain achieves un- 
der-glaze effects in soft color tones. Wholesale prices, top 
row, 12!/"" vase $4.50; 10'' vase $3.50; 7!/."" urn $2.75; 
7'/2"" tray $1.50. Bottom, ashtray $1 and 12!/" tray 
$3.25. Herman C. Kupper, Inc., 39 W. 23rd St., N. Y. C. 


This British lunch basket with service for four is in tune 
with requests by railroads to travel with your own food. 
$19.50 each. Fanny Morse, 225 5th Ave., New York. 


Hand-carved and hand-painted vanity accessories, also 
A few examples of American Crownford china which are available in jet black glass with pastel color decorations. 
notable for quality of body and excellent hand decora- Retail prices: Perfume bottles $10 each, powder box $8, 
tion. Shown by Tebor, Inc., 45 W. 25th St., New York City. tray $12.50. American Cut Crystal, 42 E. 23rd St., N. Y. C. 
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ITS MARVELOUS - You 
ONLY USE ONE HAND WITH 
STACOS RATION WALLET! 
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3 POINTS OF 
SUPERIORITY 











1, None of this. No 
fumbling, no fuming, 
no fuss, as in pouch- 
types. 











veavveaieniuea 


book. Use only one 
hand .. . leaves the 
other free. 


~~ * back, before rationing was the big front 
page story it is today, Staco had already done 
the spade work . . . had already started producing 
Ration Wallets for a waiting multi-million market. 
And today we're still producing the most practical 
. . . Most easy to use container for which we've been 
equipped by a quarter-century of “KNOW-HOW”. 
And our Ration Wallet must be ‘‘ringing the bell” 





Stationers Specialty Co. 
19 West 2ist Stree 
New York, N. Y. 
Gentlemen: 


Kindly ship at once: 
eenwes Leather Ration Wallets @ $7.20 per doz 
Ration Wallets @ $1.80° per doz 





Firm 
Address 


City State 
By 
(*Sorry, three dozen minimum order on $1.80 Ration Wallet) 
7 














GENUINE LEATHER 





3 P7120 


PER DOZ. 


INDIVIDUALLY BOXED 
TO RETAIL AT $1.00 





3. Holds all the books 
of entire family, in- 


cluding book | and 2. 











Fuuttand STILL the bet! 


for buyers all over the country tell us it's the 
most popularly accepted holder they've seen because, 
among many reasons . . . it opens with the book 
and requires the use of only one hand. 


* w wv 


Also available in simulated leather, assorted | $0 per 
colors, 3 doz. to a box (minimum order) at ** doz. 
To retail at 25c. Free display material with each order. 


j; erasre THIS HANDY ORDER FORM ON A POST CARD! 


STATIONERS SPECIALTY CO. 


19 WEST 21st STREET e 


ANOTHER Sraci) PRODUCT 


NEW YORK CITY 
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New Giftwares 








Hand-painted glass artware by Marianne includes 15 
other useful styles besides the illustrated pieces. Prices 
range at wholesale from beer mug and cigarette box at 
$7.20 a dozen, cruet at $7.80 a dozen, fancy bottles at 
$12 and $18 a dozen, to the martini stirrer set at $18 
a dozen. Eight different designs are offered in an intro- 
ductory $50 by Claude M. Sperling, 225 5th Ave., N. Y. C. 





Hand-made miniature reproduction of an antique table 
is 6" high and available in mahogany, pickled pine or 
antique white finish. Complete with flower pot at $24 a 
dozen. Minimum order is '/2 dozen. Delivery within three 
weeks by Mabel MacLaughlin, 225 5th Ave., N. Y. C. 





Attractive frames and perfume trays feature permanent 
hand-decorated floral designs. Wholesale prices—8x!0 
plate glass frame $2.50 each; 3!/4, x 4!/4 frame $1.50 
each; 9 x 16 mirrored tray $3. Individually boxed. Flor- 
ence Louise Kay, 225 5th Ave., N Y. Prompt shipment. 





This Madonna has 
been faithfully 
copied from an Old 
Master and _ illus- 
trates the excellent 
technique of these 
antique reproduc- 
tions by Weil. The 
line has plaques in 
various shapes from 
$9 to $36 a dozen; 
triptychs and dip- 
tychs from $18 to 
$42 a dozen and a 
variety of desk ac- 
cessories. Mary A. 
Schermerhorn, 225 
5th Ave., New York 





Cherub bookends, reproductions of French an- 
tiques, measure 8" wide by 7!/2"" high, in a 
durable crushed stone composition with simu- 
lated pickled pine or walnut finish. $6 a pair 
wholesale. Martin Freeman Co., 225 5th, N. Y. 





Selected from a large collection of old European cut 
crystal are the following fine pieces: Bohemian ruby and 
white compote $9, two tea caddies in ruby and white with 
jewel decorations $7.50 each, and English Bristol compote 
with gold decoration $9 wholesale. All pieces, 1820-1880. 
Iron Importing Co., 225 5th Ave., N. Y. C. Catalog. 
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AN 
OUTSTANDING 
LINE FOR 
1943 


The ''Vintage’’ 
Engraving 
on Ruby Luster 


Beautifully done 
with all the 
detail of ‘“‘Old 
Bohemia’. We | 


carry many 





items not illus- 
trated . .. prices 
on application. 





PAUL A. STRAUB & CO... INC. 


Near 5th Avenue 19 EAST 26th STREET NEW YORK 














No. 125 No. 1105 No. 1100 


AMERICAN TRENT ArT CHINA 





No. 1105 Portia Oval Vase 8” high, White with G« ld 


trimming and Rose decals $3.00 
No. 1105 Plain colors as fo'lows: India Ivory, Persiar 

Red Gloss White Turquoise Blue and 

Spring Yellow $1.25 


No. 125 Urn 8” high, White with Gold trimming and 


either Rose or Tulip design decals, each $3.25 





No. 125 Plain colors as listed for No. 1105, each $1.60 
No. 1100 Urn &” high, White with Gold trimming in 
To is a new number from the famous “MIRRO” fine “oe gy nance as above, each poe 
which is also available in other attractive decorations ote. 1900 Plain colores ne Meted ter Ne. 1908 
with perfume trays to match. A large variety of new frames 8” size. each $1.65 
in all crystal have just been completed. Also metalized 6” size, each $1.25 


Minimum order $25 — Prices include packing. 


bookends with onyx bases, hand-cut glassware and hostess 
C. O. D. orders must be accompanied by 20%. 


set tea tiles for prompt delivery. 
Frame 8” x 10” $2.75 ea. wholesale 
redder or wec MARY L. SCHERMERHORN 

A. STANLEY BRUSSEL . , 
225 Fifth Avenue New York City 225 Fifth Avenue New York City 




















12% 


vt 


FOR May, 1945 





New Giftwares 











This new crystal bottle is 
American made and of excel- 
lent quality crystal. 17" high, 
superbly cut and polished as 


a : : - shown, it retails at $15; in plain 
Miniature furniture, handmade in Pennsylvania Dutch oni 0. ten ie ae 


designs and painted black with multi-color decora- 
tions. Dough tray $2.85, 7" rocker $2 and footstool agg ag — = 7 
45c each wholesale. Other items are available in the oy Re we mei Te Bs 
assortment from Walter Crowell, 225 5th Ave., N. Y. 





English Staffordshire toby 
bookends. The 6" jugs are 
mounted on solid walnut bases 
with a felt bottom. "Old King 
Cole", "Mother Goose" and 
“Long John Silver" cost $5 a 
pair; "Daisy Bell’ costs $6.50 
e@ pair. Prices are wholesale. 
f.0.b. New York, from Tedman 
Importing Co., 225 Fifth Ave. 











A special assortment of pitchers for collectors in fine 
American lustreware is now available in six attractive 
colors and nine shapes, ranging in wholesale price 
from $6 to $36 a dozen. The assortment includes 54 
pieces at a total cost of $49.50. Exclusive with Mary 
Rodney, 225 5th Avenue, New York City, New York. 











Set of three jam jars in varied sizes. Combines 
crystal with natural wood lids and spoons. Priced 
at $2 per set wholesale. Bellette, Inc., 225 5th Ave. 




















Smart, modern picture frame is available in crystal or 
pink mirror at $4.50 each wholesale in three sizes, 
6" x8", 7" x9" and 8" x10". A matching perfume 
tray, 10"' x 18", costs $4.50 also. They are available 
from A. Stanley Brussel, 225 5th Ave., New York. 
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Buddy Kits of khaki or blue. fold up to hold everything 
for the week-end furlough. even to new shoe laces. 
$16.50 doz. 1 dozen minimum 

Leather Portfolio in navy or tan. 7% x 9'2. complete with 

paper. identification and address book. $30.00 doz. 

Same style with extra concealed panel for photograph. 
$45.00 doz. 

Phone 225 FIFTH AVENUE 


AT TWENTY-SIXTH STREET 


LExington 2-2524 NEW YORK CITY. 











English Staffordshire Coby Jugs ..- 


for collectors as decorations or as cigarette hold- 
ers, 18 new subjects, genuine Staffordshire, hand 
painted. 2% inches high. Representing such 
familiar characters as English statesmen, Dickens’ 
characters, royal and other literary subjects. 
$10.20 a dozen, minimum order | dozen. Also 
available larger 5” size, $36.00 a dozen. 


Send for $25 assortment of both sizes. Prices 
wholesale. Immediate Delivery f.o.b. N. Y 


Send for catalog of other items 


TEDMAN IMPORTING CO. 


225 Fifth Ave., Room 829, New York 














EBOR, | 


TEBOR nc 


MANUFACTURERS OF DECORATIVE ACCESSORIES IN 
American CROWNFORD CHINA 


AND 


CHANTILLY Fine Translucent CHINA 


NC. e 45 WEST 25th STREET, NEW YORK 





FOR May, 1943 


Spode ANN HATHAWAY 


The lasting beauty of Spode is ap- 


preciated by your better customers. 


Sole Agents and Wholesale Distributors 


COPELAND & THOMPSON, INC., 206 Fifth Ave., NewYork 























To Our ADVERTISERS: 


“Manpower” seems to be the most important matter under discussion 





The shortage of manpower is making itself felt very definitely in print- 
ing. Asa result, we find it absolutely necessary to tighten up on our 
closing schedule; that is, to have more time from the closing of the book 
until the issue is in the mails. 


Effective with the July issue, copy for the covers and the front half of 
the book calls for complete plates in our hands not later than the 15th of 
the preceding month, and wherever copy has to be set and proof submit- 
ted, the 12th. The final forms in the book call for complete plates not 
later than the 2oth, and any copy that is to be set, the 17th. Color plates 
should be received two days prior to the above dates. 


This will enable us to have the books in the mail on the 27th and 28th of 
the month and to be in the hands of our subscribers on the first of the 
month. We are sure we can count on the co-operation of every advertiser. 
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1. To win new customers----- 


(@ 





2. To increase sales volume: - - 


3. To dominate competition - - - | 


4.To widen your trading area- 


5. To make more money - -- - - 
































today, and will become increasingly more important as the days go on. = 





Plan to remodel your store | 
with a new Pittco Store Front! 


SEND FOR FREE BOOK 


Unusual and timely wedding gift suggestions Dp | T TC 
from the Lunning Collection . . . within the 
walls of Georg Jensen Inc. Se 


Write for catalogue and distribution terms 

















4 PITTSBURGH PLATE GLASS COMPANY 
Lunning Iwe. 2251-3 GRANT BLDG., PITTSBURGH, PA. 
667 Fifth Avenue, New York "PITTSBURGH standh for |. ley Glass and (Pri 
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“Soff” 
docsu t have 
to mean 


“Cn enilice” 


} 








We could talk and talk about the high prices we pay when we buy out a jewelry 
store. But, if you were the man with the store to sell, having grown up with a 
fear that “sell” means “sacrifice” - - would you believe our generalities? No, so 
let’s get down to cases. 





This March we bought the Kirchberg store in Chicago. Their inventory was 
$131,000 and they had had bids. Ours topped the rest at $121,000, or 9214% of 
their inventory. Our Mr. J. B. Gordon (who is rather unique for his quick but 
accurate decisions) saw the stock, made the bid, wrote his $10,000 check to bind 





the bargain, and wired the bank order for $111,123 which you see photographed 
above - - all within 48 hours! 





i | Also in March, also in Chicago, we bought the diamond stock of Platinumsmith 
Inc., paying $46,500 cash - - in this case 115 cents on the dollar! | | 


| 

| 
| Not only in 1943, but in 1933, 1923 and long before that - -Gordon Brothers have 

| had a reputation for paying good prices. Because we’re “good fellows?” No, just | 

good business people! who know what stocks are worth, and buy enough so we 
can afford a fair price for everything we buy. 


Names mentioned, by permission. 














Confidences respected. — 7 








= - — || Examples of other 
stocks recently 


purchased: 


Palliser Jewelry Co. 
td, > New York City 
i, //, Vl Udall & Ballou 


| New York City 


oldest and largest | Sam K. Eaton Co. 
New Bern, N. C. 


CASH BUYERS OF JEWELRY STOCKS Best Jewelry Co. 





Rumford, Me. 


18 Province Street, Boston, Mass., Tel. CAPitol 1728 a ee 


Always a reliable offer, usually the highest one. | Nanticoke, Pa. 
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LONDON NEW YORK 


S. J. SHRUBSOLE 


Antique English Silner 


19-21 W. 57TH ST.. NEW YORK PLAZA 3-8066 


Member: Art & Antique Dealers’ League of America 


NEW ARRIVALS FROM ENGLAND 


include 


VICTORIAN PLATED WARE 


Entree Dishes, Trays, Tea services, Cake 
Baskets, Urns, Kettles, C’Labra, Soup Tureens, 
Coffee Pots. 


Old Sheftield Plate 


same as above in a higher price bracket made 
prior to 1830. 


Old English Sterling Silver 


Spoon, Tongs, Ladles, Creamers, Tea sets, 
Flatware, Salts, Salvers, Teapots, etc. 


Many fine Victorian sterling silver 
hand chased Tea and Coffee services 


No catalogue—each piece individual 








CASH— 


For your sample line, and odds and 


ends in 


STERLING FLATWARE 


—new or used; any silversmith, any 


quantity ; active, inactive or obsolete. 


Send for Our Offer 
We Pay Transportation 


Reference: Jewelers’ Board of Trade 


JULIUS GOODMAN & SON 
77 Madison Ave. 
Memphis Tennessee 


Julius Goodman Joseph A. Goodman 

















PEARLIZED WOOD .... 


In exquisite pastel colors, ideally suited for 
Spring and Summer business. 


Chokers $6.75 a dozen 
Bracelets 6.75 a dozen 
Earrings 4.20 a dozen 


CATHAY CRAFTS CORPORATION 


225 Fifth Avenue New York City 
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The Keynote of 
THE BILTMORE 





























| Direct elevator and stairway connections with 
|| Grand Central... to all that is best in luxurious | 
|| comfort; high quality meals and perfect service. 


| ||| To heighten the enjoyment of your visit to 


|| New York... stay at The Biltmore. 


SPECIAL RATES FOR SERVICE MEN 


‘THE BILTMORE 


George W. Lindholm, General Manager 
MADISON AVENUE AT 43RD STREET, N. Y. 
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lem “Tc JEWELRY INDUSTRY 
and the WAR” 


A book of valuable information for the 
















entire jewelry industry plus a complete 
history of the leading jewelry manufac- 
turers, wholesalers and importers, and 
their direct participation in the war effort. 


An entire section will be devoted to all 





government war time rules and regula- 
tions pertaining to the jewelry industry. 


To Be Published and Sponsored by the 


NATIONAL ASSOCIATION 
of CREDIT JEWELERS 


%& This book will be placed in the hands of every 


bona fide credit jeweler in America. 








Cover in Tae 
four col- 
ors—red, 
white, bive 








% The Jewelry Industry and the War” has been 
enthusiastically endorsed by the leaders of the 


jewelry industry. 








%& This publication will be divided into sections per- 
taining to each phase of the jewelry industry. | 
N. A.C. J. * Editorial and research under the supervision of 
7 . . 
Publishing JAMES REMINGTON McCARTHY, author of “Fire 
e 
Committee in the Earth’”’. 
IRVING CHAYKEN es ° ° ee 
rie * Advertising and publishing under supervision of 
ger ga BASS-LUCKOFF, INC., one of America’s leading 
Detroit, Mich. . e_e . 
WILLIAM J. KAPPEL jewelry advertising agencies. 
Pittsburgh, Pa. 
LOUIS LITT 
Chicago, Ill. 
pnts NOTE! N°": 4;¢. 3: CONVENTION 
Chicago, Ill. ag 
WILLIAM PRESENT At the request of Jos. B. Eastman of the OFFICE OF 
Lansing, Mich. DEFENSE TRANSPORTATION to eliminate conventions for 
MEYER ROSENBAUM the duration, the Board of Directors of the N.A.C.J. has 
Detroit, Mich. cancelled all plans for a 1943 convention. 











B. G. RUDOLPH 
Syracuse, N.Y. 





ye ono erig Manufacturers, wholesalers, jobbers and importers are invited 

ollywood, Cal. alta - : ‘ e 

LEO WEISFIELD to take advertising space in this publication. Further informa- 
Seattle, Wash. tion from BASS-LUCKOFF, INC., Detroit, or from 


NATIONAL ASSOCIATION OF CREDIT JEWELERS 


545 Fifth Avenue, New York City 
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WPB Order on Gold and Palladium 
Makes Deep Cut in Jewelry Output 





New Regulation, Effective April 15, Limits Use 
In Jewelry to Small Part of Last Year's Consumption; 
Very Small Plants and Repairs Are Exempted 


Production of jewelry made wholly or partly of karat gold or palladium 
will be sharply reduced from now on, under the terms of General Limitation 
Order L 45, issued by the War Production Board on April 15. 

“Jewelry” is defined as all articles for personal adornment, including com- 
pacts, vanity cases, mesh bags, cigarette cases, watch bracelets, chains, and 
findings, but not including watches and watch cases. 


re 


From April 15 to June 30, no manu- 
facturer is permitted to produce jewelry 
containing more karat gold than 18% 
per cent of the amount contained in the 
jewelry produced by him in all of 1941. 
Since this period is a little less than a 
a full quarter year, it means that goods 
may be manufactured until June 30 
it a rate of slightly more than 75 per 
cent of the average output in 1941. 

Beginning July 1, this production is 
again reduced to 50 per cent of the 
1941 level, the limitation being a maxi- 
mum of 12% per cent of 1941 in any 
one quarter. 

Karat gold, for the purpose of this 
regulation, is defined as meaning a gold 
alloy of a quality entitled to karat mark- 








SEE EDITORIAL ON PAGE 168 








ing (10 Kt. or better) and containing 
less than 40 per cent of copper by 
weight. Gold alloys containing 40 per 
cent or more of copper are already 
governed by Copper Order M-9-¢ which 


restricts the use of the latter metal. 
(See previous issues of JC-K) 
Gold Filled Also Limited 

Since the limitation is upon the 


imount of karat gold contained in the 
jewelry produced, and since gold filled 
and rolled gold plate articles contain 
karat gold, the restrictions apply to this 
class of goods as well as to precious 
jewelry, according to WPB officials. 
If the manufacturer used palladium 
in 1941, he may continue to use that 
metal in the same percentages of 1941 
that apply to the use of gold. “Palla- 
dium” includes the total weight of any 
palladium alloy containing 10 per cent 
or more of palladium by weight. No 
provision is made for using pailadium in 
place of gold that was used in 1941. 
The former gold user may continue to 
use gold in the percentages sec forth 
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above, but may not switch to another 
metal. 


What Platinumsmiths Can Make 

People who used platinum in 1941, 
of course, are no longer able to do so, 
since the use of platinum in jewelry 
making has been forbidden since Janu- 
ary 1, 1943. ‘These manufacturers may 
now use either gold or palladium in its 
place, or partly one and partly the 
other. 

If the manufacturer elects to use gold, 
he may use between April 15 and June 
30, 25 per cent as much weight of 
karat gold as he used of platinum in the 
entire year of 1941. After July 1, he 
may use in each quarter 162/3 per 
cent as much gold as he used of 
platinum, which means 66 2/3 per cent 
as much for the year as a _ whole. 

Because most commonly-used gold 
alloys are about one third lighter than 
platinum, this means that such a manu- 
facturer will have about the same bulk 
of metal and can make about as many 
rings, bracelets, etc., since each one will 
be lighter than if it were made of 
platinum. 

However, if the manufacturer chooses 
to employ palladium in place of  plat- 
inum, he may use between April 15 and 
June 30 only 10% per cent as much 
weight of palladium as he used of plat- 
inum in 1941. After July 1, this per- 
centage is. still further reduced to 
6% per cent for any one quarter, which 
is at the rate of 27% per cent for the 
year as a whole. Because of palladium’s 
lighter weight this gives him about the 
same proportionate bulk of metal to his 
former use that the 50 per cent in gold 
gives to the man who used gold in 1941, 
but is much less than the man who 
switches from platinum to gold will re- 
ceive. 

Finally, the man who formerly used 
platinum, may now use gold against a 
part of it, and palladium against the 


° 











rest, applying the same percentages as 
above. 

For example, if he used 1000 ounces 
of platinum in 1941, he may decide to 
replace 300 ounces of it with gold and 
700 ounces with palladium. In that case 
he would be entitled to use gold to the 
extent of 25 per cent of 300 ounces be 
tween April 15 and June 30, and 16 2/3 
per cent, or 50 ounces in each quarter 
thereafter—200 ounces in a_ year. 
Against his other 700 ounces he could 
use 10% per cent as much palladium 
between April 15 and June 30, and 67, 
per cent of 700 ounces in each quarter 
beginning July 1. 


Quotas Based on 1941 


Note that all of the restrictions 
throughout the order are percentages of 
output in 1941—not 1942. Since 1942 
production was about one third to one 
half larger than in 1941, the cut from 
last year is considerably deeper. It is 
estimated that the quantity of gold 
jewelry, or of palladium in place of 
platinum, which can be manufactured 
under this order will be only about one 
fourth to one third of last year’s volume. 

Note also, that unlike previous orders 
pertaining to jewelry, the restrictions 
in this order do not deal with the pur 
chase, receipt, ownership, or sale of 
metal, nor upon putting it into process 

but upon the production of goods. 


Who Is a "Producer" 


“Producing” is defined as taking place 
when a manufacturer performs his last 
operation of manufacture or assembling. 
Thus, if a manufacturer does any further 
work on a piece of jewelry after April 
15, he is considered, for the purpose 


of this order, to have produced that 
jewelry after April 15, and it counts 
against his metal allowance. This ‘+s 


true even though the operation is mere 
ly putting the finishing operations, like 
stone setting and polishing, on a_ piece 
that was already made on April 15. 

However, a manufacturer may sell any 
jewelry in exactly the state in which 
it was on April 15 and it will not count 
against his allotment. For, if he does 
no further work on it after April 15, 
he performed his last manufacturing 
operation before that date, and there- 
for according to the definition in this 
order, he “produced” it before April 15, 
when the order went into effect. 

But if any other manufacturer later 
performs further manufacturing assem- 
bling or finishing operations on the same 

(Please turn to page 166) 


THE JEWELERS’ CIRCULAR-KEYSTONE 





to 
nd 


ise 
he 
ye 
/3 
er 
ir. 
ld 


m 


lg 











Minnesota Fourth State to License Wateh Repair 


New York Plugs Loophole 
In 2nd-Hand Watch Law; 
Arkansas Curbs Auctions 


Providing for a five-man board of 
examiners in watchmaking, the auto- 
matic licensing of persons now en- 
gaged in watchmaking within the 
state upon payment of a $10 fee, a 
program 


four-year apprenticeship 


with an examination at the end of 
the period, and penalties for uneth- 
ical conduct, including price-adver- 
tising, Minnesota’s “Act Relating to 
the Practice of Watchmaking’’ be- 
came law at noon, Saturday, April 
16, when it was signed by Gov. Har- 
old E. Stassen. 

Watchmakers who are licensed in other 
states can be certified in Minnesota on 
payment of a fee of $15. This reciprocity 
extends at present to the three other 
states with such professional controls 
over horology ; they are Wisconsin (1937), 
Indiana (1939) and Oregon (1941). 

Minnesota watchmakers in the armed 
services will have until one year after 
their discharge to apply for licensing. 
The governor is to name the board of 
examiners within 60 days after the act’s 
effective date. 

Meanwhile, four other states 
last month for the enactment of similar 
legislation. Developments were: 

Ohio—By a vote of 29 “Yes” and only 
3 “No,” the senate on April 9 passed 
Sen. Fred G. Reiners’ Bill No. 92. Hav 
ing jumped its first hurdle, the measure 
which is backed by the Ohio Watchmak 
ers Association and the Ohio RJA was 
scheduled for a hearing before the house 
labor committee on April 21. The hear- 
ing was postponed, because of Easter 
recess, to April 28. At the earlier sen 
ate conference, favorable testimony came 
from jewelers and watchmakers in all 
the principal Ohio cities, except Toledo. 

Missouri—House Bill No. 235, intro 
duced by Rep. George Eigel and backed 
by the Horological Association of Mis 
souri and the Missouri RJA, was on the 
calendar and headed for a vote, after 
revisions. 

Towa—The Hawkeye state became the 
third this year to suffer defeat for horo 
logical legislation, when the legislature 
adjourned with Sen. G. R. Hill’s bill in 
the sifting committee of both 
Earlier Tennessee and Washington at 
tempts had failed. 

Kansas—The Kansas State Horological 
Association rallied support for a licens 
ing bill which it expects to introduce at 
the next special session of the legislature, 
soon to be called. Polling the state’s 
watchmakers, the association found 88 
per cent in favor of the bill, which was 
held back during the present session be 
cause the association wanted time to 
work up additional interest. 


New York 2nd Hand Law Stronger 


worked 


houses. 


New York’s second-hand watch law 
was strengthened when the Crews act 


was signed by Gov. Thomas EF. Dewey 
(Please turn to page 166) 
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Rough Diamond Prices 
Boosted at Recent 
"Sights" in England 


firm conditions 
industry, the 
raised the 


Reflecting extremely 
throughout the diamond 
Diamond Trading Co. has 
price of cuttable rough at recent sights. 
\ boost of 8 per cent was reported 
for rough larger than one carat in size 
at the sight held in late March, but when 


these goods arrived in New York dur- 
ing the last part of April they were 


pronounced of poorer quality than re 
cent assortments. Thus, various im- 
porters said, the increase is really con- 
siderably than the indicated 8 
per cent. 

Some 35 different 
were said to have 
ments ranging from 

£80,000 in value. 

The next sight, in mid-April, 
sisted of rough smaller than one carat 
in size. Here the average stated in- 
crease was reported to be 11 per cent, 
with two-grainers and three-grainers in- 
creased as greatly as 18 and 20 per 
cent. Since these purchases would not 
reach New York until late in May, buy- 
ers here could not say whether the 
quality of the assortments had lessened. 


greater 
New York concerns 
purchased consign- 


£20,000 to as high 


con 


As the result of several increases 
since Jan. 1, 1942, certain grades of 
melee rough are now up 40 per cent, 
while rough larger than a carat aver- 


ages 15 to 20 per cent higher. 


Jewelry Tax Collection 
Holds 30 Per Cent Gain 


The nation’s sale of articles 
for tax purposes as “jewelry” 
per cent larger during February, 1943, 


classed 
were 30 


than during the same month of last 
year. The amount of the tax collected 


during March (chiefly representing Feb- 


ruary sales) was $5,487,757, signifying 
jewelry sales of $54,877,570. It com- 
pared with a return of $4,248,651 on 


business chiefly done in February, 1942. 
The following table shows the 10 per 


cent Federal excise tax for the first two 
months of 1943 and 1942: 
Customary 
Percentage 
“Month Amount of Tax Collected of Year’s 
of Sale’’ : 1943 1942 Total Sales 
Jan. $10,838,828 $8,283,693 5.6 
Feb. 5,487,757 4,248,651 5.2 
Totals .$16,326,585 $12,532,344 10.8% 





George Gor- 
don Battle, 
acting vice- 
president of 
Ambijan, 
looking on as 
watches are 
repaired at 
Ambijan of- 
fice for ship- 
ment to the 


USSR. 


23 Watches, All in Perfect Order, 
Largest Jeweler Gift of Month; 


| Posters, Counter Cards Available 


The drive to give the Red Army 
“time” to help beat the Nazis continued 
to draw hearty support from the jewelry 
industry last month. Jewelry stores in 
scores of different cities are 
over their stocks and enlisting their cus- 
tomers’ aid in donating watches that 
may be out of date but that are still 
full of good time-keeping qualities. 

Many jewelers are restoring these 
watches to first-class condition before 
sending them either to THE JEWEL - 
ERS’ CIRCULAR-KEYSTONE, 100 E. 
12nd St., New York, in packages marked 
“Watches for Russian Army,” or to the 
\mbijan Committee for Emergency Aid 
to the Soviet Union, 285 Madison Ave., 
York. 

Here are 
from the jewelry industry: 

Starnes Jewelery Store, Albemarle, 
N. C., sent 20 watches in good condi- 
tion, each with a new band, and a check 
for $10. besides. Rogers & Co., Indi 
anapolis, contributed 23 watches in per 
fect running order. O. V. Hutchens, 
East Bend, N. C., sent 30 movements, 
many of which can be cased satisfae 
torily. A. H. Winston, Herkimer, N. Y., 
expressed 15 men’s watches. 

One or more watches, including several 
21 jewel models, were donated by the 
following: Mrs. Fred  Bucklin, Jen- 
nings, La.; Leo A. Simon, Vincennes, 
Ind.; Dean Co., New York; State Jewel 
ry Co., Minneapolis; St. Maries Variety 


combing 


New 


some recent contributions 


Stores, St. Maries, Idaho, and EF. Du- 
sommun, Los Angeles. 

ut of 140 Westclox watches—suitable 
for use behind the lines and by nurses 


the Westclox 
Instruments 


which the committee sent 
Division of General Time 
Corp., the makers volunteered to 
dition 105 that could be restored 
fulness. 

Striking window posters and counter 
cards to help solicit watches from cus- 
tomers for donation to the Red Army 
are available from Ambijan. 


Kansas RJA Convenes May 16 
At Hotel Lassen, Wichita 

The Kansas RJA has completed plans 
for the one-day convention which will 
be held May 16 at the Hotel Lassen in 
Wichita. 


recon 
to use 


133 














Niemeyer Urges Full Compliance with War Orders 


But Reelected Chairman of 
Vigilance Committee Would 
Fight Needless Restrictions 


G. H. 
Handy & Inc., 
elected the 
Vigilance Committee at its annual 
meeting on April 6 at the 24 Karat 
Club headquarters, 608 Fifth Ave., 


Niemeyer, president of 


Harman, was re- 


chairman of Jewelers 


New York. Lee Reichman of 
Reichman Bros., Inc., New York, 
diamond importers, was reelected 


vice-chairman, and Sigmund Cohn, 
New York, platinum refiner, was 
elected secretary and treasurer. As 
treasurer, Mr. Cohn 
pheus H. Brown who had held the 
office the the 


Vigilance Committee in 1913 when 


succeeds Al 


since inception of 


it was known as the Good and Wel: 


fare Committee. 


Mr. Niemeyer outlined the Commit- 
tee’s activities during the past year and 
reported how Government restrictions 
had affected various branches of the in- 
dustry. He said that although in June, 
1942, manufacturers of karat gold jewel- 
ry faced complete prohibition of the use 
of copper, and the use of silver for pro 
duction of silverware and jewelry was 
also threatened with prohibitive restric- 
tion, the regulations which have been 
issued to control the manufacture of 
these products have not up to the pres- 
ent affected precious jewelry to the 
extent they have other sections of the 
industry. 

“Other branches of our trade,” he con 
tinued, “such as American watches, cos- 
tume jewelry, clocks and others, have 
been affected most seriously. We must 
be prepared to face further restrictions, 
as these are inevitable if the war con- 
tinues as it is expected it will for two 
or three years more.” 

“The work of this committee in these 
war times,” said Mr. Niemeyer in con 
clusion, “must be devoted without fear 
or favor to the interests of the trade as 
a whole. When our Government seeks to 
restrict our business needlessly and with 
out benefit to the war effort, we should 
fight such an imposition. On the other 
hand, we must not allow ourselves to be 
used as a front for those who want to 
carry on with business as usual and who 
make no effort to convert their produc- 
tion to the war effort. When our Gov- 
ernment finds it necessary to apply re- 
strictions upon our industry, we must 
do everything we can to see that they 
are equitable, reasonable and enforce- 
able. When they are, we should for our 
own sakes and our Government’s assist 
in their enforcement. When they are 
not, we must protest and fight for their 
change or repeal.” 

War Conversion Reported 

Jacob Mehrlust, New York platinum- 
smith, reported fully as chairman of the 
Jewelers War Production Committee 
(see detailed story elsewhere in this 
issue) as well as on the platinum situ- 
ation, when he spoke instead of Mr. 
Cohn who was absent. He said that it 
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was believed that Washington would 
send out an order affecting 1,000 ounces 
to be used for repairs. He said that the 
Government had not yet refined the 
platinum that was called in last August 
and had done nothing with that which 
was frozen in January. 

Walter Kahn, reporting for the Dia- 
mond Committee on the petition to raise 
the price ceiling on diamonds, intimated 
that there might be an order, similar to 
the silver order, which would permit 
price increases on diamonds by the same 
amount represented by the increased 
cost, but that there could be no pyramid- 
ing of that cost figure. 


The nominating committee for 1944 
was appointed and its members are 
Jacob Mehrlust, Abraham Shiman, and 
P. M. Fahrendorf. 


Four New Directors 


Four new directors were elected to the 
Board. They are Benjamin Brier of 
Brier Mfg. Co., Inc., Providence, presi- 
dent of the New England Manufactur- 
ing Jewelers & Silversmiths Associa 
tion; Walter Eitelbach of Walter Ejitel- 
bach & Co., Ine., New York, and presi- 
dent of the Jewelers Security Alliance; 
R. Schell Hulbert of Oneida, Ltd., Chi- 
cago, and president of the Chicago Jew- 
elers Association; and Edward Krehbiel 
of Black, Starr & Gorham, Ine., New 
York. 

Other members, beside Mr. Niemeyer, 
Mr. Reichman and Mr. Cohn, who will 
continue as directors include: Alpheus 
I. Brown, A. L. Brown, Inc., New York; 
Arthur P. Care, E. W. Reynolds Co., 
los Angeles, and president NWJA; 
George P. Engelhard, NJ, Chicago; P. 
M. Fahrendorf, publisher, Tue Jewer- 
ers’ CrrcuLar-Kerystonr, New York; Ed- 
ward F, Herschede, of Frank Herschede 
Co., Cincinnati, and president of Gemo- 
logical Institute of America; James H. 
Hetzel, Eisenstadt Mfg. Co., St. Louis; 
Walter N. Kahn, L. & M. Kahn & Co., 
New York; Benjamin S. Katz, Gruen 
Watch Co., Cincinnati, Ohio; Calvin M. 
Kendig, Hamilton Watch Co., Lancaster, 
Pa., and president of the American 
Jeweled Watch Manufacturers Associa- 
tion; Leo F. Krussman, Trifari, Kruss- 
man & Fishel, Inc., New York, and presi- 


dent National Costume Jewelers Asso- 
ciation; Victor A. Lambert, Lambert 
Bros. Jewelers, Inc., New York. 


Also Jacob Mehrlust, New York, presi- 
dent Platinumsmiths Association; Charles 
J. Michaels, Michaels, Hartford, and 
president ANRJA; Frank Milhening, J. 
Milhening, Ine., Chicago; Leopold Na 


} 





Left to right, G. H. Niemeyer, re- 
elected chairman; Lee Reichman, reelected vice-chairman; Sigmund Cohn, reelected secre- 
tary and elected to the post of treasurer, and Byron L. Shinn, who continues as legal counsel 


than, S. Nathan & Co., Inec., and presi 
dent Precious Stone Dealers Association; 
William B. Ogush, Katz & Ogush, Inc., 
New York, and president Jewelry Crafts 
Association; Herbert Ollendorff, Ollen 
dorff Watch Co., New York, and presi 
dent American Watch Assemblers Asso 
ciation; August O. Packer, Dieges & 
Clust, New York, and president Educa- 
tional Jewelry Manufacturers Associa 
tion; B. G. Rudolph, Rudolph Bros, Inc., 


Syracuse, and president NACJ; W 
Waters Schwab, J. R. Wood & Sons. 
Inc., and president Jewelry & Allied 
Trades Association; Abraham Shiman, 


Shiman Mfg. Co., Newark; Wilson A. 
Streeter, Bailey, Banks & Biddle Co., 
Philadelphia; and Roy C. Wilcox, Inter- 
national Silver Co., Meriden, and_presi- 
dent Sterling Silversmiths Guild of 
America. 


Retail OPA Hardships 
To Be Studied May 10 


By Patman Committee 


At the request of ANRJA and 18 
other retail organizations, the House 
Committee on Small Business, headed by 
Wright Patman of Texas, will conduct 
hearings on how retailers in different 
lines of business are suffering hardships 
under OPA. The will be held 
at Washington, starting about May 10. 

Charles J. Michaels of Hartford, 
Conn., president; Charles T. Evans, New 


sessions 


York, secretary, and Arthur J. Sundlun, 
Washington, vice-president, will repre 
sent ANRJA. 

Since Mr. Patman wants the associa 


tions to be specific as to complaints or 
criticisms, ANRJA has invited all state 
association officials to send along any de 
tails they have had from their own ex 
perience, or from the experience of other 
jewelers, to strengthen the appeal for 
readjustments. 

Possible suggestions from jewelers: 
Remove diamonds and other precious 
stones from price ceilings; permit jewel- 
ers to refuse to sell irreplaceable units 
from a set. 


Canada Aids Watch Importers 

Herman H. Levy, Canada Wartime 
Prices and Trade Board jewelry admin 
istrator, has announced an order permit 
ting wholesalers to increase their prices 
of Swiss watch movements to retailers 
by five per cent over the basic period 
prices. Prices to consumers will not be 
affected by the order. 
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Union Cutters Get Wage Boost for Higher Output 


Apprentices May Receive 
Same Increase; Union 
Rejects a 40-Hour Week 


In return for increased produc- 
York’s 650 


cutters are 


tion, New union 


journeymen diamond 


now earning 8 per cent fatter pay 
envelopes each week, under a revised 
scale effective Feb. 8 between the 
United Diamond Manufacturers As- 
sociation and the Diamond Workers 
Protective Association of America 
( A FL). 

Since the 300 apprentices now working 
in union shops are paid a proportion of 
the journeymen rate beginning with the 
10th month of their learning period, the 
Joint Apprenticeship Committee — has 
agreed to a similar increase for appren 
tices, providing this wins the War Labor 
Board’s okay. Papers have been filed 
with WI.B, and when approved the new 
scale will be effective for apprentices as 
of April 5. 

Union shops now employ about 1000 
workers of various classifications, includ 
ing about 75 girl learners, aged 17 to 21, 
who receive $14 a week. A higher scale 
has been proposed by the Joint Appren 
ticeship Committee for these girl learn 
ers: For the first month, $14 a week; for 
the second month, $15 a week; for the 
third month, $16 a week, and thereafter 
a production scale to he determined. 

The admission of females into the in 
dustry by the union is quite a revolution 
ary change of policy on the latter's part. 
In the past, there were a few female 
journeymen, but at all times the union 
resisted the employment of female learn 
ers on a large seale. The change in 
policy was obviously agreed to by the 
fact that so many male apprentices have 
heen inducted into the armed forces. 

In union shops, the girls do sectional 
work, such as polishing top or bottom 
corners. ‘They learn these specialized 
operations rapidly and do_ satisfactory 
work. Estimates of total employment in 
non-union shops indicate about 1000 
workers, most of them young women. 

The union has refused a request from 
the manufacturers to restore the pres 
ent 35-hour work week to its pre-NRA 
length of 40 hours, Louis Frankel, gen 
eral counsel to the manufacturers’ asso 
ciation, reported at the manufacturers’ 
recent installation of officers. 

A 40-hour week, Mr. Frankel said, 
would cope with the manpower shortage 
and permit union shops to compete with 
non-union shops now working 40, 50 and 
even 60 hours a week. Mr. Frankel said 
that although the 35-hour week was in 
stituted voluntarily by the manufactur- 
ers in 1933 to comply with the request 
then made by the President of the 
United States to reduce the hours of 
vork in order to inerease employment, 
that, nevertheless, the union which had 
it that time promised to go back to a 
40-hour week when normaley was re 
turned to, now refuses to do so. 

In addition, Mr. Frankel deplored the 
fact that the union has permitted so 
many non-union shops to remain in op- 
eration without being organized, “thus 
permitting such shops to create a tre- 
mendous competitive advantage to them 
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GIRLS MASTER DIAMOND ARTS. Breaking with tradition, the union has recently assented 

to female “learners,’’ some of whom are pictured at polishing wheels in the factory of 

Baumgold Bros., Inc., New York. Altogether, in union and non-union shops, it is estimated 
that about 1000 young women are now employed. 


selves as against the organized union 
shops, members of the United Diamond 
Manufacturers Association.” 

Frank Pals, of Pals & Solow, was re 
elected president of the association for 
a second term. Also held over are Jo 
seph S. Kipnis, of Kipnis Diamond Cut- 
ting Co. as secretary, and Samson Koe 
as treasurer. Mr. Frankel, who for the 
last seven years has been general counsel 
to the association, acted as_ installing 
officer. 

The following were reelected directors. 
besides Messrs. Pals, Kipnis, and Koe: 
Albert Lam of Lam & Epstein, Al 
Abrams of Al Abrams & Co., Simon 
Barend of Barend, Sweyd & Vander- 
linden, Samuel Eckstein, and Jules Cohen. 

The reappointed labor committee con- 
sists of Louis Baumgold of Baumgold 
Bros., Inc., George Fine of Max Fine & 
Sons, Mr. Akselrod of Akselrod Bros.., 
and Messrs. Barend and Pals. 

Reappointed members of the Joint Ap 
prenticeship Committee, representing the 
manufacturers, are: Jack Solow, of Pals 
& Solow, secretary of the committee, and 
Mr. Fine. 

At the installation of officers, Mr. Pals, 
the president, reviewed the work of the 
officers and various committees for the 
year 1942. The president stressed that 
the continued policy of the association 
would be 100 per cent cooperation with 
the Government in its war effort. 


Old Platinum Useless to Jewelers 
But Needed for War, Says WPB; 
Jewelers Asked to Sell to Dealers 


Dispose of your remaining stock of 
platinum metals and scrap to a recog 
nized refiner, dealer or distributor, the 
War Production Board urged in letters 
sent jewelers late last month. Such sale 
is permitted by the platinum conserva 
tion order, M-162, as amended. 

“Your stocks of platinum metals and 
scrap cannot be used in the manufacture 
or repair of jewelry, and they must be 
held by you as an idle and expensive in 
ventory,” wrote Henry E. Stauss, chief 
of the rare metals section of WPB’s 
miscellaneous minerals division. 

“If vou dispose of them, they can and 





will be used in military equipment and 
in essential war industries—in gauze 
catalysts for the production of explo 
sives, in electrical contact points for air- 
craft, tanks and ships and in fuse wires 
for use in detonator caps, to mention a 
few of the more strategic uses. 

“Your immediate cooperation is re 
quested in returning idle platinum into 
usefulness.” 


Nebraska RJA Sets May 9 for 1943 
Convention at Paxton Hotel, Omaha 


The Spring conference of the Ne- 
braska RJA, streamlined to conform 
with the Government's request, will be 
held May 9 at the Paxton Hotel, Omaha. 
Registration will start at 9 o’clock and 
the regular session will begin at 10. 

While this year’s convention will last 
but one day with the usual entertain- 
ment features omitted, the Omaha jewel- 
ers will have a “Recreation Room” the 
preceding afternoon and evening where 
friends can get together for round table 
discussions, cards, games and_ refresh 
ments. 

At the close of the Sunday session 
members will be the guests of the Ku 
Ku's at a buffet supper. ANRJA Vice 
President Frank Pfeiffer of the Pfeiffer 


Jewelry Co., Parsons, Kan., will represent 


the national association at the con 
vention. 


lran Treaty Cuts Turquoise Duty 


Tariff on cut turquoise was reduced 
from 10 per cent to 5 per cent under a 
trade agreement signed April 8 between 
the United States and Iran. Uncut tur 
quoise was bound on the free list. 

Import statistics show only small im 
ports of gems from Iran, $323 worth be 
ing listed for the first nine months of 
1941. However, the volcanic rocks near 
Nishapur, in the province of Khorassan, 
are among the world’s most ancient 
sources of fine turquoise 

Iran. is the 27th country with which 
the United States has concluded a re 
ciprocal trade agreement under the au 
thority of the Trade Agreements Act. 
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QUALITY SERVICE 


SINCE 1926 


Dial Refinishing 


and 


Crystal Fitting 
TWO IMPORTANT 
SERVICES 
That will protect 


AMERICA'S WATCHES 
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RAN FRANCISCO 
OAKLAND 


LOS ANGELES 
eDALLAS 


Coast to Coast Service 


KIRK-RICH DIAL CORP. 


Heyworth Bldg.. CHICAGO 
220 W. 5th St., LOS ANGELES 


Allen Bldg. Clark Bldg. 
DALLAS, TEX. PITTSBURGH 
Seaboard Bldg. 150 Post St. 


SAN FRANCISCO 





SEATTLE, WASH. 














Earrings in various patterns in 14 Kt 
Green and Red Gold 


St. Christopher Key—l4 Kt 


in three 
sizes; also Bill Charms and 


Links to match 


Love Knot Ring—14 Kt Red and Green 
Gold Combination in four sizes Ear- 
rings, Cuff Links and Studs to match 


Our comprehensive line of 
Gold, Platinum and Enam- 
aled Novelties. including 
Vanity, Cigarette and Card 
Cases are distinctive and 
have sales appeal. 


CLIFFORD A. MILLER &CO., Inc. 


Clips, 


Manufacturers ih 


64 West 48th Street 
New York 
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G.I1.A. to Conduct All Gem 
Courses; Wigglesworth 
Is Elected President 


The Gemological Institute of Amer- 
ica will again conduct the fundamental 
gemological courses which were trans- 
ferred to the American Gem _ Society 
nine years ago. Action was taken at the 
annual meeting of the G.I.A. board of 
governors, which was held in conjunction 
with Retail Jewelers Research Group at 
the Edgewater Beach Hotel, Chicago, 
April 2, to limit the activities of the In- 
stitute to those ordinarily conducted by 
universities and colleges. 

Edward Wigglesworth, Ph.G., C.G., 
director of the Institute’s Eastern labo- 
ratory and formerly director of the New 
England Museum of Natural History, 








DR. EDWARD 


P. K,. LOUD 
ae who raised $50,000 
i e d 
president endowment fund 


was elected president. H. Paul Juergens 
of Juergens & Anderson Co., Chicago, 
was elected vice-president; P. K. Loud 
of Wright, Kay & Co., Detroit, trea- 
surer, and Robert M. Shipley, founder 
of the Institute, continues as executive 
manager of Institute business activities. 
The $50,000 recently raised by A.G.S. 
members for the endowment fund of the 
Institute was accepted, and provisions 
were made for perpetuating the Insti- 
tute for the duration and for increasing 
the endowment to serve as a permanent 
fund by acceptance of further contribu- 
tions. Appreciation was expressed to 
Mr. Loud for his splendid work in con- 
ducting the endowment fund campaign. 
The newly elected board of governors, 
whose members also act as trustees, con- 
sists of Edward F. Herschede, C.G., 
Frank Herschede Co., Cincinnati, chair- 
man; C. I. Josephson, Jr., C.G., Moline, 
vice-chairman, and Leo J. Vogt, C.G., 
Hess & Culberston Jeweiry Co, St. 
Louis, secretary. Other members of the 
board include Nolte C. Ament, C.G., 
Geiger & Ament, Louisville; Henry G. 
Birks, Henry Birks & Sons, Montreal; 
Carleton G. Broer, C.G., Broer-Freeman 
Co., Toledo; Louis Esser, L. Esser Co., 
Milwaukee; Myron Everts, Arthur A. 
Everts Co., Dallas; Paul Hardy, Hardy 
& Hayes, Pittsburgh; O. C. Homann, 
C. B. Brown Co., Omaha; John S. Ken- 
nard, C.G., Hodgson-Kennard & Co., 
Boston. 
Also Burton Joseph, S. 
Sons, Des Moines; H. Paul Juergens, 
C.G., Juergens & Andersen, Chicago; 
P. K. Loud, Wright, Kay & Co., Detroit; 
F. A. Maier, Maier & Berkele, Inc., At- 
lanta; F. B. Thuber, CG, Tilden-Thur- 
ber Corp., Providence; John F. Vondey, 
C.G., San Bernardino, and Jerome B. 
Wiss, C.G., Wiss Sons, Inc., Newark. 
All of the governors were present ex- 
cept Captain Wiss, John Vondey and 
Burton Joseph. 
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WPB Endorses Green Bill 
To Assure Newly-Mined 
Silver for Jewelers 


Between soaring “essential” uses of 
silver and diminished supplies, WPB 
may have to deprive the silverware and 
jewelry industries of their supply of 
newly mined domestic silver unless legis- 
lation is enacted to release some of the 
Treasury silver, Richard J. Lund. direc- 
tor of WPB’s Miscellaneous Minerals 
Division, told the Senate Banking and 
Currency Committee April 28, when he 
testified in favor of the Green Bill (S. 
35), which would permit the sale of all 
Treasury silver at 50 cents an ounce, ex- 
cept amounts equal to the face value of 
silver certificates. 

The Green bill, if enacted into law, 
would provide “essential” users with all 
the silver they need, and thus would 
assure less-essential users some 30,000,- 
000 ounces of newly-mined domestic sil- 
ver at the present price of 71.11 cents 
an ounce. 

Meanwhile, Senator McCarran, silver 
bloc leader, countered with a bill to let 
the Treasury sell 100,000,000 ounces of 
silver a year for industrial purposes, at 
a price of 71.11 cents an ounce. 

Unless Treasury silver is released for 
uses connected with the war effort, Mr. 
Lund said, there is only the following 
alternative: 

“Diversion of virtually all the newly 
mined domestic production from non- 
essential users to commercial users. This 
would, of course, be a very severe blow 
to large segments of the silver-consum- 
ing industry just after they are becom- 
ing adjusted to the 50 per cent cutback 
under the terms of amendment 3. to 
Order M-199, issued Feb. 25, 1943. We 
are not in favor of this action, inasmuch 
as many of these manufacturers have 
been able to accomplish a partial conver- 
sion to war work, but still require sub- 
stantial amounts of less essential civilian 
work to maintain operations.” 

He added: “It would be unwise to 
force the nonessential users to a further 
curtailment and possible shutdown be- 
cause of lack of silver supplies, when 
large segments of that industry are de- 
voting part of their capacity to war 
work, and others have been totally un- 
able because of the nature of their facili- 
ties to secure war orders.” 


Service Button Makers Must Get 
License from Adjutant General 

Designs for a service flag and a ser- 
vice lapel button for display by mem- 
bers of the families of men in the armed 
forces have been approved by the Sec 
retary of War under authority of an 
Act of Congress, the War Department 
recently announced. 

Applications for a license to manu- 
facture and sell the approved service flag 
and button may be made to the Office of 
the Adjutant General, War Depart 
ment, Washington, D. C. Manufacture 
without a license constitutes a violation 
of the Act, subject to a fine of $1000. 

Materials used must be unrestricted 
by the War Production Board. ‘The 
designs, similar to those used unofficially 
in the last war, consist of a blue or gold 
star or stars in a white rectangular field 
within a red border, the colors corre 
sponding to those prescribed for the flag 
of the United States. 
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MARCH JEWELERS' SALES UP 44 PER CENT 


x 


BH NON-REPORTING STATES SZ 


AAD ade 


For the second consecutive month, sales of independent retail jewelers 
increased 44 per cent during March over the corresponding period of last 
vear. According to preliminary data compiled by the Census Bureau, this 
was the largest March gain registered by any kind of retail business; eating 
ind drinking places were runners-up with an average increase of 39 per cent, 
and food stores came next with 38 per cent larger volume. The gain in dry 


goods stores was 33 per cent, and in department stores only I1 per cent. 
was 20 per cent, and in Connecticut the 
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Gold and Silver Production Off 


Decreases in mine production of both 
silver and gold, in terms of recoverable 
metal, for January, 1943, from Decem- 
ber, 1942, have been announced by the 
Bureau of Mines. Silver production 
from domestic mines, including Alaska, 
was 3,774,867 fine ounces in January, 1943, 
a decrease of 9 per cent from December, 


FOR May, 1943 


January, 


The accompanying map shows state- 
by-State comparisons for jewelry stores improvement amounted to a mere 
with March, 1942. Colorado and Michi per cent. | 
gan jewelers were out in front with 
iverage increases of 72 and 71 per cent ce 
respectively. Indiana, Oregon, and j 
Missouri also made impressive gains of | kode 
more than 60 per cent, and South i 
Carolina, Kansas, Washington and Cali 7 
fornia recorded sales larger by 50 per L. 700 
cent than during the same month a vear i 

I 

ago. | 

Again, New England made the least ! 
encouraging showing for any section for F 
which information is available. In i 1941 600 

Massachusetts the jewelers’ average gain | 

! 
! ; 
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Month by month for past four years ' 
Taking January 1938 as 100: ae a +} | 400 
Sales for March, 1939, were 94,5 a 
Sales for March, 1940, were | 13.2 : ; 
Sales for March, 1941, were 134.2 aif 
Sales for March, 1942, were 169.1 — io |. 300 
Sales for March, 1943, were 243.5 ae if 
rns | _eewner fs 
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1942. The average daily production in 
cent 


1943, decreased 27 per 
over the same month in 1942. 

Gold production in January, 1943, fell 
off 57 per cent from that of January, 
1942, and 21 per cent from December, 
1942. California, having the largest pro- 
duction of any state, decreased from 
101,237 ounces in January, 1942, to 20, 
218 in December, to 16,424 in Jan., °43. 
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Top Hlight $14. Reta 
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all gifts with a famous name! 
Nationally 


Bartara Bates 


366 FIFTH AVENUE, NEW YORK 
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=> IMMEDIATE DELIVERIES <& 


THE GIFT SUPREME 


“OUR YESTERDAYS’ 


272 pages of beautiful and 


unusual art and color work 


For 


SHOWERS 
WEDDINGS 
BIRTHDAYS 


and handsomely adapted to 





any Gift occasion. 


Bound in gilt, with full zip- 
A family’s Life 


History from the cradle to 


per closure. 


the grave. 


{dmirably fitting for every 
Jewelers Stock. 
ATTRACTIVE DISCOUNTS... 


OUR YESTERDAYS SALES CO. 


617 So. Beacon St. Dallas, Texas 











Grobstein & Brasche 


Jobhers of 
Watch Cases and Dials 


DISTRIBUTORS OF 


Watch Cases 


Complete Sets 


177 Canal Street 
New York City 


“A Case for Every Movement” 





lq. 








Theyre in 





q Ernest B. Tillinghast, 22-year-old 
Navy signalman aboard a United States 
merchantman, and formerly an employee 
of Thomas Long Co., Boston, has been 
decorated by President Roosevelt with 
the Navy and Marine Corps Medal for 
his heroic work in rendering assistance 
to members of his crew who drifted with 
him in an open lifeboat for 20 days after 
a torpedoing. His first aid, given to the 
first assistant engineer, who was wounded 
during the attack, undoubtedly saved the 


ERN TILLINGHAST 

who saved off 

cer’s life during 
20 days on raft 





officer's life, Navy officials said. ‘Tilling- 
hast performed this and many other ser 
vices, despite the fact that he was suf 
fering from appendicitis at the time. 
After his rescue, he underwent an oper 
ation from which he has successfully 
recovered, A letter to his associates at 
Fhomas Long Co., told of his being in a 
convoy recently which was under attack 


by submarines for 72 hours. “We got 
four of them,” he said. Apparently his 


ship was in the thick of it, for he went 
on to relate that it was in port for re 
pairs after the attack. 

Engel & Co., Inc., wholesale jewel 
ers, Baltimore, have lost another of their 
men to the military service. The new 
recruit is Lloyd Arthur Kolbe, who was 
assistant to Mr. Hamman, salesman of 
the silverware and novelty department. 


Mr. Kolbe will be inducted at Camp 
Meade, Md. 

q Rudolph Baer, who had been in the 
watch repairing business at Salisbury, 
Mo., for several years, was called into 
military service March 18 and left for 


Kansas City to report for induction into 
the army. 

q D.C. Percival & Co., Boston wholesale 
jewelers, has lost three more men to the 
Army recently—-Neil McCarthy and 
Walter M. Bain of the shipping room, 
and William A. Rushton of the jewelry 
department. This brings  Percival’s 
representation in the fighting forces to 
seven 

q Henry Kamlot Co., wholesale jewelers 
of Boston, has two men in the service at 
the present time, Louis Manos, who 
joined the Army Air Force the first of 


the year, and Dominic Ferraguto who 
| has been in the Coast Guard several 
| months. 
| @ Lt. Nelson L. Brackin, Birmingham, 


Ala., jeweler and head of the Brackin 


chain of stores in the South, has been 
promoted to captain in the Army. He is 
stationed in the Minnesota area. Capt. 


Brackin volunteered in the Army, June 
2, 1942. 

q Irv. Gave and Herman Locke of M. 
Sickles & Sons, Philadelphia, wholesale 





Where do we go from here, boys? Yes 
it's Pvt. Roy Pruden, Longines-Wittnauer's 
former advertising manager at Drane Field 


Lakeland, Fla. 


jewelers, are in the Army. Gave is sta 
tioned at Fort Lewis, Wash. 
q it. Carl Gross, formerly with Carl 


Brevard, N. C., ane 
Durham, N. C 


Was 


ton’s, jewelers of 
who is now stationed at 
with the Ordnance department, 
married to Miss Sally Lipinsky of Ashe 


ville, N. C., on March 21. 
q Earl E. Gorsline, retail jeweler of 
Dodge City, Kan., has received word 


that his son, Lt. Leon Gorsline, who is 
an Army chaplain in Africa, has been 














IT’S INCREASED! 


“40% 


That’s the Dividend This Company 
Is Currently Returning on 
Jewelers Fire Insurance Policies! 


Just think! $4.00 out of each $10.00 
you pay for fire insurance is returned 
to you at the expiration date. A 
saving that you cannot afford to 
miss, especially today, when costs of 
doing business are continually rising. 


Remember, 40% current dividend on 
fire policies. 25% dividend on wind- 
storm and extended coverage. 


Plan now to take that next renewal with this, 
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the Army Now 





warded the Silver Star for heroism. 
(hree other sons are also with the armed 
services: Earl E. Gorsline, Jr., New 
Caledonia, Charles Gorsline, Camp Car 
son. Col., and Robert Gorsline, USN. 

q Lt. Walter I.. Kahn, son of Walter N. 
Kahn, of L. & M. Kahn Co., 608 Fifth 
Avenue, New York, is co-ordinator of 


LT. W. N. KAHN 





advances in Air 
Corps 
the Air Signal Corps Communication 
School, Birmingham, Ala. 


q Dr. Edward Wigglesworth, C. G., di 
rector of the Eastern Laboratory, Gemo 
logical Institute of America, has two 
sons serving in the armed forces. Son 
Thomas is in England with the Army, 
while Edward, Jr., an Ensign, is on duty 
in Michigan at a large shipyard. 

q Ernest Torhan, formerly an employee 
of the Royal Diamond & Watch Co., 
Yonkers, is now in the army. 

q Stuart Sherman Fisher, 19, son of A. 
Edward Fisher, president of the A. Ed- 





vard Fisher Co., ring manufacturers of 


S. S. FISHER 
a ski 


trooper in 


Rockies 





580 Fifth Ave. New York, is now a 
ski trooper at Camp Hale, Colo. 

q Miss Jane Piening, a former employee 
of the Richter & Phillips Co., wholesale 
jewelers ot Cincinnati, has reported for 
WAAC training at Daytona Beach, Fla. 
q Litwin & Sons, manufacturing jewelers 
of Cincinnati, added the 19th and 20th 
stars to their service banner last month 
when twin employees of the firm, Robert 
and Raymond Buechel, were inducted 
into the Army. Also from Cincinnati it 
s reported that Mrs. Mabel Shumer of 
Schumer Bros. Co., manufacturing jewel- 
ers, has received word that her son, Pvt. 
Paul Schumer, is now in North Africa; 
Corp. Tom Payne, son of Charles Payne 
of the same firm, was in Cincinnati on a 
furlough last month; George Kleier of 
K. Wagner & Son, retail jewelers, visited 
his son who is with the Army in Florida; 
and Louis F. E. Hummel, Jr., retail 
jeweler, reports that his son, Louis, is 
with the Army Air Forces. 

q Jack Eckerle. son of Mrs. E. J. 


FoR May, 1948 


Eckerle, retail jeweler of Cincinnati, is 
one of the most recent members of the 
trade to be inducted. He is stationed at 
Camp Crowder, Mo. . 
q Lt. Isadore Abraham, a_ partner of 
J. Abraham & Son, manufacturing 
jewelers, New York, was graduated 
from Signal Corps O.C.S. at Fort Mon 
mouth, N. J., April 24. 

q Pvt. Raymond Cowen, a member of 
the firm of Cowen Bros., New York 
leather watch strap manufacturers, be- 


RAYMOND 
COWEN 
from State Guard 
to {rmy 





came a part of the Armed Services on 
Apr. 23. Prior to his induction, Pvt. 
Cowen was a staff sergeant of the New 
York State Guard. 

q Edward B. Ostby, formerly with the 
Gorham Mfg. Co. Providence, has 
graduated from Air Force Officer Can 
didate School at Miami Beach with the 
rank of second lieutenant. 

q Richard Halpern, son of Ben Halpern, 
the efficient secretary of Chicago CJA, 
and a freshman at the University of 
Illinois, was recently called by the Army 
Reserve and is now in the field artillery 
at Fort Sill, Oklahoma. 

q Capt. Albert E. Noel, son of Emil 
Noel, Chicago wholesaler, now located at 
the Pampa, Texas, Army Air Field, was 
recently promoted to squadron com 
mander. 

q Jack K. Hollander, who was associated 
with his father Howard Hollander, dia 
mond cutter, 31 N. State St., Chicago 
before induction in the Army service 
was commissioned 2nd Lieutenant at the 
Coast Artillery school at Camp Davis, 
N. C., and is now stationed at Camp 
Hahn, Cal. 
q Harold (Peanuts) McLaren, 26, who 
formerly was employed by the Wads 
worth Watch Case Co., Dayton, Ky., 
“walked” himself into a hero’s role last 
month on the Tunisian front. He was 
among a group of 75 American soldiers 
sent out to repair a blown-out high 
way who, after completing the job, 
found themselves cut off by the enemy) 
force. By circumventing Axis patrols 
and positions, however, they walked 173 
miles to safety without losing a man 
on the way. To top it off they brought 
back a damaged American tractor 
truck that the enemy had captured in 
an earlier battle. There’s another thrill 
awaiting McLaren when he returns to 
this country. He has never seen his 
two-and-a-half month son, born te his 
bride of 15 months. His three brothers, 
Walter, Raymond and William Mc- 
Laren are all also former emplovees 
of the company who are now in the 
armed services. 
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A large and complete 
line of Ring ‘Mount- 
ings, Watch Cases and 
Watch Bracelets for 
immediate delivery. 


- METRO 
JEWELRY CORP. 


Manufacturing Jewelers 


21 WEST 46th STREET 
NEW YORK 














GENUINE 
WHOLE 
PEARLS 


— All Sises — 


GENUINE 
RUBIES & 
SAPPHIRES 


Squares, Rounds and 
Fancies 


GENUINE 
GARNETS 


Rounds and Ovals 


AMETHYSTS 
TOPAZ 


AGATES 


Plain or Drilled 





Mail Orders Promptly 
Filled 





Special Attention to 


CUTTING 
ENCRUSTING 
DRILLING 


MAX STERNaco. 


Importers 


17-23 John St. New York 
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Broer Is Re-Elected Chairman 
of AG S International Committee; 
Bigger Program to Replace Conclave 


Carleton G. Broer, C.G., of Broer- 
Freeman Co., Toledo, was reelected 
chairman of the International Committee 
ot the American Gem Society, during 
the three-day sessions of the committee 
and various international boards at the 
Edgewater Beach Hotel, Chicago, March 
30-April 1. Mr. Broer thus continues in 
a position that corresponds with the 
presidency of most organizations. 

Final action to discontinue all educa- 
tional activities not customarily con- 
ducted by professional societies in other 
vocations was taken, so that the elemen- 
tary gemological courses which for nine 
years have been conducted by A.G.S. 
will in the future be a part of the cur- 
riculum of the Gemological Institute 
of America. Provision was made for re- 
mitting of dues of members in the armed 
services, both at home and abroad. 

Conclaves having been abandoned be- 
cause of the Government’s non-conven- 
tion request, it was decided to expand 
the society’s publication, Guilds, in order 
to maintain much of the constructive 
work formerly accomplished at con 
claves. 

Preliminary plans were made _ for 
post-war activities of the society, and 
additional advertising for the society’s 
Registered Jewelers was approved. No 
new definitions were established by the 
nomenclature committee but a proposal 
to revise the terms used by members in 
describing coler grades of diamonds is 
to be presented to the membership for 
open discussion in Guilds. 

In attendance were the following com 
mittee members: 

International committee—Carleton G. 
Broer, C.G. of Broer-Freeman Co., To- 
ledo, chairman; John S. Kennard, C.G., 
Hodgson-Kennard Co., Boston,  vice- 
chairman; William H. Schwanke, 
Schwanke-Kasten Co., Milwaukee, secre- 
tary; C. D. Peacock Iti, CG. C. D. 
Peacock, Inc., Chicago, assistant secre- 
tary; Robert Bromberg, Bromberg & 
Co., Birmingham; Edward F. Herschede, 
C.G., Frank Herschede Co., Cincinnati; 
C. I. Josephson, Jr., C.G., Moline; K. L. 
Mappin, C.G., Mappin’s, Ltd., Montreal; 
W. W. Schwab, J. R. Wood & Sons, 
New York; Nolte C. Ament, C.G., 
Geiger & Ament, Louisville. 

International membership committee— 
W. O. Theis, Webb C. Ball Co., Cleve 
land, secretary. 

International advertising committee 
Edward F. Wright, Wright, Kay & Co., 
Detroit, chairman. 

Nomenclature committee — Hans J. 
Bagge, C.G., J. Milhening, Ine., Chi- 
cago, secretary, advisory group. 

Importers, manufacturers and _ job- 
bers committee—Maurice Spain, Larter 
& Sons, Newark, chairman; M. EF. Ved- 
der, Traub Mfg. Co., Detroit, secretary. 

Also present in executive capacities 
were H. Paul Juergens, C.G., Juergens 
& Andersen, Chicago, president, central 
division AGS, and Robert M. Shipley, 
executive director AGS. 





Frozen Steel Inventories Released 
For Bag and Pocketbook Frames 


Bags, purses and pocketbooks can be 
made with steel frames, in limited quan- 


tity, under WPB’s iron and steel conser- | 


vation order as amended April 8. Thy 
steel which is released consists of frozen 
inventories of light-gauge metal not 
satisfactorily usable in war production 
or for scrap purposes. No new steel may 
be used. 

Steel may be used under similar con 
ditions for pocketbook buckles. Proces 
ing of steel was halted for bag, purse 
and pocketbook frames on June 18, 1942, 
and for pocketbook buckles on Aug. 14, 
1942. It is this already-processed inver 
tory which is now released. 

To insure that needed labor will not | 
diverted from war production, as a resul| 
of the unfreezing of inventories, the order 
permits their use only in loose labor 
markets as designated by the War Man 
power Commission. 


Canadians Must Sell Old Platinum 
Within 30 Days After Purchase 


Canadians often raise the question 
“May a jewelry manufacturer or a re 
tail jewelry store purchase an old plati 
num ring or receive it in exchange for 
new jewelry?” 

The official Canadian ruling follows 
Old platinum acquired in the above man 
ner must be sold within 30 days from 
date of purchase to one of the following 
licensed platinum dealers: Baker Plati 
num of Canada, Ltd., Johnson Matthey 
& Co., Ltd., Imperial Refining & Smelt 
ing Co. of Canada, Goldsmith Bros 
Smelting & Refining Co., Ltd., the Wil 
liams Gold Refining Co. of Canada, Ltd., 
or Handy & Harman. 

When a salesclerk tails to ask “How 
many War Stamps with your change?” 
he’s guilty of “absenteeism.” 
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THEODORE F. SCHRAFT 
Secretary-Treasurer 
Certified Gemologist 


8 ROSE STREET, NEWARK, N. J. 


West Coast Representative 
ARTHUR W. BENNETT 


Southern Representative 


MILTON F. FERRIS 
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watches, 


q Erich W. Mehler, Juvenia 
his office 


has announced the removal of 
to 604 Fifth Ave. on May l. 
4 The diamond business of A. L. 
discontinued at 11 Maiden Lane, 
be managed by Marion Hodes at 
residence, 175 W. 73rd St. 

q Metro Jewelry Corp., manufacturing 
jewelers of 21 W. 46th St.. have com 
pleted renovating their offices and have 


Hodes, 
will 
her 


nstalled a new reception room and a 
new show room. 

q Mr. and Mrs. John DeSalvio, artists 
and enamelers, have terminated their 
21-year association with Peiser & Co. 
and are now in business for themselves 
at 3366 Decatur Ave. 


q Marcus & Co., Inc., presented a dia 
mond solitaire ring to Julius Klorfein, 
president of the Garcia Grande Cigars 
Corp., as the largest individual bond 
purchaser at Gimbel’s rally for the Sec 
ond War Loan drive. 

q As a climax to the Thomas Jefferson 
Bicentennial program on_ the 
the Sub-treasury, the Maiden Lane His 
torical Society entertained 60 guests at 
a buffet luncheon in the Federal Hall 
Memorial Museum on April 13. 
q Gray-Kamsly, diamond and 
stone importers formerly at 608 Fiftin 
Ave., are now located at 607 Fifth Ave. 
Che firm was organized five years ago 
hy John Gray and Samuel Kamsly, both 
of whom are the third generation in the 


steps ot 


precious 


diamond business. 
q Ed Gross, of Benjamin & Edward 
J. Gross Co., 64 W. 48th St.; Milton 


Jackson and Jack Schaeffer, of Shiman 
Bros. & Co., 234 W. 39th St.; and Nat 
Newman, of Silbermann, Kohn & Wal 
lenstein, Inc., 216 E. 45th St., enjoyed 
a vacation at Palm Beach last month. 
q Ed Wagner, of Wagner Jewelers, 
30-78 Steinway St., Astoria, won't for 
get his 50th birthday right away, and 
not without reason. After striving un 
successfully for 20 years to dip under 
80 on the links, Wagner realized a 79 
on the day he reached the half-century 
mark. 

q General Watch Co., Ltd., sole U. S. 
representatives of the General Watch 
Co., of Bienne, Switzerland, have opened 
attractive offices at 608 5th Ave. In 
addition to the regular line, they will 
feature the “Four Star General” watch. 
Herman J. Leffert is president of the 
firm and Lewis M. Franklin, secretary- 
treasurer. 

¢@¢ Benjamin Ejichberg. of Ejichberg & 
Co.. diamond wholesalers of 511 Fifth 
Ave., has agreed to serve as co-chairman 
of the jewelry division of the Greater 
New York Fund campaign, it has been 
announced by Jack T. Straus, president 
of R. H. Macy & Co., chairman of the 
Manhattan commerce and merchandis- 
ing section of the Fund. 

q The Rima Watch Co. which for 13 
lucky years has conducted its business 
at 15 Maiden Lane is now located up 
town, 608 Fifth Ave., Suite 401. Herman 
Lehman. active head of the company, 
admits to a feeling of nostalgia about 
moving out of the traditional jewelry 
center because of the many close friend- 
ships he has made there, but he feels 
that his customers’ requirements necessi- 
tated the move. 

q The annual meeting 
IT ane Historical Society. was held March 
25 at 15 Maiden Tane. Officers elected 
were Henry Abbott. honorary president; 


of the Maiden 


FOR May, 1943 


| CULAR-KEyYSsTONE 


Victor A 


Alpheus L. 
I. Rosengeld, Joseph D. 


Brown, president; William 
Little, G. H. 


Niemeyer, William Post Sackett, Otto 
ID. Wormser, and Maurice ‘Tishman, 
vice-presidents; Edwin H. Dean, secre- 
tary-treasurer; and Albert Ullmann, 
historian. The 12 trustees elected in- 


clude H. A. Bliss, Sigmund Cohn, Henry 


E. Hyde, Frank Jeanne, F. J. McCor- 
mick, Charles A. Parker, Lee Reichman, 
Charles Siegman, Frank P. Somes, 


Walter N. Kahn, Frank B. Brennett, 
and Benjamin Biffar. 

q Kramer & Bick, jewelry manufactur- 
ers of 542 Fifth Ave., were hosts the 
night of April 14 to a large group from 
the New York chapter of the American 
Gem Society. Dr. Frederick H. Pough, 
of the American Museum of Natural 
History, lectured on rubies and 
phires, illustrating his talk with a num- 
ber of rough and polished specimens in 
nearly every color of the spectrum and 


sap- 


from many sources, including Ceylon, 
Siam, Burma, Montana and Australia. | 
Before the gem session, members had 


dinner at Stouffer's. 
it was indicated, might include a_ visit 
to the melee and industrial diamond cut- 
ting plants of Baumgold Bros. 


q At a meeting of the stockholders cf 


Handy & Harman, Judson C. Travis, 
of Morristown, N. J... was elected a 
director of the company. The new post 
comes to Mr. Travis as he completes his 


25th vear of service. Starting as an 
office boy in 1918, he has headed up 


JUDSON C. 
TRAVIS 
elected Handy & 


Harman director 





sales and advertising activities of Hany 
& Harman for many years and five. years 
ago became assistant to G. H. Niemeyer, 
the company’s president. In that capac 
ity his principal efforts since the begin 
ning of the war have been directed to 
the development of the company’s rapidly 
expanded war activities. Mr. Travis 
takes the place, on the Handy & Har- 
man board of directors, of H. H. Deloss, 
recently deceased. 


q First reports of the success of the 
drive for funds for the American Red 
Cross in the New York jewelry indus 


try have proved to be far too modest. 
When the April issue of Jewrvers’ Cir 
went to press just as 
total of slight 
Since 


the drive was closing, a 
Ivy over $60,000 had been secured. 
then, gifts have continued to come in as 


committeemen contacted people whom 
they had not been able to reach earlier 
and now the total is over $72,000—more 


times what was collected 
New York jewelry in 
dustry in 1941. This, it is believed hy 
Lambert, of Lambert Bros.. 
who was chairman of the campaign com- 
mittee, is the largest sum ever raised 
in the jewelry industry in New York 
Citv in any one drive for donations for 


than three 
from the same 


The May meeting, 





“ORIENTA” 
CULTURED PEARLS 
of QUALITY 


Lous Chrillic 


65 NASSAU STREET NEW YORK 








BEAD SPECIALIST 


All Kinds of Genuine Stone Bead Necklaces 


Earrings Semi Precious Stones 


Selections on request to responsible Jewelers 
Necklaces lengthened and restrung 


DOUBRAVA CO. 


12 John St., New York City 
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LARGE FINE 
15@) Ja0 4 


STAR SAPPHIRES 
ZIRCONS san st en nd 


CULTURED PEARL NECKLACES 
71-73 Nassau St., New York City 





MILITARY RINGS 


BRIDAL SETS 
JOSEPH A. RICH 


Mfrs. of Plat. & Gold Jewelry 
62 W. 47th St. New York, N. Y. 








SIMONS BROS. CO. 
THIMBLES 


PHILADELPHIA 





269 So. 9th ST. 

















ENCRUSTERS 


STONE RINGS ENGRAVED 

@ CRESTS @ DRILLERS 

@ COATS-OF-ARMS @GEM CUTTERS 

@ SCHOOL AND FRATERNAL EMBLEMS 
Estimates furnished without obligetion 
BRAUNFELD & MEHLMAN 


108 Fulton St. New York, N. Y. 
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48 West 48th St., New York, N. Y. 





OMEGA 


The watch of world precision record 
NORMAN M. MORRIS 
WATCH CORP 


608 Fifth Ave . New York 
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iny philanthropic cause. Certainly, the 
impressive total is a tribute to the fine 
work done by the conscientious, hard- 
working committee, and to the able di- 
rection of Chairman Lambert and Co 
Chairman Aaron Sverdlik. 


Jewelry Crafts Association 
Has Meeting on Gold Order; 
Plans Effort at Revision 


Members of the Jewelry Crafts Asso- 
ciation met at the Hotel Taft, New York, 
Thursday evening, April 22, to study 
the provisions of WPB Order L.-45 limit- 
ing the use of gold and palladium. After 
thorough explanation and discussion of 
its provisions, it was the sense of the 
meeting that the restrictions appeared 
unduly severe in view of the apparent 
lack of any possibility of substantial 
conversion to war work of the fine 
jewelry industry, since sustained efforts 
throughout the past year by members 
of the group to obtain such work have 
met with such discouraging results. It 
voted, therefore, that an_ effort 
should be made to seek modification of 
the order. 

W. Waters Schwab, president of J. 
R. Wood & Sons, and William B. Ogush, 
president of Katz & Ogush, who have 
been acting as a committee for the 
association in matters pertaining to gov- 
ernmental regulations, were instructed 
to present the case of the industry to 
the proper authorities in Washington, 
either independently or in conjunction 
with representatives of other groups 
who might wish to join in the effort. 

\ meeting for Tuesday, April 27, was 
arranged in Washington between them 
selves and WPB officials for the purpose 
of considering the situation. 


Was 


N. Y. State Watchmakers 
Meet May 16 
At Hotel Onondaga in Syracuse 


The New York State Horological Asso 
ciation authorized change of name to the 
New York State Watchmakers Associa- 
tion at a recent meeting of the executive 
and directors board at the Hotel Martin, 
Utica. 

Because of transportation difficulties, 
it was decided to streamline this year’s 
convention which will be held in Syracuse 
at the Onondaga Hotel, Sunday, May 16, 
where delegates and alternates will meet 
with the boards at 10 o’clock in the morn- 
ing. Luncheon will be followed by a 
business session with election of officers. 
The present officers are John DeVogel, 
Albany, president; Charles K. Ottarson, 
Rochester, vice-president; Benson S. 
Murray, Morrisville, treasurer; and Fred 
C. Nhare, Syracuse, executive secretary. 
Herbert W. Steer of Syracuse heads the 
committee on arrangements for the con 
vention. 


Watch Importers 
Beat Red Cross Quota 


New York importers of Swiss watches 
who conducted their own campaign sepa 
rate from the drive in the general 
jewelry industry for Red Cross funds 
came through in their effort with colors 
Hving. 

The quota which had been set for this 
section of the industry of $5,000 was 
comfortably beaten with total gifts of 
$5,260—106 per cent of the goal. 

The drive was in charge of a small 
committee of the American Watch As- 


imPearl Replicas 





semblers Association headed by Roland 
Gsell, president of the American Watch 
Assemblers. 


Jewelry Crafts Assn. Protests 
Home Work Proposal for Industry 


As a protest to the proposal of tl. 
wage and hour division of the Depar 
ment of Labor to permit home work 
employment in the jewelry industry, the 
Jewelry Crafts Association of New 
York, has filed objections with the Labo 
Department showing how this would be 
a detriment and would result in th 
disorganization of the industry. 

Opposition to the plan, as outlined by 
Henry Sperling, executive secretary of 
the association, is based on the fact that 
homework is socially wrong, economically 
unsound and cannot be adequately regu 
lated or supervised, and that it is a 
means of circumventing and evading 
the law prohibiting the employment of 
child labor. 


Two or Three Ships Due in May 
With Watches from Switzerland 


ships, and possibly three, wil 
Philadelphia this month wit! 
watches, and probably clocks as well, 
from Switzerland. One is due during 
the first part of the month, directly from 
Genoa, Italy, and another sailed from 
Genoa late in April, to reach the United 
States in the third week of May. 

The third May arrival, considered a 


Two 
arrive in 


probability, would be an arrival from 
Lisbon, Portugal, containing watches 


transshiped from Genoa. 

April had only one shipment of Swiss 
watches and clocks—but a large one, 
weighing a total of 21 tons. 


Rohner, Gehrig & Co. New York 
commercial agents for the Swiss gov 
ernment, last month stated that even 
small packages can now be sent by 
freight instead of parcel post, whicl 


because of war conditions is vastly slow 
er. For a time parcels weighing less 
than 20 kilos could not be forwarded by 
freight, but this ruling has been relaxed 
Parcel post shipped from Switzerland 
late last fall has only recently reached 
the U. S., the company. said. 


Northern Ohio Guild, AGS, Names 
New Place for May 6 Meeting 


A new location for meetings of the 
Northern Ohio Guild of the American 
Gem Society, on the second floor of 
Western Reserve University library, the 
corner of Adelbert and Euclid, has been 
announced by the president, Charles E 
Carolyne, C.G. Officers will be elected at 
the meeting on May 6 and dues for 1943 
1944 will be collected by the newly 
elected treasurer. Dr. Donner will lee 
ture on doublets and triplets, and Mrs. 
E. Brandau, R.J.. of the Haserodt 
Jewelry Co., Elyria, Ohio, will discuss 
their curious lore and legends. 

Wit 


Say: “How about tacking a 


Bond on your bill?” 


WATCHES 
Swiss Lapel 
Water Shock Proof 
Sweep Seconds 


PEARLS 


Nearest to Genuine 
Oriental 


STRAHL 
@ NEW YORK @ Mu. 5-5519 
SHOWROOM HOURS: 1:30 to 5:30 P. M. 
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385 Fifth Ave. 
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More Than 200 Factories in Jewelry Trades 
Do War Work; Contracts Now Hard to Get 


A direct and 


the war effort is now 


important part in 
being taken 
by more than 200 jewelry industry 
manufacturers, who are devoting 


skilled 


power, in whole or in part, to pro 


their facilities and man 


ducing hundreds of different in 


struments, tools and parts for the 


nation’s armed forces. 


However, these manufacturers are 
only 21.5 per cent of the total number 
of manufacturers listed by the Jewelers 
Board of Trade and, in the words of 
Jacob Mehrlust, chairman of the Jewel 
ers War Production Committee: 

“It is not easy now to obtain war 
work, because the larger manufacturing 
concerns have added to their facilities to 
such a great extent that they are able to 
do nearly all the work that heretofore 
they had parceled out to smaller con 
cerns. 

Facts and figures on the industry's 
conversion to war production were given 
by Mr. Mehrlust, New York platinum 
smith whose shop now makes scores of 
sorts of delicate surgical instruments, 
at the annual meeting of the Jewelers 
Vigilance Committee April 6 in New 
York. 

“Those very numerous concerns which 
converted have done a wonderful job to 
ward helping in the war effort in some 
very useful and precise fields,” said Mr. 
Mehrlust. “The jewelry industry has 
contributed a great number of very use 
ful instruments in very many cases far 
superior to those that had been in exist 
ence heretofore. 

“The office of the Committee has fur 
nished the various Government depart- 
ments with a full list of equipment and 
has a complete record of firms with their 
lists properly arranged. The office is 
functioning, giving information and aid 
to all the concerns that seek such infor 
mation and is helpful in putting them in 
touch with the various prime contractors 
ind the various Governmental agencies.” 

Calling an area-by-area roll of jewel 
ers’ war production, Mr. Mehrlust’s re 
port showed New England in the lead, 
i condition to be expected because many 
of the manufacturers in that region are 
large concerns with sizeable facilities 
and equipment. Out of 157 manufactur 
ers, 114 have some war work, he said. 
quoting the New England Manufactur 
ers and Silversmiths Association. While 
the average number of workers is off 
from normal by about one-third, 60 per 
cent of the total man hours now being 
worked is on war production. 

Paying tribute to Henry IL. Sperling 
and Leonard Shiman, hard-working field 
secretaries in New York and Newark 
respectively, Mr. Mehrlust said that 50 
jewelry firms in the metropolitan area 
and 18 to 20 concerns in Newark——mem 
bers of the Newark pool—are now in 
one way or 
work. — 

In addition, he cited the following re 
ports from various other sections: 

Chicago 


another engaged in war 


Five of the larger concerns 
who have adequate facilities are devoting 
from 20 per cent to 100 per cent of their 
employees and _ facilities towards war 
work. 


Los Angeles—-Four firms are definitely 
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doing war work, while many other firms 
are endeavoring to convert as speedily 
as they can. One manufacturer writes, 
“Our ‘problem out west is equipment, 
particularly, and all of our efforts are to 
handle castings in the different metals 
for small parts. There is plenty of work 
being offered, the problem is the equip 
ment.” 

San Francisco—One small manufac 
turer is doing war preduction work at 
this time. 

Cincinnati—One other concern, rela 
tively small, besides the Gruen Watch 
Co., is doing war work. 

On the other hand, conversion has been 
slight in other areas, including the fol- 
lowing: 

“Kansas City reports that there are 
no jewelry firms doing any war work. 
One manufacturer states that since De 
cember 7, 1941, all the shops in Kansas 
City have attempted to get war con 
tracts. He writes that he personally 
offered his plant to the local War Pro- 
duction Board for the duration at no 
profit. He further writes, ‘It appears 
that the type of labor the shops in Kan 
sas City use is entirely too high priced 
compared with the price of labor doing 
war work.’ 

“St. Louis reports that a check made 
with the factories and also through the 
union headquarters shows that at present 
there is no factory in St. Louis working 
on war work One manufacturer states 
that he had a contract up to about 60 
days ago making bayonet catches, but 
at the present time they are not doing 
any war work. 

“One manufacturer in Detroit writes, 
‘Replying to your inquiry regarding 
jewelry concerns in Detroit engaged in 
war work, there are only a few. None 
of us have had prime contracts but have 
emploved our facilities wherever pos- 
sible to so-called “nuisance” jobs such as 
delicate weldings and use of tool room 
equipment for small quantities of experi 
mental war work. He further reports 
that one concern works on badges and 
insignia—10 per cent of total production. 
Another one—instrument repair in watch 
department—75 per cent of that depart 
ment and that their concern is now in 
the process of converting to do small 
castings and expect that the conversion 
will be about 50 per cent by Aug. 1 and 
75 per cent by Jan. 1 of next vear.” 


Justice Department Postpones Trial 
Of 3 American Watch Companies 


The trial of three watch companies 
Hamilton, Elgin and Waltham—for al 
legedly violating the anti-trust laws is 
to be postponed until after the war, or 
until these companies are 


gaged in war work. 


no longer en- 


Culminating an investigation of over 
i vear, these three American watch com 
panies together with many distributors 
were indicted on Nov. 13, 1941. and were 
charged with “combining and 
ing” in restraint of trade 

Defense attorneys have beeh arguing 
for bills of particulars which, according 
to oa spokesman of the Department of 
Justice, are still pending, but because 
of a request from the War Department 
postponement of the trial is assured be 
cause of the important contribution these 
companies are making to war produc 
tion. 


conspir 
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Now Available . . . Large Stock of 


Sterling Silver Clasps 


in 1, 2, 3 Strands for 
CULTURED PEARL NECKLACES 


Also White Gold Clasps 


* 
RESULT OF FORTUNATE PURCHASE 


Order While They Last 


FRIEDMAN GEM CO., INC. 


71-73 Nassau Street, New York City 


-TEWELERS 
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and all other lines of 


Insurance 


in all parts of the world 
PENDLETON & BERGER 


15 WILLIAM ST. NEW YORK 
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Silverware Repaired 
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Removing of Engravings 


WM. HERTEL & CO., Inc. 
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17 W. 45th St. 
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ASSURE 
POST-WAR PROSPERITY 
BY PROPER 
WAR-TIME PUBLICITY 


A. an insurance for the fu- 
ture, to keep alive the desire 
for fine jewelry and to see to 
it that prestige is not lost, The 
Jewelry Industry Publicity Board, 
financed by all branches of our 
industry, continues to publicize 
jewelry, silver, watches, gem- 
stones and pearls. 


The future of our Industry lies in 
the success of post-war business. 


LET'S ALL DO OUR PART 
SUBSCRIBE NOW 
TO THE 
JEWELRY INDUSTRY 
PUBLICITY BOARD 
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If you're looking for some good ideas 
to ‘fill-in your depleted stock, we 
suggest that you visit our showrooms 
where you can always be reasonably 
certain of finding an interesting selec- 
tion of merchandise. 
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q Max Kohner, wholesale jeweler of 21 
W. Baltimore St., Baltimore, was in 
New York on business early in April. 
q Diamond Jim Brady, Ine. retail 
jewelers, have purchased the building at 
106 N. Eutaw St., Baltimore, which they 
now occupy. 

qJ. W. Haley, Ashburn, Ga., retail 
jeweler, last month was named a mem- 
ber of the city council to fill a vacancy 
caused by one of the members who is 
now with the armed services. 

q Two Baltimore jewelers who enjoyed 
some Florida sunshine last month were 
Jay Engel, president of J. Engel & Co., 
wholesale jewelers, and Jack Roberts of 
Roberts Credit Jewelers, 402 N. How- 
ard St. 

q Lester S. Smyth, president of the Al- 
bert S. Smyth Co., wholesale jewelers at 
5 Hopkins Place, Baltimore, now has 
four sons in the armed services, the 
youngest having been called by his draft 
board on April 9. 

q Land Brothers, Inc., Emporia, Va., 
with maximum capital of $25,000, has 
been chartered by the Virginia corpora- 
tion commission to do the business of 
watchmakers and jewelers. R. C. Land, 
of Emporia, is president. 

q Al B. Greenberg, manager of the Car- 
olina Jewelry Co., Asheville, N. C., was 
appointed chairman for the Zionist Or- 
ganization of America bond drive in the 
western North Carolina district for the 
month of February. Sales netted 
$54,000. 

q The Paul-Jerome Jewelry Co., 7 13th 
St., Columbus, Ga., was formally opened 
for business on March 13. Jerome T. 
Cohen is president of the firm and has 
as his associates Sydney Spandarfer, 
Mrs. Pauline Spandarfer, and Jesse 
Culpepper. Both Mr. Cohen and Mr. 
Spandarfer are former managers of lo- 
cal jewelry stores and Mr. Culpepper, 
who was official timekeeper for Fort 
Benning for 12 years, is in charge of the 
repair department. 

q.A fire in Atlanta, Ga. Apr. 9 de 
stroyed 200,000 pounds of drugs and 
vital war materials in a building located 
at the southwest corner of Spring St. 
and Baltimore Pl., N. W. The building 
was occupied by E. R. Squibb & Sons, 
and the Withers Gem & Mining Cor). 
The Withers firm was manufacturing a 
war product. Its raw stocks, in the base- 
ment with the drugs, were lost, and its 
finished products, on the first floor, prob- 
ably will have to be refinished on ac- 
count of smoke damage. 

q Richmond city legislators may invoke 
the Virginia blue laws prohibiting labor 
on Sunday in order to break up what is 
described as a growing practice of nov- 
elty shops doing business on Sunday. It 
is charged these shops sell jewelry in 
competition with established jewelers, 
some of whom are reported to be open- 
ing on Sundays while others threaten to 
do so. The matter has been called to the 
attention of police authorities who are 
now making an investigation. In order to 
draw the patronage of servicemen visit- 
ing the city over the weekends novelty 
shops are springing up in the shopping 
district and many of them operate un- 
der restaurant licenses and are open all 
hours of the day and night. 

q Sherman, Tex., has increased in popu- 
lation so rapidly that the three jewelry 





stores and three or more resident watc)) 
makers and two _ repair shops are 
swamped with work in any shop not 
promised under two months. W. H 
Storye, who has for several years run 
a repair shop in Sherman, has moved 
his business to the Perrin Air Field 
where he will handle service watches. 
Hollis D. Reid came to Sherman in 
1938, expecting to operate at a loss for 
the few years it usually takes to get e 
tablished, but instead has _ succeeded 
financially from the first. The T. M 
Van Pelt jewelry store is booked months 
ahead in repair work and despairs of 
getting additional help. All Sherman 
stores report a good business in di: 
monds. 


15 Candidates Get Certificates 
From Horological Institute 

Six certificates of certified watcl 
maker and nine of junior watchmaker 
have granted by the Horological Insti 
tute of America in the first quarter of 
1943. The candidates who successfully 
passed the examinations for certified 
watchmaker are Earl C. Carlson, Elgin 


National Watch Co., Elgin, Ill.; Jim 
Dorsett, Fred Hinchceliff, Vancouver, 
B. C.; Wendall T. Johnson, Arthur T 
Johnson, Jenkintown, Pa.; Kurt H. 


Kraft, Long Island City, N. Y.; Lauri 
Tokoi, C. J. Kauppinen, Fitchburg, 
Mass.; and Wayne K. Wicker, May Bros. 
Jewelry Co., Clovis, N. M. 

Junior watchmakers include Lowell 
W. Britton, J. L. Jenks, Dickinson, 
N. D.; James Troy Wynn, T. Herrara, 
Dallas, ‘Texas; W. R. Burke Delle. 
Masaji Makamura, S. Alvin Sandall, 
students at Elgin Watchmakers College. 
Elgin, Tll.; Claude Raymond Pfander 
and Charles R. Smith, students at Brad 
ley Institute, Peoria, Ill., and Robert 
M. Dunn, Sherwood S. Chappell, Raleigh. 





Birks Old Guard Gets New Members 


Six Montreal employees of Henry 
Birks & Sons, Ltd., jewelers, together 
with one each from the Ottawa and 
Toronto branches, were initiated Feb. 1 
into the Birks Old Guard organization. 

Henry G. Birks presented them with 
their membership, for which 166 mem- 
bers have qualified in the last thirteen 
years. Of these 103 are active members 
today. The new members include Miss 
A. Gallagher, Miss M. I. Ackerman, 
Miss E. M. Horsnell, Mrs. Bella Picard, 
Rosario Lussier and A. F. Gagnon. 
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q Joseph P. Bechtel, head of Joseph P. 
Bechtel & Co., wholesale jewelers at 729 
Sansom St., was given a dinner by his 
wife in honor of his 78th birthday. The 
party, with 50 of Mr. Bechtel’s intimate 
frieids present, was held in a_ private 
dining room in the Strawbridge & Clothier 


JOSEPH P. 
BECHTEL 
Feted on 7&th 
hirthday 





department store. Active in the trade 
since 1894, Mr. Bechtel has long been 
associated with trade association work 
and is now treasurer of the National 
Wholesale Jewelers Association. 

4 Sidney M. Beifeld, of Beifeld’s Jewelry 
Store, 135 S. 8th St., is taking a course 
in aircraft woodwork. 

4 Josef Milner, of the House of Milner, 
728 Sansom St., recently returned from 
a three-week vacation in Florida. 

q Albert Robbins, formerly of Kuper- 
stein & Robbins, wholesale jewelers, is 
now doing business at 137 S. sth St. 

q George Krienis has moved his shop 
from 1152 W. Erie Ave. to more spa- 
cious quarters at 5800 Rising Sun Ave. 
q The engagement of John Fisher, man- 
ager of H. O. Hurlburt & Co., 817 Chest- 
nut St., to Miss Helen Wood has been 
innounced, 

q Robert S. Frain, of H. O. Hurlburt & 
Co., and his wife, recently returned from 
a visit to relatives in New York and 
upper New Jersey. 

q The Morton Co., credit jewelers and 
clothiers of 25 S. 11th St., has been pur- 
chased by a syndicate upon the retire- 
ment of the owner, David Cohen. The 
firm is one of the oldest in Philadelphia. 
q Charles Kuperstein and Albert Rob- 
bins, who operated a jewelry store at 
136 S. 8th St. for eight and one-half 
vears, have dissolved their partnership. 
Kuperstein is operating at the same old 
stand and Robbins has opened a_ shop 
directly across the street, at 137 S. 8th. 
q Max D. Feinberg, of Brown, Gold Co., 
110 S. 8th St., is the most recent recruit 
of the Coast Guard Port Security Force. 
Many Sansom and Chestnut St. jewelers 
are members of the volunteer unit, 
signed to guard docks and warehouses 


as- 


along the waterfront. Each member 
devotes eight hours a week to patrol 
duty. 

q Sol Sickles, of M. Sickles & Sons, 
904 Chestnut St., spent the winter at 
Palm Beach, Fla. He plans to visit 


New Orleans, La., and Mobile, Ala., be- 
fore returning to Philadelphia. Two 
salesmen of the same company, who were 
inducted into the Army some months 
ago, have been released because they’re 
over age. Both, Adolph Ritter and 
Larry Sauber, now are working in war 
plants. 

q The use of the polariscope and di- 
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chroscope and a discussion on the sales 
possibilities of colored stones were the 
topics taken up by the Philadelphia 
Guild of the American Gem Socity at 
its meeting on Apr. 15 following a din- 
ner at the St. James grill. The next 
meting, scheduled for May 20 with din- 
ner at 6 o’clock, will feature an expla- 
nation of the polariscope by Cyrus L. 





Thomas C.G., and a discussion of stones | 


in the beryl group. 

q The Stewart Co., located for 25 years 
at 722 Chestnut St., has been liquidated 
because of an inability to obtain mer- 
chandise. Frank H. Chapman, one of the 
founders of the firm, has leased a second- 
floor showroom in the Silversmith Build- 
ing at the same address and will carry 
on from there. Chapman has been in 
business for 45 years in Philadelphia, and 
has spent 58 vears dealing in silverware. 
He will operate as F. H. Chapman, 
specializing in the manufacturing and 
repairing of trophies and associated ac 
cessories, 


WPB Seeks Greater Efficiency 
For Industrial Diamonds 


In order to insure the most effective 
use of industrial diamonds in war in- 
dustries, and to determine how their life 
may be prolonged, a scientific investiga- 
tion has been undertaken by the Office 
of Production and Research, WPB, and 
the War Metallurgy Committee of the 
National Academy of Sciences. 

Requirements for industrial diamonds 
have increased rapidly in the past two 
years and will show a further increase 
this vear. Although the entire world 
supply is under the control of the United 
Nations, the demand is so great that the 
utmost care must be exercised in their 
utilization. “Results to date,” said Dr. 
C. K. Leith, chief of the Metals and 
Minerals branch, “show that current 
classifications of industrial 
may not always accurately reflect the 
usefulness of a given stone, at least as 
far as wheel dressing is concerned, and 
that selected stones from categories now 
classed as inferior may be ac- 
ceptable substitute material 
purposes.” 

Modern high-speed methods in the 
production of implements of war and 
the great precision required in engines 
and instrument parts entail much grind- 
ing which in turn necessitates the use of 
industrial diamonds in unprecedented 
quantities. WPB has asked the industry 
to make every effort to obtain maximum 


used as 
for 


life from the available stones and it is 
necessary, therefore, for users of dia- 
mond tools to eliminate all conditions 


that might lead to premature failure or 
breakage. 


Illinois Jeweler Has Pot of Gold: 
Red Cross to Get All Proceeds 


As a contribution to the local Red 
Cross drive, Jones Bros., retail jewelers 
of Pekin, Il, have bought a melting pot 
for old gold and silver articles—watches, 


diamonds | 


some | 


spectacle frames, dental work, or any- | 


thing else that can be melted and con- 
verted into cash to help the Red Cross 
in its great work. 
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ELGIN — WALTHAM — HAMILTON 
BULOVA — GRUEN 
REBUILT WATCHES 


of the better kind, for the better Jewelers, 
of every description in Swiss and American 
for ladies and gents.—Orders filled promptly. 
We also carry a full line of watch cases of the 
latest styles in every description at the lowest 
market prices. 


Write for Cataloa. 
CENTRAL WATCH MATERIALS & 
SUPPLY CO., INC. 


134 S. 8th St. Phila., Pa. 











JOS. B. BECHTEL & CO., INC. 
729 Sansom Street 
PHILADELPHIA, PA. 


WHOLESALE JEWELERS 


WATCHMAKER’S & JEWELER’S 
SUPPLIES 


We have served the trade 
since November 1, 1894 











BYARD F. BROGAN 


Manulecturer of Distinctive Diamond 
Mountings and Wedding Rings 


805 Sansom Street Philadelphia | 








Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
2 JEWELERS AND ENGRAVERS 


Broad and Somerset Streets 
PHILADELPHIA, PA. 











BOWMAN 


Technical School 
Courses for Success for 
Watchmakers 
Engravers, Jewelers 
Write for free book “Your 
Future and Our Seheeol’’ 
JOHN J. BOWMAN, Director 
Bowman Blidg., Lancaster, Pa. 











New Fourth Edition 
WITH THE WATCHMAKER AT THE BENCH 
by Donald DeCarle 


For the practical watchmaker and student—also those 
engaged in aircraft instrument making and repairing 


Price: $3.00 
Postage Prepaid 
THE JEWELERS’ CIRCULAR-KEYSTONE 
100 E. 42nd St., New York, N. Y. 
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MPORTERS A 4OLESALE DEALERS 


A» A\ \ Re cant . 
WATCHES -/ /,y 4a “_\ |" DIAMONDS 
CLOCKS - JEWELRY : SILVERWARE 


373 PEO/TES A _ BOSTON 
ESTAGLISHE cond = 


WASHINGTON ST. 








Specializing 
in 
Cutting Semi-Precious 


STONES 


in quantity 


PHILIP F. POPOLLA 
Imports—Lapidary 
10 E. 43rd ST. N.Y. CITY 


MUrray Hill 2-0896 








For SOLDERING 
On Rings and Jewelry 
In 10K Gold or Sterling 





MILITARY EMBLEMS 


Also complete items with any military emblem 


H. L. HIRSH & C0. povioence. m 








NICKEL SILVER 
PHOSPHOR BRONZE 
THE SEYMOUR MFG. CO. 


SEYMOUR, CONN. 


BRIDESMAID 


rT DIMES 


STERLING 


72 K STREET BOSTON. MASS 











MASSACHUSETTS 


SCHOOL OF OPTOMETRY 


Four-Year Day Course 
For further information addrese: 
Administrative Office 


1112 BOYLSTON STREET 


Boston, Massachusetts 





Summetalic 
(Karet Gold on Sterling) 
ond STERLING SILVER 
REAL STONE JEWELRY 
Sold direct to retailers 


W. E. RICHARDS CO. 


ATTLEBORO, MASS 








22 Patterns Sterting Biiver 
ANCHESTER 
SILVER COMPANY 


Providence Rhode Island 






NEW E: 


E. H. Saxton Co., wholesale jewelers, 
7 Washington St., Boston, has added 
new line of pictures and mirrors. 

|q The L. & B. Jewelry Mfg. Co. of 
| Providence has changed its status from 
that of a corporation to a partnership. 
q Robert L. Stewart, of Daniel Low & 
Co., Salem retail jewelers, has been 
elected a director of the Chamber of 
Commerce. 

q John C. Tanner, connected with the 
Gorham Mfg. Co., from 1909 to last year 
when he joined the R. I. OPA office, has 
heen named chief of the investigation 
division of that office. 

q The Spencer Thermostat unit of the 
Metals & Controls Corp. has been 
awarded the army-navy “E.” The Gen 
eral Plate Co. also is controlled by the 
Metals & Control firm. 

q Sturges Rice, who was seriously in 
jured in an automobile accident a few 
months ago, is much improved and made 
1 trip to Boston recently to call on some 
of his friends in the trade. 

4 Miss Betty Brown, who is well known 
among Boston jewelers as secretary of 
Dr. Edward Wigglesworth of the Gem 
ological Institute, has left to take a posi 
| tion with the Polaroid Co. in Cambridge. 
She will be engaged in laboratory work 
| there. 
q About 125 new members were added 
to the membership rolls of the ANRJA 
from the Massachusetts-Rhode Island 
district as a result of the solicitation of 
Fred W. Hurley who toured this terri 
tory as a special representative of the 
Association. 
4 Among the most novel of the new lines 
displayed in Providence jewelry stores is 
Tilden-Thurber’s faney package candies 
which were given a feature spot in the 
store’s windows. Gerber’s ran an adver 
tisement on mahogany sewing cabinets, 
complete with accessories. 
4 Howard Preston, C.G., of Thomas 
Long Co., Boston, spent three days of 
his vacation at the eastern laboratory of 
Gemological Institute of America, 69 
Newbury St., Boston, doing advanced 
| work under Dr. Edward Wigglesworth 
on the petrographic microscope. 

q Watches and jewelry valued at more 
than $2000 were stolen on March 19 from 
the Art Jewelry Co., Main Street, Glou 
cester. The thief, believed to have been 
the same who lured police to a nearby 
beach by a false telephone call, used a 
stove-shaker to break a plate glass win 
dow. 

q B. H. Goodrich, who carried on_ his 
wholesale and retail jewelry business for 
28 vears at 37 Cornhill in Boston, moved 
}on Apr. 1 to 387 Washington St. Mr. 
Goodrich has discontinued his retail busi- 
ness for the duration and now concerns 
| himself solely with the wholesale trade 
in diamonds and precious stones. 
| 4 Easter customers at Smith-Patterson 
| Co., Boston, exclaimed over the attrac 
| tive appearance of the store with its 
newly redecorated interior. The wood- 
work is now painted a soft coral—a 
| Shade particularly flattering to diamond 
and silver displays. The freshening up 
project included complete renovation of 
the balcony offices. 
q Both retailers and manufacturers of 
jewelry in the Providence area got 
solidly behind the Government’s $13,000,- 
000,000 bond drive. The support of the 





Second War L.oan Drive included adver 
tisements in the local papers and win 
dow displays. One of the most striking 
of the latter was that of Tilden-Thurbe 
which showed miniature models of U. 5 
ships and planes. 

q Providence jewelry establishments re 
port some further progress in catching 
up on their watch repair business but 
declare that the business continues heavy 
One of the larger stores, which was ten 
weeks behind has cut that down to six 
weeks, watch repairers working overtime 
to reduce the backlog of unfinished work 
Some stores note that an increasing 
amount of repair work is coming from 
service men. 

q The good relations between China and 
America were exemplified recently when 
Henry Kamlot Co., wholesale jewelers 
at 387 Washington St., Boston, took on 
a new employee in the person of William 
Bing You, an American-born Chiness 
Mr. You is intent upon learning the jew 
elry bsiness from the ground up. He is 
24 years old and was formerly engaged 
in restaurant work. His home is in Law 
rence and his parents hail from Canton, 
China. 

q In view of the difficulties encountered 
by the manufacturing jewelry industry 
last year, the profit showing of Cohn & 
Rosenberger, manufacturing jewelers of 
Providence, proved of considerable in 
terest to manufacturers here. “Coro” 
showed a net profit of $394,498 for the 
year as compared with $362,522 in 1941 
The 1942 profit is subject to renegotia 
tion. Another showing of interest was 
that of the Gorham Mfg. Co., which re 
ported net earnings of $619,339 for th 
year ended Jan. 31, 1943, as against 
$932,167 for the preceding fiscal vear. 

q Boston shoppers were particularly at 
tracted to the windows of Thomas Long 
Co., last month. In one, a bouquet of 
young spring branches displayed some 
thing new in the way of buds—ear rings 
tightly clipped to the spray in a colorfu 
and unusual arrangement. Another win 
dow drew attention with a large flat map 
of the world on which 20 flags indicated 
locations of American troops and a 
hand-lettered notice called attention to 
“Lasting gifts for men in the service 
wherever they may be.” An assortment 
of gifts appropriate for boys in the ser 
vice completed the display. It included 
cuff links, rings, cigarette cases, comb 
and brush sets, nail file sets, pipes, pen 
and pencil sets. 

q Approximately 100 jewelry manufac 
turers of the Providence-Attleboro area 
were present at a gathering April 13 to 
hear a discussion of their problems unde: 
OPA regulations. At the meeting, spon 
sored by the New England Manufac 
turing Jewelers’ & Silversmiths Associa 
tion, were two men from the Rhode 
Island OPA office who explained rulings 
and answered questions from the floor 
Particular attention was given the new 
OPA order which allows an additional 
charge of 36 cents per ounce of fine 
silver content of articles of jewelry. The 
NEMJSA _ has informed its members 
that the OPA has ruled that discounts 
need not be allowed on the added silver 
price (36c). 

q The Boston Jewelers Bowling League 
wound up the bowling season with a 
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vnquet and entertainment at the 
Sheraton, when the high scorers 
resented with prizes. Ten teams have 
wen competing in weekly matches since 
ist September. Shreve, Crump & Low 
Co., was leading the league at the end 
if the season, with D. C. Percival & Co., 
n second place, and Thomas Long Co., 
third. The other teams were ranged 
in this order: E. B. Horn Co., A. Stowell 
« Co., Frank Gendreau Co., Harkins & 
Murphy Co. E. H. Saxton Co. High 
scores were: for three strings, 1520 by 
Shreve’s; for a single string 545, by 
rhomas Long Co. Individual highs were 
held by Leroy C. Clark of Long's, 382 
for three strings, and 156 for a single 
string. 
q Boston jewelers zoomed over their 
Red Cross subscription quota with dol- 
lars to spare, despite the fact that the 
drive as a whole lagged behind the 
schedule. Late figures showed that the 
jewelers had a neat margin of $660 over 
their $4,000 quota, with contributions 
still coming in. Frank E. Clayton, staff 
secretary in charge of the mercantile di 
vision of the drive at Red Cross Head 
quarters, had high praise for the fine 
work of J. Gould Cook, president of 
\. Stowell & Co., chairman of the jewel 
ers’ group. Both George C. Hanson, 
president of Chandler & Co., chairman 
of the War Fund drive, and Daniel 
Bloomfield, manager of the Retail Board 
Trade, who was vice-chairman, com 
mented on the splendid response of Bos 
ton jewelers, the secretary stated. 
q Among jewelers attending the Apr. 8 
meeting of the Eastern New England 
Guild of the American Gem _ Society 
were: Forest Davidson, C.G., President 
of Thomas Long Co.; John Kennard, 
C.G., President of Hodgson-Kennard & 
Co.; Harold Partridge of Trefry & Par 
tridge; Richard Chesley, Robert Horne, 
ind Howard Preston, C.G., of Long’s 
ind Herman Richardson of F. F. Gil 
more & Co., industrial diamond import 
ers, all of Boston. Mr. Davidson spoke 
on diamonds from “Mining to Cutting.” 
Mr. Preston added the final chapters of 
“Cutting to Selling.” The group then 
divided into two classes, one in advanced 
laboratory work under Dr. Wiggles 
worth, and the other in a study of char 
icteristic inclusions under Mr. Chesley. 
The next meeting of the New England 
Guild will be on May 13. 
q The Attleboro Chamber of Commerce 
recently presented certificates of long 
employment to veteran workers in Attle 
boro-Plainville jewelry plants. These 
veterans have worked as long as 54 years 
with the companies. Other figures re 
vealed the age of the jewelry plants 
themselves. Heading the list were the 
H. F. Barrows Co. of North Attleboro 
with 92 years of business, the R. Black 
inton & Co. of North Attleboro, 91 years, 
ind the LeStage Mfg. Co., also of North 
Attleboro, which has been in business for 
80 vears. Others included the Robbins 
Co., Attleboro, 53 years; Cheever, 
l'weedy & Co., North Attleboro, 63 
vears; D. E. Makepeace Co., Attleboro, 


56 years; Whiting & Davis Co., Plain 
ville, 67 years; Ripley & Gowan, Attle 


boro, 68 years; Bliss Bros. Co.,. At 
70 years. 

q Jewelry manufacturers in the Provi 
dence area report that the manpower 
Shortage is growing steadily worse and 
some declare it is near the crucial stage 
Recent edict to take childless married 
men into the services further aggravated 
the situation. Many plants also report 
that silver again is very tight but well 


tleboro, 
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grounded opinion in the trade believes 
that most plants have enough for the 
present to cover the amount allowed by 
the WPB. These sources add, however, 
that the outlook for silver is anything 
but bright and it is possible that a crisis 
may occur before fall. Meanwhile, the 
industry continues to increase its war 
work although it is said that the inflow 
of contracts has slowed somewhat. 
Despite curtailment in the industry, pay 
rolls in March were only moderately be 
low last year, reflecting in part the fact 
that plants are forced to work overtime 
those employees still with them. 

q The L. G. Balfour Co. of Attleboro 
has no intention of discontinuing civilian 
lines, a source close to the company told 
a representative of the JC-K. Prompt 
ing the question was a story appearing 
in a newspaper to the effect that the 
company had offered to release for war 
work all employees now engaged in 
jewelry production, with the company 
guaranteeing for the duration of the war 
the seniority rights and_ privileges of 
such employees. The official stated that 
the company’s position was merely one 
of willingness to aid the war effort, that 
the firm was about 70 per cent engaged 
in war work and that if suitable war 
jobs could be found for their “non-war” 
employees, the company would facilitate 
the shift. Well-grounded jewelry circles 
in Providence said that many jewelry 
firms had quietly offered the same assis 
tance to employees despite the fact that 
the industry is in the midst of a labor 
shortage. It was pointed out, however, 
that most emplovees engaged in civilian 
lines are generally too old or lack the 
experience for war work. 


Latest U. S. Marketing Data 
Shown in Research Co. Chart 


“A Basic Marketing Chart of the 
United States,’ originally prepared for 
its own clients, has just been released 


by the Research Co. of America, 341 
Madison Ave., New York City. 

This chart, prepared by A. Edwin 
Fein, general manager, records a wide 


variety of basic and important facts and 
figures for state and geographic 
area. The preparation of this chart 
represents more than a vear of pains 
taking collection and checking of all new 
data from the United States Govern 
ment and other reliable sources. Figures 
reported include population; retail sales; 
income tax returns; distribution of fam 
ilies; sex groups; tenure 
status; housing facilities and equipment, 
such as gas, electricity, telephones, ra 
dio, private baths; monthly 
rent or rental value of homes: educa 
tional attainment of population, by 
grade high school and college. 
This is believed to be the first time 
that all such marketing data has been 
assembled into one chart for 
erence 


each 
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Kansas Firm Rewards Early Birds 
In Second War Bond Drive 


The Overton Electrie Co. of 


Kan., hit upon a unique scheme when it 


announced it would present an attractive 


new electric alarm clock or a new fluo 


rescent kitchen lighting unit to each of 


the first ten persons who would order a 
$1,000 Government War Bond from the 
company after the opening hour Apr. 9. 
The announcement was made by S. D 
Thatcher, president of the company 


CASH FOR SCRAP 


GOLD 


SILVER 


Highest market prices for 
your solid and filled scrap, 
filled cases, scrap sterling. 
Extra allowance for an- 
tiques, salable pieces, good 
sterling flatware and hollow- 
ware. 





Jewelers Board 
Dun and Brad- 


References: 
of Trade, 
street. 


Make shipment today and re- 
ceive our check by return mail. 


SOUTHWEST SMELTING & 


REFINING CO. 
1809 Main St., Dallas, Texas 











OWN YOUR OWN 
JEWELRY BUSINESS 


. . as a concessionaire in a leading 
Portland, Oregon, credit store doing 
a million-dollar general merchandise 
volume. Jewelry Dept. already estab- 
lished. Experienced man can make 
money on small investment. 


EASTERN OUTFITTING CO. 


S. W. 10th at Washington, Portiand, Ore. 











ENGRAVING - ENGINE TURNING 


DESIGNING - BROCADING 


* 


NORTH ATTLEBORO ENGRAVING CO. 
ATTLEBORO FALLS, MASS 








“HOROLOGICAL OIL” 
A NEW WATCH and CLOCK OIL 


Approved by Horological Experts 
For All Climates 
Sold through Jobbers and Material Houses 
If you can’t obtain it order direct 


LIN-OPTIC LABORATORY 


Portsmouth, N. H., U.S.A. 











Topek i. 








Sold only direst 





250 Sterling Charms in Illustrated Catalog on request 
WELLS MFG. CO., ATTLEBORO, MASS. 


REED & BARTON 


SILVER POLISH 


A superior polish—made by sil- 
versmiths for jewelers’ use and re- 
sale 

Freight now mag A im U0. 


REED & BARTON 


Taunton, Mass. 
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Critical metals, steel — brass — nickel 
have 


— lead — cadmium — zinc — etc., 
gone to war. 


The nation’s labor has followed, de- 
voting their efforts to the production 
of necessary war materials and essen- 
tial civilian goods. 


Let the dollars join in this Home 
Front effort to insure the Victory— 
BUY WAR BONDS. 


F. H. NOBLE & COMPANY 


Manufacturers 


559 W. 59th St., Chicago, Illinois. 





CONSULT... 
M. Y. FINKELMAN 


for 
Diamonds and Diamond Jewelry 
EST. 1923 


29 E. MADISON ST. CHICAGO 











| SILVER 
CHROMIUM 
PLATINUM 






SEFORE 
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SWARTZ & CO. 


10 S. Wabash Ave. Chicago, Ill. 








Your JOBBER HAs 
NEWALL 
“Quality Findings” 


The Newall Mfg. Co. - 


Srcompaable 


SUR WORK COSTS NO MORE THAN 
ORDINARY WORK 
BE ER-HECKMAN CO 
28 E. Madison St. 








Chicago 
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q Sol Cogan, president of Manheimer 
Watch Co., spent last month in South 
Dakota on a vacation with Mrs. Cogan. 
q Ernest Maxwell, credit jeweler of St. 
Joseph, Mo., spent a few hours with 
friends in Chicago recently enroute East 
on a buying trip. 

q Sam Feldman, Turow & Feldman, 
wholesale jewelers of 5 S. Wabash Ave., 
was married on April 11 to Miss Jean 
Shugam, and left immediately for a six 
weeks’ trip to California and other parts 
of the West. 

q Oscar E. Bergstrom, who has operated 
a retail store at 1661 E. 79th St. for the 
past several years, has discontinued the 
business and combined his business with 
that of his father, Carl V. Bergstrom, at 
10112 S. Ewing Ave. 

q Fred Gottlieb, Frederick M. Gottlieb 
& Co., wholesalers, 55 E. Washington 
St., returned to Chicago early in April 
by way of New York City after spend- 
ing a month in Florida. He was accom- 
panied by Mrs. Gottlieb. 

q The business of Platinumsmith’s Co., 
located at 30 E. Jackson Blvd., has been 
discontinued. The entire stock was sold 
to Gordon Bros., 18 Providence St., Bos- 
ton, and the store room which for nearly 
25 years has been occupied by high class 
jewelry business is vacant. 

q The Retail Jewelers Research Group 
held their annual spring conference at 
the Edgewater Beach Hotel, Chicago, on 
March 30, 31 and April 1. During the 
sessions, among other matters that were 
discussed, considerable time was spent 
on the various Government regulations, 
such as inventory contro], price ceilings, 
excise tax, credit regulations, conserva- 
tion of merchandise, rationing, etc. 

who attended the Chicago 
Jewelers Association luncheon at the 
Palmer House on April 15 were treated 
to a mystifying demonstration of magic 
by Dr. Tarbell, who was introduced by 
President R. Schell Hulbert as the ma- 
gician’s magician, being a producer and 
instructor of magic tricks, and his per- 
formance bore out the introduction. Sec- 
retary Goldman read the treasurer's re- 
port in the absence of the treasurer, 
Charlie Brown of Stein & Ellbogen Co., 
and also that of Sol Cogan, Manheimer 
Watch Co., chairman of the Red Cross 
Fund committee for the jewelers divi- 
sion. Mr. Cogan’s report indicated that 
$17,594.29 had been turned into the fund 
by April 9, more than double the dona 
tions of previous vears, and was ex 
pected to exceed $18,000 before the end 
of the month. Lloyd Gear, Art Metal 
Works, chairman of the golf committee, 
announced that the golf outing would be 
held on June 8 or 10, definite date and 
place to be announced later. 

q The Chicago Horological Guild held 
their regular monthly meeting at the 
Hamilton Hotel on the night of Friday, 
April 16 with president Edward Faul- 


| kenhayn presiding. Final instructions 
were given committees on their work 
concerning the State watchmakers 


license law with instructions to report in 
full at the Ist annual convention of the 
Illinois Horological Guild which will be 
held in Chicago at the Hamilton Hotel 
on May 21 and 22. Arrangements for the 
convention are being handled by officers 
of the Chicago Guild, which sponsors the 
meeting. The most important action taken 





by the local guild recently is the esta). 
lishment of a permanent headquarte 
in Room 312 of the Heyworth Buildin, 
29 E. Madison St., which after May | 
Secretary Herb Johnson will make his 
headquarters at all times. It will be 
joint office for both the Chicago and 
state guilds. An employment bureau wi 
be set up where watchmakers desiring 
position and jewelers requiring watc!} 
makers may register. Watchmakers of 
the state are requested to make thi 
their headquarters when in Chicago an 
watchmakers everywhere, who are in ser 
vice, are invited to visit Room 312 wher 
ever they are in Chicago. 


OPA Warns Chicago Jewelers 
Against Black Market Practices 


At the monthly dinner meeting of the 
Chicago Credit Jewelers Association 
held at the Covenant Club on April 7, 
E. P. Wells, chief of trades relations, 
OPA, in the Chicago district, used plain 
and understandable language during his 
talk of more than an hour. 

He discussed various ways in which 
jewelers are violating regulations and 
urged that every regulation be strictly 
observed. He said he had no patience 
with the excuse of ignorance and warned 
that they are creeping up on all viola 
tions and the fact that a store has not 
been investigated is no guarantee it will 
not be in the near future. He cited re- 
sults of specific cases, including that of a 
small jobber in the jewelry trade who 
ordered electric irons from a large mail 
order house, who resold to another dis- 
tributor and the irons were finally sold 
to consumers at more than double the 
price charged by the mail order house. 

Mr. Wells gave no names but said the 
records are public and invited jewelers 
to call and see how rigidly the $50 fine 
or triple damages, whichever is greater. 
is enforced. Blame for the black market 
in watches was placed upon the retailer 
because the market could not exist with 
out support of retailers. He said OPA 
would soon have some surprises for 
those engaged in the watch market. 

President Valentine Jones, Jones & 
Baumrucker Co., thanked Mr. Wells and 
called upon Secretary Ben Halpern, 
Halpern Jewelers, and committee chair- 
man, for reports. It was announced that 


$1,000 had been donated to the Red 
Cross. William Nieder, Nieder Jewelry 
Co., was elected to membership. 


Vice-President Philip Martin, in 
charge of plans for the annual dinner- 
dance on April 18, reported the prospect 
of a large attendance, but his estimate 
was far exceeded, as the dinner held at 
Colosimo’s night club on Michigan Ave. 
was attended by nearly 450 members 
and friends. The entire 
club were reserved for the 


facilities of the 
party. 
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FTC Should Make Catalog Houses Quote Retail Prices, 
Instead of "Subterfuges,"" Says ANRJA Protest 


ANRJA on April 22 protested to the 
Federal Trade Commission against pric- 
ng methods proposed at the discount 

italog houses’ trade practice confer- 
ence at Cleveland March 31. 

Under the Trade Practice Code, tenta- 
tively adopted by the industry repre 
sentatives, dollar and cent markings 
would be shown in the catalogs, accom 
panied by the words “Catalog Figure” 
wr “Cat. Fig.” and at the top or bottom 
of every page on which such figures ap- 
pear a notice that “The figures desig- 
nated Catalog Figures (Cat. Fig.) shown 
on this page are not retail prices or any 
ther prices. They are merely assigned 
figures (a code) from which the dealer 
(you) may determine his (your) cost,” 
rr other wording to the same effect. 

ANRJA asked the FTC, instead, to 
require the jewelry catalog houses to 
quote their prices in plain figures at 
which they propose to sell the merchan 
dise, “eliminating all subterfuge, such as 
suggested in the paragraphs under con 
sideration.” 

Except for groups interested in this 
particular type of merchandising, all 
catalog houses selling to consumers quote 
retail prices, Secretary Charles T. Evans’ 
letter went on, referring to Sears, Roe- 
buck & Co., Montgomery Ward, Daniel 
Low & Co. of Salem, Mass., and George 
Il. Brodnax, Ine., of Memphis, as ex 
unples. ; 

“AIL concerns should be required to 
quote retail prices as being the only fair 
ind equitable manner of distribution. 
The only reason for using the suggested 
systems is to convey the impression that 
the net price finally arrived at is less 
than the regular quoted retail prices of 
competing concerns, by an amount rep 
esenting the retail jewelers’ mark-up, 
which is definitely not the case. 

“Before any definite decision is made 
n this matter, we request an oppor 
tunity to be heard as to the rule listed 
'y its proposers as ‘deceptive pricing. ” 


Mrs. Katie FE. Heinzzie, 73, retail 
eweler of Boonville, Ind., died recently 
ifter a long illness. She was a partner 
n the retail jewelry firm of Heinzle & 
Nester. 








FEINSTEIN BROS. 


+ Jobbersin + 
Watch Materials and Supplies 
Federal Finished Crystals— 
Optical Goods 


5 South Wabash Ave. - - Chicago 

WATCHES—New and rebuilt 

WATCH CASES—A case for every 
movement 

STRAPS for any case 

WATCH and RING BOXES 

J-B WATCH ATTACHMENTS 

TOOLS—New and used 





ZENITH Cleaning and _ rinsing 
solution 

NEW ADDITION to our repair 
department 


SEND your movement—we will 
rebuild in the latest style case, 
with modern dial—our guaran- 
tee for 120 days 

HIGHEST PRICE paid for old and 


new movements and tools 
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FOR CHINA'S FIRST LADY 


This plaque presented Madame Chiang 
Kai-Shek by the San Francisco Chamber of 
Commerce was on exhibition in a patriotic 
window display at Granat Bros., manufac- 
turing and retail jewelers, where it rested 
on a gold base, draped with rare tapestry. 
Wrought by Granat craftsmen in the native 
yellow gold of California, the medallion is 
emblazoned with the seal of the Chamber 
of Commerce, and is encrusted with red 
and blue, the colors of the city and state, 
and bears the inscription, ‘This is to cer- 
tify that Madame Chiang Kai-Shek is 
hereby officially designated as Ambassador 
Extraordinary of the San Francisco Cham- 
ber of Commerce.” 


ANRJA Convention, Week of 
Aug. 23 Will Include a Trade Show 


ANRJA’s 38th annual convention, its 
“Second war-time conference,” will be 
held at the Waldorf-Astoria hotel in New 
York the week of Aug. 23. 

“We have no intention of making a 
feature of a trade show, but have been 
asked by a number of our regular exhib 
itors to reserve their usual space for 
them,” said President Charles J. Michaels. 
“They feel that they can save much 
iraveling by showing their lines during 
the convention, and at the same time 
make it equally convenient for their 
customers to buy in connection with 
their attendance. 

“Many new exhibitors have made in 
quiries as to space, and if new lines of 
merchandise can be presented to our 
members it may serve to enable them 
to replace what is no longer obtainable.” 
Since jewelers visit New York at least 
once a year, usually in July or August, 
the convention will not increase war 
time travel, the association said, and 
those who attend will hear messages 
from men of experience in the jewelry 
industry as well as from Government 
officials. 

The model store, featured at the 1912 
convention, will again be used, with vari 
ous speakers reviewing their findings 
along specified merchandise lines. 


CORRECTION 


Through mutual misunderstanding, it 
was reported on page 54 of JC-K’s April 
issue that the Selle Jewelry Co. of St. 
I ouis “has resolved to close its repair 
department, because of the scarcity of 
technicians.” The article should have 
stated that it is not the Selle com- 
pany’s intention to close its repair de 
partment immediately, but only as an 
expedient to which it may be necessary 
to resort if the situation becomes any 
more acute. 





UNUSUAL 
OPPORTUNITY 


One of Chicago’s oldest Jew- 
elry Houses doing a jobbing 
and mail-order business, wants 
a man who thoroughly knows 
and understands all phases of 
this business. Knowledge of 


mail-order business an asset 


but not vital. Suitable com- 
pensation for man who can 
qualify. Give all particulars in 
first letter. All correspondence 


confidential. 


Address 
“CIRCULAR 1336" 
ROOM 1415, HEYWORTH BLDG. 
CHICAGO — ILLINOIS 














“IN SERVICE” 
PINS! 


‘Traffic Builders’’ for 
your store in sterling and 


baked enamel . . hand 
polished .. . individually 
carded ... actual size as 


shown 
TO reTaiL Ar 1.00 
DESIGN PATENTED 
Available with following in- 
signia: Army, Navy, Air 
Corps, Marine 
two or three stars.* 
Sold to retailers ealy. 
IMMEDIATE DELIVERY 
* Army only 


VOGUE JEWELRY £0. 


OF NEW YORK 
219 W. 7th Street 
LOS ANGELES, CALIFORNIA 











fjcme WATCH CO. 


S S.WABASH AVE. CHICAGOILL. 





USED WATCH 
MATERIALS 











USED MOVEMENTS 1 2 


Geod Condition 
THE PRICE OF 


Good Dials 
O-Size Elgin, 

NEW MATERIALS 
Wheels, pinions, 


Waltham 
7J, $2.50—15J, $3.50 
18 Size Hunting, 
Elgin, Waltham 
7J,$1.25—15J, $1.75 
18 Size O.F. 


DOTWLVO 40s CNIS a” 


Elgin, Waltham allet forks, etc., 
7J,$1.50—15J, $2.00 or all watches. 
6 Size -. Wal- Send sample of 

tham, Hunting what you want! All 
7J,$1.50—15J, $2.00 Guaranteed! Remit 

6 only if satisfactory. 


Ye Rect. 
6J, $2.00—15J, $2.50 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 

















THE SAMUEL 


WEINHAUS 


COMPANY 


WHOLESALE 
JEWELERS 


800-808 LIBERTY AVE. 
PITTSBURGH — PA. 








Jewelry Repairing 


DIAMOND SETTING ENGRAVING 
Strictly Trade Shop 


DOERNBERGER G MUCK 


406 Pittsburgh Life Bldg., Pittsburgh, Pa 
Telephones: AT.7848 - AT.4959. 











LEON MILLER 


Outstanding Values in 


DIAMONDS 
MOUNTINGS 


403 Clark Bldg., Pittsburgh, Pa. 











MORRIS GOLDSTOCK 
203 CLARK BLDG., PITTSBURGH, PA. 


WATCH CASES, DIALS; WATCH 
MATERIALS, JEWELRY BOXES, SOLDERS, 
FINDINGS, OPTICAL SUPPLIES 











J. B. BERNSTEIN CO. 


Wholesale Jewelers 
SPECIALIZING IN 
DIAMONDS and MOUNTINGS 


502 Clark Bldg. Pittsburgh, Pa. 
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q Leonard D. Helfer, of Helfer Bros., 
was the guest speaker of the New 
Kensington, Pa., Chamber of Commerce 
recently. His subject was “Trade Diver 
sion.” j 

q John C. Grau, retail jeweler, and pres 
ident of Western Pennsylvania RJA, re 
cently became victim of one of the cold 
germs that have been at large this 
spring. 

q Edward Amber, manager of Rotbart’s 
Credit Jewelers in Uniontown, Pa., since 
1938, has purchased the business and has 


changed the name to Amber, Credit 
Jeweler. 
q.S. H. DeRoy & Co., retail jewelers, 


are stepping right along with the times. 
They have changed the store hours and 
are now open from 9:30-5:30 except 
Mondays, when they open at 12 and close 
at 9; Stanley Frank, advertising man- 
ager, in addition to his regular schedule 
has taken over the managership of the 
McKeesport store; and finally, they have 
replaced the men who have gone into 
war work with 12 young ladies by the 
Pittsburgh Board of Education’s part 
time sales training course. G. Y. Taylor, 
who was in charge of the distributive 
occupations training, is on leave from 
the Board of Education and is now re- 
ceiving naval training at Columbia 
University. Until his suecessor is ap- 
pointed, his secretary, Miss Berger, will 
supervise the jewelers’ contracts. 

q Western Pennsylvania RJA has 
pledged 100 per cent support of the 
second Ward Bond drive. Leonard Hel- 
fer, of Helfer Bros., was appointed 
captain of the jeweiers’ division and 
named the following committees to repre- 
sent the industry: Retailers—Max Unger. 
Paul S. Hardy, William J. Kappel, Her- 
bert Terheyden, A. W. Hepler, J. C. 
Grau, J. R. Pugh and Walter Clapper; 
manufacturers—Fred Hahn and David 
Helfer; horologists—Phillip Sommers; 
wholesalers—Maurice Davis, Lewis Cor- 
kin and William E. Jones; watch dis- 


tributors--Fred Gluck and John Joseph. 
Committee members met with the Vic- 
tory Fund committee on April 12 at 


breakfast on the Urban Roof of the Ho 
tel William Penn to plan for the drive 
and on April 13 there was a special din- 
ner meeting of the entire jewelry indus- 
try at the Hotel Roosevelt to map out 
complete coverage in a door-to-door 
canvas of owners and employees. 


Restrictions on Remodeling Apply 
To Construction; Not to Fixtures 


An article in the last issue of 
Jeweters’ Crrcunar-Krysronr (page 
92), in describing a modernization job 
done by the Shaw Jewelry Co., of Fort 
Worth, stated that WPB now limits the 
amount of money that a store can spend 
for construction or remodeling. 

One of our readers has drawn the con- 
clusion from this that perhaps there is 
installation of 


some restriction on the 
fixtures, such as floor cases and wall 
cases and asks that this point be 


cleared up. 

There is no restriction whatever on a 
store purchasing and_ installing new 
fixtures so long as they are not attached 
to the building. The regulation has to 
do only with construction work on the 


PITTSBURGH | 


the furniture 
placed movably 


with 
are 


not 
that 


building itself 
and fixtures 
inside it. 

Since Sept. 7, 1942, the exemptions 
have been small for commercial altera 
tions, remodeling and reconstructions. 
During any 12-month period, a building 
that houses five or fewer enterprises can 
spend only up to $200 for such purposes, 
without special permission. During a 
similar period, a commercial building 
with six or more tenants has an _ ex- 
emption of $1000. 


WPB Osmium Order Limits Use 
For Pen Points, Phonograph Needles 
To Stocks on Hand and Set Quotas 


Osmium, a comparatively obscure 
member of the platinum group of 
minerals, was brought under WPB re- 
strictions by Conservation Order M-302, 
as amended April 17. 

Not used in jewelry, osmium chiefly 
reaches civilians in fountain pen points 
and in long-life phonograh needles. 

The new order conserves the entire 
supply of osmium for military purposes, 
except for existing stocks of special al- 
loys that are unsuitable for military con- 
sumption. Quotas will allow the use of 
osmium alloys now in the hands of 
manufacturers of fountain pen points 
and phonograph needles at 50 per cent 
of their former consumption. 

Suppliers or consumers 
osmium alloys must report Form 
848 before June 1. 


owning 


PD.- 


NACJ to Issue Souvenir War Book 


B. G. Rudolph, president of the Na 
tional Association of Credit Jewelers, 
announces that the association has un- 
dertaken the publication of a souvenir 
book to be entitled “The Jewelry Indus 
try and the War.” 

Mr. Rudolph states that the book will 
contain accounts of the participation in 
the war effort by leading jewelry manu 
facturers, jobbers and importers, and a 
summary of the Governmental wartime 
rules and regulations pertaining to the 
jewelry industry. 

The publishing of the book is to be 
financed by the sale of advertising space 
to the manufacturers, wholesalers and 
importers, and the actual supervision of 
the publishing will be done by the Bass 
Luckoff advertising agency of Detroit. 
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KEYSTONE JEWELRY MANUFACTURING CO. 


WHOLESALE 
DIAMONDS - WATCHES - 


PROMPT SERVICE ON 
SPECIAL ORDER WORK 


413 CLARK BLDG. PITTSBURGH, PA. 
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PET Pa Or 
q Robert L. Hummel, Vine St. retail 
eweler, reports that his son, now doing 
yar work, was married Apr. 10 to Miss 
Gale Martin of Charleston, S. C. 

q Charles Weis, veteran emplovee of 
the Frank Herschede Co., and his wife 
elebrated their 55th wedding anniver 
sary March 27. 

q Louis F. E. Hummel, Jr., 4th St. 
jeweler, and William Oskamp of the 
Oskamp Nolting Co., enjoyed a fishing 
trip near Key West last month. 

q Mr. and Mrs. William Effler, retail 
ewelers, have completed the remodeling 


of their Mt. Healthy store which was 
started in 1943. 
q Richard Albert of Albert & Seifert 


Co., wholesale jewelers, 34 W. 6th St., 
left last month on a buying trip in the 
East shortly after Robert Seifert re 
turned from a selling trip in the South. 
q Two members of the trade welcomed 
back on the job last month after recover 
ing from illness were Elmer MeNeil of 
Robert L. Hummel, and George Ganster, 
Norwood jeweler. 

q Rudolph J. Flaxmayer, formerly with 
Vogelsang, Jeweler, 208 E. 5th St., has 
taken over the Pleasant Ridge retail 
store of Jacob Benzinger, 6219 Mont 
gomery Rd. It is now known as the 
k. J. Flaxmayer Co. 

q Mr. and Mrs. George W. Detmering 
celebrated their 56th wedding anniver 
sary Apr. 13. Mr. Detmering, 79, is a 


sales representative for Rosfelder Bros., 


manufacturing jewelers, where he has 
heen connected for the last 12 years. 
q The April meeting of the Cincinnati 
Guild, Ohio Watchmakers Association, 
vas addressed by Joseph Besse, a former 
Newport jeweler who is now serving in 
the Navy. He outlined some of the in 
trument work being done in that branch 
if the service and described the type of 
obs eligible to watchmakers. 
q Effective Apr. 1, the firm 
Gerwe-Frohman Co., wholesale jewelers 
18 W. 7th St.. was changed to the 
There is to be no 


name of 


Gerwe-Brown Co. 
hange in operation or ownership of the 
oncern. The business was founded in 
1892. George E. Brown became a part- 
ner in 1927 and the new firm name was 
idopted since there has been no Froh 
man associated for the past 25 years. 

q Groundwork to bring about a unified 
ffort of the entire jewelry trade in the 
Cincinnati area in war and war-related 
rrojects was laid at a meeting last month 
f the executive committee of the Cin 
nnati Wholesale Jewelry & Manufac 


THE SCHUMER BROTHERS 
COMPANY 


Workers in Precious Metals 
5 E. Third St. 


Cincinnati, Ohio 


Gold and platinum mountings and wed- 


ding rings. Antique reproductions ‘and 


special orders. Send us your specifica- 


tions. We'll submit a design without 


obligation. 


FOR May, 1943 
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rae, 


turers Association, and will be further 
developed at an open meeting, tentatively 
scheduled for late in May, to which it 
was suggested that representatives of all 
branches of the industry be invited. 

q Members of the Cincinnati 
trade are being urged to send in their 
suggestions or complaints on OPA regu 
lations to the ANRJA_ headquarters in 
New York which will forward them to 
the House Committee studying problems 
of small business men. Some jewelers 
have been notified by letter, but there are 
others who are unaware that an effort is 
being made to help them and _ their 
opinions would be welcomed. 


jewelry 


qAs an experiment to circumvent difficul 


ties of automobile travel, Klein Bros. Co.., 


wholesalers of 617 Vine St., has sent 
Raymond Eibel, 


South by train. Instead of stopping at 


all the smaller towns as he did previously, 


he plans to set up headquarters in the 
large cities along his route and will 
notify his customers in the nearby com 
munities by mail and telephone. 

q Charles J. Grift, of 
Co., wholesale jewelers, has sold his in 
terest to Harry Greenwold and _ retired 
from the firm Apr. 30 at the end of 
the 25th fiscal vear. Mr. Greenwold will 
continue the business at its present loca 
tion, 18 W. 7th St.. with the same per 
sonnel, under the name of Harry Green 
wold Co. Both Mr. Grift and Mr. Green 
wold were associated for many 
with Lindenberg, Strauss & Co., Cin 
cinnati, and when this business was dis 
continued, Greenwold-Grift Co. was es 
tablished. 


Greenwold-Gritt 


vears 





FOR THE MEMO PAD 
May 


1-2 Horologieal Association — of Ne 
braska convention, Paxton Hotel. 
Omaha 

2-3 Minnesota RJA convention, Hotel 
Nicollet. Minneapolis. 

5 Illinois RJA convention, Sherman 
Hotel, Chicago. 
9 Nebraska RJA convention, Paxton 
Hotel, Omaha. 
9-10 Wisconsin RJA _ convention, Hotel 
Schroeder, Milwaukee. 
9-10 Florida RJA convention, Orlando 


10 Maryland-Delaware-District of Co 
lumbia Jewelers Association 
convention, Baltimore. 

16 Kansas RJA convention, 
Hotel, Wichita. 

16 New York State Watchmakers As 
sociation Onondaga 
Hotel, Svracuse. 

21-22 Illinois Horological Guild conven 
tion, Hamilton Hotel, Chicago. 


Lassen 


convention, 


June 
New Hampshire. 


August 


ANRJA convention, week begin 
ning Aug. 23, Waldorf-Astoria 


Hotel, New York. 
New York State RJA convention, 
same time, same place. 








DIAMOND-CUTTING 
EXPERT WORK 


FAST SERVICE 


LITWIN & SONS 
114 West 6th Street, Cincinnati, Ohio 





salesman, on his trip 





KLEIN BROTHERS 
COMPANY 


WHOLESALE JEWELERS 


ENQUIRER BLDG CINCINNATI, O 








Greenwold Grift Co. 


The House of Quality and Service 
18 WEST 7th STREET. CINCINNATI, OHIO 


VIRGIN Diamonds 


CELLINICRAFT Jewelry 


ELGINS @e HAMILTONS ‘Zones 7, § 


Lines of quality and style that give you pro- 
tected profit sou con recommend these lines 
to your customers with confidence. 





PROMPT SERVICE ALWAYS 


GERWE-BROWN CO. 


Wholesale Jewelers 


CINCINNATI 











By G. F. HERBERT SMITH 
An interesting authoritative 
book for the study and de 
termination of gems. Con- 
tains 443 pages, 42 plates. 
four of which are in color. 
Price $4.00 Postpaid 


The Jewelers’ Circular-Keystone 


Chestnut & Séth Sts. 100 E. 42nd St. 
Philadelphia, Pa. New York City 
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Missouri Jewelers and Horos 
Hold One-Day Conventions 
At Same Time, City and Hotel 


Six Kansas City and St. Louis whole- 
salers and manufacturers led a round- 
table discussion of the prospects for 
jewelry supplies for 1943 and 1944, the 
silver, gold and platinum jewelry situa 
tion, diamonds and mountings, and other 
timely subjects at the one-day conven- 
tion of the Missouri RJA Sunday, April 
Ld. 

The meeting took place at the Missouri 
hotel in Jefferson City and was held 
simultaneously with the annual conven 
tion of the Missouri Horological Associa- 
tion. Both jewelers and watchmakers 
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IMPORTED 
China and Glass 














WINDSOR WARE 


English Earthenware 


U.S. A. Representatives 


FISHER, BRUCE & CO. 

















Phila.: 221 Market St.- New York: 1107 Broadway 








some 200 of them—were guests of the 
Missouri Mules, popular traveling jewel- 
ers’ organization, at luncheon and enter- 
tainment before the separate business 
sessions. 

Featured speakers at the jewelers’ 
round-table were H. E. Harris, of C. A. 
Kiger & Co., and A. H. Hallbeck, of 
Ross-Beck Co., both of Kansas City, to- 
gether with R. E. Huesgen, of Bauman- 
Massa Jewelry Co., Alfred I. Bierfreund, 
of Eisenstadt Mfg. Co., and Frank Anger 
and William P. Mahne, of Maschmeyer 
Richards Silver Co., all of St. Louis. 

Elected officers of the Missouri RJA 
for 1943 are: Harry L. Carter, of J. H. 
Mace Co., Kansas City, president; Otto 
Kortkamp, of Hess & Culbertson Jewelry 
Co., St. Louis, vice-president, and Fred 
Sands, of the Mid-Continent 
Kansas City, secretary-treasurer. 


The executive committee consists of: 
| John A. Buchroeder, Columbia; William 
James, Brookfield; Ray P. Gardner, 


Kirksville; Theodore W. Kamp, Moberly ; 
H. A. Peterson, Hannibal; Joseph Zajic, 


| Jr.. No. Kansas City; Charles E. Tieman, 


California; FE. C. Maxwell, St. Joseph, 
and William G. Drosten, W. H. Mahne, 
A. H. Halbeck and [.ouis Hamilton, all 
of St. Louis. 

Clemens Wolff, of Hess & Culbertson 
Jewelry Co., St. Louis, was reelected 
president of the Missouri Horological 
Association, with W. Robert Hastings of 
Joplin, vice-president, and Mr. Sands, 


Jeweler, 


GOODWIN SCHLOSSBERG, 45, retail jewe 
er of Roanoke, Va., died Feb. 25. 

Mrs. LENA SHERMAN, retail jeweler 
Berwick, Pa., died March 9. 

J. E. Srincer, 80, retail jeweler, dicd 
March 21 at his home in Lake Charl 
La. Mrs. Stinger will continue the bu 
ness. 

Aaron Srrauss, 70, wholesale jewelry 
salesman, died March 28 in Cincinna! 
He was associated with D. Jacobs So: 
Co., wholesale jewelers) for Over 
years. , 











AMERICAN 
China and Glass 
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DECORATIVE 
ACCESSORIES 


MARY RYAN 


Now York 


FURNITURE 


has 2 accel GIFT AND ART 
NOVELTIES 


Merchandise Mart 


Chicago 





“CARENADE” CRYSTAL 


Stemware, Bowls, Vases, Perfume Bottles, 
and Smoking Accessories 





e 
Send for Illustrated Catalog 
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ENRIGHT-LECARBOULEC, INC. , 


160 Fifth Ave. New York City | 
CHelsea 2-5558 j 


JUSTIN THARAUD, 4 Inc. secretary-treasurer. 
129 Fifth Ave., New York City 


ROYAL ALBERT 
English Bone China 


OBITUARY 


Herman A. Anoer. 59, a member of 








MYOTT’S 
English Staffordshire Ware 








PAUL A. STRAUB & CO., Inc. 
19 East 26 Street, New York 
Importers of 
China, Glass and Earthenware 
Dinnerware, Art Goods, Giftwares 
Murray Hill 3-5460 








Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basait 
Trade-Mark WEDGWOOD 
Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 











EDWARD BOOTE 


35 & 37 West 23rd St.. New York, N. Y. 
Tel. Gramercy 5-1605 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE 
GIBSON & SONS TEAPOTS 











Foley English Bone China 


Dinnerware — Teaware 


Staffordshire Floral Clusters 


ELLIS CHINA COMPANY, INC. 


607 Fifth Avenue New York City 








212 Fifth Ave. 





ROYAL DOULTON 
English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made English Crystal 
IRISH BELLEEK 
The eriginal production 


S. PITCAIRN CORPORATION 
New Vert, 4. ¥ 


wen. 
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| home on March 14. 


the R. B. Anger & Co. retail jewelry 
firm of Oshkosh, Wis., died Apr. 1. 

Marsorie Asner, associated with 
Wright, Kay & Co., Detroit retail jewel- 
ers, for the past 18 years, died of pneu- 
monia on Apr. 10. 

Francis Benner, 67, retail jeweler of 
Roundup, Mont., died March 8. 

Mack M. Burnstine, 62, diamond 
wholesaler of Los Angeles, died at his 
Mr. Burnstine was 
formerly in business in St. I ouis. 

Frank Ennis Fer, 73, retail jeweler 
of Brownsville, Ore., died March 27. 
Mr. Fee had been a jeweler and watch- 


maker for about 55 years. 





Harry B. Hayes, 84, one of the foun- 
ers of the Hardy & Hayes Co., Pitts- 
burgh retail jewelers, died in Asheville, 
N. C., March 18. Mr. Hayes retired in 
1916 and for the past 10 years lived in 
Asheville. 


Max JENNINGS, who was elected presi- 


dent of ANRJA when that organiza- 
tion was formed in 1906 at Rochester, 


N. Y., as a consolidation of the National 


Retail Jewelers Association and_ the 
American Retail Jewelers Association, 
which Mr. Jennings had headed since 


its start in 1904, died April 15 at Al- 
gonac, Mich. The funeral was at St. 
Clair, where he had been a jeweler for 
many years and had served as manager 
and school board member. He would 
have been 90 years old next month. 
After his term as president of ANRJA, 
Mr. Jennings continued active in associa- 
tion work until he sold his jewelry busi- 
ness and practiced optometry in Algonac. 

Aurne F. Lanpav, 47, wife of Bernard 
Landau, pearl and colored stone im- 


porter, 608 5th Ave., New York, died | 


Apr. 14. She was a director of the 
Red Cross canteen service, New York | 
chapter. | 


BLENKO 
HAND MADE GLASS| 


also 
A wide diversification of smart gift lines and | 
decorative accessories. 


RUBEL & FENTON 


225 Fifth Ave. New Yerk 





HAWKES CRYSTAL 
GLASSWARE 








for discriminating 
people—WRITE 
T. G. HAWKES & CO 


CORNING, N. Y 
N. Y. Office: 542 5th Ave. 











THEODORE HAVILAND 
FINE CHINA DINNERWARE 
MADE IN AMERICA 
All Decorations Are Exclusive 


THEODORE HAVILAND CO., INC. 
ST. 1550 MERCHANDISE MART | 





(_ “ASTLETON CHINA 
"DE LUXE TABLEWARE 


26 W. 23rd 
NEW YORK OITY CHICAGO, 
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OLD WaTBRFOR? 


FINE CHINA TRADE 


MADE INAMERICA * MADE OF AMERICA 
212 Fifth Ave., New York, N. Y. 








LENOX CHINA 
SERVICE PLATES 
DINNERWARE 
NOVELTIES 


Wade in America 
Trenton, N. J. 
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The ABC of Wateh Repairing 


by L D 


Part I—Layout of the Repair Department 


(Continued ) 


Tools. The watehmaker’s lathe should be of some 
standard make for which wire chucks and accessories 
are available. One should not skimp in providing the 


lathe with wire chucks. The chucks numbered 3, 4, 5, 
6, 7, 8, 9, 10 and 11 are almost a necessity, as well as the 
No. 20 and No. 50 chuck. Also in order to be able to 
handle whatever may come along without straining a 
chuck by forcing it to hold a piece of material to which 
it is not adapted, it is desirable to have the even num 
bered chucks from No. 12 to No. 48, in addition to the 
above. A mounted bezel chuck for the lathe is also neces 
sary for the ordinary run of work. Other attachments 
and accessories may be added as the need arises. The 


‘ lathe should be placed as near to the front edge of the 


bench as reasonable, so that the watchmaker may see 
his work without uncomfortable stretching. To drive 
the lathe a reversible motor (with variable speed con 
trolled by foot rheostat) of no less than 1/12 H.P. 
should be used. Though lighter motors are often used, 
we advise against them because a light motor may not 
stand up under continuous duty. 

The ordinary motor, if belted directly to the lathe 
will tend to revolve the lathe too fast for careful turn 
ing. And to hold the motor to a low speed by continued 
use of the foot rheostat often results in a very short- 
lived rheostat. Therefore, to reduce the speed of the 
lathe as well as to have a steadier turning rate, the use 
of an ordinary interchangeable pulley countershaft is 
recommended. 

Run a belt from the motor to the largest pulley on 
the countershaft, then place the cone pulley on the 
countershaft in line with the cone pulley on the lathe 
and run a belt between them (Figure 2). This will give 
the steady, easily controlled drive, so important in 
If the 


such as 


many operations, such as staff turning. watch 


maker purchases further accessories, pivot 
polishers and wheel cutters for his lathe, the versatility 
of this type of countershaft layout will be appreciated. 
The upper left drawer in the bench usually contains 
the lathe chucks and lathe accessories, a place which is 
convenient to the lathe. 

The Staking Tool. By all means, get an “inversion 
type” staking tool. 
the small difference in cost. The stake may be kept upon 


the bench off to the right farther corner, but the best 


Their extra utility is well worth 


FoR May, 1943 


STALLCUP 


place for the block of punches and stumps is in the 
front of the second (deep) drawer at the left side of the 


bench, right under the drawer containing the lathe 
chucks. In this location you are looking down upon 


them. which makes it easier and quicker to select the 
proper size tor the job at hand. Also it lessens the risk 


of brushing something off the bench when reaching for 








dd Mb «— MOTOR 


+ COUNTER-SHAFT 














Fig. 2. In this arrangement of motor, countershaft and lathe on 
bench, the pulleys ''V" and ''T'’ may be moved or interchanged a; 
desired to drive lathe accessories. 


a punch. Other and smaller tools may be placed in the 
bench as suits the pleasure and convenience of the work 
man. Hint: Place the more frequently used tools nearer 
the front of the drawers, where they are more accessible. 

It is presumed that the watchmaker is supplied with 
the 
drivers, tweezers, movement blocks, lamp, and other 


usual common tools such as a good set of screw 
items. Special tools for any specific job will be dis 
cussed later as we take up those particular operations. 
Have a regular place for each and every tool, and, as 
far as possible, keep the tools in the drawers. and the 


top of your bench clear and clean. 


Part li—Taking in the Work 


N° that we have our watch repair shop arranged 
in a clean, neat and convenient manner, we are 
ready to look toward the reception of watch repair 
work. 

In the reception of watch repair work, under no cir- 
cumstances must the repair man feel obliged to take in 
each and every repair job that is offered to him. Of 
course, the repairman cannot be too “independent” in 
his mannerisms, but in order to build a consistent repu 


tation for turning out good work one must avoid, if pos 
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FOR YOUR OWN GOOD 
SUPPORT THE 


JEWELRY INDUSTRY PUBLICITY BOARD 


Kastenhuber & Lehrfeld 


SMELTERS & REFINERS OF PRECIOUS METALS 


21 West 46th Street 


NEWARK OFFICE REFINERY 
1060 Broad Street NEW YORK, N. we 32 Flushing Ave. = 
Tel. Market 2-4480 Tel. BRyant 9-1060 Brooklyn : 
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WATCHWORK STONE SETTING 
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BRADLEY POLYTECHNIC INSTITUTE 


... _—. will Lugs, | SCHOOL OF HOROLOGY 


Watch ch ¢- -) Master | Dept. C Peoria, IIL. 


WATCH. RATE RECORDER 























All members of this organi- 
zation are subscribing 10% 
or more of income for war 
bonds. All are . working 
overtime in the production 
of precision timing instru- 
ments for the armed forces. 





Four specialized oils for all watches, clocks and delicate precision instruments 


e ” 
I Pp are produced by the Nye laboratories. These oils are considered the ‘‘standard’’ 
American Ime roducts quality by most craftsmen, who have learned they can depend upon the 
unvarying grades and fine results obtained from them. Porpoise jaw crudes, 
controlled from ‘‘fish to finish’’ by skilled American workmen. You get 
“quality in a bottle’’ when you ask your materials supplier for Nye Oil. 


580 Fifth Ave. Inc. New York, N. Y. WM. F. INC. 
ites NEW BEDFORD MASS. 
Distributors of Western Electric Watch-rate Recorders | | AMERICAN MADE... ... SINCE 1844 
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As the 


watchmaker sits at his bench, he must remember that 


sible, taking some of the jobs that are offered. 


each watch is an individual piece of work, and that each 
owner is an individual having his own personality, both 
of which must be dealt with in a satisfactory and 
profitable manner. 

To this end, we offer a few suggestions regarding 
the taking in of your watch repair jobs. 

(1). No matter how busy you are with some delicate 
job on the bench, arise and greet the incoming customer 
with a word and a smile. Do not let him stand and wait. 
Let your cheery smile and “Good morning, Sir,” to 
gether with your own clean personal appearance——and 
don’t forget that—place him at ease. He will often 
recite to you a tale of woe about his watch, during which 
you might often wish to interrupt him or seemingly set 
Don't do it. 


after he eases up a little, suggest that he let vou examine 


him aright. Let him finish his story. - Then. 
his watch. 

Now, right here, Mr. Repairman, is one of the most 
important spots in the entire repair job. 

While your customer was telling you about his watch, 
probably you led the conversation on a little, thus en 
abling you to “size him up” a bit, personally. This 
could be some help to you in your next approach to him. 
Try, if possible, to ascertain: First, if his watch was 
satisfactory when it was new (if he says it was not, be 
careful! Examine it closely, or make up your mind as 
to whether the owner might be too hard to please 
Second, how long it has been since the watch was put 
in good order. But never ask him who worked on it or 
how much he paid for the job. If he mentions th 
name of someone who has worked on it, always have a 
favorable word for that workman. No matter what 
the job looks like (unless it is pure butchery) don't 
knock the other fellow; just direct your customer's at 
tention to some of the things in his watch now requir 
ing correction. Third, in what sort of work he is en 
gaged and what kind of treatment he is likely to give 
his watch. 

(2). Then, after he hands you his watch for examina 
tion, ask him to please be seated for a few minutes while 
you examine it. You should have a few comfortable 
chairs placed across the room from your reception 
counter. 

You then turn to your bench to examine the watch. 

If the watch is too poorly made, or a piece of junk, or 
has been practically ruined by some previous poor 
workman, after a moment's examination you can rise 
and in a nice way advise him its value would not 
warrant the required expense of putting it in good 
order again. 

If you are located in a retail store carrying a line of 
watches, here is the moment when one of the retail clerks 
might enter or be introduced into the conversation. In 
any event, to protect both yourself and your customer. 
vou must examine it judiciously. 

You will first note if the stem operates properly and 
Next. 
note the condition of the case and the fit of the crystal. 


both the winding and setting operations function. 


as loose cases and poorly fitting crystals admit dirt. 
quickly ruining a nice cleaning job. Next, note the con 
dition of the dial and hands, considering the advisability 


of refinishing or renewing them. 
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Let the power of the mainspring down by putting 
just a little winding pressure on the crown, then, while 
holding the click up from the ratchet wheel, allow the 
crown to gradually slip backwards through your fingers 
until the power of the mainspring is completely off. In 
watches having the Swiss type of stem, you will next 
release the detent lever screw a few turns and remove 
the stem before attempting to remove the movement from 
the case, unless it is a bracelet watch having a groove in 
the case for the stem allowing the entire movement to 
lift out. 

Having the movement out, remove the balance cock. 
balance and hairspring assembly. Examine the condi 
tion of the pivots on the balance staff, the roller tables, 
the roller jewel, and the hairspring. Examine the con 
dition of the balance hole jewel and the cap jewel in the 
balance cock. Look into the movement and examine the 
condition of the pallet stones, the fork, guard pin, ete. 

Then remove the hands and dial. Examine the dial 
feet, see that they are all there. Examine the winding 
and setting mechanisms for rust, badly worn or broken 
parts, broken or weak springs, etc. As water often gets 
in around the stem and rusts the steel parts under the 
dial, unless the dial is removed in the examination. one 
might run into unexpected grief when he sets about 
cleaning the watch. Look at the lower balance jewels 
from this side. Check the cannon pinion for looseness. 
It should be just tight enough to carry the hands. Ex 
amine the minute wheel for teeth bent down by careless 
pushing down of the cannon pinion. Take the movement 
in hand and look carefully at the plate jewels assuring 
vourself as to whether or not any of them are cracked 
or broken. Also look at the pivot holes in the plate to 
see if any need to be closed a bit. If possible to see all 
If the 


mainspring is broken, better remove the barrel bridge 


of it. look over the train for bent wheel teeth. 


and examine the center pinion, and the third pinion for 
broken leaves as well as examining the barrel for bent 
or broken teeth. 

While making these examinations, you will note the 
general condition of the plates as to cuts, scratches. 
tarnish, ete.. and the screws for damaged heads. rust. 
etc.. which will give you an idea as to whether you can 
make a nice job of the watch. You may notice some 
places that invite more detailed examination: if so, now 
is the time to do it. However, by this time the watch- 
maker will have a pretty fair idea of what will be re 
quired to put the watch in good order again. 

Then, considering the cost of the materials required, 
and the time required to do a good job. you can give 
your customer a price on the completed job. Consider 
but still make the 


price sufficient to cover the cost of the correct materials 


the price carefully, do not overcharge. 


and consistent with good workmanship on the job. 
Now, rise from your bench and let your customer 
come over to your reception counter. ‘Take a few min 
utes time to explain to him just what the watch needs. 
what is required to fulfill those needs, and tell him the 
cost of the complete job. A few illustrations of watch 
parts taken from various trade publication are often 
useful in explaining these things to your customer, as 
he must not get the idea that there is anything mysteri 
ous about it. It is just a carefully performed job of 
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ATCH OIL—-Must this new Elgin watch oil be 
kept in the dark, when not in use, like the other 
(Question No. 5512.) H. T. 


oils ? 


Answer—Although the manufacturer of this oil does 
not specify that it should be kept in the dark, why not 
keep the bottle in its box, between the times when it 
is opened to fill the bench cup? This entails no extra 
bother, as one should keep the bottle boxed anyhow for 
the sake of cleanliness; it would be playing absolutely 
safe as to any possible change that be caused in the 
oil by exposure to light. Or why not write to the 
Elgin Watch Co. and ask the question. 


SOLDERING PALLADIUM of the war 


restrictions on platinum and white gold, the jewelry 
industry 


Because 


is using increasing amounts of palladium. 
Sooner or later, our repair department is going to have 
to work with it. Please tell how to handle it. (Question 


No. 5513.) L. T. 


Answer—There’s nothing difficult about it, but 
everyone feels a little uncertain when working on any 
material for the first time. So maybe the following facts 
will help to make the repair man feel more confident. 

When soldering articles made either entirely of 
jewelry palladium or jewelry palladium in combination 
with platinum, use a platinum solder melting at about 
1200 deg. C. (2192 deg. F.), although solder of lower 
or higher melting point may be used according to the 
requirements of the type of work. When soldering 
jewelry palladium in combination with yellow gold, any 
good grade of gold solder may be used. All joints to be 
soldered should be filed slightly to expose clean, raw 
metal. A file is better than an emery stick, because it 
does not contaminate the edges. 

When repairing jewelry or sizing rings, injury to the 
finish can be avoided by covering with boraciec acid ex 
cepting at the soldering points, where borax for fluxing 
is to be used. 

For polishing jewelry palladium, treat as you would 
platinum, using a good grade of bobbing compound or 
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WORKSHOP 
QUESTIONS 
AND 
ANSWERS 


tripoli and finish with white rouge. See that polishing 
wheels and buffs are clean. 


ARBOLOY GRAVERS-—Are watchmakers’ gray 

ers obtainable made of this new metal “Carboloy” 
that is used for turning tools in machine shops? I know 
it takes heaviest cuts without wearing like tool steel, 
and it ought to be good for turning blue tempered steel 
for staffs. (Question No. 5514.) A. L. 


Answer—Carboloy-tipped gravers have been used 
experimentally, recently for watchmakers’ gravers and 
slide-rest cutters; but then came the war and the huge 
demand for this material in defense industries, so we 
believe priorities difficulties would be too great to ob 
tain Carboloy tools for watch repair work; but you 
could make sure about this by writing The Carboloy 
Co., E. 8-Mile Road, Detroit, Mich. Experiments in 
dicate a very long life for cutting edges of tools of 
Carboloy used for the work you mention. When they 
do need resharpening, however, it is necessary to have 
laps charged with diamond powder for this purpose, 
which would now hard to 
priority purchase rating. 


be obtain without a high 


LOCK ESCAPEMENT——-How ought the escape 
ment of a spring-driven 400-day clock be set to 
have the pendulum in beat? 


(Question No. 5515. 
S. R. O. 
Answer-—-There are different types of detail design 


in escapements of these clocks, which may call for some 
what different advice; but the most generally applicable 
suggestion we can make is to allow the pendulum disc 
to come to rest; then set the fork-adjustment so that 
the escape wheel tooth that is in contact with a pallet, 
stands in the center of the lifting-face of that pallet. 
[f this should for any reason not seem to apply. to the 
particular clock you have there, if you will make a 
sketch of the construction of escapement and of the 
provision for adjustment, and send this to us, we may 


be able to advise you more specifically what to do. 
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ARD SOLDER—Wonder if you could give me 

any hints how to make hard solder flow easily; 
it often gathers up into balls on the work, and does 
not run into the joint of the work, using gas and blow 
(Question No. 5516.) C. T. C. 


pipe. 


Answer-—Fill the joint fully with borax-and-water 
flux, which should stand outside the joint also to flood 
the bits of solder placed over and close to the joint. 
Apply the blowpipe heat first to the body of the work 
until that is very hot; then apply flame over the solder. 
This procedure should draw the solder in to fill the 
joint, instead of melting it into balls that do not flow 
where it is wanted. 

ENDING FORK—-Is it correct to bend the fork 
of a lever escapement, when the pallet action re 
sults in more fork-angle on one side of line of centers 


than on the opposite side? (Question No. 5517.) M. A. 


Answer—The answer to this question is conditional. 
If the fault you describe is in a watch of rather cheap 
grade, and if the inequality of fork-action angles on 
either side of the line of centers is not very great, a 
correction by bending the fork (the bend should be made 
as nearly as possible to the pallet center) may be per 
missible. In a high-grade watch, the correction should 
be made by pulling out the pallet that is on the side 
where the fork-action angle is greatest, and pushing 
in the pallet an equal amount on the other side unless 
the fault had been created by some one by improperly 
bending the fork lever in the first place. The danger 
(1) if done to a considerable 

fork so that the slot corners 


in bending a lever is: 
extent, this will tilt the 
and horn tips stand at unequal distances from the 
roller-action path, as the lever stands when against 
the bankings, making unequal entrances and discharg 
ings of roller jewel in the fork slot; and (2) in a 


high-grade watch, the hardened steel lever may break 
if bent enough to change its form. These two state 


ments should make clear the reasons for the advice given 


first. 


RAWING GOLD-—Finding that because of short 

ages of supplies, I must fall back on making up 
more and more repair materials, J started the other 
day to draw some gold wire, in an ordinary steel draw- 
plate, and am now bothered by thin “scales” of gold 
formed on parts of the wire, they sometimes draw out 
along the wire and roughen its surface, and can cut 
fingers handling the wire. Is this some fault in the 
alloy, or how prevent it? (Question No. 5518.) I. O. 


Answer—The feathers or “spills” formed on wire 
being drawn, are caused by metal being turned over 
from the corners of any flattened portions of the sur- 
face as it is pulled through the die-hole of the draw- 
plate. These feathers flatten against the body of the 
wire, roughening the surface: Preventive measures to 
be taken are: (1) In tapering the wire for the first pull 
through the die, file it as nearly perfectly round as 
possible; and if any flattened places are seen along the 
length of wire. file the corners of these round. After 
each pull through the die. examine the wire for spills, 
and file these off completely. (2) Keep the wire lubri- 
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cated while being drawn, with soap dissolved in water 


to the thickness of cream. 


XIDE REMOVER-—-Is there any particular pro 

portion of acid and water best for making up a 
pickle for removing oxide from nickel-silver goods: 
(Question No, 5519.) M. G. 


Answer—An average solution for your purpose is 
composed of one part sulphuric acid in nine parts of 
water. In general this differs from pickles for gold 
and silver in that for gold the pickle is made stronger; 
more acid; and for silver, weaker; but after all, users 
do vary in their preferences in all these cases, and so 
there is no absolute proportion that must be followed. 


ECOVERING GOLD—What do you recommend 
for getting pure gold, ete., out of the scrap and 
filings from an ordinary-size jewelry shop? I mean 
could this be done instead of sending such work away? 


(Question No. 5520.) H. M. Co. 


Answer—lIf you wish to experiment and learn what 
is possible to do in refining precious metals in small 
quantities, we suggest study of a book: “Refining 
Precious Metal Wastes,” by C. M. Hoke, which can 
be had postpaid for $5 from J C-K’s book depart- 
ment. This is a very practical book on its subject. 
It goes without saying that results would depend mostly 
upon your success in applying what can be learned from 
the book; like in other things, the same instructions 
are used with varying success by different students. 
It is true that professional refiners, who deal daily 
with very large quantities of work, have equipment and 
experience that enables them to refine metals at lower 
costs than can be expected of operations in much smaller 
quantities. 


THE ABC OF WATCH REPAIRING 


(From Page 155) 


precision work that you are offering him. After you 
have quoted the price, do not let the customer inviegle 
you into lowering it under any pretext. 

Of course, many watches come in for a main spring 
only, stem and crown only, hands only, etc. These can 
be priced accordingly, and while you are making these 
minor repairs, it is always wise to observe the general 
condition of the watch and make note of it in your watch 
repair record. Also advise your customer in these in- 
observe that may cause 
By this, you will be 


stances of condition you 
him trouble in the near future. 
saved many a “kick back’’. 
Immediately after accepting a 
Various forms of record books and 


any 


watch for repairs, 
make a record of it. 
card systems are used, each claiming its own advantages. 
Select one to suit your personal needs, but be sure to 
use some form of record which gives a description of 
each watch, what was done to it, the charges, and the 
dates. If you scratch your private number in the case, 
please, please make it as small and inconspicuous as 


possible. (The horrible scratches we have seen! Even 

coming from the “‘first class” big stores). Don’t mar 
vour customer's watch unnecessarily. 
To Be Continued) 
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Special Notices 


Payable invariably in advance. 


Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words; 5c. a word. 


SITUATION WANTED 75c. for 
first 25 words. Additional word 5c. a 
word. 


Heavy type, $3.00 for first 25 
words. Additional words, 10c a word. 


Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 


Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 


Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 


Special notice forms close 17th of 
month. 


Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 


In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 


To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
100 E. 42nd St., New York 





Situations Wanted 
Under this heading, 75c. for first 25 


words, 5c. for each additional word; 
minimum charge, 75c. 





JEWELRY 
engraver, 
best 
care 


JOBBER, stone setter and 
over 30 years’ experience 
references Address “H., 3435,’’ 
Jewelers’ Circular-Keystone. 


STENOGRAPHERS, BOOKKEEPERS, 


typists, clerks furnished; no charge. 
Fulton Agency, 938 Nassau St., Cort. 
7392, New York. 


IF YOU ARE IN NEED of a watch- 
maker, jeweler or optician, write to 
Henry Paulson & Co., 37 So. Wabash 
Ave., Chicago, Ill. 





LADY, 17 years knowledge general jewel- 
ry business; experience selling stock 
and stock record, buying, and assisting 


with office work; capable, conscien- 
tious; <A-1 reference. Address “G., 


3296,” care Jewelers’ Circular-Keystone. 

BOOKKEEPER, general ledger, knowl- 
edge stenography; complete charge 
office; accurate, intelligent, personable : 
manufacturing jewelry experience; $40 
week. Address “‘A., 3421,” care Jewel- 
ers’ Circular-Keystone. 

OPTOMETRIST, first class combination 
engraver, jobbing jeweler and diamond 
setter, second watch repairer, desires 
position Chicago or vicinity. Optome- 
trist, 1222 N. Mason Ave., Chicago, III. 





SALESMAN and diamond setter with 35 
years’ experience, desires position with 
responsible firm in Florida, or Texas; 
best of references. Address ‘‘B., 3407,” 
care Jewelers’ Circular-Keystone. 


ENGRAVER-LETTERER desires _posi- 
tion in Baltimore-Richmond district: 
salary must be in keeping with times; 
references. Address “N., 3451,” care 
Jewelers’ Circular-Keystone. 

MANAGER, 


salesman, collector, ete 


jewelry and clothing, credit store; past 
11 years with same concern, ‘lesires 
change; draft deferred. Address “h., 


3464," care Jewelers’ Circular-Keyst oi 


BOOKKEEPER, young woman, over 10 
years diversified executive experience 
jewelry industry; knowledge _ stenog- 
raphy: complete charge correspondence, 
collections and credits. Address “A., 
3303,” care Jewelers’ Circular-Keystone. 





WATCHMAKER, high grade, 42, excel- 
lent worker on all types, is seeking 
position with high class organization : 
born in U. S. A.: quality references 
Address “D., 3432,” care Jewelers’ Cir- 
cular-Keystone, 


HIGH GRADE watchmaker open for 
position in an American June 
Ist; 45 years old; 30 years’ experience: 
can take full charge of repairs; $85 
per week. Address “F., 3433,” care 
Jewelers’ Circular-Keystone. 


store 











Effective Immediately 





Advertisements to appear in the 
of THE 


CIRCULAR - KEYSTONE 


Classified Section 
JEWELERS’ 
must be received at our office not 
later than the 17th of each month 


preceding publication. 








DIAMOND MAN of high character and 
ability; excellent salesman, wide ex- 
perience as buyer of loose and mounted 
jewelry of every description; a perma- 
nent, responsible position will only be 
considered. Address “L., 2796,” care 
Jewelers’ Circular-Keystone. 





CREDIT STORE, manager, buyer, sales- 
man, 20 years’ experience, capable of 
taking complete charge credits, collec- 


tions, trimming effective windows; 
creative account opener. Address “M., 
3442,” care Jewelers’ Circular-Keystone. 


WATCHMAKER, front man, with 30 
vears’ experience, wishes to change 


position; east preferred; salary $75 
minimum; references; over 45; mar 
ried, Gentile. Address ‘R., 3453,”" care 


Jewelers’ Circular-Keystone. 


THIRTY YEARS’ experience, diamonds, 
watches, jewelry: exceptional = sales 
ability; can take complete charge: 
past draft age; salary and commission. 
Address “K., 3479,” care Jewelers’ Cir- 
cular-Keystone. 


THOROUGHLY experienced cash, credit 
store operator or will take. over busi- 
ness of draftee or individual unit, per- 
centage basis; satisfactory results as- 
sured. Address “K., 3463,” care Jewel- 

Circular-Keystone. 


ers 





JEWELRY saleslady; attractive, execu- 
tive abilities, knowledge clerical work, 
wants position in jewelry or watch 
company: minimum salary $35. 
dress “M., 5,’ care Jewelers’ 
lar-Keystone. 


3465, 





CERTIFIED watchmaker wishes position 
with reliable jeweler who has surplus 
work; would consider handling limited 
amount at my home; high grade work 
manship Address “T., 3456," care 
Jewelers’ Circular-Keystone. 

ENGRAVER; 35 


years all around ex 


perience; long periods with high class 
stores; excellent references; years in 
present position; permanency only ; 


deep South; $60 
Address ‘“H., 3389,”’ 
cular-Keystone. 


and transportation 
care Jewelers’ Cir 


WATCHMAKER, 20 years’ experience, 
age 41, careful practical workman; 
steady; best references; now em- 
ployed, wants job in Los Angeles, 
must be permanent, good pay. Ad- 
dress “E., 3411,” care Jewelers’ 
Circular-Keystone. 


WATCHMAKER, 22 
Bradley graduate, 
curate, all makes, 


years’ 
age 50; 
sizes, 


experience, 
fast; ac 
grades; rail 


road inspection experience ; prefer 
straight benchwork; salary $85 for 48 
hour week. Address “C., 3409,” care 


Jewelers’ Circular-Keystone. 


FIRST CLASS jeweler; age 47; expert 
jewelry repairer; special order work 
can also take full charge of repair de 
partment estimating prices and act as 
salesman; salary $75 per week. Ad 
dress “F., 3413,” care Jewelers’ Circu 
lar-Keystone. 





MANAGER, buyer 
experience; A-l 


installment; 20 years 
salesman; capable cf 


taking complete charge credits, collec 
tions, trimming effective windows; ad 
vertising, sales promotion Address 


‘K.. 3443,” 
Keystone, 


care Jewelers’ Circular 


TEXAS on 


seasoned 


salesmali 
promotion 


southwest; retail 
advertising, buyer, 
man 12 years with leading 
jewelry stores; college, Christian, age 
10, married; now managing watch and 
better jewelry department nationally 
known ladies’ fashion store; excellent 
credentials. Address 3441,” care 
Jewelers’ Circular-Keystone 


Cast 


STORE MANAGER; outstanding ability 


young, resourceful: highly intensified 
experience ; seeks responsible affiliation 
well rated enterprise; location imma 


terial; unquestionable references Ad 
dress “E., 3471,’ care Jewelers’ Circu 
lar-Keystone 


JEWELRY BUYER, merchandise man, 
many years’ experience; can take 
complete charge; now employed, 
would be interested in making 
change; very well known in trade. 
Address “A., 3481.” care Jewelers’ 
Circular-Keystone. 

WATCHMAKER, age 52. 35 years’ ex 
perience on al! grades of watches, 
close timing, proper adjustment; clocks, 
light jewelry’ repairing; reference; 
position in New York or vicinity; in 








terview by appointment in New York 
City. Address “N., 3444,” care Jewel 
ers’ Circular-Keystone. 

DO YOU NEED a man_ thoroughly, 
familiar with every phase of the re 


tail business, to operate your business 
for the duration; capable, dependable 
age 45; not subject to draft; employed 
at present but interested in a proposi 
tion that has possibilities; bondable: 
references. Address “R., 3478," care 
Jewelers’ Circular-Keystone. 











WATCH model-maker, able to design 
and make any device pertaining to the 


field of watch and other time instru- 
ments; highly experienced in marine 
chronometers; well acquainted with 
modern production methods; experi- 
ence of long standing guarantees suc- 
cessful execution of any problem that 
may present itself; would like to con- 


tact a firm where such ability could 
be properly placed. Address a 
3455," care Jewelers’ Circular-Keystone 
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me SITUATIONS WANTED—Continued 
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are 

: STORE ANALYST; high grade man; 

ex demonstrated selling and manage- 

ASS rial ability admirably equipped per- 

- forming large volume cash or in- 

a stallment business; to avoid unnec- 

‘ir essary correspondence please advise 
full details and maximum. salary 
offered to start; communications in- 

ce, vited from coast to coast; metropoli- 

in; tan city preferred; all replies 

m- treated with strictest confidence. 

es, Address “F., 3472.” care Jewelers’ 

\d- Circular-Keystone. 

rs” 

tC _ 

~ Lines Wanted 

+N 

re Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 

= 

kK — — 

€ JEWELRY salesman, Chicago office, de 

as i sires connections with reliable manu- 

d i facturers to sell jobbers and _ large 


u users; highest references Address 
“Circular 1335’, Room 1415, Hayworth 
Building, Chicago, Illinois 


Ot 1 AM OPENING a new jewelry whole 

C sale and jobbing house and am inter 

l ested in any line of jewelry or met 

3s chandise that will sell in jewelry 

stores; will carry samples or buy 
stoek; submit samples and _ prices 
Morris Fair. 2818 South Boulevard, 
Dallas, Texas. 

! 

se PACIFIC COAST representative with 

e . . 

d enviable following among _ whole- 

\ salers and larger users, desires man- 


( ufacturers or importers line; if you 
require an educated and cultured 
salesman with an eye to post-war 
business, please write “G., 3434,” 


i rare Jewelers Circular-Keystone. 
POWERFUL selling organization 
, wants lines of costume jewelry for 
department stores; either  estab- 
lished lines or new lines; now rep- 
. present two of most famous lines 
in the business, but due to condi- 
tions need more merchandise to 
sell; cover entire U. S. with men 


known in the industry for 20 years; 








| | maintain Fifth Ave. showroom; 
; commission basis. Address “O., 
3399,” care Jewelers’ Circular-Key- 
stone. 
EE _ a 





Help Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





WANTED good watchmaker: permanent 
position at good pay. Doyle & Cook, 
11 Central Sq., Lynn, Mass 

WATCHMAKER, reliable and thorough 
general store assistant preferred. J. S 
Wolfe, Lebanon, N. H. 

WANTED jeweler and engraver: perma- 
nent position at good pay. Doyle & 
Cook, 11 Central Square, Lynn, Mass. 





repairman, 


WANTED = jewelry steady 
position. Chas. F. 


Damm, Ine., 703 
Main St., Buffalo, N. Y. 





JEWELRY salesman wanted good sal- 
ary. Berman Jewelry Company, 22 S 
Main St., Wilkes-Barre, Pennsylvania 


JEWELER, experienced insignia jewelry 
all year employment give reference 
|. Bedichimer & Co., Established 1865 
1206 Sansom St., Philadelphia, Penn 

WATCHMAKER, permanent positio top 
salary, pleasant urroundings front 
bench; southwest Address “N., 3397 
care Jewelers’ Circular-Keystone 


WANTED, watchmake permanent end 
pleasant position dea working con 
ditions SoU week 45 A Schnack 
Jewelry Company Alexandria, La 

RETAIL jewe vy salesman or saleslidy 
wanted experienced, draft exempt 
I’. B. Levy, Halsey Cor. Academy St 
Newark, N. J 

WANTED, two experienced wat 
makers exc ent salaries steady pos 
tions W rite r call A. Hirsh & Son 
Tre San Jose, Calif 

WANTED, two experienced credit jew 
ry salasmet! excellent salaries teady 
positions. Write or call A. Hirsh & Sor 
Tine San Jose, Calif 


ENPERIENCED watchmaker for trade 
shop; good salary, permanent United 
Mfg Jewelers Quiney ldg., Denver 


< 
Colo 


WATCHMAKER, permanent, retail store 
elderly man. must be capable and ex 
erienced A. M. Klausner, 428 Kniel 
erbocker Ave Brooklyvt1 N 








Effective Immediately 





Advertisements to appear in the 
THE 


JEWELERS’ CIRCULAR - KEYSTONE 


Classified Section of 


must be received at our office not 
later than the 17th of each month 


preceding publication. 








WATCHMAKERS in New York, to take 
out trade work; skilled men only; write 
full details for interview. Address “R 
3486,” care Jewelers’ Circular-Keystorn 


WANTED, first class watchmaker; leal 
working conditions salary $50 to &60 
per week, according to ability May 


Brothers, Jewelers, Clovis, N. M 


SALESMAN. retail diamonds watche 
repairs So0 New York City tate 
age, experience Address “K.,, $447, 
care Jewelers’ Circular-Keystone 


YOUNG LADY or man to take com- 
plete charge of gold office; salary 
no object. Address “D., 3470,” 
‘are Jewelers’ Circular-Keystone. 


JEWELER who is fully capable of han 


dling special order work $1.50 pet 
hour to start Address “R., 3459,” ire 
Jewelers’ Circular-Keystone 


WATCHMAKER for West Coast posi- 
tion; permanent; good working condi- 
tions; state age and experience. Ad- 
dress “E., 2040,” care Jewelers’ Cir- 
cular-Keystone. 





WANTED, experienced watchmake who 


can fit faney crystals: good working 
conditions; salary $50 per week. C. F 
Lauterbach’s Sons, 122 N. Sycamore 


St., Petersburg, Va. 


PERMANENT positions, ideal working 
conditions, splendid salaries for relia- 
ble dependable watchmakers. Smith- 
Williams Jewelry Co., Richmond, Va 
Shaw Jewelry Co., Galveston, Texas. 





FIRST CLASS watchmaker wanted 
salary guaranteed on fifty-fifty basi 
excelient working conditions in a pros 





perous southern city Address ( 
3379," care Jewelers’ Circular-Keysto 
EXPERIENCED salesman I i 
credit jewelry store Cleveland 
be draft exempt: liberal salary 
bonus Address “B 3416 care 
ers’ Circular-Keystone 
WANTED, expert watchmal 
can set stones and et! ‘ 
deal working conditions in hig is 


jewelry store Write P. O. Box 332 


Jonesboro, Ark 


SALESLADY, knowledge of bookkeepine 
ind typing, also general offi Vol 
retail store, experienced A. M. Kila 
ner $28 Knickerbocker Ave Br 
vn, N. ¥ 

IEWELER whe i t ad d 
nd do special work no floaters 
ipply salary $60 Florida \ Ad 


5438 eare Jewelers 


dress 


lar-Kevstone 


WATCHMAKER, experienced; good pi 
steady position good hours exce lit 
vorking onditions I New J 
(yold-Stone Jewelry ( 148 E. Fr 
St Plainfield, N. J 


WATCHMAKER, steady position, exc 


lent working conditions and highest 
lass of work state experier 
references fine job for the right ma 


Milton & Brewer, Laredo, Texas 


WATCHMAKER, salesman, light 
jewelry repairman and an all 
around man; good salary and steady 
position to the right man. J. W. 
Nichols, Uniontown, Pa. 





WANTED first class and second class 
watchmakers; experienced, steady 
work, standard hours, good pay. 


Apply Frank Nerad, 1852 Blue 
Island Avenue, Chicago, Illinois. 
ENPERIENCED watchmaker must 1 
draft exempt good salary permanent 
position: nm new modertr ewelry 
Block's of Burlingtor 207 Je 

St Burlington, lowa 


CLOCK REPAIRMAN, experienced rv 
‘> vears old, to repal ind service 
antique and modern clocks; re 
Shrewsbury Clock & Instrument C 
9 Madison Ave New York, N. ¥ 


WATCHMAKER or assistant; permare 





position, excellent working 
iberal salary state experience age 
ind references. George Gerber Co 13 
West Exchanee St Providence rR I 
WANTED: first class combinatio vat 
maker permanent position for a good 
workman: state wages; full particular 
and give references Address “( 
5417," care Jewelers’ Circular-Key 
HAVE OPENINGS in our store 
following salesmat watchmaker 
wel ind engraver send photograp 


t en ¢ 
with all applications Keller & Georg 
Charlottesville, Va 


WANTED good second watchmaket 
able to repair light jewelry clocks, 
state wages, full particulars and ref- 
erences Address “H 5418 eare 
Jewelers’ Circular-Keystone 

WATCHMAKER, permanent position, 
can make up to $85 weekly 1ir cone 
ditioned workroom in old established 


firn Holzman’s, 29 Broad St., S.W 


Atlanta, Ga 

WANTED, engraver, stone setter; per- 
manent job; good salary; in old es- 
tablished jewelry store: send refer- 





ences, Address Jolly’s. Raleigh. 
Ne. 

WATCHMAKER wanted : perma 
position in fine jewelry store 1 
ensack, N. J write giving full 
ticulars Address “L., 3480,’ eare 


Jewelers’ Circular-Keystone 





(Continued on page 160) 





FOR May, 1943 











Special Notices 
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HELP WANTED—Continued 


EWELER on repair work and who has 
knowledge of light manufacturing; a 
fine place to work; $60 per week; give 
nformation in detail. Address “A., 
457.’ care Jewelers’ Circular-Keystone. 

WATCHMAKER; excellent opportunity 
for a good reliable man; salary $65 
per week Post Watch Repair Shop, 
Fifth St. & New York Ave., Fort Dix, 
N. 


WANTED for Detroit; counterman to 
take in repairs; $50 per week; nice 
job; short hours. Address “‘J., 
3474.” care Jewelers’ Circular- 
Keystone. 

WANTED, young lady with experience in 
cleaning and assembling watches and 
setting parts to same; excellent work- 
ng conditions in a prosperous south- 
ern city. Address “P., 3400,” care 
Jewelers’ Circular-Keystone. 


WATCHMAKERS, $100 to $175 week- 
ly, plus overtime; our men are earn- 
ing this amount now; an interview 
will prove this; apply immediately; 
The Wolf Company, 740 Sansom 
St.. Philadelphia, Pa. 

WANTED, Al watchmaker for perma- 
nent position; $70 weekly straight 
time, time and one-half all over- 
time work; average $100 per week 
and more; plenty of work. Ander- 
sen’s Jewelers, Macon, Ga. 





JEWELER and engraver; permanent 
position with an old establishment in 
fine southern city; good working condi- 
tions; give particulars as to experience 
and salary. Hale’s jewelers, Estab- 
lished 1856, Greenville, S. C. 





WATCHMAKER, dependable and capa- 
ble; excellent opportunity; pleasant 
working conditions; permanent; state 
age, qualifications and salary expected 
Address “J., 4321," care Jewelers’ Cir- 
cular-Keystone. 








WANTED, man over 45, some experience 
n jewelry line, to sell behind counter 
and show complete jewelry line in 
showroom to retail buyers; good op- 
portunity for right man. Address “C., 
3428," care Jewelers’ Cifcular-Keystone. 


JEWELER, assist on watch, clock work; 
permanent position: assistant to own- 
er; good working conditions; state age, 
salary, experience; near New York 
City. Address “T., 3489,” care Jewelers’ 
Circular-Keystone. 








WRITER to prepare booklet on ‘Watch 
Repairing for Beginners”; educational 
publisher will pay substantial cash 
amount for satisfactory manuscript. 
Write for details. Nelson-Hall Co., £00 
Sherman St., Chicago. 





EXPERIENCED jewelry salesman over 
45; permanent and well paid position 
n old established credit store, in large 
midwestern industrial city. Address 
“C., 3374," care Jewelers’ Circular- 
Keystone. 





YOUNG MAN wanted for retail jewelry 
store ; all phases of business, sales, col- 
lections, credits and display; executive 
ability: enclose photograph. Inquire 
Hugh Jewelry Co., Inc., Painesville, 
Ohio, 30 miles from Cleveland. 





WATCHMAKER wanted: good mechanic ; 
high grade retail jewelry store; air 
conditioned ; permanent position; write 
particulars and salary desired to Fred 
J. Cooper, 109 S. 13th St., Philadel- 
phia, Pa. 


WATCHMAKER wanted, must be 1e- 
liable with established place, to take 
out work from jewelry store located 
in Times Square section New York. 
Address “A., 3406,” care Jewelers’ Cir- 
cular-Keystone. 


WANTED, watchmaker for permanent 
front end position in first class jewelry 
store, with possible draft exemption 
because of railroad watch inspection, 
considered essential by WLB. H. V 
Gritz, Jeweler, Enid, Okla. 


WATCHMAKER take charge grinding 
operation to ten thousandths accuracy ; 
good opportunity, defense work, New 
York City; state age, experience. Ad- 
dress “M., 3448,” care Jewelers’ Circu- 
lar-Keystone. 

WANTED first class bench watch- 
maker for Detroit; $85 per week; 
very pleasant working conditions; 
permanent position. Address “G., 
3473.” care Jewelers’ Circular-Key- 
stone. 


WANTED, watchmaker, engraver, in 
old established jewelry store North 
Carolina city 50,000; permanent 
job: good salary. Address “B.., 
3468,” care Jewelers’ Circular-Key- 
stone, 








Effective Immediately 





Advertisements to appear in the 
Classified Section of THE 
JEWELERS’ CirRCULAR - KEYSTONE 
must be received at our office not 
later than the 17th of each month 


preceding publication. 





JEWELRY polisher to take charge of a 
small shop: man or lady; give in- 
formation in detail in first letter; an 
unusual, very pleasant place to work. 
Address “V., 3460,’’ care Jewelers’ Cir- 
cular-Keystone. 

‘APABLE salesman, draft exempt, per- 
manent position with pleasant working 
conditions; state salary expected and 
qualifications; all replies confidential. 
Goldner’s, 617 Church St., Nashville, 
Tenn. 





WATCHMAKER and jewelry salesman® 
wanted at once for high class store; 
very good proposition for right man: 
position available now; send _ photo- 
graph. Hugh Jewelry Co., Inc., Paines- 
ville, Ohio; 30 miles from Cleveland. 





ENGRAVER, jeweler, diamond man 
or combination man; permanent 
position, good salary, ideal work- 
ing conditions in Savannah’s finest 
jewelry store; wire, phone or write. 
Levy Jewelers, Savannah, Ga. 





I NEED one more watchmaker; good 
working conditions: congenial sur- 
roundings: $50 to start; give age, 
ability and experience in first letter; 
correspondence confidential. Adam H. 
3olender, 313 West State St., Rockford, 
11) 





LARGE jewelry manufacturing concer! 
desires young lady experienced it 
order department; ability to assume 
responsibility; good opportunity, ad- 
vancement; state references. Address 
wf 3391,” care Jewelers’ Circular 
Keystone 


EXPERIENCED jewelry store salesma) 
wanted; draft deferred; in small towr 
in New Jersey; one hour from New 
York City; good salary; write, giving 
past experience, age and last em- 
ployer. Address “W., 3492,” care 
Jewelers’ Circular-Keystone. 


FIRST CLASS combination man _ will 
find real opportunity here; watch- 
maker; engraver and light jewelry re- 
pairs; cash store serving discriminat- 
ing people; permanent position; pleas- 
ant working conditions; if can qualify 
apply with references and full details 
James W. Uncles, Butte, Montana. 


POLISHER of gold rings; desire man 
experienced and capable of taking 
charge of finishing department; clean 
and well ventilated working condi- 
tions; quality products. H. R. Terry- 
berry Company, Manufacturers, Grand 
Rapids, Michigan. 


WATCHMAKER for a pleasant job in 
a first-class store at $75 per week, 
where a good man is his own boss; 
store is air cooled and the climate 
the year ‘round can’t be_ beat. 
Holdsworth, Jeweler, 205 Mills St., 


EI Paso, Texas. 


WANTED manager to take charge of 
credit jewelry store; must have had 
experience in selling, credits and 
window trimming; short distance from 
New York; give all details. Address 
“D., 3377,” care Jewelers’ Circular- 
Keystone. 


EXCELLENT opportunity for first class 
watchmaker in thriving community of 
12,000 in central Florida; best store, 
finest equipment, including watch- 
master; $75 to $125 week; permanent 
Address “‘D., 3381,” care Jewelers’ Cir- 
cular-Keystone. 


WANTED combination watchmaker. 
jeweler and salesman, capable of 
store management; steady position: 
must be energetic, honest and 
sober; $50 to $60 weekly and 
bonus. H. H. Blase, 64 S. Main St.. 
Wilkes-Barre, Pa. 


FIRST-CLASS combination man; real 
opportunity for jeweler and en- 
graver; must be draft exempt; give 
all details as to previous employ- 
ment and earnings. Address “D.. 
3369,” care Jewelers’ Circular-Key- 
stone. 


WATCHMAKER;: we need three addi- 
tional watchmakers to replace drafted 
men; straight salary of $65 per week 
plus a bonus arrangement; pleasant 
surroundings, air conditioned store; 
permanent positions; rapid advance- 
ment for men with ability. Gabriel's, 
213 Dauphin St., Mobile, Alabama. 





DIAMOND BUYER for one of Amer- 
ica’s best established wholesale 
firms; permanent position available 
for experienced person not over 50 
years old; state qualifications, salary 
and draft classification; all replies 
strictly confidential. Address “D., 
3283,” care Jewelers’ Circular-Key- 
stone. 
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HELP WANTED—Continued 








MANUFACTURING plant, desirous of a 


\VANTED, experienced watchmaker «and 


WANTED at once, experienced engrave} 


charge; the 


jeweler who is able to take 
position pays salary and 
a commission; only a man of ability, 
A-1 character and an American will 
be considered; give information in de- 
tail in first letter. Address “C., 3405, 
care Jewelers’ Circular-Keystone. 


good 


clock repairer, and light jewelry re- 
pairing; permanent position with re- 
putable concern; salary $250 a month, 


xive full particulars in_ first letter: 
opening in North Carolina. Address 
‘C., 3469," care Jewelers’ Circular- 


Keystone. 





for letter, monogram and crest en- 
graving; steady work in a city of over 
100,000 population in New England 
must have excellent references; state 
age and number of years’ experience 
salary with commission: an excellent 
opportunity. Address “K., 33892,” care 
Jewelers’ Circular-Kevstone. 





SALESMAN WANTED: for a man in- 


terested in his future, and not afraid 
of hard work, Busch & Sons of New- 
ark offer unlimited opportunity; this 
old reliable firm is interested in men 
who wish to get ahead, and will pay 
accordingly for ability and loyalty; 
write or call in person. R. F. Sarge:tt, 
V. Pres., Busch & Sons, 875 Broad St., 
Newark, N. J. 





WATCHMAKER, draft exempt: who 


would like to settle in a small west- 
ern Pennsylvania town, where liv- 
ing is a pleasure and not high; must 
be a first class expert; starting sal- 
ary $85 week; give full details and 
qualifications in reply. Address “P., 
3485,” care Jewelers’ Circular-Key- 
stone. 


WANTED. experienced watchmaker, 


draft exempt. permanent position. 
ideal working conditions, fine old 
established retail cash store; last 
man held job 48 years; state salary 
expected with references and ex- 
perience; will wait for the right 
man. The Webb Jewelry Store. 
West Chester, Penna. 


AN OPPORTUNITY to work in_ the 


WATCHMAKER: Los 


West’s most beautiful and _ fastest 
growing city, for Utah’s oldest jewel- 
ers: we need a good jeweler and 
diamond setter and also a good watch- 
maker ; permanent positions write 
giving references and salary expected 
Daynes Jewelry Company, 128 South 
Main St., Salt Lake City, Utah. 


Angeles well 
known high grade store; drawing ac- 
count $300 per month; plenty of work: 
fine watches: must have expert work- 
man with large store experience and 
unusually fine references; give com- 
plete history in first letter which will 
be treated in confidence. Address “P., 
3452.” care Jewelers’ Circular-Keystone. 





WATCHMAKER; a permanent open- 


ing for a first class watchmaker 
who can do some light jewelry re- 
pairing: position open immediately ; 
salary $75 a week to start; excel- 
lent working conditions in our 
store, and most wonderful climate 
in U. S. A. Apply Pitt’s Jewelers, 
Tucson, Arizona. 





COLLECTION and Credit man; excep- 


| 


MANAGER; 


tional future for party with experi- 
ence and ability to connect with 
long established ethical installment 
jewelry store, in one of Ohio’s 
larger cities: all applications treated 
in strictest confidence; state age, 
and draft classification. Address 
“S.. 3487.” care Jewelers’ Circular- 
Keystone. 


experienced to manage 
credit jewelry store; permanent 
position, excellent salary; must be 
draft exempt; location eastern 
Pennsylvania; in reply give full in- 
formation concerning previous em- 
ployment and earnings. Address 
“B., 3366.” care Jewelers’ Circular- 
Keystone. 


TOP SALARIES paid qualified work- 


men; watchmakers, jewelry repair- 
men, and men who can do diamond 
setting and light manufacturing 
wanted by Texas’ leading retail 
jewelry store, located in one of the 
state’s finest cities; climate and liv- 
ing conditions excellent. Arthur A. 
Everts Co., Dallas, Texas. All appli- 
cations held strictly confidential. 








Effective Immediately 





Advertisements to appear in the 
Classified Section of THE 
JEWELERS’ CIRCULAR - KEYSTONE 


must be received at our office not 


later than the 17th of each month 


preceding publication. 
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HAVE 


OPENING for all-around 
jewelry salesman; wonderful oppor- 
tunity for right party; location east- 
ern Pennsylvania; excellent salary; 
if family man will pay for moving 
family; must be draft exempt; in 
reply give all information necessary 
to effect immediate employment. 
Address ““C., 3368,” care Jewelers’ 
Circular-Keystone. 


OPPORTUNITY for first class watch- 


maker and clock repairer, draft 
exempt; from July Ist to Septem- 
ber 15th; Mr. Hill deceased: Mrs. 
Hill will continue business; terms, 
income from all watch and clock 
work, jewelry repairing and optical 
work with no overhead expenses as 
rent, lights, telephone; exclusive 
summer resort. Hill Jewelry Com- 
pany, Northeast Harbor, Maine. 


WATCHMAKER and jeweler: will pay 


$60 weekly or more: prefer party who 
is in market to buy a store in future; 
good winter and summer climate in 
south Texas; town of 15,000 popula- 
tion: store in best location in town 
$50.000 stock and $100,000 yearly busi- 
ness: owner wishes to retire. having 
been in jewelry business 40 years. Ad- 
dress “A., 3364,” care Jewelers’ Circu- 
lar-Keystone 


UNUSUAL opportunity; one of Chicage s 


oldest jewelry houses doing a jobbing 
and mail order business, wants a man 
who thoroughly knows and understands 


all phases of this business; knowlede¢ 
of mail order business an asset but 
not vital: suitable compensatio: for 
man who can qualify; give all par 


ticulars in first letter; all correspor 
dence contidential Address “Circulat 
1336, Room 1415, Heyworth Bldg., 
Chicago. 





LARGE, well established and _finan- 


cially secure chain jewelry organi- 
zation will consider applications for 
general manager; this position will 
appeal to a man of the highest type, 
with wide background of successful 
executive experience and intimate 
market contacts; we offer adequate 
financial remuneration immediately 
plus splendid opportunities for post 
war development, due to our secure 
position in the field; all replies will 
be considered in strictest confi- 
dence; a small photograph of ap- 
plicant should accompany letters. 
Address “D., 3410,” care Jewelers” 


Circular-Keystone. 








For Sale 


Stores, Stocks and Businesses 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 








WATCH 


REPAIR shop with complete 
set of tools and material: also Optical 
equipment, at Palestine, Ill.: railroad 
inspection Write Zoe Inkster, Bucl 
ley, Ill. 


$450 CASH, buys $3,600 to $4,000 annual 


watch repair business; low rent, down- 


town, middle Atlantic state, fine op- 
portunity to stock merchandise; stand 
inspection: buyer can hire another 


watchmaker and have more than two 
men can do, running income to over 
$6,000: nice fixtures, register, safe, 
other equipment; $450 takes all, except 
bench, tools; changing climate ac- 
count wife’s health: see this to ap- 
preciate Address “I., 3420," care 
Jewelers’ Circular-Keystone 


FORCED TO SELL one of the best 


paying old established jewelry stores 
in one of the largest cities in In- 
diana; annual sales volume $35.,- 
000: annual watch and jewelry re- 
pairs of approximately $5,000; 
strange as it seems your rent, light 
and heat are free, as the profit from 
the watch (rock) crystal replace- 
ment business pays all of the above 
each month; have an_ up-to-date 
$35,000 stock of diamonds, rings 


and watches that was purchased 
one-fourth below today’s replace- 


ment prices; will take out one-half 
or more of stock, sell the remain- 
der, lease, good-will and fixtures; or 
will offer attractive proposition to 
some dependable experienced re- 
tail salesman or watchmaker who 
has at least $5,000 in cash and who 
ean furnish unquestioned financial 
surety to continue business for me; 
auctioneers, sales promoters and 
sharp-shooting stock buyers save 
your stamps; this opportunity will 
bear the closest investigation and 
will reveal the fact that the entire 
purchase price can be _ returned 
from profit secured within two 
vears. Address “F., 3383,” care 
Jewelers’ Circular-Keystone. 








(Continued on page 162) 
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For Sale 


Tools, Equipments, Merchandise 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





= 





WATCHMASTER, used one year, now in 
storage, like new: $595. Address “E., 
3382,” care Jewelers’ Circular-Keystone 


SAWS, yellow Swiss and black (some 
Hercules) #6/0-No. at low _ price, 
wholesale-retail;: also fish and rabbit 
Swiss files. George Gazton, 59 W. 30th 
St., New York City. 


500 IMITATION § stones for repairing 
jewelry, costume jewelry, etc., $2; dia- 
mond cut zircons, blue or white; $1 
per carat. B. Lowe, Box 311, St. Louis, 
Mo. 


BROKEN MOVEMENTS $suitable only 
for material; 30 Swiss or 20 American 
for $5; large stock of gold-filled cases 
of all sizes B. Lowe, Box 311, St. 
Louis, Mo 


TWO GROSS new watch crystals for 

$2.75; slightly used clean dials $2 per 
dozen; 100 pocket or 250 wristwatch 
crowns $38; two. gross’7 of. optical 
screws $1. B. Lowe, Box 311, St 
Louis, Mo. 


NEW AND USED wheel cutters; slide 
rests; lathes and attachments; cash 
paid for used watchmakers’ lathes 
and attachments. R. P. “Dick” 
Gallien, 220 W. Sth St.. Los An- 
geles, Cal. 





GENUINE topaz, aquamarine, amethyst, 
green beryl, single stones, emerald cut, 
2 to 100 carat; a few oval amethysts; 
send for price list and description 
Verna O. Ward, 55 East Washington 
St., Chicago, Illinois. 


MEXICAN SILVER FACTORY; solid 
sterling silver identification brace- 
lets for army and navy, wholesale 
only; quick delivery and cheap 
prices. Write David Konstat, Apar- 
tado 2710, Mexico City. 





MICONCAVE crystals, sizes six to 21, 
186 sizes, 25c. doz., 2.78 gross: 100 
unedged fancy shape, 89c.: 250 hour, 
minute, second hands, 83c.: _ staffs, 
stems, jewels, mainsprings, etc.; send 
for bargain bulletin. Beck Bros., Lau 
Bldg., Ft. Wayne, Ind 


COMPLETE SET of watchmaker's tools 
and material in good condition: Mose- 
ley lathe, face plate, Hamilton Beach 
motor, K & D Inverto staking tools, 
crystal (round) cabinet, watchmaker’s 
bench, etc.; list sent upon request. Ad- 
dress “G., 3387,’ care Jewelers’ Circu- 
lar-Keystone 





JEWELERS priced show cards of dis- 
tinction; the finest and most artistic 
to help you in your window display; 
thousands of jewelers endorse our 
priced card system. Dauer Printing 
Co., America’s leading price card manu- 
facturers, 31 E. 22nd St., New York 
City: write for samples now: U. S. 
parcel post makes up your next door 
neighbor; let’s get acquainted. 





ATTENTION; retail jewelers, watch- 
makers, manufacturers dealers, we 
carry a complete line of watch repair 
books, jewelry repair books, watch 
stock books, diamond stock books, gen- 
eral stock books, daily report books, 
watch repair checks, deposit envelopes, 
counter envelopes, guarantees, ring 
size cards, etc.; if not in stock, we will 
make it. Dauer Printing Co., printers, 
designers, engravers, manufacturing 
stationers, 31 E. 22nd St., New York 
City. We ship goods to all parts cf 
the United States, parcel post or ex- 
press; write your requirements; let’s 
get acquainted, ask for samples. 








_______ 








Business Opportunities 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








EVERY EFFORT is made by The Jewel- 
ers’ Circular-Keystone to keep its ad- 
vertising columns clean. Advertisers 
under Business Opportunities, ete., 
must furnish trade references. An- 
nouncements must pass the strict cen- 
sorship requirements of The Jewelers’ 
Circular-Keystone. 


GORDON BROTHERS, cash_ buyers 
of complete jewelry stores and sur- 
plus stocks; for details see our ad- 
vertisement page 129. 

WILL PURCHASE established jewelry 
store; give full details and reason for 
selling; will pay cash; correspondence 
strictly confidential. Address “J., %419,” 
care Jewelers’ Circular-Keystone 











Effective Immediately 





Advertisements to appear in the 
Classified Section of THE 
JEWELERS’ CIRCULAR - KEYSTONE 
must be received at our office not 
later than the 17th of each month 


preceding publication. 








HIGHEST cash prices paid for surplus 
or entire stocks and estates of dia- 
monds, watches and jewelry. M. 
Iralson, Suite 402, 209 S, State St.. 
Chicago. 





WE WILL PAY more for your stock of 
diamonds, watches and jewelry; write 
now; enclose inventory; bank and 
jewelers references. Marvel Jewelry 
Co., 500 Pine St., St. Louis, Mo. 





CASH for diamonds, watches and jewel- 
ry; established 37 years; send surplus 
stock to me and receive cash; trade or 
bank references. Emil Noel, 29 E. 
Madison St., Chicago, IIl. 





COLMES BROS.; cash buyers of 
jewelry stores with or without fix- 
tures; we interview you at our ex- 
pense in any part of the country; 
bank and trade_ references. 
Tremont St., Boston, Mass. 





WHAT YOU cant sell we will buy; col- 
iar buttons wanted, cuff links, em- 
blems, findings, broken jewelry, broken 
chrome bands, watch cases, dead stock 
of jewelry, stickpins, stones, odds and 
ends, etc.; check sent promptly B 
Lowe, Box 311, St. Louis, Mo 


HIGHLY DESIRABLE location in busy 
Cleveland industrial neighbornood 
available for rental with equipmenunt 
office has served area 14 years; present 
occupant going into service; rare op 
portunity. Address “L., 3393,” eure 

Jewelers’ Circular-Keystone. 


M. HARRIS — Auctioneer, Auction 
sales or flat sales, 1348 Fteley Ave., 
New York, Telephone Tivoli 2-3919; 
30 years’ experience; best of ref- 
erences sent on request; all corre- 
spondence confidential; cash paid 
for entire stocks of jewelry. 


SAMUEL GANSBERG will buy your 
surplus or entire stock and fixtures or 
estates for cash; my direct outlet en- 
ables me to pay you higher prices; 
bank and trade references of the high- 
est character. Write 37 Maiden Lane, 
New York. Telephone Bowling Green 
9-7151. 


JACK M. WERST will pay you spot 
eash for your surplus or entire 
stock of jewelry, diamonds, estates, 
with or without fixtures; operating 
from Coast to Coast; best refer- 
ences; no deal too large or small; 
act now. Miami Savings Bldg., Day- 
ton, Ohio. 


NAT LEHRER will buy for cash your 
jewelry store complete or any part 
thereof; my direct connections for 
outlet enables me to pay the best 
prices; all communications held 
confidential; bank, trade _refer- 
ences; write or phone, 132 Hester 
St., New York City; phone Canal 
6-8242, night phone Tivoli 2-3715. 





SALESMAN, successful: wants to put 
his money and time into a going manu 
facturing business with development 
possibilities during and after the war 
since negotiations will be completely 
confidential, there is no. reason why 
you should not write if you need money 
and a partner of wide experience: it 
vou are interested, shall immediatel) 
arrange a_ conference. Address “A 
3466,” care Jewelers’ Circular-Keystone. 





HIGHEST PRICES paid for diamonds 
and diamond jewelry of any amount; 
cash remittance mailed the same day 
shipment received; goods returned 
prepaid and insured if you do not 
accept our offer; we also buy 
chipped, Old Mine and imperfect 
diamonds; turn into cash your ob- 
solete and excess diamonds and dia- 
mond jewelry; best bank and trade 
references; est. 1919. Harry Elkins, 
5 S. Wabash Ave., Chicago, IIl. 





ARE YOU GOING out of business? I 
can guarantee you the cost of your 
merchandise plus the expense of 
running a sale, with my personally 
conducted auction or flat sale; no 
sale too large or too small; I will 
also pay cash for your entire store 
with or without fixtures; write for 
my proposition, all correspondence 
confidential; best of references 
throughout past 30 years. Herman 
a 5 S. Wabash Ave., Chicago, 
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BUSINESS OPPORTUNITIES—Cons. 


WILL PAY spot cash for your entire 
jewelry store, including accounts re- 
ceivable if any; being a_ retail 
jeweler there will be no middle 
man to share in the sale, all nego- 
tiations will be held strictly confi- 
dential; in event sale is not con- 
summated there will be no informa- 
tion given out, as all transactions, 
large or small, will be handled by 
me personally. Please write, Ed- 
ward Morris, 75 South Main St.. 
Wilkes-Barre, Pa. 





FIRST CLASS watchmaker, wants to 
locate out West: rent space with op 
tician, or other business: German bor 
citizen, 44, here 35 vears: five in 
family ; A-1 references as to characte! 
and ability; tall, good appearance 
some essential work must be included 
such as R. R. watches; have all tools, 
material, etc., 25 vears’ experience, 
bench and counter; sober and steady 
please do not answer this ad unless 
you have a good proposition; picture 
and more information on request 
would also consider buying small re 
pair shop. Address “M DOD care 


Jewelers’ Circular-Keystone 





DO YOU WONDER how you can stay 
in business for the duration and re- 
main solvent in view of stringent 
government limitations on the man- 
ufacture of saleable merchandise? 
Do higher overhead expenses, in- 
creased taxes and price control give 
you a headache? Would you like 
to retire from business if you were 
guaranteed the cost of your mer- 
chandise plus a profit of 50% to 
80% and assured your fixtures, ac- 
counts, lease and good-will would 
also be sold at a profit? You will 
never secure a higher price! Our 
ethical special discount selling ser- 
vice (not an auction) has produced 
profitable results for a host of dis- 
criminating jewelers during the past 
quarter of a century; you are not 
only promised but guaranteed by a 
cash bond the above results; we do 
not receive a salary or commission; 
you pay us a small portion of the 
net profit we secure upon your mer- 
chandise; why give this profit to 
some sharp-shooting stock buyer? 
If you prefer we will sell your store, 
stock, fixtures, accounts, lease and 
good-will in its entirety as a going 
concern without conducting a spe- 
cial selling event and get you the 
highest possible cash price; why not 
list your store with us or wire, or 
write us for open dates, full particu- 
lars and the names of our most re- 
cent clients; you will not be obli- 
gated; bank references will also be 
furnished. McRae & Shaw, 6th 
Floor, 168 N. Michigan Ave.. Chi- 
cago, Ill. 








Wanted to Purchase 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 














POLISHING machine and dust collector, 
Leiman preferred. H. F. Turner, 360 
North 6th St., Richmond, Va 





| 


LATHES, precision instrument, Ames, 
Derbyshire, ete., in first class condi- 
tion only. Address “P., 3449,” care 


Jewelers’ Circular-Keystone. 





WANT TO BUY jewelry store for cash, 
in small town up to 50,000 population. 
Address “L., 2513,”"" care Jewelers’ Cir- 
cular-Keystone 


WANTED, New Century 
chine in good order 
price and _ particulars 


engraving ma- 
give lowest cash 
Address ax, 


3490,” care Jewelers’ Circular-Key 
stone. 
WANTED. watchmakers’ lathes, attach- 


ments and tools, engraving blocks, roll- 
ing mills, scales, drills, etc.; give full 
details. Linick, Green & Reed, Inc., 29 
E. Madison St., Chicago, II] 





WANTED antique earrings, bracetet 
rose diamond rings, etc.: highest prices 
paid: bank and trade -references. M 
Lossman, 2460 Mission St., San Fran- 
cisco, Cal. 


SMALL power rolling mill, must have 
shell rolls approximately 3-314” 
dia. Box 340, Equity. 113 W. 42nd 
St., New York. 


WANTED, watchmaker lathes and at- 
tachments, slide rests, wheel cut- 
ters, highest prices paid; urgently» 
needed; write immediately. The 
Wolf Company. 740 Sansom St.. 


Philadelphia, Pa. 
I 


WATCHMAKER will pas high eash 





price for staking set in very good con- 
dition: also lathe and other tools: lo 
cated New York City Address “A., 
3497,” care Jewelers’ Circular-Keyston 
WANTED to buy roiling mill in good 
condition. power drive double geared 
with rolls 4 to 6 inches wide. Stanley 
Tam, 518% S. Main St., Lima, Ohio 
—_ 





Effective Immediately 





Advertisements to appear in the 
Classified of THE 
CircUuLAR - KEYSTONE 


Section 
JEWELERS’ 
must be received at our office not 
later than the 17th of each month 


preceding publication. 





CAREFUL watch repairing killed 
workmanship; prompt delivery, reason- 
able prices; out of town, deliverie 
prompt attention Frederick Lowey 
39-25 56th St Woodside, L. I a 


GUARANTEED watch repairing for 
the trade; skilled workmanship: 
quick delivery; satisfaction assured ; 


send a trial package. The Wolf 
Company, 740 Sansom St., Phila- 
delphia, Pa. 

SPECIALIZE in making any part for 


plain or complicated fine watches; ma- 
terial for high grade swiss watches; 
also high grade watch repairing ; mem- 
ber of Horological Institute of Amer- 
ica, Washington, D. C., and Horologi- 
cal Society of New York. M. Aschen 
dorf, 11 John St., New York City. 











Special Order Work and 
Repairs for the Trade 
Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 








JEWELRY AND WATCH repairing 
since 1914 we have repaired watches 


and jewelry for the trade; all repairs 
finished like new. Hasenjaeger Bros. 
Jewelry Co., 505 Arcade Bldg., St. 
Louis, Mo. 








Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





—_— =» 





PATENT your good ideas; send me your 
simple sketcl or model: free 
fidential advice-literature register 


trademarks. Z. H. Polachek, registered 
Patent-Attornev-Engineer, 1223 : 
wav, New York City 








Miscellaneous 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








To Let 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


———=_ 
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WOULD LIKE to share our office in the 
Fred F. French Building, 551 Fifth 
Ave., New York, with congenial tenant 
in diamond or kindred business. Room 
1001. Murray Hill 2-8899. 





‘Watch Work, etc., for 
the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 











CAREFUL, honest, 
the trade, moderate prices: 
orders attended to promptly. 
nel, 2 W. 47th St., New York. 
Bryant 9-5065. 


watch repairing for 
out of town 
I. Kun- 

Phone 





silverware engraving 
taught. Monogram Engraving School, 
303 Fifth Ave., New York City. Mu 
4-7572. Licensed ty N. Y. S. Day- 
Evening. 


JEWELRY and 





LEARN WATCH repairing by doing it; 
thorough training under expert in- 
structors. For information write Stand- 
ard Watchmakers Institute, 1841 
Broadway, New York City. 





WATCHMAKERS:; increase your ability 
through the highly recommended books 
“Rules and Practice for Adjusting 
Watches” and “Practical Balance and 
Hairspring Work” by Walter Kleinlein 
Your jobber or trade journal. 





MOVEMENTS taken = apart 
easily; rusted parts cleaned without 
damage; send $3.50 check or M. O., 
for % pint Jarene; no extra delivery. 
charge in U. S., $1 for two ounce size 
money back guarantee. U._ S. Deter- 
gents Co., 271 Canal St.. New York 
Citv 


RUSTED 





FOR May, 19438 
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Manufacturers’ News. 


Gruen Honors Capt. "Eddie" 
Rickenbacker With "Award 
Of Merit'’ Watch 


The name of Captain Eddie Ricken- 
backer, aviation leader in two wars and 
civilian life as well, has been added to 
the roster of great Americans who 
possess the Gruen Fiftieth Anniversary 
Award of Merit watch. The watch, a 
highly de-luxe model, has a gold move- 
ment, enhanced with nineteen rubies and 
diamonds. It presented by 
Katz, President, to 


two 
Benjamin S. 


Was 
Gruen 


Capt. Rickenbacker upon his return 
trom his Pacific experience. 
Ownership of the Award of Merit 


watch has been restricted to a compara- 
tively few men whose lives and achieve- 
ments were especially outstanding. <A 
tew who were presented special Gruens 
are: Herbert C. Hoover; General John 
}. Pershing; the late Admiral W. S. Ben- 
son, Commander-in-Chief of the United 


States Navy during the first World War. 

Ihe “luck” of Captain Rickenbacker’s 
other Gruen pocket watch ran out while 
lost in the 
wearing 


he was 


Rickenbacker 


Pacific. Captain 


was this watch 





The above photo shows the dial and the 
movement of the Gruen watch which Capt. 
Rickenbacker was wearing when his plane 
was forced down in the Pacific Ocean. 
Though soaked with salt water it continued 
to run for eight days. Gruen has since re- 
conditioned the watch and it is again a 
reliable timekeeper. 


when he was injured in the airliner 
crash near Atlanta in February, 1941. 
The watch was damaged in the wreck, 
but a repair job at Gruen restored it. 

When Captain Rickenbacker and _ his 
companions made a crash landing in the 
Pacific, the watch was soaked in salt 
water, but it continued to run for eight 
days until the dial became discolored and 
the movement was encrusted with rust. 

In writing of his experiences for Life 
Magazine, Captain Rickenbacker had the 
following to say about his watch: “The 
watch I had was a gift from the City of 
Detroit after the other war. It was a 
fine, expensive timepiece; I valued it 
for that and other reasons.” 


"Sentry Guard" Straps in Colors 


Louis Stern Company, Providence 
manufacturers, who recently introduced 
the new washable Sentry Guard Watch 
Strap, announce that their wholesalers 
now have the straps in two new colors. 

Navy, blue and white, have been added 
to the original olive drab, and whole- 
salers can make prompt shipment of all 
three colors. 
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Proving the of jewelry 
palladium is the above medal of that 
precious metal, which was awarded to 
the college and high school national 
champions in the Thomas Jefferson Bi- 
Centennial Oratorical Contest, ending 
April 13. 

The contest was conducted by the 
Hearst Newspapers and the two medals 
of jewelry palladium together with 87 
silver medals were donated by Baker & 
Co., Ine., Newark, N. J. 

These are the first medals ever to be 
struck from jewelry palladium, although 
small medals of pure palladium were 
struck by Thomas Graham in 1869, ac- 
cording to old records. 

The reverse side of the medals carried 
the legend: “Presented by The Hearst 
Newspapers, April 13, 1943. Donated by 
Baker & Co., Inc., Newark, N. J.” 


malleability 


Kaye-Jordan Co. Changes Name 


RK. M. Jordan, president of the Kaye- 
Jordan Co., prominent manufacturers of 
moderate priced jewelry, announces that 
the name of the company has_ been 
changed, effective immediatly, to the 
R. M. Jordan Co. No other change is 
involved. The same ownership, officers, 
executives and sales personnel continue. 

Home office of the company is at 87 
Weybosset St., Providence, R. I., branch 
offices being maintained in New York 
and Los Angeles. 


Kirk Rich Moves to Larger Quarters 


Kirk-Rich Dial Corp., has moved into 
larger quarters both in Los Angeles and 
San Francisco, in order to take care of 
the increase in business. 

The corporation’s executive offices have 
moved to the Continental Bldg., 408 S. 
Spring St.. Los Angeles, where they 
occupy most of the 11th floor. On the 
10th floor of the same building is the 
new radium application plant, which the 
company says is the most modern and 
complete of~its kind in the West. The 
work in it is entirely devoted to war 
production. 





Reed & Barton's Men in Service 
Get Monthly Remembrance 


Because Reed & Barton executives ure 
proud that so many of their men are 
now serving Uncle Sam in the armed 
forces, and serving him well, they de- 
cided early last year to try to find a 
fitting way to show these men that they 
are not forgotten by their company. 

As an experiment, a two-page news 
letter was sent in March, 1942, to all 
Reed & Barton men in uniform. ‘The let- 
ter consists of shop-notes of activities in 
the various departments with which the 
men were once so familiar, and the gos 
sipy little items sure to interest them. 
There were no long eulogies of the “sac- 
rifices” these men were making, because 
they are obvious, and because Reed & 
Barton believes that words of praise are 
not what fighting men want. 

From all over the world came grateful 
notes from the recipients of this tirst 
letter. Reed & Barton had found the 
right way to say thenk you. 

From this experiment, a 
monthly printed magazine now averag 
ing 36 pages, attractively bound and 
appropriately titled “The Silver Lining,” 


regular 





Monthly Service Men's House Organ sent by 
Reed & Barton to their 175 employees who 
have entered the Armed Forces. 


has grown. Now, in addition to the news 
and gossip, it publishes snapshots of fa- 
miliar parts of the plant, and of the em- 
ployees who are the friends of the recip- 
ients. Another popular feature of the 
magazine is the “Correspondence Ex- 
change,” in which letters from the sol- 
diers are printed, telling what they are 
doing so far as military censorship per- 
mits. Many correspondences have sprung 
up between employees who have dis- 
covered each other’s military address 
through “The Silver I ining.” 

Reed & Barton also mails a monthly 
gift to each man on its Honor Roll. 
Sometimes it is candy, sometimes it is 
cigarettes, but always it is welcome. It 
is readily understandable how much 
these boys look forward to mail-call, and 
why each of them echoes the sentiments 
of one private who wrote: ; 

“The fellows in my barracks think I’m 
darn lucky to have worked for a com- 
pany like Reed & Barton, that sends me 
swell long letters in ‘“The Silver Lining,” 
snapshots that bring me closer to home, 
and candy or cigarettes every month. 
Thanks for remembering me—and I'll be 
seeing vou!” 
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Heroic Father and Daughter 
Win Bulova Watch Awards 





Congressman Clifford Davis of Ten- 
(right) and Frank L. Jones, 
president of the Greater New York 
Safety Council (left) are shown present- 
ing Bulova “Nick O° Time” Awards to 
John Koruda and his daughter, Kathryn, 
for their courage and quick thinking in 
the rescue of human life. 

The Bulova “Nick O° Time” Award 
presented to Koruda was a 2l1-jewel 
Bulova “President” model, and to his 
daughter, a 17-jewel Bulova “Goddess of 
Time.” The presentations were made 
at the banquet of the 14th Annual Safety 
Convention and Exposition of New 
York. 

Koruda and his daughter were respon 
sible for saving the lives of an entire 
family who lived in the building adjoin 
ing their own home. Awakened early 
one morning by a raging fire in the next 
building, Kathryn immediately called 
her father and also had the presence of 
mind to summon an ambulance and the 
Fire Department. 


hessee 


John Koruda leaned out of the window, 
reached across the areaway, and pulled 
the baby, the mother, the father, and 
another man to safety, despite the fact 
that the ‘father weighed 180 pounds and 
Koruda couldn’t grasp his hands because 
they were so badly burned. Through 
sheer strength Koruda gripped the man’s 
shoulders and lifted him across, while 
Kathryn helped to anchor her father by 
holding his legs. 

The Bulova “Nick O’ Time” Award is 
i permanent award to a person or per 
sons who with great danger to them- 
selves, perform a heroic deed and save a 
life in the nick o’ time. 


Ronson Lighter Is Lifeboat's Beacon 


In recent months lighters have proven 
themselves to be worthy weapons of war. 
They have oftentimes been the only 
means of light, of warmth and of com- 
fort available. Stories have been told of 
fliers lost in a jungle, or men drifting at 
sea after their ship was torpedoed with 
only a cigarette lighter to give them a 
few rays of light. 

Perhaps one of the most exciting of 
these stories is that of Karsten Idzal. 
When his ship was sunk, he managed to 
escape in a lifeboat. For nine days he 
and a few survivors were tossed about 
by the angry Atlantic—cold, hungry and 
with only Mr. Idzal’s Ronson lighter to 
give them warmth and comfort. But that 
lighter, acting as a beacon in the sur 
rounding blackness, more than served 
its purpose. To quote Mr. Idzal, “I only 
paid $4 for it, but it was by far the best 
investment I ever made. I wouldn't sell 
it for a hundred.” 


FOR May, 1943 


Pension Plan for 
Louis Stern Employees 


Louis Stern Co., Providence jewelry 
manufacturers, have announced the de- 
tails of the “Louis Stern Pension Plan” 
for employees. The announcement was 
made by Paul M. Stern, president, and 
Arthur Kaplan, vice-president, at a 
company dinner tendered to the em 
ployees on Monday, April 12, in the main 
auditorium of the Providence Planta 
tions Club. The plan, which went into 
effect on March 27, 1943, includes all 
employees with a year or more of ser 
vice. Those with less than a year will 
begin to participate on that anniversary 
of the pension plan which follows the date 
on which they complete their one year 
service qualification. 

The plan provides an income, after 
age 65 of 25 per cent of the employee's 
present income, if the employee has been 
with the company at least ten years. It 
he leaves after completing ten years’ 
service, but before retirement age, he 
receives a cash payment based on his past 
earnings. In the event of death before 
he reaches the retirement age, an em 
ployee’s cash payment is made to his 
beneficiary. 


Christmas Comes in March 





Private Harry Soldewel couldn't get 
home in December, SO his parents decided 
tov postpone the family Christmas party 
till Harry got his next furlough. He 
finally made it in March, and when he 
reached his home in Union City, N. J.. 
the folks had an old-fashioned Christmas 
party complete with tree and trimmings, 
waiting for him. (P.S. That new watch 
from Dad and Mother on his lap is a 
l_ongines. ) 


Marathon Employees 
Present Flag to Firm 


Employees of the Marathon’ Co. 


banded together to present to S. M. 


Stone, president of the company, a set 
of American flags to adorn the flagpole 
in front of the new factory. The cere- 
mony took place at the end of the noon 
hour on April 13. William Connelly, old- 
est employee in point of service, pre- 
sented the flags, and Miss Agnes Trainor 
was accorded the honor of raising the 
national emblem to the peak 
Expressing his thanks for the gift, Mr. 
Stone congratulated the employees on 
their war record, and Supt. John Me 
Ghee predicted that the factory would 
Strive to earn an Army-Navy “E” flag 
to go on the same flagpole. Mack M. 
Forman, treasurer of the company and 
head of the sales department, also spoke. 


Mme. Chiang Kai-shek's Persona! 
Pilot Buys Hamilton Watch for 
Gift to Wife 


During his recent visit to America 
Capt. Moon F. Chin, American bor 
Chinese air ace and personal pilot of 
Madame Chiang Kai-shek, selected 4 
Hamilton watch as a gift for his Chinese 
wife who awaits his return to Calcutta 





Choosing from a catalog the finest of 
Hamilton's “First Lady” series, set with 
diamonds and garnets, Capt. Chin finally 
located the watch itself at the S. & N 
Katz store in his native city of Baltimore 
The picture shows Capt. Chin with E. W 
Berger of the Watch Department. 

Since returning to China «about ten 
vears ago, Capt. Chin has become No. 1 
pilot of the Chinese National Aviation 
Corporation, and has been responsible 
for the aerial piloting of such visiting 
dignitaries as Wendell | Wilkie His 
regular work in China involves the flying 
freight along the 


of passengers and 
terial = route from 


famous lend-lease 
Caleutta to Chungking 


New Company Formed by Tebor, Inc. 
To Distribute Mexican Jewelry 


Tebor, Inc., 45 West 25th St., New 
York City, manufacturers of Crownford 
and Chantilly Fine China, have just been 
appointed sole sales agents in the United 





Illustrated silver Sunburst with amethyst 
quartz stones is typical of the fine pieces 


distributed by Tebor. 


States for the silver jewelry line of 
Spratling vy Artesanos S. A. of Taxco, 
Mexico. 

Silver jewelry of every type has bee! 
included in the collection with over 300 
stvles in earrings, bracelets, pins and 


. > OX 2 
necklaces to retail from 33.95 to $500 
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WPB Order on Gold 


(From page 182) 

article, the metal in that article counts 
against the quota of this second manu- 
facturer, because he performed his last 
operation after April 15. For, any firm 
that does any manufacturing or assem- 
bling work on a piece of jewelry at any 
stage in its manufacture, is considered 
to have “produced jewelry” of the weight 
that the article had at that stage. 


For example, the findings manufac 
turer has produced an article of jewelry 
when he completes his work on a finding. 
Then the jewelry manufacturer who 
buys that finding and combines it with 
other parts which he himself may make, 
and then has the stones set in a trade 
shop, has produced an article of jewelry 
when he completes the mounting. Finally, 
the diamond setter is also a producer, 
when he puts the stones in the mount- 
ing. 


Each of the three is subject to the 


sume restrictions—namely that the 
amount of karat gold (or palladium) 
which may be used in the article he 


produces must not exceed the specified 
percentages. The findings man = may 
make only a certain quantity of find- 
ings; the jewelry manufacturer may 
make only a certain quantity of mount- 
ings; and the diamond setter must not 
put stones into mountings whose _ total 
weight of karat gold (or palladium) is 
vreater than the allowed percentage of 
the weight of the mountings into which 
he set stones in 1941. 


Exceptions to the Order 


However, the setting of one or more 
stones into an article, or adding finished 
parts to it, when this is done at the order 
of the ultimate consumer is not counted 
as “producing jewelry.” That is, if a re- 
tailer’s customer selects a mounting and 
a loose diamond, that diamond, may be 
put into that mounting without that 
piece of jewelry being counted against 
the quota of the shop that 
work. 

The sizing of a ring for the ultimate 
consumer — is exempt from the 
provisions of the order. 

Repairs which do not change the size, 
form or function of an article, are not 
considered as producing jewelry, if no 
more karat gold or palladium than 5 
per cent of the weight of those metals 
in the entire piece is added in making 
the repair. However, if more than 5 
per cent is added, or if the size, 


does the 


also 


form 
of function of an article is changed (for 
example making a bracelet out of a neck- 
lace), it is classed as “producing jewelry,” 
even though no new metal whatever is 
idded., 


Small Manufacturers Are Exempt 


Any manufacturer who — produces 
jewelry containing a_ total aggregate 


weight of less than 250 ounces of karat 
gold or palladium during the period 
from April 15 to June 30 or in any one 
quarter thereafter is exempted from the 
order, provided that: 


l. He produced jewelry during 
1941, 
2. He does not produce jewelry 


containing more karat gold or palla- 
dium than he used in 1941, plus one 
third as much karat gold as he used 
of platinum in 1941, or 14 per cent 
as much palladium as he used of 
platinum in that vear. 
Manufacturers are forbidden to ac- 
cumulate excessive inventories of mate- 
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rials or parts greater than the amount 
actually needed to maintain production. 
Also, each one must file with the War 
Production Board, on or before April 
30, a report on Form PD-797 showing 
the amount of karat gold, platinum and 
palladium contained in the jewelry 
which he produced in 1941, stating 
whether the figures are estimates or from 
actual records. He must also file a 
report on or before April 30 and on or 
before the 15th of each third month 
thereafter, showing the amount of karat 
gold and palladium in the jewelry he 
produced during the previous quarter, 
and the quantity of copper he used in 
alloying gold for jewelry use. 

As usual, provision is made for ap 
peals from the terms of the order—Form 
PD-500, and the usual penalties are 
specified for violations. 

Purpose of the order, says WPB in 
its official news release, is “to release 
additional plant facilities for war pro 
duction.” It is not the result of any 
shortage of either gold or palladium. 


Legislative Developments 
133) 


(From page 
Amending section 447 of the penal law. 
the following becomes paragraph 3 in 
the definition of a second-hand-watch: 

“Any watch, the movement of which 
is more than five years old and has been 
repaired, or any part or parts of the 
watch, including the movement, have 
been replaced, whether in the vendor's 
hands or while in the possession of an 
other; and this provision shall apply 
whether or not the watch has been re 
turned, either through an exchange or 
for credit to the same person who sold 
or disposed of said watch to the con 
sumer in any manner.” 

In addition the law changes the period 
from one year to three years for the 
keeping of a duplicate invoice by the 
vendor of the second-hand watch from 
the date of sale, and it changes the pen 
alty to a fine of not more than $500 or 
not more than 100 days in jail or both. 

This act goes into effect Sept. 1. 

This paragraph does not strike out any 
language previously in the law but 
merely adds this much to it. The net 
result of the change is to close the loop 
hole which formerly existed—namely that 
a watch shall not be considered second 
hand, unless and until it had been sold 
at retail to some consumer. Now it be- 
comes a second-hand watch if the dealer 
has it lving on his shelves for five vears 
or more and during that time has re 
cased it or put in any necessary parts. 
or done anv other repair work on it. 


Arkansas Controls Auctions 


Fakery at auction sales of watches and 
diamonds in Arkansas will be curbed by 
the Shepherd Act, taking effect June 10. 
Auction sellers of watches must give 
each purchaser a written statement. tell 
ing whether the watch is new, used. re 
built or second-hand. Auction sellers of 
diamonds must similarly describe the 
number of diamond units in the article 
sold, the number weighing less than 20 
points, the number weighing more than 
20 points, the exact weight in carats of 
each unit, the color of the diamond or 
diamonds sold, and the percentage of a 
carat of each diamond weighing more 
than 20 points. Purchasers may not de 
cline to accept the written statement. 


Ohio Trade Diversion Bill Advances 


The trade diversion bill, sponsored by 
the 24 Karat Club of Cleveland in co- 
operation with other retail groups, 
passed the Ohio house of representatives 
on April 15 by the overwhelming vote 
of 110 to 13. The bill then went to the 
senate for consideration, which began 
April 26 with a hearing before the labor 
committee attended by jewelers, drug 
gists, department store executives, hard 
ware dealers and other retail groups who 
requested speedy and favorable action 
so that it can go to the floor of the sen 
ate for debate at the earliest possible 
moment. Ohio jewelers wired their sena- 
tors asking support for House Bill 198. 


California Hopes for Four Bills 


With the California legislature not ad 
journing until perhaps as late as May 15, 
the California RJA thought chances good 
for four bills which it is sponsoring. One 
bill would repeal California’s three-day 
marriage law; another would require the 
trade-marking of platinum articles; the 
third would amend the second-hand 
watch law to limit the repossession and 
resale as a new watch to six months: 
the fourth is a trade diversion bill. 


Benway Becomes 3rd Term Head 
Of Cleveland's 24 Karat Club 


Lewis I. Benway, of Basch’s Jewelers, 
Cleveland, was re-elected for his third 
term as president of the 24 Karat Club 
of Cleveland at its recent annual meeting. 
In recognition of his tireless efforts in 
connection with his work for the club, 
the members presented him with a lapel 


LOUIS |. BENWAY 
three-time head of 
Cleveland’s 24- 
Karat Club 





button in the form of the insignia of the 
24 Karat Club, inscribed with his name. 
The club, under Mr. Benway’s leadership, 
has expanded in membership and scope, 
and during the past year has sponsored 
the Trade Diversion Bill which has just 
been passed by the Ohio House of Rep 
resentatives. 

In addition to Mr. Benway, the fol 
lowing officers were elected to serve un- 
til Feb. 1, 1944: William Theis of the 
Webb C. Ball Co., vice-president; Clar 
ence A. Rock of Scribner & Coehr Co., 
secretary, and Raymond B. Tinkler of 
Tinkler Jewelers, treasurer. The follow 
ing serve as trustees: H. N. Beattie, 
H. W. Beattie & Sons, Inc.; Mr. Ben 
way; Samuel H. Deutsch, the Rudolph 
Deutsch Co.; Phil Friedman, Ward's 
Jewelers; H. Bruce McCague, the Cow 
ell & Hubbard Co.; Walter F. Meyer: 
George N. Nelson; Maurice Roberts, 
Rotbart’s Jewelry; Mr. Rock; J. F. 
Schnauffer, J. F. Schnauffer Jewelry 
Store; Mr. Theis, and Raymond B. 
Tinkler, Tinkler Jewelers. 

Ask: “How many War Stamps with 
vour change?” 


THE JEWELERS’ CIRCULAR-KEYSTONE 





INDEX TO ADVERTISEMENTS 








Acme Watch Co..... 149 Green, W., Electric Co L115 Paulson, Henry, Co } 
Aisenstein, Louis, & Bros 26 Greenwold-Grift Co 151 Pendleton & Berger Ce 14 
Alien, Bent., &@ CO. «cease 103 Grobstein & Brasche 138 Percival, D. CC & Co 4 
American Platinum Works 114 Gruen Watch Co 62 Philadelphia College of Horology j 
American Time Products, Inc 154 Gsell, K., & Co 9 Pitcairn, Wm. S., Corp 2 
Arch Crown Tag & Stamping Co 142 Pittsburgh Plate Glass Co 125 
Arnstein Bros. & Co 61 Polumbaum, Richard, Co is 
Arrow Mfg. Co. 12 Hadley Co Pond, A. H., Co 7 
Ant Matal Works 75 Hamilton Watch Co 1] Popolla, Philip F 4 
Handy & Harman ) tnaoinet Lahorstattos 4 

: Haviland, Theo., & Co., Ine 152 

fie & A. co 4, Hawkes, T. G., & Co 152 

: ee oe ' o Heller, L., & Son ; 47 

Bates, Barbara .... 137 Eoviel. Wim... & Go. tn 142 

Bechtel, Joseph B., & Co., In 149 Heyman, Oscar, & Bros 55 or ” Bartos a ape 
secker-Heckman Co. 148 ivah BH I.. & Co 14¢ ch, Joseph A 41 


ichards, W. E e% 4% 


Mfg. Co. . 112 . 
tichheimer, 


Watch Co. ; 99 


I 

I 

Benedict I 
Benrus | Jerome 
Watch Case Co.. Ine | 
I 

I 

I 








jernstein, J. B., Co 150 I. D tima Watch Co { 
Biltmore Hotel .. 130 Inside Back Cover titz-Woller, Jean, Co { 
Seats. Mieand 152 Imperial Pearl Syndicate 23 tubel & Fentor 2 
3owman Technical Schoo! 145 International Nickel Co., In +f) ‘yal Mary 92 
iii "Sadia 1236 149 International Silver Co 8 
Bradley Polytechnic Institute 154 Irons & Russell Co si 
Braunfeld & Mehlman 141 ; 
Bristol Seamless Ring Co 11 Jacobv-Bender. In 27 eye uel, J A a sles 
Brogan, Byard F 145 Tauiretaa Security Alliance 92. 9 presets A. & Co 
Brown, Melvin, & Co 119 Schermerhorn, Mary IL 2 
Bruner-Ritter, Ine. 4 Schick, Harry C., Inc s 
Brussel, A., Stanley 125 Kahn, L. & M., & Co 9 Schmidt, Wm. V., In ’ 
Bulova Watch Co 16 Karlan & Bleicher, Ine 5 Schumer Bros. Co a1 
Kassoy, I., In 142 Seymour Mfg. Co at 
Pe ee din Kastenhuber & Lehrfield 154 Shimar Mts Co 2 
Castleton China, Inc 152 Mats & Ogush, Inc . ——e whe : 
Cathay Crafts Corp. .... 130 Kaye Jordon Co 91 Sickles, Louis ( j 
: . . : Keystone Jewelry Mfg. Co 150 Simmons, R. F., 
( ey hy — uae & Supply ae Kirk-Rich Dial Co 136 Simons Bros Co. . “a 
Chalom, M., & Son 85 arent ania 0 pricy ice D tana gen ape 
aie ihe te x8 Kohner, Max ; . ; 144 South N est Smelting & Refining 17 
Church & Co. 108 Kreisler, Jacques, Mfg. Corp 12 he Special Notice S, w 
Cue Stebel a9 Kushner & Pines 7 ree 158, 15%, 160, 1 62 ' 
Cohn & Rosenberger Co 60 ae 4 sii ‘ 
Cooper, Jos. B., & Son, Inc 119 Larter & Sons . ot ae ne Watch ee + 
Copeland & Thompson, In 127 Lasko Strap Co 0) icine Ramet Ci; 9 
Crawford Watch Co 37 Lenox, In ! Ste Edward L., & 
Croton Watch Co 35 Le Stage Mfg. Co ne , , ‘ 5 
Lieve, Ciidtetin &te 0 141 Sterr Max, & Co 
a, ae 19 Lin-Optie Laboratory 147 resin — J aye 
, sci Litwin & Sons 151 Strahl, Betty ee 
we Beers Comaclidated Mines, Lid ne Longines-Wittnauer Watch Co 73 Straub, Paul A., & C It he a 
Dee, Thomas J., & Co 116 pitino ta may } 196 Swank, Iné 
Dimes, Richard, Co. . 146 a a Sty siecle at Swartz & C 
Doernberger & Muck 150 as ic 
Dorsons Jewelry Co 32 
Doubrava Co. . 141 Manchester Silver Co 111, 146 
Dreher Bros. & Wider 94 Marathon Co zs Pohor ini 27 
Marshall, C. & E., Co 117 fedman Importing C 27 
Eastern Outfitting Co 147 Marvella Pearls 49 Tharaud, Justi In 2 
Eisner, Paul V., & Co 41 Massachusetts School of Optometry 
Klgin American .. 22 Ine 14+ 
Elgin National Watch Co 10 Meller, Adolf, Co oe 
Ellis China Co. 152 Metro Jewelry Corp Lo ’ 
Manel 3. & Ce. toe 144 Miller, Clifford A.. & Co.. Inc. 124 u. S. Jewelry Co 
Enright-Lee Carbouleec, Tn 152 Miller, Leon 150 Pagina si : 
Eterna Watch Co 142 Milner, House of 120, 121 aa liatestnadinaend, 
Morris, Norman M Watch Corp 141 
Feinstein Bros 149 Morse Fanny 127 
Felsenfeld, Jack J 142 Vogue Jewelry | Ne Y 
Fine, Max, & Co 81 Nathan, S.. & Co.. In AS 
Finkelman, M. Y. 148 National Association of Credit 
Fisher, A. Edward, & Co 17 Jewelers 1 
eau Bruce Co. 152 National Jewelers’ Mutual Fire I Wadsworth Watch Case C« 
*orstner Chain Corp 29 surance Co 138 nt dvertisements 
Friedman Gem Co., Ine 141, 145 Newall Manufacturing Co 148 bei one 4 159, 160, 161, 162 t 
Noble, F. H., Co ° 148 Watch Attachment Manufacturers 24 
Gemex Co. 25 North Attleboro Engraving Co 147 Wedgewood, Josiah, & Sons, In Loe 
General Electric Co 105 Nye, William F., In¢ tod Wefferling, Berry & Co., In 14 
Gerwe-Brown Co 151 Weinhaus, Samuel, Co lot 
Groldstock, Morris 150 Oneida, Ltd Outside Back Cove) Weis, David, & Co. I 
Goodman, Julius, & Son 130 Ostbv & Barton Co., Ine., Weksler & Goodman, In U4 
Gordon Bros. 129 Inside F? t Cover Wells Manufacturing Ce 147 
Grafner Bros. 150 Our Yesterday Sales Co 138 Whitelaw Brothers 14] 
Gray-Kamsly, Ine 100 Oval Mfg. Co &9 Wood, J. R., & Sons . Dd, € 





FOR MAy, 1943 167 








Che Jar Creckurrons+ 


N° good American, in times like these, can or will quarrel with any Govern- 
mental regulations, no matter how harshly they may affect his business, IF 
those regulations bring corresponding benefit to the war effort. But does WPB’s 
order of April 15 restricting the use of gold and palladium in the manufacture of 
jewelry (page 132 of this issue) come within that category ? 
There are just three reasons that can justify an arbitrary reduction in the 

amount of materials which a legitimate civilian industry is permitted to have: 

1. Because those materials are needed for producing war equipment. 

2. Because the manpower of that industry is needed in war factories. 

3. Because its machinery is necessary for the manufacture of war materials. 






































Now. what are the facts on those three points with respect to this order? 

Cross out reason number one. WPB itself, in its own official statement 
accompanying the order, says that there are no shortages of gold or palladium. 

As for reason number two. almost all of the manufacturers of gold and palla- 
dium jewelry are in the New York area, and the War Manpower Commission 
classes metropolitan New York as a region where “the labor supply is and will 
continue to be adequate to meet all known labor requirements.” 

True, there is some use of karat gold by the makers of gold filled and rolled 
gold plate jewelry in Providence and Attleboro, but their output is already held 
down by the limitation on silver, and the new restriction on gold will mean very 
little further reduction. The only substantial release of manpower will be in New 
York where there is already a labor surplus. So cross off reason No. 2. 

What about reason number three? Well. as Donald Nelson himself put it not 
long ago, “you can’t make shells on a sewing machine.” 

Neither can you make them on a buffing wheel, or by hand carving and filing 
and engraving. The plants where karat gold and palladium jewelry are made are 
hand-craft shops that just don’t have the precision and mass production equip- 
ment that are needed for the manufacture of war materials. 

The manufacturing jewelers of the New York area have been trying their 
utmost for more than a year to get into war work. Price and profit have been no 
consideration. One firm that we know of—and it’s one of the larger and better 
equipped shops—has gone after sub-contracts from more than 50 prime contrac- 
tors. telling them to name their own price, only to be met in every instance with 
a polite—“Sorry, but your equipment isn’t the kind that’s needed.” 

The Jewelry Crafts Association has gone all-out in the attempt to get war 
work, even hiring a full-time engineer to negotiate contracts and plan production. 
Yet after more than a year of intensive effort. it has been able to find work for 
only about 20 per cent of its members, and very little for them. 

Plenty of other examples could be given. Experience has clearly shown that 
gold and platinum jewelry plants—except for their tool rooms, which are already 
given over to war work—are just about useless for war production. 

Jewelers are as patriotic as any group in America. They did not complain 
when critical metals were restricted, because those restrictions helped the war 
effort. But this is a different story. Here, there is no compensating benefit for 
the injury to legitimate business. and every jeweler, whether manufacturer. whole- 
saler. or retailer. should protest with every bit of vigor that is in him. 


A 


Editor 
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America’s fighting men have a word 
for those sturdy qualities that enable 
the I. D. Waterproof Watch Case to 
“stand up” under the most strenuous 


and exacting service. 
ry . se 
Phat word is “tough’’. 


In camp —at the front — aboard ship 
—and in the air — the I. D. Water- 
proof Watch Case has been tried, tested 
and proved tough thousands of times, 


daily and nightly, since Pearl Harbor. 





THE 


HAVE A WORD FOR IT 


Proud as we are of the faithful and de- 


pendable service that the I. D. Water- 





proof Watch Case is giving to our men 
in the armed forces... we’re equally 
proud of the part which we are playing 
in the war production line, turning 
out delicately balanced parts for Amer- 
ica’s war industry as it thunders irre- 


sistibly forward to complete Victory ! 


I. D. WATCH CASE COMPANY 


FACTORY AND OFFICE: 121 VARICK STREET, NEW YORK CITY 


BUY WAR BONDS AND STAMPS 
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These are the things MARS fighting for 














... the fields we have plowed ... the home we have built... 
the land that we love 


This illustration is part of a full page, full color Community advertisement which will appear in Life Magazine, May 10th. 


The skills. the facilities, the men and women of Oneida Ltd. are enlisted for the duration ... 
making war materials. The Army-Navy “E” for excellence in war production flies over every plant. 
Some day we will again be making Community but in our advertising during this period, we believe 


it fitting to try to express the things for which we .. our Jewelers . . and all America are fighting. 
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